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Digital Marketin
Portfolio

in Graciela Posadas

This portfolio showcases my expertise in building strategies that
help brands get seen, heard, and chosen online.




Hello, I'm
Graciela
Posadas

Introduction

I'm Graciela Posadas, a Digital Marketing Specialist and
Founder of PeblCo. With a strong foundation in SEO, paid
advertising, and content strategy, | help businesses turn
digital chaos into clear, results-driven campaigns.

My experience spans from managing end-to-end
marketing strategies for agencies and businesses to
running data-backed audits that uncover hidden
opportunities. Beyond technical skills, | bring a mix of
creativity, analytical thinking, and client-focused execution
—ensuring every campaign doesn't just look good, but
performs where it matters most: conversions and growth.
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The Core of My Work

Vision
To become a trusted partner for businesses

worldwide by making digital marketing simple,
impactful, and results-driven—turning ambitious

ideas into strategies that fuel long-term growth.

Mission
To transform complex digital challenges into clear,
creative, and data-driven solutions. | aim to deliver

marketing strategies that are simple to understand,
impactful in execution, and measurable in results.

\_

 Clarity over complexity - | believe in strategies that make sense, not fluff.
e Creativity with data - Every campaign blends insight + imagination.
o Results that matter - Growth isn't just traffic, it's conversions.

Making sense of the chaos, one campaign at a time.
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My Experience

Founder | PeblCo

e Built a digital marketing agency that helps businesses cut through the
noise with clear, data-driven strategies.

e Managed SEO audits, Google Ads campaigns, and content marketing for
multiple clients, focusing on lead generation and conversion

optimization.

Customer Success Manager

e Conducted daily check-ins and campaign status reports with clients,

ensuring satisfaction and alignment with business objectives.
o Coordinated between marketing execution and client feedback, bridging
gaps between strategy and delivery.
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| bring 5+ years of diverse experience across digital marketing,
client success, and business operations—equipping me with
both the creative and analytical skills needed to design
campaigns that perform.

Digital Marketing Specialist

e Designed and executed multi-channel marketing strategies (SEO, Google

Ads, and social media) for business across countries
o Optimized landing pages and ran targeted ad campaigns, driving
inquiries and client bookings
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Executive Assistant

e Supported business executives in administrative and operational tasks
while assisting with Wix websites, B2B marketing, and campaign

coordination.
o Developed organizational systems that streamlined project execution and

improved client communication.
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Social Media Marketing Content

e Planned and executed content strategies that increased engagement

and brand visibility.
e Managed multi-platform campaigns tailored to Gen Z, B2B, and service-

based industries.

Paid Advertising (Google Ads & PPC)

e Managed high-converting ad campaigns with optimized budgets.

e Specialized in turning wasted ad spend into measurable leads and
conversions.
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Areas of Mastery

Search Engine Optimization (SEO)

e Conducted in-depth SEO audits to uncover ranking opportunities.

e Improved website performance with keyword optimization, site structure
fixes, and analytics reporting.

Client Success & Strategy

e Handled 60+ clients across different industries with tailored digital

strategies.
e Provided clear reports, strategic recommendations, and long-term growth

planning.




Social Media
Strategy

My approach to social media is built on clarity, creativity, and
consistency. | design strategies that help brands stand out
online and connect with the right audience.

The outcome: campaigns that don't just get likes, but deliver
measurable business impact.
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Research & Insights

Understanding audience behavior, trends, and competitors.

4 )
Content Direction
Creating themes and storytelling pillars that align with brand goals.
g y

Execution

Posts, campaigns, and visuals designed to drive engagement and
brand trust.

4 )
Measurement
Tracking performance through KPIs like reach, engagement, and
conversions. y

\_




Creative
Content
Execution

From keywords to campaigns, | transform raw insights into
content that drives visibility and conversions. Every piece is
built to educate, engage, and convert

The outcome: one strategy fuels multiple touchpoints,
maximizing reach while keeping messaging consistent.
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Keyword to Concept

Turning search insights into blog topics and content angles.

4 )
Content Creation
Crafting blogs, articles, and social assets tailored to the audience’s
needs.

g y

Cross-Platform Repurposing

Expanding one core idea into posts, reels, carousels, and ads.

4 )
Optimization
Ensuring every content piece is discoverable, relevant, and
measurable.

g y
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Site Health & Structure

S EO St rategy Ensuring websites are optimized, crawlable, and user-friendly.

4 )
SEQ isn’t about chasing algorithms — it's about building a Keyword to Content
strong digital foundation that attracts the right audience Transforming search insights into blogs, landing pages, and
consistently. My approach blends technical precision, Kservice content. y

creative content, and data-driven growth.

