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Full-Funnel 

Advertising: Top 
Strategies to Grow 
Your Home Service 

Business in 2025

Home service business owners 
(HVAC, insulation, roofing, plumbing, 

remodeling, etc.)



What is Full-Funnel Marketing? 
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Top of Funnel (TOF) – Awareness & Visibility01

Middle of Funnel (MOF) – Consideration & Trust02

Bottom of Funnel (BOF) – Action & Conversion03

Q u i c k  o v e r v i e w  o f  t h e  f u n n e l :

W h y  h o m e  s e r v i c e  b u s i n e s s e s  n e e d  
a l l  3  s t a g e s  w o r k i n g  t o g e t h e r



TOF: Get Found Before They Search 
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Display, 
YouTube, CTV, 
Programmatic

Geo-targeting 
neighborhoods with 

high homeownership 
& value

Education-based 
creative (e.g., “Did You 

Know You’re Losing $$$ 
Through Your Attic?”)

Tip: Use video to introduce your team or service process



MOF: Build Trust & Nurture Leads 
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Retargeting via Meta, 
Google, YouTube, Display

Tip: Use customer testimonials in retargeting ads and landing pages

Branded content + testimonials 
+ before/after proof

Email & SMS automation



BOF: Drive Action 
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Conversion-focused 
campaigns (Google 
Search, LSA, Offers)

Highlight financing, 
rebates, tax credits 

(like IRA Section 
25C/25D)

Clear CTAs: “Book 
Now,” “Get a Free 

Estimate,” “Limited-
Time Offer”

Tip: Use urgency in creative (“Rebates expire in 2025!”)



Importance of 
tracking: call 
tracking, form 
fills, ad spend ROI

Use CRM + ad 
platform data to 
identify drop-offs

Know your CPL 
by service type

1 2 3

Optimizing Your Funnel 
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Tip: Stop over-investing in one area of the funnel. Balance spend based on conversion data.



Real Results: Case Study Snapshot 
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A properly optimized and 
consistently updated GBP is an 
enormous asset.

Investing in branding and awareness 
will lead to lower cost per lead.
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