
You are writing landing page copy for an SEO-driven service page. This will be generated once 
per location listed below, using the shared service details. 
 
CORE SERVICE: Deep Cleaning Services 
FOCUS: Deep cleaning services provide a thorough top-to-bottom cleaning that targets built-up 
dirt, grime, dust, and hard-to-reach areas often missed during routine cleaning. This service is 
ideal for seasonal cleaning, move-ins, move-outs, post-renovation cleanup, and preparing 
properties for new occupants. 
PAGE FOCUS (audience & angle): This page should appeal to homeowners, property 
managers, landlords, and businesses needing a more comprehensive cleaning than standard 
maintenance. Highlight the value of restoring cleanliness, improving hygiene, and creating a 
fresh, healthy environment through meticulous attention to detail. 
 
SUPPLEMENTARY KEYWORDS TO INCORPORATE (spread these across the sets — do not 
cram all of them into one set, and do not repeat the same keyword across sets for the same 
location unless unavoidable): 
- professional deep cleaning services 
- residential deep cleaning company 
- commercial deep cleaning services 
- move in deep cleaning 
- move out deep cleaning services 
- spring deep cleaning services 
- one time deep cleaning 
- top to bottom cleaning service 
- post renovation deep cleaning 
- detailed home cleaning service 
 
LOCATIONS: 
- Berkeley, MO 
- Bridgeton, MO 
- Chesterfield, MO 
- Clayton, MO 
- Creve Coeur, MO 
- Earth City, MO 
- Ferguson, MO 
- Florissant, MO 
- Hazelwood, MO 
- Ladue, MO 
- Maryland Heights, MO 
- Overland, MO 
- St. Ann, MO 
- St. Louis, MO 
- Town and Country, MO 
- University City, MO 



- Maplewood, MO 
- Richmond Heights, MO 
- Webster Groves, MO 
- Kirkwood, MO 
- Ellisville, MO 
- Ballwin, MO 
- Manchester, MO 
- Wildwood, MO 
- Valley Park, MO 
- Fenton, MO 
- Arnold, MO 
- Sappington, MO 
- Affton, MO 
 
TASK: For EACH location above, generate exactly 3 distinct "Section Title" + "Section 
Description" pairs for that location's landing page. 
 
Requirements: 
- Each of the 3 sets (per location) must take a genuinely different angle or emphasis on the core 
service (e.g. one might focus on the support process, another on outcomes/benefits, another on 
who it's for) — they should not just be reworded versions of each other. 
- Naturally weave in 2-4 of the supplementary keywords per set (varied across sets, not the 
same ones every time) — keywords must read naturally in context, not stuffed. 
- Naturally reference the specific location in at least one of the sets for that block, in a way that 
reads locally relevant (not just tacked onto the end). 
- Section Title: short, compelling, 4-9 words. 
- Section Description: 2-4 sentences, natural marketing/informational tone suitable for a service 
landing page. Aim for 60–120 words per section description 
- Do not reuse the exact core service phrase as the title verbatim across sets — vary the 
phrasing. 
- Keep phrasing distinct from location to location as well — do not reuse the same sentence 
structure for every block.​
​
 
Aim for 60–120 words per section description 
 
OUTPUT FORMAT — FOLLOW THIS EXACTLY: 
Do not write plain text paragraphs or labels. Generate the content directly into a single 
Markdown table. Each location must have its own row in the table. Use this exact structure: 
 
| Location | Section Title 1 | Section Description 1 | Section Title 2 | Section Description 2 | 
Section Title 3 | Section Description 3 | 
| :--- | :--- | :--- | :--- | :--- | :--- | :--- | 
 



Do not include any introduction, conversational filler, or summary. Start directly with the table 
header and output all locations seamlessly. 
​
What it would look like after:​
​

 
 

Step 1: Highlight and copy everything from the Column Title all the way to the end of the AI's 
response. 

Step 2: Open the spreadsheet you are optimizing and select your target cell. 

Step 3: Simply press Ctrl + Shift + V (Cmd + Shift + V on Mac) to paste. This strips 
out the background formatting and maps the data perfectly into your rows and columns.​
​
 

Perfectly Optional (So you know which images to look for/generate)​
​
IMAGE PLAN GENERATION TASK: 
Based on the results and text provided above, generate a single, master image plan consisting 
of 3 distinct image options (one for Section 1, one for Section 2, and one for Section 3). This 
master plan will be used universally across all generated location variations to ensure a 
consistent layout. 
 
Output the plan in a clean, side-by-side tile layout using the markdown table structure below. Do 
not include any introduction, explanation, or summary—start directly with the table. 
 
| Section 1 Image Plan | Section 2 Image Plan | Section 3 Image Plan | 
| :--- | :--- | :--- | 



| **Image Description 1:** [Detailed description of a high-quality photo representing the core 
service focus, themes, or process mentioned in Section 1] <br><br> **Alt Text 1:** 
[SEO-optimized, descriptive master alt text focusing on the main service keyword from Section 
1] <br><br> **Image Type 1:** Photo | **Image Description 2:** [Detailed description of a 
high-quality photo focusing on the outcomes, benefits, or secondary angle highlighted in Section 
2] <br><br> **Alt Text 2:** [SEO-optimized, descriptive master alt text focusing on the 
secondary service keywords from Section 2] <br><br> **Image Type 2:** Photo | **Image 
Description 3:** [Detailed description of a high-quality photo showing the target industries, 
audience, or settings highlighted in Section 3] <br><br> **Alt Text 3:** [SEO-optimized, 
descriptive master alt text focusing on the target audience keywords from Section 3] <br><br> 
**Image Type 3:** Photo | 
 
 
 
Make sure to check how many words there are in a section description. Remember it must be 
atleast 60-120 words. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


