
10 PROVEN WEBSITE
ELEMENTS TOP
PRIVATE SCHOOLS
USE TO TRIPLE THEIR
LEADS



PRIVATE SCHOOL
MARKETINGSocial Media

Strategy based on mission
and vision of school to
engage right audience 

Enrollment
Open House, Tours &

leads management 

Email Campaigns
Write, design, schedule

and measure weekly
emails to engage with

leads

Content Management
Develop consistent content
and messaging throughout

all marketing incentives

Website
Unlimited updates,
technical support, campaign
page design and monthly
traffic numbers

SEO
1st page ranking on
Google, local
authority, keyword
optimization

Digital Ads
Design ads, content,
manage
performance &
conversion

Word of Mouth
Strategies to grow word of
mouth & build fundraising
incentives with current
families

Professional Design
Graphic & video design based on

content and target audiences



10 things a Private school
needs on their website 

to generate leads...



Why is a website
important for
Private schools?

Gives a good first impression

Tells your school's story clearly and
effectively

Builds credibility and trust with parents



By scanning the tagline a parent
should instantly be aware of the
value of your school.

1.Clear Tagline



Empowering the Next Generation
with a Strong Academic Foundation

Clear Tagline
Welcome to St. John Private School

Clear TaglineNOT

Right school for your child

Right school for your child

Begin Your Journey with ABC

Make the right choice with ABC

Serving the Aurora community for
80 years

Guiding Your Child's Journey:
From JK to High School with
Private Values

Building Bright Futures Grounded
in Academic Truth

Nurturing Hearts and Minds: An
academic excellence from
Elementary to High School

VS



Tell parents the value and benefits of your school

Identify the problems parents face and how you solve those
problems

Communicate clearly how your school transforms lives

2. What Your School Offers



A call to action is what you
want visitors to do on your
website

What is the next step that
should parents should
take on your website?

3. Call to Action

Enrol Now



It is important that you
describe to visitors how your
school is different from others
How do you set yourself apart
from other schools?

Who You Are?
(What makes
you unique?)

4. 



It needs to be easy for parents
to find important information
on your school's website

A poor navigation menu could
cause parents to become
frustrated and overwhelmed 

Navigation
Menu

5. 



It is a good idea to have a
phone number, email
address, and contact form
on your website so that
visitors have a choice of
how to contact you 

Contact information
should be easy to find!

6. Contact Information



Images can often convey an
idea faster than a paragraph of
text

High-quality images that relate
to your school keeps visitors
interested

Add images that tell your
school's story

Eye-Catching
Images

7. 



Your website needs to be
scannable and easy to read
quickly

Reducing unnecessary text is
extremely important

Language should be simple and
easy to understand

Quality
Information
(not Quantity)

8. 



You could have excellent content
on your website, but if the
content is not accessible, visitors
will not have a good experience
on your website 

Websites must meet the WCAG 2.0
guidelines

An Accessible
Design

This text is NOT accessible

This text is accessible

9. 



Helps parents stay connected
with your school

Increases brand awareness

Makes it easy to access your
social media

Social Media
Links

10. 



What is
next? 



Get a Website Review to Optimize

User Journey Online for Your

Private School

NEXT STEPS

See Your School Grow Online 

Get practical recommendation

and easy to improve steps



Email
info@digitalconsultants.ca

Website
digitalconsultants.ca

Thank you!
Contact us if there are any questions.

Schedule Your FREE
Marketing Audit


