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lowa DD Council Fiscal Year 2026 Q3 Report

April 1 - June 30, 2026

Brooke Lovelace

Executive Director

lowa Developmental Disabilities Council
700 2nd Ave., Suite 101

Des Moines, I1A 50309

Dear Brooke,

Please find enclosed the Fiscal Year 2026 Q3 report for the lowa Developmental Disabilities Council. This report follows
the traditional quarterly format and includes Q3 activities, event data, evaluation summaries, outreach metrics, website
and social media comparisons, database metrics, and progress toward State Plan objectives.

Q3 included continued Make Your Mark! Conference planning, four Capitol Chats, three State Plan listening sessions,
the HIRTA Health Connector Webinar, the Disaster Preparedness Webinar, Youth Leadership Academy promotion,
voter engagement planning, and ongoing website, publication, outreach, and database work.

A few items to note:

e Capitol Chats served 126 attendees during the quarter.

e Family Navigator - Legislative Advocacy Training served 25 participants trained.

e Across available Q3 evaluation reports, 77 responses were received, and 71 participants indicated they learned something
useful or actionable.

e  Website sessions totaled 11,191 and active network registrants totaled 9,928.

e Full social media analytics are linked in the Social Media Metrics section and included in the supporting Dropbox
materials.

Thank you,

Heather Grillot
Account Manager & MYM Conference Coordinator
lowa Developmental Disabilities Council
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lowa DD Council Fiscal Year 2026 Q3 Report

April 1 - June 30, 2026

Supporting content can be found in Dropbox.

Each contractor with the Developmental Disabilities Council is required to submit a report detailing progress in the work
plan deliverables as outlined in the contract. The following questions relate to the activities that occurred during the
quarter.

1) Please detail any major accomplishments, activities or outcomes that you would like to highlight from this
work quarter.

EVENT MANAGEMENT

Make Your Mark! Conference

e Continued planning for the 2026 Make Your Mark! Self-Advocacy Conference, scheduled for September 16-17, 2026 at
Gateway Hotel and Conference Center in Ames, lowa.

e Launched and promoted the conference theme, call for presenters, sponsorships, exhibitor registration, and website
updates.

e Presenter proposals increased from one proposal in mid-April, to five proposals by April 29, to 14 proposals by May 29,
and to 23 proposals by early June.

e Sponsorship and exhibitor revenue was reported as $19,400 on April 29, $28,050 in late May, and $31,550 by June 5 and
June 19.

e The June 19 weekly report documented 24 registered sponsors/exhibitors, $31,550 in sponsorship/exhibitor revenue, 22
hotel rooms sponsored, and two accessibility sponsorships.

e Breakout speakers were largely confirmed by late June, and additional planning continued around speaker agreements,
awards, volunteers, T-shirts, site visit follow-up, calming room, voting area, and accessibility considerations.

State Plan Engagement

e Supported State Plan engagement through three April listening sessions held on April 9, April 15, and April 21.

e Promoted State Plan feedback opportunities through email, social media, website updates, listening session recordings,
and survey outreach.

e State Plan survey responses grew from five responses in early April to 18 responses by April 17 and 20 responses by late
May.

e The State Plan PDF was updated in June and sent to Brooke Lovelace, with the website updated with the finalized PDF.

Capitol Chats

e Hosted four virtual Capitol Chats during the quarter: April 3, April 17, May 8, and June 18.

e The event spreadsheet lists attendance of 33, 28, 22, and 43 respectively, for a total of 126 Capitol Chat attendees during
Q3.

e Promoted Capitol Chats through emails, social media posts, website updates, reminder communications, and post-event
recording distribution.

HIRTA Health Connector Webinar

e Planned and promoted the HIRTA Health Connector Webinar held April 29, 2026.
e The final attendance number for the report is 17 attendees.

Disaster Preparedness Webinar

e Developed and promoted the Ready Together: Planning for Emergencies / Disaster Prep Webinar for June 25, 2026.

e Webinar registration increased from 39 in late May, to 42 later in May, to 45 in early June, and to 62 registrations by the
June 19 weekly report.

e The event spreadsheet lists the Disaster Prep Webinar with total attendance of 35.

e A poll was conducted at the conclusion of the webinar to gauge interest in a follow-up session. Thirteen participants
responded that they would be interested.

e Post-event website work included adding the Disaster Prep Webinar to the website, highlighting the three-part series, and
sharing the recording.

Youth Leadership Academy
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Promoted the 2026 Youth Leadership Academy throughout the quarter through email and social media.
Applications were tracked in contractor and weekly reports, with three applications noted in early April and five
applications noted by April 29.
Continued YLA application reminders in May and June, including deadline and deadline-extension messaging.

lowa Family Leadership Training Institute

Reported separately from YLA as a sponsored/partner leadership activity.
The event spreadsheet lists the lowa Family Leadership Training Institute with total attendance of 20.

DATABASE

Ongoing database updates.

Current database count: 9,928

YourMembership member portal research and planning continued, including accessibility and moderation/cyberbullying
considerations.

Ongoing discussion continued about member portal testing with Council members and a potential follow-up at the
September Council meeting.

PUBLICATIONS

e Continued State Plan formatting, website posting, and future public release planning.

e State Plan PDF was updated in June and sent to Brooke Lovelace.

e Website was updated with the finalized PDF.

e Press release will be sent after the plan is officially sent to the federal level and approved.

e Public Policy Priorities were being updated, with printing expected later in the fall after Council approval.

e Candidate questions, Legislature Guide updates, future Voter Voice considerations, and quarterly newsletters were
discussed through infoNET updates.

e The Inclusive Communications document was identified for update, including a title change to Communication for All,
larger font sizes, and formatting changes to avoid columns because they are difficult for screen readers.

WEBSITE

e Updated event and resource pages throughout the quarter, including homepage banners, event recordings, State Plan
materials, voter resources, MYM information, and event registration links.

e Added MYM details to the homepage and conference page, including the logo, theme information, and call for presenters
link.

e Updated the Event Recordings page to remove old content and add 2026 DDAM and IAble recordings.

e Added State Plan listening session recordings and notes to the website after the April listening sessions.

e Updated the Voter page with 2026 information and ongoing voting resources.

e Added the finalized State Plan PDF to the website in June.

e Added the Disaster Preparedness Webinar recording to the website following the June 25 webinar.

¢ Website data source: lowa DD Council Website Analytics

OUTREACH /| CAMPAIGNS

Information shared via social media (Facebook, Instagram, and LinkedIn) and email.

State Plan: promoted State Plan feedback opportunities through email, social media, website updates, listening session
recordings, and survey outreach.

Voting and Civic Engagement: continued outreach before and after the June primary, including accessible voting FAQs,
primary election voting information, absentee voting resources, voter page updates, and planning for voter grants and
candidate forums.

