EMPOWERING ORGANISATIONS TO
DRIVE PRODUCTIVITY

The GC Index® is the organlmetrlc that
empowers organisations to drive productivity
and achieve results by creating game-
changing teams and cultures.
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Not everyone is a Game-Changer but everyone can
make a Game-Changing contribution...

Potential

Impact

It scales

The ‘What’ vs The ‘How’

The natural Change Cycle

A Diagnostic, not a Diagnosis
Energy Levels

100,000 possible combinations

One Data Point — multiple
applications

The GC Index brings
revelation or validation ...
often both

It gives team members a
common language for
discussions

It enables a team to be
more productive quicker

Higher chance of desired
business outcomes

..using The GC Index as the g olden thread

locking Potential.

glmp act.
h nging Future:
plf‘ ed with Al.
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- Up to 82% suffer from it, and 70% of high-achievers

- 73% of employees considering leaving, costing 1.5-2x their salary.

- vacancies at record high (37.5% increase '19-'22)

- 11% from Gallup (+ blog), costing 34% of salary

- For UK £27,600 salary, 1st-year employment costs ~£63k (20%-30% for recruitment)

- “Only 64% of projects meet...goals”; only 39% OTOB; worse for CIOs

- “a group of competent professionals...under perfect conditions
...will take a 4-6 months [to start] to function as a team”

Understand yourself/your team (proactive)
instead of
Managing yourself/your team (largely reactive)

Unlock Impact at Every Level with our services,
powered by our Star Trek Vision 'golden thread' of

The GC Index + Al

“The GC Index reaches the parts that other instruments just cannot reach”

WHAT IF YOU HAD A SINGLE DATA POINT?
THAT COULD UNLOCK POTENTIAL AT EVERY LEVEL?

Find out how—watch now! &

£ THE GC INDEX®
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https://blog.smarp.com/employee-engagement-8-statistics-you-need-to-know
https://builtin.com/recruiting/cost-of-turnover
https://builtin.com/recruiting/cost-of-turnover
https://builtin.com/recruiting/cost-of-turnover
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetypes/bulletins/jobsandvacanciesintheuk/latest
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetypes/bulletins/jobsandvacanciesintheuk/latest
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetypes/bulletins/jobsandvacanciesintheuk/latest
https://www.gallup.com/workplace/349484/state-of-the-global-workplace.aspx?thank-you-report-form=1#ite-393245
https://www.wellnessorbit.com/newsletters/intrapersonal-skills-as-the-most-beneficial-investment-in-employee-engagement/id/82/
https://www.engagementmultiplier.com/resources/the-benefit-of-employee-engagement-improving-your-bottom-line/
https://www.medicalnewstoday.com/articles/321730
https://www.completesuccess.co.uk/2022/03/29/what-is-the-cost-of-imposter-syndrome/
https://www.completesuccess.co.uk/2022/03/29/what-is-the-cost-of-imposter-syndrome/
https://www.completesuccess.co.uk/2022/03/29/what-is-the-cost-of-imposter-syndrome/
https://www.british-business-bank.co.uk/finance-hub/tips-on-hiring-new-employees/
https://www.british-business-bank.co.uk/finance-hub/tips-on-hiring-new-employees/
https://www.british-business-bank.co.uk/finance-hub/tips-on-hiring-new-employees/
https://www.british-business-bank.co.uk/finance-hub/tips-on-hiring-new-employees/
https://www.projectmanagementworks.co.uk/project-failure-statistics/
https://www.cio.com/article/221803/how-cios-can-last-longer-than-4-3-years.html
https://www.artofteamwork.com/how-long-does-it-take-to-build-a-team/
https://www.artofteamwork.com/how-long-does-it-take-to-build-a-team/
https://www.artofteamwork.com/how-long-does-it-take-to-build-a-team/
https://youtube.com/playlist?list=PLHHAYgIeHeg3-kjrEnVcer4NNKJ-W76le&si=8iPZ2ql95pYHPE4W
https://youtube.com/playlist?list=PLHHAYgIeHeg3-kjrEnVcer4NNKJ-W76le&si=8iPZ2ql95pYHPE4W
https://youtube.com/playlist?list=PLHHAYgIeHeg3-kjrEnVcer4NNKJ-W76le&si=8iPZ2ql95pYHPE4W

The longer version...