On-Page Optimization

Aligning titles, meta tags, and content for both users and search
engines.

4 )
Performance Tracking

) ) L Monitoring rankings, visibility, and conversions to refine strategies.
The outcome: sustainable traffic growth, stronger visibility,

and higher-quality leads. \_ y




Google Ads
Strategy

| design ad campaigns that cut wasted spend and focus only
on clicks that convert. Every campaign is built on clear intent,
precise targeting, and continuous optimization.

The outcome: Ads that don't just get traffic — they generate
real leads and measurable revenue.
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Research & Audience Mapping

Identifying high-intent keywords and audience segments.

-
Campaign Design

Structuring ads for maximum relevance across Search, Display,
and Performance Max.

\_

Optimization

Refining bids, keywords, and ad copy to improve CTR, CPC, and
conversions.

-
Reporting & Insights
Translating performance data into actionable steps that improve

ROL.
G




Graphic Projects

From branding to digital and print
design, my projects cover a wide
range of creative solutions. |
specialize in developing visual
identities and marketing materials
that connect with audiences and
elevate businesses.

My work includes branding,
mockups, posters, logos, brochures,
magazine covers, product
photography, and web design—
each crafted with a balance of
creativity and strategy to deliver
both impact and value.
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el Identity Design

SeelnNat-IngligloNteNlelefo] and mockups — a complete brand creation.




Brand Name

| drew Inspiration from my cats—feeding them is my guilty pleasure.
| asked myself: what if | created a brand from scratch? That meant building a name, logo, and product

Idea.

Naming was the hardest part—every cat-related name | thought of was already taken. Then | stumbled on

the word “Zoomies.”
As a cat owner, it clicked instantly: the wild, playful bursts of energy cats (and dogs) do.

With that name, the product idea followed naturally—an energy food for pets. It may be fictional, but it's a
solid concept for design and branding exploration.

Zoomies /'z-oomeéz/

noun: a sudden burst of frenetic energy in which an animal (typically a dog or cat) runs to and fro.
(Definitions from Oxford Languages)



https://www.google.com/search?sca_esv=6eb880d5c2887ebe&sxsrf=AE3TifP00Eo50-UqoKq0UTsCu7zpwgMuYQ:1756544899416&q=frenetic&si=AMgyJEtTt81ZwKfSOowD-Pgs8NXg5X5X2-uKGdo9uK_OxX3x3yyA1SmHusNfefwOYYJczC4ORj63cunnIb6x1N8EtqMRFh-FZzFpW1MZr0AToBfIn7V7k1M%3D&expnd=1&sa=X&ved=2ahUKEwiA4IvWl7KPAxUis1YBHbZgKGkQyecJegQIKhAS
https://www.google.com/search?sca_esv=6eb880d5c2887ebe&sxsrf=AE3TifP00Eo50-UqoKq0UTsCu7zpwgMuYQ:1756544899416&q=fro&si=AMgyJEvli64aM2XLSpAFiQnmKlfkb8cVCzdCewJzifaWRSMzgDpD-3opRedIwLBAsaEcOJ_GNNgBNOkWna_ww9ocFpva_ggMqw%3D%3D&expnd=1&sa=X&ved=2ahUKEwiA4IvWl7KPAxUis1YBHbZgKGkQyecJegQIKhAT
https://languages.oup.com/google-dictionary-en

The Design

Branding Logo

The Zoomies logo embodies energy, playfulhess, and vitality, with a sleek leaping cat silhouette
symbolizing agility and movement. The smooth, flowing typography and vibrant orange color convey
warmth, health, and care, perfectly reflecting a brand dedicated to keeping pets active and happy. With its
bold yet friendly design, the logo tells the story of a modern, trustworthy pet brand passionate about

providing high-quality, nutrient-rich products that boost energy and support a joyful, thriving lifestyle for
pets.

Calligraphy: Lobster Font
Color Palette: #/b9a26

ENERGY BOOSTER
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Designs

This section features poster
design samples that showcase
vibrant visuals and clear
messaging. From bold travel
promotions to lively event
posters, the designs highlight
strong layouts, eye-catching
colors, and engaging typography
for maximum impact.

Singapore

$132

Tokyo

$56

CALL US TODAY o www.website.com
1900-8973-900 - travel@gmail.com




Featured Logo
Let the word speak for the brand

A showcase of creative logo designs that highlight
the perfect balance of words, meaning, and visuals
—each crafted to let the brand’s identity speak for
itself

ORBIT
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Brochure

Product Sale

This Mega Buns
brochure highlights
their bold, flavor-
packed burgers like the
Twin Tower and
Skyscraper, showcasing
a passion for heat,
quality ingredients, and
community. With fiery
visuals and vibrant
design, it invites
customers to indulge in
unforgettable, towering
creations.