Youth Leadership Academy: continued recruitment through emails and social media reminders, including deadline and
deadline-extension messaging.
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e Make Your Mark! Conference: promoted sponsorships, exhibitor opportunities, call for presenters, theme announcement,
registration-related items, and conference planning milestones.
e  Other Outreach: promoted Capitol Chats, Disaster Prep programming, VR Townhall information, National DeafBlind
Awareness Week, the Olmstead Act, DD Act awareness, and related advocacy resources.
e Sent 26 emails to the network during Q3. YourMembership does not provide detailed email reporting, so only the total
number sent during the quarter is included.

GRANTS

e Capitol Advocacy Day Grants were complete by the April and June contractor meetings.

e Voter Training and Candidate Forum grants were discussed and planned, with promotion expected after July 4.

e  The June contractor meeting notes list the grant approach as one voter-focused grant, including peer-to-peer voter training
and candidate forums, with the application already on the website and no changes needed to the application or website at
that time.

e The June contractor meeting notes list $2,000 budgeted for Townhall/Candidate Forum Grants and $1,300 budgeted for
Voter Empowerment Grants, with 2026 funds expiring September 30, 2026.

EVALUATIONS

All evaluation responses can be found in Dropbox.

Evaluation responses were collected for Capitol Chats, State Plan Listening Sessions, the Health Connector Webinar,
and the Disaster Prep Webinar. Across all available Q3 evaluation reports, 77 responses were received. Of those
responses, 71 participants indicated they learned something they could use or that would help them take action,
representing a positive response rate of approximately 92.2%.

Capitol Chats

e April 3 Capitol Chat: 16 responses; 15 respondents indicated they learned something that would help them take action in
advocacy work.

e April 17 Capitol Chat: 13 responses; 12 respondents indicated they learned something that would help them take action in
advocacy work.

e May 8 Capitol Chat: 8 responses; all 8 respondents indicated they learned something that would help them take action in
advocacy work.

e June 18 Capitol Chat: 20 responses; 19 respondents indicated they learned something that would help them take action in
advocacy work.

e Across all Capitol Chats, 57 responses were received and 54 respondents indicated they learned something that would
help them take action in advocacy work, representing a 94.7% positive response rate.

e Selected participant comment: “Specific language to use when advocating.”

State Plan Listening Sessions | Health Connector Webinar |/ Disaster Prep Webinar

e April 9 Listening Session: 2 responses; both respondents indicated they learned something useful.
e April 15 Listening Session: 1 response; the respondent indicated they learned something useful.
e April 21 Listening Session: 1 response; the respondent indicated they learned something useful.

e Health Connector Webinar: 4 responses; all four respondents indicated they learned information they could use regarding
healthcare transportation resources.

e Disaster Prep Webinar: 12 responses; 9 respondents indicated they learned new information they could use regarding
emergency preparedness planning.

e Selected Disaster Prep comment: “dispelling the common myths about how preparing can be hard and why it is important
to do so anyway. the reasons given are convincing and providing this information makes preparing easier”
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EVENTS (Full event data in Events folder)

The spreadsheet with all Event/Project Report Form responses can be found in the iowaddcouncill@gmail.com Google
Drive. These are no longer broken out into PDFs by event.

Family T Service
TGl Disability Government Vendor/

Provider or o Legislator
PWD Advocate Caregiver Official Sponsor

Total PWDI/Self-

Eventiiane Attendance Advocate

Other Type

Disability
Policy Event 4/1/2026
Alliance

Awaiting info
from Carlyn

April 3

Capitol Chat Event 4/3/2026 33 3 5] 7 7 0 0 11

Listening
Session - Event 4/9/2026 6 3 1 1 1
April 9, 2026

Listening
Session - Event 4/15/2026 10 1 2 2 3 2
April 15, 2026

April 17

Capitol Chat Event 4/17/2026 28 1 3 7 9 8

Listening
Session - Event 4/21/2026 6 1 1 4
April 21, 2026

HIRTA Health
Connector Event 4/29/2026 17 2 2 3 8 2
Webinar

Capitol Chat -

May 8 Event 5/8/2026 22 2 2 3 8 7

lowa Family
Leadership
Training
Institute

Sponsored/
Partner 5/9/2026 20 20
Activity

Family
Navigator -
Legislative Training 6/9/2026 25 25
Advocacy
Training

Capitol Chat -
June 18, Event 6/18/2026 43 5 9 12 5 12
2026

Allies in
Advocacy Event 6/20/2026 22 3 19
ADA Trivia

Disaster Prep

Webinar Event 6/25/2026 35 4 7 6 8 10

2) How many people participated in or were served by the grant activities during this quarter? How many were
trained? (Do not include participants reported for same/similar activities in prior quarters. Training is an
organized activity to give information to improve performance or help gain knowledge about something. Does
not include marketing, tabling or public education.)

e Capitol Chats: 126 total attendees this quarter; may include some overlap of people who also attended previous Capitol
Chats.
e Family Navigator - Legislative Advocacy Training: 25 total participants trained.
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Goal #1 (Advocacy): Develop strong advocates and leaders who create the positive

change they want.

Objective 1.1: Annually increase the number of lowans with developmental disabilities and family members who
engage in the civic and political decision-making process.

KEY ACTIVITIES PROGRESS

Host Capitol Advocacy days and town hall meetings.

Hosted four virtual Capitol Chats during Q3: April 3, April 17, May 8, and
June 18. Capture set up Zoom events and registration, posted links,
shared registration links, coordinated interpreters, hosted Zoom
meetings, uploaded recordings, added registrants to the database, and
completed project reports.

Provide training for 2024 General Election to both community and facility
sites.

No Q3 update reported.

Work with Secretary of State’s Office to provide training to poll workers to
assure polling places are accessible and welcoming.

No Q3 update reported.

Provide advocacy trainings and advertise our ability to offer this
assistance.

Family Navigator - Legislative Advocacy Training was held with 25
participants trained.

Host and support Make Your Mark! and other self and family advocacy
conferences.

Ongoing planning for 2026 Make Your Mark! conference continued; see
full details above.

Educate and inform advocates, stakeholders, and legislators, through
infoNET, social media posts, and emails.

Facebook:
- 69 posts
- 433 engagements
- 52.6k impressions

Instagram:
- 54 posts
- 48 engagements
- 2.1k impressions

LinkedIn:

- 54 posts

- 86 engagements
- 1k impressions

Full analytics are outlined in reports in the Social Media Dropbox folder.

Emails:
- 26 emails sent

Increase the number of advocates connected to the DD Council.

Refer to database metrics below.