The GC Index “ enables organisations to create a language and framework that aligns the impact and contribution of all their
people to business processes and outcomes. l.e. in any or all of the following Businss Areas:

STRATEGY & BUSINESS ORGANISATION & CULTURE

BUSINESS STRATEGY
MANAGEMENT CONSULTING
MARKETING & BRANDING
MERGERS & ACQUISITIONS

SALES & GROWTH

TALENT MANAGEMENT & DEVELOPMENT CHANGE & TRANSFORMATION

YOUNG PEOPLE DEVELOPMENT

Assuritivity

Unlocking Potential.
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The Assuritivity “Star Trek Vision” ¥

The Borg The Star Tre_k Federation
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CHATGCT GCCONSULT

* Technology: Control, dictates actions, ’}People: Prioritised, embraces diversity and

survival depends on it. individuality
* Process: Dictated by technology. ’E n Technology: Al augments & empowers human

’ CHATGCT GCCONSULT 1 1
}People: Commodities, assimilated, no potential, ethically
([ J . H . .
diversity, disposable. Process: Routinely automated, innovation &

. .. creativity driven by people
e Communication: Limited & “futile” y .. y PEOP ]
e Communication: Enhanced, open, collaborative,

* Future Vision: Uniformity, end of humanity focus on relationships
 Future Vision: Celebration of differences

(- gAssuritivity
&Y Driving Impact. POWERED BY ’> THE GC INDEX® 5

- Game-changing Futures.
powERED BY ) THE GC INDEX® Ampliﬁed with Al.
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What is the GC Index °?

The GC Index® is an Organimetric (organisation metric). It measures the How can we measure the level of impact that an individual will
real and potential impact that everyone can make to a role, team and/or have in the role?

organisation.

The GC Index® augments and complements existing HR and Talent data. “CAN THIS PERSON “cAN THIS PERSON PLAN
This enables organisations to drive better people decisions based upon DRIVE CHANGE?” FOR SUCCESS”
the impact and contribution their people can actually make.

NEW APPLICANTS OR EXISTING EMPLOYEES

It enables organisations to:

“CAN THIS PERSON “IS THIS PERSON
* Gain unique insight on people impact S DELIVER?” INNOVATIVE?”
* Improve business outcomes ‘
IMPACT
* Create a common language across the business < “CAN THIS PERSON “cAN THIS
DECISIONS BRING THE TEAM PERSON DRIVE
* Increase individual performance TOGETHER?” IMPROVEMENT?

* Increase team performance

By measuring our natural inclinations (our “Proclivities”) as to

* Make more informed and accurate people decisions .
the way we naturally think and act.

Assuritivity

o, DR MR POWERED BY {} THE GC INDEX® 6
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The GC Index”

The GC Index” Organimetric provides a common language
and framework that identifies five key ways (we call them

PRAGMATISM ',_'! l\ OBSESSION
proclivities) in which people can make an impact to a role, - "
team and/or organisation. z 5
:
It is a language and framework that delivers a foundation = STRATEGIST g
of impactful collaboration throughout an entire = HARS THE FHIEEE )
organisation across all levels. Truly driving an inclusive | i ; ,
v : THE ' v
workforce and culture. DAY MAKER 3
ORCHESTRATES -
AN “IMPACT SYSTEM” OF e -
LANGUAGE, TOOLS & DATA "~ " 5
| THE
| IMPLEMENTER 2
Eve ryone 1 g "\ BUILDS THE FUTURE CREATES A FUTURE g
po= TO BE PROUD OF o
The GC Index” provides an inclusive framework that E “
shows how everyone’s contribution and impact is valued.
. . . PRAGMATISM T4 S Sgo v OBSESSION
This results in game-changing teams, cultures and K FocU

powerful productivity enhancements. e ’ L

6 ¢



The GC Index® Proclivities At A Glance

PRODUCTIVITY

Just want to get on with things and
achieve results

* “Don’t worry, just doit.”
* “Hurry up, we just need to get this done.”
* “What needs to be done, and by when?”

C = Assuritivity

Unlocking Potential.
Driving Impact.