HOT TOPIC

gLy RN BUBy 1 Take 1
p : . 3 -":aif_"r .,4’ P’w‘ u

rning
Tower

Established in 2014,
Mega Buns serves its
iconic Burning Tower
Burger Spicy, crafted
with high-quality
ingredients. A local
favorite, it’s a place
where flavor and
Community come
together.

#111-222-333

mega@buns.com




Covers
Book & Magazine

This section showcases a collection of book and magazine cover designs, each with a unigue style and
focus. From elegant interior design and high-fashion features to bold editorial portraits and captivating

science themes, these covers highlight versatility in layout, typography, and visual storytelling for various
genres and audiences.

Crib.

Interior
Design

Spacetime and Fabric of the Hawking
Gravity p.45 Cosmos p.20 Radiation p.150

Meets

DISCOVER THE ART =
OF WHITE
INTERIORS




Product Photo

Product Showcase

This section highlights a Product Photo Showcase, featuring dynamic and
visually appealing ads for various products and services. From car rentals and | m .

premium headphones to stylish hydro flasks and high-performance motorcycles, e
each design uses bold colors, clear branding, and engaging layouts to capture
attention and promote sales effectively.

DISCOUNT

Céleteque



Web Design

Ul/ UX

This section showcases a modern UI/UX web design for Mukha, a
premium cosmetics brand. It highlights a clean, user-friendly
Interface with bold visuals, intuitive navigation, and responsive
design, ensuring a seamless shopping experience across desktop
and mobile devices.
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ooking for high guality finds?

FREMIUM COSMETTIC BRANDS

—— —=BRANDS  MAKEUP  SKINCARE TOOLS&ACCESSORIES ~— FRAGRANCE  BATH & BODY — NEW

MUKHA = B
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Brands User-Generated Content

(UGC

=

HAPPY SKIN RESCUE ME SUN GEL PRIMER
SPF 50 PA+++ WITH ANTI-BLUE LIGHT
TECHNOLOGY

SUNSCREEN

=

drip

redwood brown

:) pinkish red
E [ casual

lowker
raisin r
»

Happy Skin's new Rescue Me Sun Gel Primer SPF
50 PA +++ with Anti-Blue Light Technology
blocks harmful UV and Blue Light rays that

damage the skin. A fast-absorbing gel product

that leaves no sticky feeling, it offers potent yet
invisible protection with zero white cast. When
worn under makeup as a primer, it imparts a
dewy finish and increases makeup longevity.
Formulated with moisturizing Hyaluronic Acid
and fortifying Ceramide, it keeps skin healthy,
hydrated, and glowing.

= HAPPYSKINCOSMETICS.COM

. |Il |
benefits

" budge-proof velvety matte lip tint that
delivers o smooth, buildable caat of color

~" lip stain lasts up to 12 hours
~ nourishing non-drying formula

v powerfully stains lips without emphasizing
fine lines or leaving skin parched

REVIEW

So, is it worth it? For me, ves. | love the Happy
Skin Rescue Me Invisible Sun Gel primer. | think
this will be my new sunscreen until a new and
better one comes along. Lol. It's a bit expensive
for the price, though, but cheaper than the Belo

one. So Il stick with this for now.

What | love best is it's a great sunscreen to use

indoors. Since most of us are now working from

home, this is an excellent sunscreen for the lazy

ones who applies sunscreen in the morning and
nothing else (like me).

- AIKANEKO.NET




Product Listing Mock Ups
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Results Transformation -

Google Ads Campaign

Before vs. After

¥ Impressions v CTR ¥ Actual ROAS |- + Impressions + CTR + Actual ROAS
[11] 4 -

10.5K 5.27% 4.23% Vetrics  Adjust 8.98K 5.59% 5.83%

o Before: Low conversions, wasted ad spend.
o After (30 Days):

o 89K » 10.5K impressions

o CTR:5.27% » 5.59%

o Conversions: 102 -» 130 (+27%)

o ROAS: 4.23 > 5.83

“Turned a limited budget into consistent leads with a 27%
increase in conversions in one month.”