WEBSITE METRICS COMPARISON

Figz:: nY;ar To;a:svs\liﬁzssite % Change Total Users % Change New Users % Change Eng:g(:;nent % Change Sessli’c;r;:s ber % Change
8;;026 (Oct- 10,542 +6.0% 8,976 +10.2% 8,878 +12.5% 96.82% -0.1% 1.18 -3.8%
3;?026 (b 11,356 +7.7% 8,957 -0.2% 8,714 -1.8% 95.56% -1.3% 1.27 +8.0%
?jn)zoza (Apr- | 11101 -1.5% 9,541 +6.5% 9,656 +10.8% 94.96% -0.6% 118 7.6%

Q4 2026 (Jul-
Sept)

e Sessions by page (top 10): Homepage: 4,950; Capitol Chats: 2,655; YLA: 1,441; MYM Conference: 1,144; Bill Tracker:
664; State Plan: 644; Calendar: 329; Guardianship and Conservatorship: 243; Council Leadership: 200; infoNET: 180.

e Sessions on pages added or overhauled this quarter: State Plan, MYM Conference, YLA, Voter Resources, Event
Recordings, and Disaster Prep content were updated or promoted during the quarter.
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SOCIAL MEDIA METRICS COMPARISON

Fiscal Year Quarter TO?LIT:‘:Z[::OK % Change Tot:(l)lllr:)ﬁzg;am % Change Toéfuljvr\"tf:'n % Change
Q1 2026 (Oct-Dec) 1.5k +2% 241 +4% 83 +4%

Q2 2026 (Jan-Mar) 1.6k +7% 254 +5% 93 +12%

Q3 2026 (Apr-Jun) 1.7k +3% 263 +4% 95 +2%

Q4 2026 (Jul-Sept)

Full social media analytics are available here: VistaSocial Report - April 1-June 30 2026

e Q3 cross-channel summary: 2,054 total followers, 177 posts, 567 engagements, 144 awareness actions, and 55,764
impressions.

DATABASE METRICS COMPARISON
Active registrant = marked as active, not deceased, and has not selected “do not contact”

Fiscal Year Quarter Active Network Registrants # Difference New This Quarter
Q1 2026 (Oct-Dec) 9,583 -645 41
Q2 2026 (Jan-Mar) 9,854 +271 301
Q3 2026 (Apr-Jun) 9,928 +74 68

Q4 2026 (Jul-Sept)

*Note: Database cleanup took place in December, removing old contacts.

Objective 1.2: Annually increase the number of lowans with developmental disabilities, including young adults
and their family members, who lead and mentor others and take on leadership roles in projects, coalitions,
councils, and boards that increase the inclusion of people with disabilities in community living.

KEY ACTIVITIES PROGRESS

Promoted the 2026 Youth Leadership Academy throughout Q3 through
email and social media. Applications were tracked in contractor and
weekly reports, with three applications noted in early April and five
applications noted by April 29. Continued YLA application reminders in
May and June.

Continue partnerships with the DD network to provide the Youth
Leadership Academy.

Support graduates and emerging leaders to engage in other councils,

boards, community action groups, and state or local boards. MO ez, LR el

Continue to support lowans with Disabilities in Action and other lowa Family Leadership Training Institute is reported separately from
leadership development activities. YLA as a sponsored/partner leadership activity with attendance of 20.

Objective 1.3: With the support of our disability network of advocates, annually support to strengthen self
advocacy organizations led by individuals with developmental disabilities.

KEY ACTIVITIES PROGRESS

Voter Empowerment Grant and Candidate Forum Grant planning
continued during Q3, with promotion planned after July 4. Voting videos

Support self-advocates to train others to register to vote and vote. and voter information activities were discussed for Council Meeting and

MYM.
Support self and family advocates and council members by hosting Capitol Chats were hosted during the quarter. The event spreadsheet
public events with local and state leaders in their communities. lists 126 total Capitol Chat attendees across four events.
Assisted with planning and promotion for Allies-related activities. The
Continue to support initiatives by Allies in Advocacy. event spreadsheet lists Allies in Advocacy ADA Trivia with attendance of
22.
Develop and support network-building activities. No additional Q3 update reported.
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Objective 1.4: In Collaboration with our DD network partners, annually the DD Council will provide advocacy

and voter trainings and technical assistance.

KEY ACTIVITIES

PROGRESS

Provide technical assistance to support community advocacy and voter
engagement.

Voter Training and Candidate Forum grants were discussed and
planned; promotion expected after July 4.

Share partner events and resources.

Partner events and resources were shared on social media and via email
as applicable. Supported/promoted HIRTA Health Connector Webinar,
Disaster Prep Webinar, and lowa Family Leadership Training Institute as
a sponsored/partner activity.

Adjust advocacy content based on current events and community needs.

Adjusted Capitol Chat topics based on current events/community needs.
Updated online resources and publications as noted above.

Goal #2 (Systems Change): Improve policy and practice that positively supports
services, supports and communities for people with developmental disabilities.

Objective 2.1: Annually, target at least three key policy proposals, legislation, executive orders, or regulations
being announced to identify opportunities to educate policymakers.

KEY ACTIVITIES

Research state and federal public policies and trends affecting people
with disabilities and share information to keep people informed.

PROGRESS

Q3 activities included Capitol Chat updates, voting education, primary
election information, accessible voting FAQs, and social media posts
related to public policy and advocacy.

Develop policy briefs and/or white papers with key recommendations.

No Q3 policy brief or white paper update reported.

Develop an annual list of policy priorities.

Public Policy Priorities were being updated, with printing expected later in
the fall after Council approval.

Support State Plan development and public comment engagement.

Assisted with state plan updates for 2027-2031, including listening
sessions, survey promotion, website updates, and public comment
outreach.

Objective 2.2: With the use of DD Council resources, people with developmental disabilities and/or their family
members will annually educate policymakers about proposed new legislation and/or policy changes.

KEY ACTIVITIES

Use infoNET to inform lowans with disabilities and their families about
policies that impact community living and inclusion.

PROGRESS

infoNET information was shared during Capitol Chats and on IDDC
social media pages as applicable.

Share grassroots success stories of people advocating for themselves
locally and at the state and federal levels.

Shared news stories featuring advocates as available.

Continue to support leadership and advocacy education through partner
activities.

lowa Family Leadership Training Institute is listed separately in the event
data with 20 attendees and reported as a sponsored/partner activity
rather than YLA.

Host regular policy calls with advocates and stakeholders during the
legislative session.

Hosted four Q3 Capitol Chats to share legislative updates and allow time
for discussion. Dates and attendee information are included above.
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Goal #3 (Capacity Building): By 2026, communities will be strengthened so that

people with developmental disabilities will have the support they need to live and

thrive in the community.

Objective 3.1: Through annual training, technical assistance, and resources, the DD Council will collaborate
with the DD network, state agencies, and community programs to improve competitive integrated employment

outcomes.

KEY ACTIVITIES

PROGRESS

Promote National Disability Employment Awareness Month and related
employment activities.

