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REBIRTH

A Groundbreaking Feature Film
A Gritty Boxing Drama About Survival, Strength & Second Chances

Backed by Faith — Anything Is Possible.

Directed, Produced & Starring

JILLIAN BULLOCK

Award-Winning Filmmaker o CEQO, Jillian Bullock Enterprises, LLC

Filming: October 2025 | Philadelphia, PA

Domestic Violence Awareness Month
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Jillian Bullock is an award-winning film-
maker, the CEO of Jillian Bullock Enter-

prises, LLC, whose work has screened at JILLIAN BULLOCK
festivals across the country. She is known
for courageous storytelling that creates . '.,'
cultural change and a proven ability to a . . ‘f"u'-‘
mobilize audiences around difficult sub-
jects.

Written and directed by Jillian Bullock,
who will also star as the lead actress,
Rebirth is deeply personal. Jillian knows
firsthand the lasting aftermath of domes-
tic violence.

AWARD WINNING FILMMAKER

In her younger years, she survived

abusive relationships, and the depression % erter e Director

that followed became the catalyst for ¢ IV Producer ¢ Actress
change — forcing her to flee, reclaim her ¥OF Tk P

life, and embark on a journey of self-love CEO OF JILLIAN BULLOCK ENTERPRISES, LLC
and healing. ——

Through that transformation, she learned how to not only protect herself — she holds
two black belts, one in Tae Kwon Do and the other in Wing Chun — but to rebuild her
sense of worth and form healthy, life-affirming relationships.

Her Ongoing Mission

e Confront domestic violence and expose its lasting impact
e Address sexual assault and mental illness through film

e Honor veterans & PTSD survivors

e Highlight homelessness and inspire human resilience

Despite tough subject matters, every film is: Educational ¢ Empowering ¢ Entertaining

This makes Jillian’s work perfect for brands that stand for strength, recovery, healing,
and hope.
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THE PROJECT

“Backed by Faith — Anything Is Possible.”

Logline

When Jewel Paige, a victim of domestic violence, awakens from a coma after a head
injury, her world is turned upside down when she learns her husband died — and she
has acquired superhuman strength, speed, and regenerative powers.

Film Overview

Rebirth is a love letter to the men, women, and children whose lives have been
touched by domestic violence — to those who found the strength to break free, start
anew, and heal from unimaginable trauma, and to those who, heartbreakingly, never
made it out to the other side.

This is not just a film. It is a movement, a testament to survival, resilience, and the
power of choosing oneself, even in the darkest moments.

Production Details

e Feature film shooting in October — Domestic Violence Awareness Month
¢ Filming location: Philadelphia, PA — a city with rich boxing heritage

e Directed, produced by, and starring Jillian Bullock

e Producers: Tai Birch and Deeva Gordon, award-winning filmmakers

e Jillian’s athletic transformation as a boxer is real — not staged

Genre & Audience

This film crosses:

* Gender o Age e Faith * Race * Culture
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This is not a studio-manufactured boxing movie.

This is Jillian Bullock’s real life.

TRAINING TO BE A

ﬁHAMPION

) &

UNLEASH THE FIGHT WITHIN
* % kK & '

e Inspired by a survivor of domestic
violence — lived experience, not
fiction

e Holds Black Belts in both Tae Kwon
Do and Wing Chun

e \egan athlete — disciplined mind,
body, and spirit

e Training at 64 years old to physically
transform as a real boxer

e Recent lung cancer survivor —
making her transformation even

more extraordinary

This is one of the few films in history
where the lead actress is living the
story she is telling. That authenticity
cannot be faked.

There have been other movies — Bruised, Girlfight, Knockout — with themes of
women in combat sports. But none are centered on domestic violence survival and
helping others. Rebirth will be the first of its kind.

Jillian is not imagining this story — she survived it. She endured a few abusive relation-
ships when she was younger and escaped not only emotionally, but physically, using
her real-world martial arts training to reclaim her life. She brings a level of raw
credibility that cannot be manufactured by screenwriters who have never walked that

path.
Why Jillian Delivers ROI

High Trust = Higher Conversion

Underserved Demographic = Brand
Differentiation

Emotional Storytelling = Long-Term
Brand Recall

Evergreen Message = Sustained Value
Beyond Trends

Jillian’s influence is built on credibility, consistency, and connection.




WHY THIS FILM MATTERS

The Silent Epidemic

Domestic violence affects every
community, every employer, every
healthcare system — and society
as a whole. The statistics demand

our attention:

1in 4 women (24.3%) aged 18+ have been victims of severe physical violence by
an intimate partner in their lifetime.

1in 7 men (13.8%) aged 18+ have experienced the same.

An average of 24 people per minute are victims of rape, physical violence, or
stalking by an intimate partner in the US.

Over 12 million men and women are affected over the course of a single year.