Results Transformation

&5 Jun 11-Aug ? Filter by keyword Top positions & changes SERP Features rags Intent Volume KD B Jun 11-Aug 3

| Brs W

Keyword Intent SF KD %  Pos.Jun1l Pos. Aug 30 = Diff Visibility Diff Est. Traffic Pos.Juntl  Pos. Aug 30 = r Visibility r Est. Traffic

- : 5 ™3 0.273% 0.04
lgbt friendly psychologists 8 WL +0.078
melbourne

. counselling melbourne
psychologist melbourne

cbd

ow cost psychologist

chinese psychologist 5 3 ¢ 12 % 04 +0.01

melbourne

psychologist
ne

sychologist

ychologist

In just a short period, multiple competitive psychology keywords in Melbourne climbed the rankings significantly:

o “LGBT friendly psychologists Melbourne” jumped +74 spots (from #81 » #7).

o “Psychologist Melbourne CBD" improved +3 spots (from #10 -» #7).

e “Chinese psychologist Melbourne” moved +2 spots (from #10 -» #8).

o “Adolescent psychologist Melbourne northern suburbs” rose +4 spots (from #13 » #9).
o “Counselling Melbourne” skyrocketed +47 spots (from #49 » #2).

o “Arabic speaking psychologist Melbourne” climbed +3 spots (from #5 » #2).

e “Low cost psychologist near me” surged +12 spots (from #17 » #5).

These ranking boosts show how targeted SEO—focusing on multilingual, location-based, and affordability-driven searches—delivered page-one
visibility for high-intent keywords that directly attract new clients.



| filters w : TR

Keyword intent ~ SF KD% Pos.Jun1l Pos Aug30 =  Diff Visibility Diff  Est. Traffic i ol. C Kayword SNt SEE KD vl salty Difi; | [Est Trsiflc

male |.33'_|."Chif-"|f..'-'i_:]i5t5 5 . 3 A 0.207% - X bulk billing
= south eastr

0.207% +0.074 .03 +0.01 0 4 . S L % +0.039
: 0

speaking : z 0 0.207%
gist melbourne

psychologist 4 13 : 4 0.207% ; yeh 5 5 + % +0.039

( +0174 03 0 low cost psychologist g 1 5 12 +0.108 02 +0.02
elbourne o near me

psychologist melbourne . ™ 0.207% - i +0.01 0 how do i find a low cost
northern suburbs psychologist

Key Ranking Improvements:
e “Best male psychologists Melbourne” » #4 to #3 (+1)
e “Farsi speaking psychologist Melbourne” » #5 to #3 (+2)
e “Mandarin psychologist Melbourne” » #5 to #3 (+2)
e “Persian psychologist Melbourne” » #7 to #3 (+4)
e “Persian speaking psychologist Melbourne” » #12 to #3 (+9)
e “Low cost psychologist near me” » #17 to #5 (+12)
e “Chinese speaking psychologist Melbourne” » #5 to #4 (+1)
e “Indian psychologist Melbourne” > New ranking -» #4

These results show how consistent optimization brought highly competitive, niche-specific keywords into the Top 5 positions, driving qualified local traffic.



Results Transformation

Our SEO strategy delivered measurable growth both in rankings and on-site performance:

Share of Voice | Visibility | Est. Traffic Avg. Position

thetalkshop.com.au

5.36% -o:
& tetakehop coman e | SEMrush Visibility: Overall site visibility improved

to 5.36% (+0.8%), showing steady keyword growth
and stronger presence in Google search results
across Melbourne.

Google AnaIYtiCS (GA4): Pages and screens: Page title and screenclass @ - + lastzedays Aug2-Aug29,2025 0 Il @ < A
* Page views: t 9.56% (19,578 vs 17,870) e e s
e Active users: + 25.74% (6,390 vs 5,082) |

. age title and screen class ~ ¥ Views Active users Views Average Event count Key events
e Key events (conversions): + 10.6% (929 vs 840) coneene engagemeni Al ovents - 3,

L SHOW ALL ROWS active time per
e Event count (engagement): + 12.27% (53,817 vs User  activeuser

vs. 2m 00s

47,935) e il




Ginyard International Personal Presentation 2025

Why Me for
X,?ur Digital
arketing?

Effective Performance

| don't just run campaigns—I optimize them to Affordable Professional

deliver measurable results. From SEO auqlts to | understand that not every business has With experience handling 60+ clients across

Google Ads, every strategy | create is designed to : ) )

) R : huge budgets. My approach ensures you get industries, | bring both strategy and

iIncrease visibility, leads, and conversions. ) . ) : .
the maximum ROI for every peso or dollar execution. Every project is managed with
spent, cutting wasted ad spend and focusing clarity, transparency, and results-driven

. . only on what works. reporting.
Creative & Data-Driven Y OIS

| blend creativity with analytics—so
campaigns don't just look good, they perform
where it matters most.
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Let's Work Together!

SEO - Google Ads - Social Media Strategy - Content Marketing

“Your growth starts with the right strategy.”

LinkedIn Email Address
in Graciela Posadas hello@peblco.com
princessgrace.posadas27@gmail.com