NDEAM / Employment planning was documented, including Workday
With My Legislator updates and planning to revamp older success-story
videos.

Share employment success stories and related resources.

No completed Q3 employment-success story update reported.

Objective 3.2: By September 30, 2026, the DD Council will partner with the DD network, state agencies, and/or
other community programs to respond to emergent needs that impact individuals with developmental

disabilities and their families.

KEY ACTIVITIES

PROGRESS

Work with community partners to host community conversations to
determine emergent issues that could be addressed through new
initiatives supported by the DD Council.

Three State Plan listening sessions were held in April.

Engage partners on emergent community needs.

Disaster Prep Webinar was developed and delivered, with 35 attendees
listed in the event spreadsheet.

Partner with community programs on relevant training and resources.

Hosted HIRTA Health Connector Webinar with 17 attendees and
promoted/hosted Disaster Prep Webinar in Q3.

Objective 3.3: The DD Council will partner with the Division of Aging and Disabilities Department within the
Health and Human Services and other DD network partners to improve policies and practices to support aging

adults and their families and older lowans.

KEY ACTIVITIES

PROGRESS

Develop and update accessible resources.

Inclusive Communications document identified for update with
accessibility-related formatting changes.

Develop resources on alternatives to guardianship.

No Q3 update reported.

Items Still Awaiting Information

e Disability Policy Alliance attendance: Awaiting info from Carlyn.

Submitted on July 27, 2026 by:
Heather Grillot

Account Manager & MYM Conference Coordinator | lowa Developmental Disabilities Council
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Appendix: Supporting Reference Documents

Q3 FY2026 report reference packet. Client-facing source materials are inserted after this section in the
order they appear in the report.



Appendix: Supporting Reference Documents

The following supporting documents are included in the order they are referenced in the Q3 report. Use the PDF bookmarks
or the page numbers in this table to navigate to each appendix item.

Appendix A Q3 Event Data 12
Appendix B HIRTA Health Connector Webinar Attendee Report 14
Appendix C April 3 Capitol Chat Evaluation 15
Appendix D April 17 Capitol Chat Evaluation 16
Appendix E May 8 Capitol Chat Evaluation 17
Appendix F June 18 Capitol Chat Evaluation 18
Appendix G April 9 State Plan Listening Session Evaluation 19
Appendix H April 15 State Plan Listening Session Evaluation 20
Appendix J Health Connector Webinar Evaluation 21
Appendix | April 21 State Plan Listening Session Evaluation 22
Appendix K Disaster Prep Webinar Evaluation 23
Appendix L Website Analytics 24
Appendix M VistaSocial Report - April 1-June 30 2026 25

Note: Weekly activity reports and contractor meeting notes are not included because those are working documents that have already
been shared separately. The appendix focuses on client-facing support materials and exported reports.



Appendix A: Q3 Event Data

Source: Event Numbers Fiscal Year 2026.xIsx. Data shown below reflects the Q3 rows and has been split into readable tables without changing the underlying values.

Q3 event attendance and participant categories

Disability Policy Alliance Event 04/01/2026

April 3 Capitol Chat Event 04/03/2026 33 ) 5 7 7 11
Listening Session- April 9, 2026 Event 04/09/2026 6 3 1 1 1
Listening Session- April 15, 2026 Event 04/15/2026 10 1 2 2 3 2
April 17 Capitol Chat Event 04/17/2026 28 1 3 7 9 8
Listening Session- April 21, 2026 Event 04/21/2026 6 1 1 4
HIRTA Health Connector Webinar Event 04/29/2026 17 2 2 3 8 2
Capitol Chat- May 8 Event 05/08/2026 22 2 2 ) 8 7
lowa Family Leadership Training Institute | Event 05/09/2026 20 20

Family Navigator - Legislative Advocacy | Training 06/09/2026 25 25

Training

Capitol Chat- June 18, 2026 Event 06/18/2026 43 5 9 12 5 12
Allies in Advocacy ADA Trivia Event 06/20/2026 22 3 19

Disaster Prep Webinar Event 06/25/2026 35 4 7 6 8 10

Appendix - lowa DD Council Q3 FY2026 Supporting Materials | Page 1




Q3 demographic and residence data

Disability Policy Alliance

April 3 Capitol Chat 1 32 28 4 1 16 15 2
Listening Session- April 9, 2026 4 2 5 1 1 5

Listening Session- April 15, 2026 10 9 1 5] 5]

April 17 Capitol Chat 28 26 1 1 17 10 1
Listening Session- April 21, 2026 5 1 5 1 4 2

HIRTA Health Connector Webinar 16 1 13 2 2 8 8 1
Capitol Chat- May 8 20 1 1 16 5 1 10 11 1
lowa Family Leadership Training Institute

Family Navigator - Legislative Advocacy

Training

Capitol Chat- June 18, 2026 42 1 35 7 1 24 17 2
Allies in Advocacy ADA Trivia

Disaster Prep Webinar 2 1 29 1 2 28 6 1 17 18

Appendix - lowa DD Council Q3 FY2026 Supporting Materials | Page 2



Appendix B: HIRTA Health Connector Webinar Attendee Report

Topic

Healthcare Transportation with

HIRTA's Health Connector

ID
84443954413

Source: Health Connector Webinar - Attendee Report.xlsx. The Zoom attendee export is reformatted below for readability without changing the underlying values.