Adviso

Game-changing Futures.
powERED BY ) THE GC INDEX® Ampliﬁed with Al

MWake sense
of the deas

Create ort@im[
ideas

I PEOPLE
B viixer D Want to focus on getting the best from
ORCHESTRATES others

THE FUTURE

- o @ ing?”
Wake them ”Do?s everyone know whz’alt they are doing
.01 * “We’re all in this together.
CREATES A FUTURE bl’lutﬂﬂ’c * “Teamwork makes the dream work.”

Make them
happen N
<’
100,000 possible GC Profiles — it is very individual!

POWERED BY {} THE GC INDEX® 8
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Positioning The GC Index®

Personality Profiling Tools such as

Insights, MBTI etc work at a much

earlier stage in the cycle

Modern EQ and El tools

move further along this cycle

'The Cognitive-Behavioural Pathway':
A framework that represents different stages
of human cognition and behaviour

Make sense /\ Create orginal

of the ideas

Make them
brilliant

Make them
happen

o

The GC Index® focuses on how people are energised
to act, how they prefer to do things in order to make
an impact.

It is less concerned by the underlying personality

PN

" " ol o PN
X et ) bt b 4 W 1 N 4 L4
r ERES Yl h
LIFE EXPERIENCES BELIEFS THOUG) /S EMOTIONS BEHAVIOURS DECISION-MAKING ACTIONS OUTCOMES IMPACT
. » » » NMAKING » mp mpact
' - -~
The “Why” The “How" The “What”

(or Style)

'So-What' Difficulty - “What do | do with it?”

Your Business

e e e

Increasing predictability of Business Impact

‘. Ld -
Assuritivity
Unlocking Potential.

Driving Impact.
Game-changing Futures.

Amplified with Al.

Advisory

powERED BY ) THE GC INDEX®

© 2025 All Rights Reserved | Assuritivity Consulting Ltd or The GC Index®

73

POWERED BY T

THE GC INDEX®



How does each Instrument square up to these Business challenges?

Relevance to Business Context:

. : Insights //\\
How easily can the assessment'’s | i |
results be  translated into DisC T !
actionable strategies or decisions I e

in a business setting?
MBTI m
Gallup StrengthsFinder M

Clarity and Specificity:
Are the assessment categories

fogan %

clear and specific enough to guide pusiness Chemisty | | e | i

concrete actions? Belbin [ B Sy = .
Enneagram /‘-\‘\,\A
Focus on Impact: 1oPF .. |
Does the assessment focus on — s EneTET -
aspects that directly affect business ' ' ' ' -
L. HBDI Herrmann ./\\7\‘
outcomes, such as productivity, - - ' .
teamwork, or leadership? Bethationaiaes | | /\ . —
i H
The GC Index J |
i i ittt it
& \ée {\@ \009 .\0& i \QQ <
e ® . Qﬂ’/{\é\b P 'Q(\o\)q (é(\& Q)é{\é Q’\“’S{_ V"}
Asuslukrg IPtt I MI ty o 000‘-’\0
nlocking Potential. %)

Advisory

Driving Impact.
Game-changing Futures.
POWERED BY ') THE GC INDEX* Amplified With A|_

Level of Abstraction:

Is the assessment too abstract or
theoretical, making it difficult for
clients to see immediate
applications?

Flexibility of Application:

Can the assessment results be
adapted to various business
contexts, roles, or objectives?

Ease of Communication:

How easy is it to explain the
assessment’s results and their
implications to stakeholders?

happen

POWERED BY ‘} THE GC INDEX®



How does each Instrument square up to these Adoption challenges?

Ease of Understanding:
How quickly the assessment can be
understood by everyday users.

Business Relevance:

The degree to which the
assessment’s insights align with
key business objectives.

Usability:

The practicality of applying the
assessment insights in a business
setting.

Assuritivity

Unlocking Potential.
Driving Impact.
Game-changing Futures.
Amplified with Al.

‘ Advisory

Insights T T T —,I.- —
DISC 1 T e e
i i i i i
Thomas International T T o *—————-____.
i i 1 i 1
MBTI | = . |
Gallup StrengthsFinder o -I-— * -— TR
i i i i i
Hogan * . |
I T hd T —e
Business Chemistry t T ‘.r__‘_‘“—-‘, -
I i i
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16PF L — . d | e
I i ki T —¢
~— 0 i
Colour-Me * e S Sy
Ll T i i i
HBDI Herrmann b T 1 e : —
i i 1
Motivational Maps B T t . e
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Reusability:

How frequently the insights can be
reused in different business
contexts.

