
The Recruitment 
Website Blueprint
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Turn your website from a static brochure into a 24/7 
lead engine for clients, candidates and growth. 
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Why Your Website 
More Than Ever Before
Most recruitment websites look fine on the surface but quietly underdeliver. They 
don’t consistently attract the right clients and candidates. They don’t explain what 
makes you genuinely different from the next agency. And they’re usually built in a 
way that adds admin instead of taking it away. 

In 2026, your recruitment website should be four things: 

A revenue engine – Built to attract the right traffic and convert it 
A credibility platform – Packed with proof that shows you deliver 
A candidate experience – Designed for ease, speed and trust 
A data hub – Seamlessly connected to your CRM, ATS and automation 

This guide gives agency leaders the tools to: 

Assess what’s working (and what’s not) 
Spot gaps vs what top-performing agencies are doing 
Brief internal or external web teams clearly 
Turn your website into a true growth asset 
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What Your Websit  Must Do
Your website is your digital front door. It’s where people decide whether to contact you, trust 
you or bounce. Here’s how the best sites perform compared to average ones: 

If your website feels more like column one, there’s room to grow. 
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This guide gives agency leaders the tools to: 

Assess what’s working (and what’s not) 
Spot gaps vs what top-performing agencies are doing 
Brief internal or external web teams clearly 
Turn your website into a true growth asset 

Visibility 

Client Journey 

Proof 

Candidate Flow 

Tech Stack 

Performance Data 

Website Area Average Site 

Mostly brand searches 

One generic "Services" 
page 

A few testimonials 

Basic job listings 

Web forms into inboxes 

Basic traffic tracking 

High-Performing Site 

Niche, local, and 
content-led visitors 

Sector + location-specific 
landing pages 

Case studies with 
measurable outcomes 

Filtered search, alerts, 
value-add tools 

Integrated with 
CRM/ATS + automation 

Tracks leads, 
conversions and ROI 
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The Essential 
Page Blueprint
At a minimum, every recruitment site should include 
these 10 pages, structured by audience and purpose: 

Golden rule: One page per audience. One page per sector. One page per location. 

Home – Who you are, who you help, and what to do next 
Sector Pages – One per niche or specialism 
Location Pages – One per major location or territory 
Job Search – Intuitive, mobile-friendly and powerful 
Client Services – What you offer and how you deliver 
Candidates – Why register with you over anyone else 
Case Studies – Clear stories with real-world impact 
Insights – Salary guides, trends, research 
Team – Meet the consultants behind the business 
Contact – Friction-free enquiry forms and contact info 

weareprominence.com

Essential 
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Page-by-page:
What "GoodLooks Like“Good ”

Home Page – Five Seconds to Win Trust
The homepage needs to answer three questions above the fold: 

Who is this for? 
What do you do? 
Why should I trust you? 

Must-haves: 

Positioning line (e.g. “Specialist recruiters in construction & engineering”)
Headline proof (client logos, success metrics) 
Three CTAs: “Find Talent”, “Find Jobs”, “See Our Work”
Teaser content: Salary guide, blog post, recent hire 

1.
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Sector Pages – Show Real Expertise 
One page per sector. This isn’t the place for generic statements. 

Each page needs: 
Who you serve (roles, levels, verticals) 
Sector-specific challenges (e.g. retention, speed, scarcity)
Case studies with results
Relevant live jobs
FAQs tailored to clients/candidates in that market
CTA: “Submit a vacancy” / “Download the salary guide” 

2.

Location Pages – Win Local Searchv
Create separate pages for each city or region you cover. Avoid just 
listing cities on one “Locations” page. 

Each location page should include: 

Localised headline (e.g. “Legal Recruitment in London”, “Technology 
Recruitment in Sydney) 
Market insight: talent trends, hiring challenges 
Local client examples and quotes 
Local salary benchmarks 
Relevant jobs 
Office/contact info + map 

3.

London 

Manchester 

Location Focus Area 

Finance & Legal 

Engineering 

Local Proof 

50+ roles placed in 
the last year 

Dubai Construction 10-year retained 
partnership 

Hired full team for 
facilities firm 

Page-by-page:
What "GoodLooks Like“Good ”



Search Page Requirements: 

Built for mobile from day one
Filters by job type, location, salary, 
seniority 
Show result count (“23 jobs found”)
Enable alerts, saved searches 

Job Pages Should Include: 

Key responsibilities and qualifications
 What makes this role/culture/firm different
 Hiring process (timeline, stages)
 Named consultant and direct contact link
 “You might also like” job suggestions 

Job Search & Individual Job Pages4.

Case studies work around the clock. They’re far more convincing than general 
claims. A well-structured case study makes it easy for potential clients to picture 
themselves working with you. 

Top tip: Build 2–3 of these per sector. Link them from service pages, consultant bios, 
and relevant job listings. 

Case studies work around the clock. They’re far more convincing than general 
claims. A well-structured case study makes it easy for potential clients to picture 
themselves working with you. 