17123011774 33 Yes
Brooke Lovelace brooke.lovelace@hhs.iowa.gov 40 No 2026-04-21 10:14:14  approved lowa DD Council State or Federal Female White Rural (less than 50, 000
Employee population)
Claire Burger cburger@deltadentalia.com 8 Yes 2026-03-23 15:06:38 | approved Delta Dental of lowa Other Stakeholder or | Female White Urban (more than 50,
Community Member 000 population)
Danny Schnathorst dschnathorst@ridehirta.com 36 Yes 2026-04-29 11:48:57 | approved HIRTA State or Federal Male White Urban (more than 50,
Employee 000 population)
Darci Hagen dhagen@abilityleads.org 31 Yes 2026-03-23 15:32:40 | approved Ability Leads Service Provider or Female White Urban (more than 50,
Caregiver 000 population)
Ingrid Stukerjurgen ingrid.stukerjurgen@volunteerio 25 Yes 2026-03-31 13:48:50 approved Volunteer lowa State or Federal Female White Rural (less than 50, 000
wa.org Employee population)
JJ Stone dubdawg2@hotmail.com 3 Yes 2026-03-23 17:16:54 | approved Person with a Male White Urban (more than 50,
Disability / 000 population)
Self-Advocate
Laura Leise laura.leise@hhs.iowa.gov 28 Yes 2026-03-24 09:40:09 approved lowa HHS State or Federal Female White Urban (more than 50,
Employee 000 population)
Mackenzie Martin mackenzie@access2independe 8 Yes 2026-04-02 08:45:33 | approved Service Provider or Female White Urban (more than 50,
nce.org Caregiver 000 population)
Megz Stroback megz@access2independence.o 25 Yes 2026-03-25 14:01:46  approved Access 2 Independence  Person with a Decline to  White Rural (less than 50, 000
rg Disability / Answer population)
Self-Advocate
MELISSA THOMAS melissa.thomas@hhs.iowa.gov | 30 No 2026-03-23 15:40:03 | approved IOWA DD COUNCIL State or Federal Female White Urban (more than 50,
Employee 000 population)
Miranda Hays miranda.hays2@hhs.iowa.gov 33 Yes 2026-03-23 14:59:44  approved State or Federal Female White Rural (less than 50, 000
Employee population)
Morgan Casey morgan.casey@hhs.iowa.gov 23 Yes 2026-03-25 09:53:30 | approved lowa HHS State or Federal Female White Urban (more than 50,
Employee 000 population)
Patty Origer poriger@dmdiocese.org 29 Yes 2026-03-23 15:05:38  approved Diocese of Des Moines  Family Member of a  Female White Rural (less than 50, 000
Person with a population)
Disability
Roxanne Cogil rcogil@efa.org 16 Yes 2026-03-23 15:01:52 | approved Epilepsy Foundation Family Member of a | Female White Rural (less than 50, 000
lowa Person with a population)
Disability
Staci Veach staci.veach@hhs.iowa.gov 32 Yes 2026-03-23 15:25:48 | approved lowa Health and Human | State or Federal Female White Rural (less than 50, 000
Services Employee population)
Tabatha McLain tabatham@teamcsa.org 31 Yes 2026-03-23 16:14:12 | approved Community Support Service Provider or Female White Rural (less than 50, 000
Advocates DAP Caregiver population)

Appendix - lowa DD Council Q3 FY2026 Supporting Materials | Page 1




Appendix C: April 3 Capitol Chat Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 4/6/2026 9:47 Survey Capitol Chat Effectiveness Response 16
S
1 4/3/2026 12:31 Yes
2 4/3/2026 12:32 Yes
3 4/3/2026 12:28 Yes
4 4/3/2026 12:32 Yes
5 4/3/2026 12:31 Yes
6 4/3/2026 12:32 Yes
7 4/3/2026 12:31 Yes
8 4/3/2026 12:32 Yes
9 4/3/2026 12:32 Yes
10 4/3/2026 12:31 Yes
11 4/3/2026 12:31 Yes
12 4/3/2026 12:32 Yes
13 4/3/2026 12:31 Yes
14 4/3/2026 12:10 No | couldn't get the audio to work so | will try for another time to listen.
15 4/3/2026 12:32 Yes
16 4/3/2026 12:32 Yes
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Appendix D: April 17 Capitol Chat Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 4/17/2026 14:42 Survey Capitol Chat Effectiveness Response 13

S

1 4/17/2026 12:31 Yes

2 4/17/2026 12:31 Yes

3 4/17/2026 12:32 Yes I need to check out the web site. | wish we had more time it was a lot of info to cover in a short amount of time.

4 4/17/2026 12:31 Yes

5 4/17/2026 12:31 Yes All the current status information if very helpful

6 4/17/2026 12:31 Yes

7 4/17/2026 12:32 No

8 4/17/2026 12:34 Yes AAA and ADRC alignment

9 4/17/2026 12:31 Yes

10 4/17/2026 12:31 Yes

11 4/17/2026 12:41 Yes

12 4/17/2026 12:33 Yes Carlyn and Amy are awesome. Of course you can't use this comment because it's coming from Amy. :)

13 4/17/2026 12:31 Yes
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Appendix E: May 8 Capitol Chat Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 5/8/2026 13:46 Survey Capitol Chat Effectiveness Response 8 ‘
s
1 5/8/2026 12:59 Yes
2 5/8/2026 13:00 Yes
3 5/8/2026 13:01 Yes
4 5/8/2026 13:04 Yes nothing noted
5 5/8/2026 13:00 Yes
6 5/8/2026 12:48 Yes
7 5/8/2026 13:00 Yes
8 5/8/2026 12:59 Yes
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Appendix F: June 18 Capitol Chat Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 6/18/2026 13:19 Survey Capitol Chat Effectiveness Response 20
S
1 6/18/2026 13:03 Yes
2 6/18/2026 12:54 Yes no
3 6/18/2026 13:06 Yes
4 6/18/2026 13:01 Yes
5 6/18/2026 12:26 Yes
6 6/18/2026 13:01 Yes Specific language to use when advocating
7 6/18/2026 13:01 Yes
8 6/18/2026 13:02 Yes
9 6/18/2026 13:03 Yes
10 6/18/2026 13:01 Yes Please send an email with a summary of Erin's report. Thank you!
11 6/18/2026 13:01 Yes
12 6/18/2026 13:01 Yes
13 6/18/2026 13:07 Yes
14 6/18/2026 13:02 Yes How to partner more efficiently with MCO's to provide services to the I/DD population.
15 6/18/2026 13:04 Yes Absolutely Wonderful Guest Speaker!
16 6/18/2026 13:01 Yes No
17 6/18/2026 13:01 Yes
18 6/18/2026 13:01 No
19 6/18/2026 13:02 Yes No
20 6/18/2026 13:01 Yes Not at this time
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Appendix G: April 9 State Plan Listening Session Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 4/28/2026 11:19 Survey Feedback Survey (Educational Webinar) Response 2
S
1 4/9/2026 18:51 Yes About the DD Council 5-year plan
2 4/9/2026 18:55 Yes The system is very complicated and in order to advocate we should ask people questions. Trauma, peds, and reinbersment
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Appendix H: April 15 State Plan Listening Session Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 4/28/2026 11:17 Survey Feedback Survey (Educational Webinar) Response 1 ‘
s

1 4/15/2026 12:26 Yes
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Appendix J: Health Connector Webinar Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

1 2026-04-29 12:28:52 Yes

2 2026-04-29 12:29:07 Yes about the new Health Connector and Navilens app
3 2026-04-29 12:34:54 Yes

4 2026-04-29 12:29:04 Yes How to access these transportation services.
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Appendix I: April 21 State Plan Listening Session Evaluation

Source: Zoom survey PDF export. The response table is reformatted for readability without changing the underlying values.

1 4/21/2026 16:55 Yes
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Appendix K: Disaster Prep Webinar Evaluation

Source: Zoom survey export. The response table is reformatted for readability without changing the underlying values.

