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THE NONPROFIT STRATEGY

YOUR MISSION DESERVES MORE THAN A PLAN.
IT NEEDS A BLUEPRINT FOR REAL IMPACT.
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Introduction

Nonprofits are the heartbeat of our communities, but even the
most passionate missions struggle without a clear path forward.
The Nonprofit Strategy Playbook is designed to help mission-
driven organizations clarify their purpose, focus their energy, and
create real, measurable change.

Clarify your

purpose, focus ) ) o .

your energy, Whether you're navigating limited resources, evolving

and create real, z o : ;
medasurable community needs, or bpa rd transitions, thls playbook provides a
change. proven framework to align your leadership, engage your

stakeholders, and execute with confidence.

This isn't about planning for planning's sake. It's about achieving
lasting results.
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Our Proven Framework:
The Mission-to-Impact Blueprint

This playbook is based on our signhature strategic
planning model: The Mission-to-Impact Blueprint.
It's a flexible, inclusive, and results-driven process
we've refined through hundreds of engagements
with nonprofits and public agencies across the
country.
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The 6 Key Components of a Results-Driven

Strategic Plan

Mission Alignment

Clarify purpose. Reconnect with why you exist.
Your mission, vision, and values should guide
everything. This step ensures your strategic plan is
grounded in what matters most.

e Revisit your mission for relevance in today's
environment.

e Update your vision to reflect long-term aspirations.

e Reaffirm organizational values to guide behavior
and culture.

e Align leadership and staff around a shared purpose.

Why it matters: Without alignment, even the
best strategy fails to inspire or sustain action.
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Stakeholder Engagement

Listen before you lead. Involve those who matter.
Gathering insights from your ecosystem ensures your plan reflects lived experiences—
not just boardroom ideas.

Engage internal teams (staff, board, leadership) for buy-in.
Collect feedback from funders, partners, and community members.

Use surveys, interviews, and focus groups to discover blind spots.
Build transparency and trust by involving diverse voices.

Why it matters: Inclusive planning leads to stronger ownership, relevance,
and implementation.
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Goal Prioritization

Don'’t try to do everything. Focus on what matters most.
Narrow your strategy to the 3-5 objectives that will drive the greatest impact.

Eliminate low-impact distractions.

Prioritize initiatives that align with your mission and capacity.
Consider urgency, feasibility, and long-term value.

Build consensus around a shared path forward.

Why it matters: Clear focus creates momentum, accountability, and real
progress.
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Action Planning

Turn ideas into action. Map the work ahead.
This is where vision becomes execution—with clear roles, timelines, and tactics.

Break big goals into manageable steps.

Assign owners to each action item.

Set realistic milestones and check-in points.

Plan for internal communication and follow-through.

Why it matters: A plan without action is just a document. This step fuels
execution.
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Implementation Support

Equip your people. Build capacity to deliver.
Even a strong strategy can stall without the systems, tools, or skills to execute it.

Provide leadership coaching and team training.

Recommend systems, workflows, or tools to support implementation.
Offer guidance on change management and accountability structures.
ldentify champions to lead and sustain the effort.

Why it matters: Capacity gaps kill strategy—support ensures sustained
progress. ! -
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Impact Measurement

What gets measured gets improved. Track what matters.
Build a simple dashboard or reporting method to keep the strategy alive
and adaptable.

e Define KPIs tied directly to your goals.

e Track both progress and outcomes (quantitative + qualitative).
e Use results to reflect, adjust, and improve over time.

e Share wins to keep your team and stakeholders inspired.

Why it matters: Measurement keeps your strategy relevant,
transparent, and funded.
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Ready to Turn Strategy Into Impact?

Let's move your mission forward. This
playbook is just the beginning. Explore our
full Mission-to-Impact Framework or
schedule a complimentary strategy session

with our team.
CONTACT US!

Website :

www.thepivotalgroup.com

Email address:

lyn@thepivotalgroup.com

Phone:
(619) 882-2964



https://api.leadconnectorhq.com/widget/bookings/lynspersonalcalendar