Actionability:

The extent to which the
assessment provides clear,
actionable steps.

Scalability:

The ability of the assessment to be
scaled from individual use to teams
and organizations.

POWERED BY ‘} THE GC INDEX®



The GC Index® Ecosystem

INDIVIDUAL VIEW TEAM VIEW ORGANISATION VIEW

'3

What activities do we need to engage w Which individuals and teams do we trust to

in to deliver our objectives? ~ deliver the activities efficiently and collaboratively.

D= r
':_ > L (J

GC
TRANSLATE PROCESS | CHATGCT GCCONSULT

Assuritivity
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% GC CLUBS & GROUPS

© PARTNER SUPPORT DASHBOARD

GC
TRANSLATE

@

MY INFO

B

COMPANY INFO

GC TRANSLATE

WELCOME BACK
NATHAN OTT
CHIEF POLISHER
THE GC INDEX

‘ Advisory

TRANSLATE

Assuritivit

Unlocking Potential.

Driving Impact.
Game-changing Futures.
Amplified with Al.

) T

w

WELCOME TO GC TRANSLATE

Discover the ‘Energy for Impact’ within any content i.e. job profiles, Linkedin
bios, comi municati project objecti ic plans and

Enter the input text below and GC Translate will highlight the key words and
phrases and the energy for impact they infer.

Through GC Translate you will see if your written content is having the
intended and desired impact for your audience.

2025 All Rights Reserved | Assuritivity Consulting Ltd or The GC Index®

of the ideas

Wlake sense @_\

Wakes ideas
happen

*O®

MAPS THE FUTURE

THE
IMPLEMENTER
BUILDS THE FUTURE

Create original

GC Translate™ for Written Energy
o

LinkedIn Profiles

Job Profiles

Job Adverts

Competency Frameworks
Development Plans

CVs

Vision, Mission

Purpose and Value Statements
Meeting Agendas

Website Content

Project Plans

Roles and Responsibilities
Business Plans

Any Communication Statements

POWERED BY ‘} THE GC INDEX® 13



GC Process for Process Impact

GC
PRIORITISE THE ENERGY FOR IMPACT IN YOUR PROJECTS AND PROCESSES

Using The GC Index Framework start at the highest level of any project and process to see what proclivity is the most important and at what stage. This gives a common

[ 2 0
': E

understanding to everyone what is required and how they can the best contribute.

Next 3 Year Strate
Planning i
Asset Optimisation play Maker e

Project

Tech Platform Strategist Play Maker Implementer
Upgrade
Process
POWERED BY §® THE GC INDEX®

POWERED BY ‘} THE GC INDEX® 14
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Unlocking Potential.
Driving Impact.
Game-changing Futures.
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i The GC Inde

CHATGCT GCCONSULT

X® for Al-personalised insights

Future - GC Consult (£)

Future - Secure GC Consult (££)

ChatGCT
P oCOOGis,, &COLOGs,, COLOG,
o’ -
. THE GC INDEX® - N - N D
THE POWER OF THE QUESTION S e ’ ’ ’
R KRN

USER CONTENT INGESTION
POWER PROMPTS
RULES

POWERED BY ‘) THE GC INDEX®

OTHER PEOPLE DATA

POWERED BY ‘} THE GC INDEX®

OTHER PEOPLE DATA
POWERED BY ‘} THE GC INDEX®

CLIENT SPECIFIC DATA

- P
UNIQUE DATA CONTENT D <.> yi:"i D <.> W:E| IN A SECURE ENVIRONMENT
THE GC INDEX®  xecmoex-propuct THE GC INDEX®  secmoexeropuct ‘; <> LHPEI
THE GC INDEX® AGC INDEX"PRDUCT

8

A
T ChatcPT GEMINI & 4w
Al ENGINE ChatePT & ChatGPT & Ca B
MULTIPLE ENGINES
= ASSUritivity
_5 Unlocking Potential.
> ] | t.
2 Gamechanging Fuures. POWERED BY ’ » THE GC INDEX® 15
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In summary: How The GC Index® works best