Generated 6/25/2026 13:41 Survey Feedback Survey (Educational Webinar) Response 12
S

1 6/25/2026 12:55 Yes The importance of being prepared for all ages and stages of one's life (family members & self). | N/A Thank you!
2 6/25/2026 12:54 Yes Specifics on how to be more prepared for disaster for everyone
3 6/25/2026 12:45 No
4 6/25/2026 12:54 Yes How to be prepared HOME project
5 6/25/2026 12:55 Yes | was surprised that house fires are a big concern. We all think about storms, but fires are not at this time.

important to prepare for also. Water proofing things will be helpful. Like med lists.
6 6/25/2026 12:32 Yes Emergency kit
7 6/25/2026 12:54 No
8 6/25/2026 12:54 Yes medications. At home vs quick to go preparedness
9 6/25/2026 12:56 Yes I had no idea that the U of lowa had Disaster Prepwise
10 6/25/2026 12:55 Yes dispelling the common myths about how preparing can be hard and why it is important to do so

anyway. the reasons given are convincing and providing this information makes preparing

easier
11 6/25/2026 12:27 No | am hoping that | can get a copy of the presentation as | had consumer work to do that only allowed me

to catch a couple minutes of it. Thank you so much for putting this on!

12 6/25/2026 12:56 Yes Some things to have ready a more organized plan More like this, organizing a survival/emergency plan or ways to make it easier to accomplish
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.. lowa DD Council Website Analytics

Total New Users Comparison Total Users Comparison Total Sessions Comparison Total Sessions Comparison Total Sessions Comparison
Last Quarter Last Quarter Last Quarter Last Quarter Last Quarter
New users New users Totalusers  Total users Sessions Sessions Sessions per user Sessions per user Engagement rate Engagement rate
9,656 8,714 9,541 8,957 11,191 11,356 1.18 1.27 94.96% 95.56%
¢ 10.8% 2 6.5% $-1.5% §-7.6% §-0.6%
Total Users Last Quarter Comparison Page Sessions Last Quarter Comparison
User source Totalus... ~ User source Totalus... ~ Page path Sessio... v Page path Sessio... v
1. (direct) 6,719 (direct) 6,433 1./ 4950 1./ 4,146
2. google 1,089 google 1,350 2. /capitol-chats 2,655 2. /capitol-chats 1,620
3. trafficheap.cc 505 trafficheap.com 502 3. /yla 1,441 3. /bill-tracker 1,332
4. fb 448 m.facebook.com 250 4, /mym-conference 1,144 4, /news 723
5. facebook.com 142 bing 112 5. /bill-tracker 664 5. /calendar 667
6. m.facebook.com 128 facebook.com 96 6. /state-plan 644 6. /newsletter 650
7. bing 119 iowalegalaid.org 57 7. /calendar 329 7. /government-shutdown-f... 485
8. iowalegalaid.org 57 Im.facebook.com 31 8. /guardianship-and-conse... 243 8. /guardianship-and-conse... 373
9. ig 47 |.facebook.com 22 9. /council-leadership 200 9. /infonet 353
10. Im.facebook.com 31 iowanurses.org 19 10. /infonet 180 10.  /event-recordings 347
11. idaction.site-ym.com 23 govdelivery 18 11.  /bill-ofthe-week 161 11.  Jyla 311
12. l.facebook.com 18 yahoo 12 12.  /newsletter 157 12.  /bill-ofthe-week 301
13. yahoo 16 chatgpt.com 11 13. /advocacy-center 142 13. /ddam 281
14. chatgpt.com 8 mail.google.com 8 14. /event-recordings 142 14.  /advocacy-toolkit 255
15.  duckduckgo 8 statics.teams.cdn.o... 8 15. /about 136 15.  /this-week-at-the-capitol 253
16.  link.edgepilot.com 7 aclu-ia.org 7 16.  /final-primary-election-re... 124 16.  /annual-magazine 240
17. transitioniowa.org 7 ig 6 17. /capitol-chat 115 17.  /mym-conference 231
18. askresource.org 6 duckduckgo 6 18. /join 115 18.  /council-leadership 212
19. govdelivery 6 extension.iastate.edu 4 19. /public-policy-agenda 113 19.  /join 205
20. armetsrcu.asia 5 linkedin.com 4 20.  /helpful-links 111 20. /let-us-work-campaign 197
1-20/73 > 1-20/75 > 1-20/96 > 1-20/112 >
Users Per OS Last Quarter Comparison Device Category Last Quarter Comparison
Operating syste... Totalus... ~ Operating system Total us... ¥
1. Windows 5,858 1. Windows 4,835 21.3%
28.7%
2. Macintosh 1,225 2. Android 1,837
3. i0S 1,149 3. Macintosh 1,299
4. Android 912 4. i0S 785
70.9%
5. Linux 262 5. Linux 190 78.3%

1-5/8 > 1-5/10 > desktop mobile Others desktop mobile Others



Profile performance report

lowa DD Council

April 1,2026 — June 30, 2026
VS
December 31, 2025 — March 31,2026
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https://vistasocial.com/

Cross channel

Summary

Social profile performance
Audience growth
Engagement

Fans and Engagement
Posts

Brand awareness

Post Impressions

Hashtags & interactions

Facebook Page

e Summary

e Audience growth

* Page likes by country

e Posts

e Engagement

e Brand awareness score
* Views

e Visits

e Hashtags & interactions

Table of Contents

Instagram

e Summary

Audience growth
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Posts

Engagement

Views, reach & visits

Demographics

Hashtags & interactions

LinkedIn

e Summary

Follower growth

Engagement

Brand awareness score

Impressions and reach

Hashtags & interactions
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Social Profiles

ﬁ Facebook page @ Instagram

== jowaddcouncil

== lowaDDCouncil

@ LinkedIn

== jowa-developmental-disabilities-council
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Cross channel

2. Followers Posts 5 Engagement ¥ Awareness % Impressions
2.1k 177 567 144 55.8k
/1 +3% vs Dec 31-Mar 31 N\l =17.3% vs Dec 31-Mar 31 N\l =72.9% vs Dec 31-Mar 31 \] -50.2% vs Dec 31-Mar 31 Nl =37.7% vs Dec 31-Mar 31

4 Follower growth steady, but engagement and impressions declined sharply.

Between April 1 and June 30, 2026, total posts across all platforms decreased by 17.3% to 177, while overall engagement dropped significantly by 72.9% to 567. Impressions declined by 37.7% to 55,764, despite a steady follower growth of 3% to 2,054. The data
suggests a need to focus on content quality and engagement strategies to better leverage the growing audience.

® Facebook followers increased by 3% to 1,696, but engagement dropped by 73.9% to 433.
® Instagram followers grew by 4% to 263, while posts decreased by 18.2% and engagement fell by 67.6%.