Case Studies – The Underrated Sales Tool

Use this format: 

5.

Client Overview:
UK-based civil engineering consultancy with 900 staff across three regions.

Case studies work around the clock. They’re far more convincing than general 
claims. A well-structured case study makes it easy for potential clients to picture 
themselves working with you. 

The Challenge:
The client needed to hire 12 Quantity Surveyors in under 4 months to support a new rail 
infrastructure project. Previous suppliers had struggled to find candidates with the 
required blend of technical experience and on-site delivery exposure.

Case studies work around the clock. They’re far more convincing than general 
claims. A well-structured case study makes it easy for potential clients to picture 
themselves working with you. 

The Solution:
We built a targeted content campaign around their employer brand, supported by 
outbound headhunting and a refreshed application journey. Our team pre-qualified and 
shortlisted talent using behavioural assessments and delivered a shortlist every week. 

Case studies work around the clock. They’re far more convincing than general 
claims. A well-structured case study makes it easy for potential clients to picture 
themselves working with you. 

The Result:

Testimonial:

All 12 roles were filled in 3.5 months. 11 of the 12 hires passed probation. 9 remain in post 
12 months later.

Prominence's sourcing strategy was faster, smarter and got us results that beat every 
benchmark. Our hiring managers have asked to work exclusively with them going forward.

Talent Acquisition Lead, UK Civils Client
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Search isn't just about Google anymore. It's about visibility 
across search engines, answer engines, and AI tools. 

Search Basics 
For Recruitment 
Owners

Recruitment

SEO 

AEO 

Layer What It Means 

Traditional search rankings 

Answer Engine Optimisation 

Ask Yourself 

“Do we show up when someone 
Googles what we do?” 

GEO Generative Engine Optimisation “Would ChatGPT or AI tools 
mention us as experts?” 

“Do we clearly answer the questions 
clients and candidates ask?” 

How to Win: 

Create clear sector/location pages using natural language 

Add FAQs to key pages (and answer them briefly, upfront) 

Publish content authored by named consultants 

Keep salary guides and insights fresh 

Link everything back to measurable outcomes 

Ask your web partner: 

What keywords are we targeting? 

Which pages are built to win those searches? 

How do we track and improve over time? 
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UX     Conversion &
Your site might look the part, but is it built for action? Half your traffic will be on mobile. 

Design for real-world use: 

Stop relying on inboxes and spreadsheets. Your website should plug straight into your: 

Top 5 Rules: 
1. One main action per page (e.g. “Submit vacancy” or “Search jobs”)
2. Short forms - 3 to 5 fields max
3. Clear confirmation (e.g. “Thanks, we’ll call you tomorrow”)
4. Fast loading - under 3 seconds
5. Thumb-friendly buttons and spacing 

ATS Sync: 
Auto-publish jobs to the site (make sure they come off too!)
Auto-sync applications with source tracking
Track “Website > Sector > Conversion” properly 

Quick Fixes: 
Problem: Drop-off in job search > Add filters, show job counts 
Problem: Long forms > Collect only essentials
Problem: Confusing menu > Use “For Clients / For Candidates” structure 

CRM & Email Automation: 
New candidate = Welcome sequence
Guide download = Lead nurture flow
Client form = Instant reply with booking link 

Integrations 

Governance
The best sites have owners. And a rhythm. 
Minimum Viable Governance: 

Named website owner (internal or external)
Monthly review: traffic + conversions
Quarterly review: content and SEO gaps
Annual review: refresh structure and tech 

Add a content calendar: 

Quarterly salary guides
Sector-specific case studies
Updates to team bios, insights and FAQs 
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Area 

Home page: Clear niche + 3 CTAs? 

Sector pages: One per niche with proof? 

Location pages: One per city with local content? 

Case studies: Specific results and testimonials? 

Job search: Mobile, filters, consultant info? 

Content: Salary guides, market trends? 

Search: Sector/location pages + FAQs? 

Tech: CRM/ATS sync, fast performance? 

Data: Conversion tracking in place? 

AEO & GEO: Are you showing in answers/AI tools? 

Total:          / 50 

Score (/2) 

The 2026 
Website Scorecard 
Score each area out of 2. If you’re under 30, it’s time for a refresh. 

2026

Next Steps With Prominence
If your score's low, don’t panic - most recruitment agencies-built brochure sites, 
not growth engines. 

Next
Prominence builds recruitment websites that: 

Prove your niche and specialism 
Deliver content and proof that converts 
Integrate with your tech stack properly 
Rank across Google, answer engines and AI tools 

3 Ways to Start: 

Free 20-minute audit - we’ll score 
your site for you 
Performance sprint - fix key gaps fast 
Full rebuild - strategy-led from page 1 
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Book your 
free review:
Get in Touch

hello@weareprominence.com

Prominence - your ready-to-go marketing 
team for recruitment agencies. 
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