Millions of survivors struggle with PTSD, health issues, and identity loss.

There are almost no major films that show women healing through physical strength
— like boxing — and using those new powers to help protect others.

Domestic Violence Is a Silent Epidemic. Rebirth fills a cultural void.

TARGET AUDIENCE

This film will resonate deeply with an estimated 50—-100 million viewers across
theaters, streaming, social media, and advocacy screenings:

e Adults aged 20-70

e Survivors of trauma and domestic violence

e Fitness, wellness, boxing, and MMA communities

e Athletes, fighters, and vegan/clean-living consumers
e Faith-based audiences and advocates




This film aligns with brands that stand for:

Strength

e Resilience

e Healing

e Transformation
e Discipline

e (Courage

Mind-body wellness

Whether you are:

e A boxing or MMA brand
e Afitness or apparel company
e A vegan nutrition brand

e Avitamin and supplement

A FILM. A FIGHT. A MOVEMENT.

brand

e A women’s health or wellness

company

Rebirth positions your brand as a champion for:
Recovery. Power. Hope.




A Built-In Global Audience

This film doesn’t rely on hope — it relies on data. Rebirth sits at the intersection of

five massive, proven global markets:

MARKET ESTIMATED SIZE

Women’s Empowerment $1 Trillion+

Fitness & Wellness S5 Trillion+

Domestic Violence Advocacy $100 Billion+

Vegan & Clean Living $80 Billion+

Sports Entertainment $600 Billion+

Distribution & Exposure

e Domestic theatrical & streaming release
e |nternational sales and rights

e Faith-based distribution network

e Sports & boxing cross-promotion

e Influencer and celebrity partnerships

e Film festivals and press interviews

e Domestic violence awareness campaigns

Product Placement Opportunities

Your brand will be integrated organically — on screen and off:

e Boxing gyms, training sequences, and fight prep scenes

e Locker rooms and recovery scenes

e Lifestyle and home scenes

Perfect brand verticals include: Boxing & MMA, Fitness Apparel & Sneakers, Vegan
Nutrition, Sports Drinks & Hydration, Vitamins & Supplements, Wellness & Recovery,

Fitness Equipment, and Clean Water Brands.




SPONSORSHIP LEVELS

We are selecting a group of aligned partners who share this vision of strength, recov-
ery, and empowerment. Each tier offers exclusive brand integration into one of the

most powerful independent films of the year.

4 TITLE SPONSOR | $120,000+ N

Presented by [Your Brand] — exclusive, no competing brands
Top billing in end movie credits

Logo featured on the official movie website

Prominent product placement — featured 10 times in film
Mentioned in all promotional materials and media interviews
Full PR campaign integration

10 social media posts tagging your brand

Brand recognition and signage during premiere

VIP invitation to movie premiere and after party

\ (<><><><>0<><><><>
J

OFFICIAL TRAINING PARTNER | $75,000

Product and logo featured in film 8 times
Co-branded social content

Logo featured on official movie website
Company credit in end movie credits
Mentioned in media interviews

7 social media posts tagging your brand

VIP invitation to movie premiere and after party

\[<><><><><><><>
AN

CHAMPION PARTNER | $50,000

Product featured in film 6 times

Logo featured on official movie website
Company credit in end movie credits
Mentioned in media interviews

5 social media posts tagging your brand
Invitation to movie premiere
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SPONSORSHIP LEVELS

4 RINGSIDE PARTNER | $25,000
¢ Product featured in film 4 times
¢ Company credit in end movie credits
¢ 3 social media posts tagging your brand
¢ Invitation to movie premiere

N

SUPPORTING SPONSOR | $15,000

¢ Product featured in film 3 times
¢ Company credit in end movie credits
0 2 social media posts tagging your brand
0 Invitation to movie premiere
\_

4 COMMUNITY PARTNER | $5,000 — $10,000
or In-Kind Equivalent

Product featured in film 1 time
Company credit in end movie credits

1 social media post tagging your brand
Invitation to movie premiere

[<><><><>




Total Production Budget

This is a high-impact, moderate-budget film with strong commercial upside. The

budget covers all aspects of production and distribution:

e (Cast & crew fees, fight choreographers, trainers, and gyms
e Location fees across Philadelphia

e Post-production, marketing, and PR

e |egal, accounting, and compliance

e Film festival submissions

e Sales agent fee for domestic and international distribution

Jillian Bullock and her producers — Tai Birch and Deeva Gordon — are carefully
selecting a group of aligned partners to join this film as it makes its journey from

production to the world stage.

Your brand will not just be a logo on a screen. It will be woven into a story that moves

people, changes minds, and endures for generations. It will stand for something.

The only question is — will your brand be part of it?

TO BECOME A SPONSOR

Contact Monique Arrington, Business Manager

contact@jbullockenterprises.com

Jillian Bullock Enterprises, LLC * Philadelphia, PA