® linkedIn saw a modest follower increase of 2% to 95, yet engagement declined by 69.9% and impressions dropped by 37%.
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Social profile performance

Comparison of key stats across selected profiles

Profile

Wﬂ»ﬁ lowa DD Council

“-“iw—@ lowa DD Council

WL@ lowa DD Council

Average

Total

Followers

1.7k +3%

263 +4%

95 +2%

685 +3%

21k +3%

Posts
69 -14.8%
54 -18.2%
54 -19.4%
59 -17%

177 -17.3%

Engagement

433 -73.9%

48 -67.6%

86 -69.9%

189 -70%

567 -72.9%

Awareness

133 -49.6%

9 -43.8%

2 -77.8%

48 -57%

144 -50.2%

Impressions

52.6k -37.9%

21k -33.1%

1k -37%

18.6k -36%

55.8k -37.7%
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https://www.facebook.com/101433444550389
https://instagram.com/iowaddcouncil
https://linkedin.com/company/iowa-developmental-disabilities-council
https://www.facebook.com/101433444550389
https://instagram.com/iowaddcouncil
https://linkedin.com/company/iowa-developmental-disabilities-council

Audience growth

Number of net followers gained during the selected period

2,100

2,050

2,000

1,950

1,900

1,850
5. Jan

New followers

Total followers

12. Jan

19. Jan

26. Jan

2. Feb

9. Feb

16. Feb

23. Feb

2. Mar

9. Mar

16. Mar

23. Mar 30. Mar

Followers

66

2,054

6. Apr

13. Apr

20. Apr

27. Apr

4. May 11. May 18. May 25. May

D
(=]

The total audience is

2,054 Followers

change of +3%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

1. Jun

8. Jun

15. Jun

22. Jun

29. Jun
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Engagement

Daily engagement by network

100

90
80
70
60
50
40
30
20

10

5 I

i, .l e 1 L1y o0 TR RT : |

. 11ls ll--l!!|=! ie =8gl0n sgp_n. wBBgRElR.S:=051 !l!==|-=|lllll elan. . Baall.. - - - 1 Bgle 4.
A

6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun

® Facebook page @ Instagram @ Linkedin
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Total fans Total engagement

Total fans across networks Total engagement across networks

® Facebook page @ Instagram @ Linkedin ® Facebook page @ Instagram @ Linkedin
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Posts

Published posts by network during the selected

6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun

® Facebook page @ Instagram @ Linkedin

The total posts

Instagram > ]77 POSts

LinkedIn 54

Facebook page 69

change of -17.3%
Total posts 177 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026
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14

12

10

[e¢]

[e)]

N

N

o

Brand awareness

Brand awareness includes any mentions, shares and messages for the selected period

6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22.Jun

® Facebook page @ Instagram @ Linkedin

Gk

The total awareness

instagrar ° 144 Actions

LinkedIn 2

Facebook page 133

change of -50.2%
Total awareness 144 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

29. Jun
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Post Impressions

Post impressions for the selected period by network

2000

1500

o

13. Apr

Facebook page
Instagram
LinkedIn

Total impressions

20. Apr

27. Apr

4. May

11. May

18. May

® Facebook page @ Instagram

52,639

2,078

1,047

55,764

@ LinkedIn

25. May

1000
0 | | __ = I I II |I I |I|l I I II I II I Illl I I II|I I I I || | W | I [ _. I | . I |\ I II I II I
6. Apr

1. Jun 8. Jun 15. Jun 22. Jun

o5

The total impressions

55,764 Impressions

change of -37.7%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

29. Jun
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Hashtags & interactions

Number of interactions generated by hashtags used in your posts
[ J [ ]
230 interactions

DDAM2026 MYM2026 LightsCameraAdvocacy Communityliving

116 interactions 42 interactions 37 interactions 35 interactions
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s Facebook page report: lowaDDCouncil

2 Followers Posts Eb Engagement & Views <@> Visits
1.7k 69 433 52.6k 1.3k
/1 +3% vsDec 31-Mar 31 \| -14.8% vs Dec 31-Mar 31 N\ =73.9% vs Dec 31-Mar 31 \| =-37.9% vs Dec 31-Mar 31 NI =49.9% vs Dec 31-Mar 31
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Audience growth

Number of followers gained and lost for the selected period

1,750
1,700
1,650
1,600
1,550
1,500
5. Jan 12. Jan 19. Jan 26. Jan 2. Feb 9. Feb 16. Feb 23. Feb 2. Mar 9. Mar 16. Mar 23. Mar 30. Mar 6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun
Followers growth
(o))
(=]
The total audience is
New followers 54 ] 6 9 6 I I
, Followers
Total followers 1,696

change of +3%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026
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Page likes by country

Number of people that liked your page by country

us 1,709
PR 3
GB 3
IN 2
NG 2
CA 2
BE 1
SV 1
TZ 1
HN 1
Total 1,732

- N
0 500 1000 1500 20...
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Posts

Number of posts, carousels, reels and stories published during the selected period

2.5 —
2
1.5
1
0.5 | | || | |||| ||| | |||| || || | | | ||||| || ||
0
6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun
® Posts @ Images @ Carousels @ Multiple Images Reels Stories
Posts 60
Images 1 o))
[am))
Multiple Images 1 The total posts is

Carousels 0 6 9 POStS

Reels 0 change of -14.8%

compared Apr 1, 2026 - Jun 30, 2026
Stories 7 to Dec 31,2025 - Mar 31, 2026
Total posts 69
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80

60

40

20

Engagement

Number of interactions (reactions, comments, shares, clicks and private messages) with your Facebook page for the selected period

6. Apr

Reactions: «= 346 @ 72 @ 1
Comments
Shares

Total engagement

13. Apr

20. Apr

27. Apr

4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22.Jun

® Reactions @ Comments Shares

16

419
The total engagement is
° 433 interactions
7

change of -74%
433 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

29. Jun
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Brand awareness score

Number of page mentions and shares of your content for the selected period.

41.2 %

@® Mentions

® Shares

Mentions

Shares

Awareness

Gk

The brand awareness score is

17

Apr1,2026 - Jun 30, 2026

10

17
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Views

The number of times your content was played or displayed. Content includes videos, posts, stories and ads.

2,000

1,500

1,000

500

6. Apr

Organic
Paid

Total views

13. Apr

20. Apr

27. Apr

4. May 11. May 18. May 25. May

-0~ Views

30,337
22,302

52,639

1. Jun 8. Jun 15. Jun

[0))
[m=)]

Views

52,639 Views

change of -6%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

22. Jun

29. Jun
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Values

Visits

The number of times your Page or profile was visited.