WHAT do you want to achieve? = =

GC
TRANSLATE

S—
e |

Ly

o
WHO is going to achieve it? 4
THE GC INDEX®

oy Al
HOW are they going to achieve it? [/i n

CHATGCT GCCONSULT

A GC € PARTNER

g -

odendue| Do sawes ay3 yeads ||e Asyl

[

L J [ ] L]
= Assuritivity
K] Unlocking Potential. ’
> ivi .
2 amcning s POWERED BY  J THE GC INDEX® 16
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Advisory

INTERNATIONAL

TEST
COMMISSION

Assuritivity

Unlocking Potential.
Driving Impact.
Game-changing Futures.
Amplified with Al.

to ITC gold standard
— that’s global psychometric credibility

The GC Index in its creation and development adheres to the ITC
guidelines which are internationally accepted as the gold
standard in testing and assessment, regardless of jurisdiction.

CONSTRUCT

RESEARCH

PSYCHOLOGY
INTERNATIONAL
ASSESSMENT

EDUCATION
GUIDELINES
TION

FUTURE

vata GUIDELINES
EDUCATION
ASSESSMENT

RESEARCH
PARAMETER
GUIDELINES
CHILDREN

on | RTTESTTlﬁhch E STp ARAMETER Siinuce
SSESSMENT

RESEARCH ITEM POLICYE TAVISION

CHILDREN IRT *
TESTING

GUIDELINES
PEOPLE
VISION

ASSESS NT
PSYCHO Y

POWERED BY £
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171h Eurcpean Congress of Psychology
®

Discovering ‘Game Changers' through
an Organimetric Index to transform
different types of Organisations

John Mervyn-Smith

Migel Evans

mf EAWOP CONGRESS
>

24-27 May 2023 * Katowice, Poland

Finding and Developing Game Changers to

Transform Organisations

Nigel Evans & Dr John Mervyn-Smith
fyreecrme  Nigel@nigel-evans.com drge@thegcindex.com

- Assuritivit

Unlocking Potential.

27" May OP796

Yy

The GC Index® At Work

EUROPEAN
€7 CONGRESS OF
€ PSYCHOLOGY

“Discovering Game
Changers to transform

organisations through an

Organimetric Index.”
Nigel Evans & Dr John
Mervyn-Smith

ICP 2021, Virtual

“Discovering Game
Changers through an
Organimetric Index to
transform different
types of organisations.”
Dr John Mervyn-Smith &
Nigel Evans

ECP 2022, Ljubljana

“Finding and developing
Game Changers

to transform
organisations.”

Nigel Evans & Dr John
Mervyn-Smith

EAWOP 2023, Katowice

INTERNATIONAL

SCIENTIFIC
CONFERENCE
PAPERS

Economic and Business Psychology

Business Transformation informed by an
Organimetric'index

Nigel Evans, NEC Advisory, UK Dr John Mervyn-Smith, The GC Index, UK
nigel@nigel-evans.com DrGC@theGCindex.com

‘Business transformation informed
by an Organimetric Index.’

Nigel Evans & Dr John Mervyn-Smith
ICP 2024, Prague

@ O

New Horizons in Psychological Assessment

Taking an Organimetric, rather than Psychometric,
approach to Organisational Transformation

Higel Evana, NEC, UK Joben Maevyrs-Semith, The GC Indea, UK

in Test Devel

Taking an Organimetric approach to Organisational
Change

Nigel Evans, NEC Advisory, UK Dr John Mervyn-Smith, GC Index, UK
nigel@nigel-evans com DYGCEihe GCindex.com

“Providing an inclusive
approach to organisational
transformation through an
Organimetric Index.”

Nigel Evans & Dr John Mervyn-
Smith

ECP 2023, Brighton

‘Taking an Organimetric,
rather than Psychometric
approach to organisational
transformation.’

Nigel Evans & Dr John
Mervyn-Smith

New Horizons in
Psychological Assessment
2023, Padova

‘Taking an Organimetric
approach to organisational
change.’

Nigel Evans & Dr John Mervyn-
Smith

ITC 2024, Granada

Driving Impact.
Game-changing Futures.
Amplified with Al.

Adviso

POWERED BY ‘} THE GC INDEX® 18
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» .

Toby Mildon

A
TRANSFORMA
LENS

GARY BUR

= Assuritivit

Unlocking Potential.

Adviso

€0 ay () THE GC INDEX"

Change The World

A Career

TION

KE

Driving Impact.

Game-changing Futures.
Amplified with Al.

