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1 Page visits results are based on 12 lift studies, add to cart results are based on 13 lift studies and purchase results are based on 11 lift studies. All studies were run from Jun 2022 to Dec 2022 by global advertisers from various verticals including 
ecommerce, CPG, retail and professional services. Business-as-usual campaigns means Facebook Feed, Instagram Feed and Instagram Stories.

2 We conducted a 2-week long, large-scale study measuring incremental effects with 14k global advertisers across multiple verticals in Q3 2022. Results showed that adding ads that were opt-in to Facebook Reels placement delivered 3% more 
incremental purchases per dollar spent compared to not opt-in to Facebook Reels placement. To minimize skew, we cap conversion counts at 5 for each user for any given ad account in the test. The result is statistically significant at 90%.

3 Meta Q4 2023 earnings call. Feb 2024. 3

Reels is a growing creative canvas for 

engaging short-form videos, where 

businesses can turn attention into action and 

creativity helps lead to success. 

� Adding the Reels placement to direct 

response campaigns drove more 

incremental value, increasing the 

likelihood of add to cart by 97% and 

purchases by 90%.1 

� Plus, in a large-scale study measuring 

incremental effects, ads that were opted-

in to the Facebook Reels placement 

delivered 3% more incremental purchases 

per dollar spent.2

With our playbook’s guidance, you can 

expand your business’ story to an ever-

growing platform where people reshare over 

3.5 billion times a day.3  

3

Get the results 

you want with 

Reels ads.

Reels

lalueur

Send message

97%
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sweetgreen orders

as zodiac signs

sweetgreen

Aries

CHICKEN TOASTADA SALAD

Adventurous

sweetgreen

Cancer

SUPER GREEN GODDESS

Sensitive

Tenacious

sweetgreen

Aquarius

FISH TACO SALAD

Eccentric

Creative

sweetgreen

This is your sign

to order now

sweetgreen
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Planty
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My plants after
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Give your plants all the

right nutrients
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100% organic

[uckys\ruY

Get yours now

[uckys\ruY
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03 Turn existing videos into Reels ads.
No need to start from scratch — these simple techniques can help you 

repurpose video assets you already have. 

STEP 1

Edit the aspect ratio for impact.

Try our tactics to maximize your video for space and attention.

� Crop your video to fill 

the screen.

� Stack multiple clips 

from your video.

� Blur the background 

to help your video 

stand out.

� Overlay your video on 

top of a textured 

image.

� Scroll through a series 

of stacked video clips.

16:9 editing techniques

Creative cropping and layering, or splitting the screen into multiple scenes, can 

transform your video into a more engaging experience that’s fit for the surface.

������� ������� ������� ������� �������

Crop Stack Blur Overlay Scroll

�:� editing techniques

+dding in a $ac)ground video, additional information, or com$ining#

statics �ith video can help soften the edges and fill the screen.

������� ������� �������

39=<;86<50412<78:/49=:.1=

FED CoupoC

������� �������

Crop Kloat Payer KQll CoXYQCe

� Crop your video to fi^^ 

tne g]reen.

� Kloat your video on 

top of anotner re^ated 

video.

� Payer t�o video ]^ipg 

on top of ea]n otner.

� KQll i¶ the gap ®ith 

­ore i¶for­atio¶¯ like 

a product revie®.

� CoXYQCeÏÍÈÆÅÏÂÕÃÌÈÏ

ÎÕÁÄÏÀÏÊÁÀÁÕ¿ÏÕÉÀ¾Ì½

×



STEP 2

Add text overlays and attention-grabbing extras.
Text stickers and graphic elements, like emojis, can give your Reels ad a more engaging feel.

TWO STEPS TO A

GLOW SO GOOD
WE CAN’T GATEKEEP IT

lalueur citydogs

Break your fashion rut 
this holiday (and beyond)

feroldis

1 Technique 1: Use text overlays 

to land your key messages.

2 Technique 2: Use emojis to add 

a native feel to your edits.

3 Technique 3: Use graphic 

elements to add visual interest.

STEP 3

Craft a hook to capture attention.
A hook is the text, visual and audio components that grab attention in the first few seconds of your video. A 

great hook also keeps people watching until the end.

Key components of a successful hook

� Text overlay: Write a text opening that connects your brand or product to your audience.

� Visual impact: Open with a shot that’s eye-catching, unexpected or intriguing.

� Sound elements: Use sound or voiceover to help capture and hold attention.

Hook ideas to get you started

� Reasons why:

� Reasons why you should use [insert product]�

� Reasons why [insert product] is the best [insert 

benefit]�

� Signs you should add the [insert product] to your 

[insert descriptor] routine

� Quick tips:

� Hacks every person should know about [insert 

product]�

� Stop scrolling because I've found the perfect 

[insert product]�

� Last-minute gift ideas that [insert benefit]

� Common questions:

� People have been asking [insert product]�

� A common question we get all the time is [insert 

question]�

� We’re answering questions about [insert 

product] from the comments

� Step by step:

� Things you can start today to prepare for [insert 

event]�

� 5 easy steps on how you can [insert activity]�

� How to get [insert achievement] by just following 

these steps

� Classic trends:

� POV: When you get to have your favorite [insert 

product�

� POV: Your friends are complementing [insert 

product�

� GRWM for a [insert event] with my new [insert 

product]

9



04 Essential elements for successful Reels ads
When you use the Reels creative essentials — vertical 9:16 video with audio and key messages in 

the safe zone — they’re even more effective. In fact, 9:16 video ads with audio, in the safe zone, 

resulted in, on average, a 34.5% lower CPA than image ads on Reels.4

9:16 Build 9:16 video to make your Reels ads captivating.

Reels is a full-screen immersive video format. To help your creative feel at home 

here, consider leading with video and resizing it to 9:16.

Tip

Easily crop your video ad to 9:16 right in .Meta Ads Manager

Reels

windandwool

Upbeat Tempo Build with audio to make your Reels ads entertaining.

Audio — whether that’s music, voiceover or sound effects — is a key driver of 

engagement and entertainment on Reels.

Tip

�earch �or ��eels �ound� in the  search 
ar to 

discover audio �or di��erent story types.

� !#"�����"$��� �!���

,*+)
&(%'

2431.30/-

8765

;:7

?:>?5

lalB@BA Hollow

ONLMKJLI

ecIK^]LMXKYJUWKTdTSUTbUcK_NSVKIccQP

pSQc^KbWKqLVVc]SKTJ^KjwhwgfKL_Nc]V
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Reels
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lalB@BA Hollow

ONLMKJLI

ecIK^]LMXKYJUWKTdTSUTbUcK_NSVKIccQP

pSQc^KbWKqLVVc]SKTJ^KjwhwgfKL_Nc]V
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Reels

Build in the sa¢e ¡one§
so your message is clear.

To ensure your messaging isn’t overlapped Ày the Reels 

user interface, keep the Àottom 35% of your ads free of 

key creative elements, te·t and logos.

Tip

êhecÝ that your Ýey creative eleÙents are 

in the sa�e Öone ãith the .íöôòðïìñòðîõòîóòë

ø÷
ù Statistical global meta-analysis of ø5 split tests of Reels-only campaigns where advertisers used a still image asset in one campaign and 9:ø6 video with sound on respecting safe zones in another campaign. 
Advertiser verticals included ecommerce, retail, and consumer packaged goods, and included small and medium businesses. This approach outperformed with 99.9% confidence.

https://www.facebook.com/business/help/268849943715692?id=603833089963720%E2%80%8B
https://www.facebook.com/sound
https://www.facebook.com/business/help/980593475366490?id=1240182842783684
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