80 p—
70
60 e
50 Visits
[ ] [ J
0 1,335 Visits
change of -50%
30 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026
20

I o bt or RS

6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18.May 25. May 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun

Hashtags & interactions

Number of interactions generated by hashtags used in your posts

205 interactions

DDAM2026 MYM2026 CommunityLiving LightsCameraAdvocacy

108 interactions 35 interactions 32 interactions 30 interactions
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- Instagram report: iowaddcouncil

2 Followers Posts Eb Engagement & Views <@> Visits
263 54 48 2.1k 37
/1 +4% vs Dec 31-Mar 31 NI -18.2% vs Dec 31-Mar 31 Nl -67.6% vs Dec 31-Mar 31 NI =-33.1% vs Dec 31-Mar 31 NI -32.7% vs Dec 31-Mar 31
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265

260

255

250

245

240

235

Audience growth

Number of net followers gained during the selected period

5. Jan

New followers

Total followers

12. Jan

19. Jan

26. Jan

2. Feb

9. Feb

16. Feb

23. Feb

2. Mar

9. Mar

16. Mar

23. Mar

30. Mar

Followers

10

263

6. Apr

13. Apr

20. Apr 27. Apr 4. May 11. May 18. May 25. May

(o))
(=]
The total audience is

263 Followers

change of +4%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

1. Jun

8. Jun

15. Jun

22. Jun

29. Jun
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18

1

[e)]

1

S

1

N

1

o

(o]

(o))

N

N

o

Online followers

Percentage of followers online during specific hours of the day during the specified period, based on America/Chicago timezone.

12 am

1am

2 am 3am 4 am 5am 6 am 7 am 8 am 9 am

10 am 11 am

® % of followers

12 pm

1pm

2 pm 3 pm 4 pm 5 pm 6 pm 7 pm 8 pm 9 pm

10 pm
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Posts

Number of posts, stories and reels published during the selected period

6. Apr 13. Apr 20. Apr

Posts
Stories
Reels

Total posts

27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun

® Posts @ Stories Reels

=
47
The total posts is

’ 54 Posts

change of -18.2%
54 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

22. Jun

29. Jun
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Values

Engagement

Number of interactions (reactions, comments, saves, clicks and private messages) with your Instagram profiles for the selected period

14

12

10

6
\ 1
2

1
. il I il il 1 I 1

6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May

® Clicks @ Likes @ Comments @ Saves
Likes 28
Comments 0
Saves 3
Shares 8
Replies 0
Reposts 0
Other (+2) 9
Total engagement 48

18. May

© Shares

Reposts

25. May

Mentions

1. Jun 8. Jun 15. Jun

Replies

5

The total engagement is

48 Interactions

change of -67.6%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

22. Jun

29. Jun
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Views, reach & visits

Views: The number of times your posts, stories, reels, videos and live videos were on screen, including in ads. Reach: The number of unique accounts that have seen your content, at least once, including in ads.

|| = = N
f\/‘\ef\'\\‘\mw [ . :\".\.u’/‘\o/.\

8 8 == 50994 =% =3 5 E>2 . o=2=9
6. Apr 13. Apr 20. Apr 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun
-®- Views -¢ Visits Reach
The total views is The total visits is
[ ] [ ] [ J

2,078 Views 37 Visits

change of -33.1% change of -32.7%
compared Apr 1, 2026 - Jun 30, 2026 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026 to Dec 31,2025 - Mar 31, 2026
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40

30

2

o

1

o

o

Demographics

Demographics of followers, reached and engaged audience as percentage of the total followers, reached and engaged users.

65+

13-17

18-24 25-34

® % of followers

35-44

® % of reached users

45-54 55-64

@ % of engaged users

60

50

40

30

20

10

Female

® % of followers

Male

® % of reached users

Unknown

@ % of engaged users
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125
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Hashtags & interactions

Number of interactions generated by hashtags used in your posts
[ J [ J
25 interactions

DDAM2026 MYM2026 LightsCameraAdvocacy Communityliving

8 interactions 7 interactions 7 interactions 3 interactions
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- LinkedIn report: iowa-developmental-disabilities-council

2. Followers Posts 5 Engagement i Awareness % Impressions
95 54 87 2 1k
/1 +2% vs Dec 31-Mar 31 \| -=19.4% vs Dec 31-Mar 31 N -69.9% vs Dec 31-Mar 31 \| =77.8% vsDec 31-Mar 31 N\l =37% vs Dec 31-Mar 31
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98

96

94

92

90

88

86

84

82

Follower growth

Number of followers gained and lost for the selected period

5. Jan

New followers

Total followers

12. Jan

19. Jan

26. Jan

2. Feb

9. Feb

16. Feb

23. Feb

2. Mar

9. Mar

16. Mar

23. Mar

30. Mar

Followers

95

6. Apr

13. Apr

20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun

(o)}
M
The total followers

95

change of +2%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

15. Jun

22.Jun

29. Jun
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Values

Engagement

Number of follower interactions (reactions, comments, shares, clicks and private messages) with your Linkedin pages for the selected period

6
5
4
| I I
0
6. Apr 13. Apr 20. Apr 27. Apr 4. May 11. May 18. May 25. May 1. Jun 8. Jun 15. Jun 22. Jun 29. Jun
® Clicks @ Likes ® Comments © Shares Mentions
Likes 62
Clicks 22 E{b
The total engagement is
o | 87 interactions
Shares 0
change of -69.6%
Mentions 2 compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026
Total engagement 87
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Brand awareness score

Number of page content shares and mentions of the page in comments and shares for the selected period.

@® Mentions

.

@® Comment Mentions

100.0 %

©® Share Mentions

Shares

Mentions

Comment Mentions

Share Mentions

Shares

Awareness

Gk

The brand awareness score is

2

change of -77.8%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026
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Impressions and reach

Number of times your page’s content has been viewed during the selected period.

6. Apr 13. Apr 20. Apr 27. Apr

D
(=]

The total reached users are

579 Reach

change of -32%
compared Apr 1, 2026 - Jun 30, 2026
to Dec 31,2025 - Mar 31, 2026

Impressions

25. May 1. Jun 8. Jun 15. Jun 22. Jun

[0
()]

The total impressions are

1,047 Impressions

change of -37%
compared Apr1,2026 - Jun 30, 2026
to Dec 31, 2025 - Mar 31, 2026

29. Jun
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Hashtags & interactions

Number of interactions generated by hashtags used in your posts

O interactions

35/35



	Q3 Report
	Appendix
	Appendix Table of Contents
	Appendix A: Q3 Event Data
	Appendix B: HIRTA Health Connector Webinar Attendee Report
	Appendix C: April 3 Capitol Chat Evaluation
	Appendix D: April 17 Capitol Chat Evaluation
	Appendix E: May 8 Capitol Chat Evaluation
	Appendix F: June 18 Capitol Chat Evaluation
	Appendix G: April 9 State Plan Listening Session Evaluation
	Appendix H: April 15 State Plan Listening Session Evaluation
	Appendix J: Health Connector Webinar Evaluation
	Appendix I: April 21 State Plan Listening Session Evaluation
	Appendix K: Disaster Prep Webinar Evaluation
	Appendix L: Website Analytics
	Appendix M: VistaSocial Report - April 1-June 30 2026