Yy

and Life Game Change

Transformation
Leaders Body of
Knowledge

2024 Edition

The Change Maker Group

PERRY TIMMS
“ESSENTIAL READING IN AN AGE OF DISRUPTION"

BE LESS

TRANSFORMATIONAL
\ HR

How human resources can create value

and impact business strategy FEARLESS LE
Q @
ELVIN TURNER
WILEY

COACHING ME
COACHING YOU
-.AHAA

The Essential Guide to Improving

Wellbeing at All Levels in Schools

buiyoea |

2025 All Rights Reserved | Assuritivity Consulting Ltd or The GC Index®

The GC Index® At Work

'ln Digital

Workspaces

Emerging Issues for Research and
Practice

@ Springer

BRIDLED
SINESS

Unlockin, gN ature's Wisdom
To Re nt Leadership

UN
BU

SIMON COURT

Foreword by Rob Small, founder and president, Miniclip

FOUNDER'S

LEGALY

Fifty Game-Changing

Leadership Lessons for
Building a Great Business

POWERED BY ’}

How Ta Achieve Your Full
Potential As An Entrepreneur
& Create The Life You Desire

BAIJU SOLANKI

THE GC INDEX® 19
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Advisory

The GC Index® At Work

THE GC INDEX® BREAKDOWN OF THE GC INDEX® BY REGION:
MAKES A GLOBAL IMPACT REGION 100% TOTAL
61%

THE GC INDEX® IS A UNIVERSAL LANGUAGE THAT WILL EMPOWER
MORE THAN 10% OF HUMANKIND TO POSITIVELY IMPACT THEIR WORLD EUROPE

10,740+

ORGANISATIONS BENEFITING

460+

GC PARTNERS

920+

GCOLOGISTS

52

COUNTRIES

11%

ASIA

11%

NORTH AMERICA

Y

b ‘;L ™
2% \‘;“‘;" ‘

MIDDLE EAST

12% ~

AFRICA

5 3%

AVAILABLE TO TAKE IN A NUMBER OF LANGUAGES
SOUTH AMERICA

tma)c@a)ec
Assuritivity

Unlocking Potential.
Driving Impact.
Game-changing Futures.
Amplified with Al.

3 THE GC INDEX®
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woolworths

S tipico

=

Eaore

PHILIP MORRIS
INTERNATIONAL

I PHOENIX GROUP

=

9 MSD

BENLFB

& FNB

T

dyson

Admiral

The GC Index® At Work

d Lexmark ORACLE

&P d

COLGATE-PALMOLIVE aranae” ERICSSON
SEB 1dily

O “aew ARM,
vodafone
Jeica (Ontinental ™

Geosystems

\ﬁuPcy

Integro nal Payroll

AstraZeneca
-0
CNGIC

« Dlreci Line
(/

@_ Group

/

Raiffeisen

UniCredit

(BERELG

Enginuity

Assuritivity

Unlocking Potential.
Driving Impact.
Game-changing Futures.
Amplified with Al.

F T |

CONSULTING

one

Savings Bank . .
& BearingPoint.

-
KINGSTON s

UPON THAMES

A D

2025 All Rights Reserved | Assuritivity Consulting Ltd or The GC Index®

WWF@

ARTS
UNIVERSITY
BOURNEMOUTH

@ YMCA

MACMILLAN

CANCER SUPPORT

WARNER

g| water for people

- BU

Bournemouth
University

UNITE
STUDENTS

LITCHFIELD | ==
COUNCIL ‘- CLAYESMORE

e

#N Northamptonshi
ﬁ' orthamptonshire

22¥ County Council
T1E Boston Consurting Group

catAPULT

Connected Places

NetworkRail

VI

Wolvmhampton ﬁ
‘____--k !F! f West Midlands
e

J
SAINT-GOBAIN

GENPAC
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Let’s work to change the game

To understand how The GC Index” can unleash the impact of
the people in your organisation, please get in touch.

Assuritivity
Unlocking Potential.
Driving Impact.
Game-changing Futures.

Amplified with Al

A GC ©) PARTNER
www.Assuritivity.com

My GC Impact Is

E :@ GCIndex.StarTrekVision@Assuritivity.com

https://calendly.com/assuritivity/30min

=
1))

https://www.linkedin.com/in/robindavis22/

> https://youtube.com/@assuritivity
GC Index Playlist
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