
403 462 1160

peter@ciprcommunications.com @CIPRCOMS

Through our relationship with Tourism Kamloops, CIPR was tasked with the role of 
Public Relations Chair of the 2018 BC Winter Games.
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Through our relationship with Tourism Kamloops, 
CIPR was tasked with the role of Public Relations 
Chair of the 2018 BC Winter Games. The objective was 
to execute communications in a phased approach 
that fi rst drove sponsorships, then drove volunteer 
recruitment, and fi nally drove community awareness 
and support.

Lead generation takes many forms depending 
on the desired results from the client. In the 
case of BC Winter Games qualifi ed leads were 
those interested in supporting the event through 
volunteering, sponsorship, and fandom. 

The BC Winter Games has a strong reputation 
as a champion for youth sport. It was an honour 
to be able to work alongside them to ensure the 
positive reputation was maintained in Kamloops 
and strengthened there. 
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CIPR focused on a strong regional media relations 
campaign, a rich volunteer communications plan, 
and a robust approach to social media content that 
honoured local volunteers, sponsors, and athletes.   

CIPR was instrumental in setting the tones and 
themes that became the focus on the Games - 
including supporting the development of the tagline: 
Stronger Together. 
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CIPR STRATEGIC APPROACH



CASE STUDY

4

Tactics that were instrumental in the campaign included:

CIPR TACTICS

• Media Relations, Coordination, and 
Releases

• Key Message Creation 
• Speaking Notes and Speech 

Preparation
• Strategic Social Media Coaching
• Volunteer Management 
• Video Creation Oversight
• Content Creation 
• Email Marketing



30+
-

MEDIA HITS

Resulting in: Exceptional 
volunteer and sponsor 
recruitment; positive 

reputational benefi ts for the 
Games and for the community 
at large; community pride and 

momentum.

1,800
-

VOLUNTEERS

Resulting in: Volunteer recruitment 
was a key objective of the public 

relations campaign targeted 
marketing efforts ensured the 

identifi cation of leads and increased 
brand awareness that ultimately 

assisted in driving volunteer interest 
and sign-ups; CIPR was instrumental 
in communicating with all volunteers 
and ensuring they had access to the 

resources they needed to execute 
their roles successfully.

35
-

REGIONAL SPONSORSHIPS

Resulting in: Content 
marketing and media outreach 
complimented the face to face 

outreach enabling identifi cation 
of qualifi ed leads that lead to 

secured sponsorships that funded 
the execution a successful Games.

CIPR TACTICAL RESULTS

CIPR RECOMMENDATIONS
Looking forward CIPR would recommend the 
following marketing tactics to Tourism Kamloops 
in order to ensure the success of future events 
in the community and continue a successful 
lead generation and reputation management 
strategy:

• Retargeting digital marketing strategy to 
engage sponsors and volunteers in the next 
events 

• Email marketing to volunteer base to keep 
them opted-in and then engaged with future 
volunteer options in Kamloops

• Follow-up media releases that continue to 
show the impact of the event in years to 
come

• Content marketing through the creation of 
content that focuses on volunteer stories 
of welcoming travelers to Kamloops, not 
necessarily event specifi c but high level in 
order to utilize for multiple campaigns 
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