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Lead Magnet Process

This cheat sheet will help you build a lead magnet in less than an hour. For more help
and ideas for your website see www.firstimpressions.ie

Why have a lead magnet on a website?: A website with a lead magnet will generate
more leads and help build a list of qualified prospects who you know have an interest
in the core offer.

Definition: An opt-in bribe that will allow visitors to a website to receive a valuable
piece of information in exchange for their data.

What this is: This sheet will show you how to define and create a lead magnet in less
than an hour.

This process is the conversion section in the Customer Value Journeu:
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Once we have collected data we can then build on that relationship to get the prospect
to the conversion stage, ie spend time or money with the business.



Let's get started!

Remember, to begin with: “If your headline doesn’t attract, neither will your
lead magnet”

1.

Identify the core offer and who the lead magnet goes to - what is the end result
or core conversion. Eg. To sell a website, to sell monthly membership programme
etc. To help with this use the customer avatar and before and after grid process.

IMPORTANT: We want to write about things that people are searching for. We
want proof of what they are interested in.

Lead Magnet Headline research - tools to find out what are people searching,
buying, watching, sharing about this topic.

Put ourselves in prospects shoes and ask the question about the pain point. Use
this tool (you only get three free goes a day) it
helps generate questions that are searched for in Google then create a headline
document. Use simple terms like “sell fitness programme”

Go to google and type in the sentence. Take the top 3/4 results

Create A FrankenStein Headline - Using Your
List of Researched Headlines

Google
15 Real E<ldde Resouroes That Wil Hel You Sell Mora Homes n 2017
How 10 ol mory ra odlale with grest Iw!."-) JescrpIons renan

4 10Ways 10 Genemale Mora Real Esiate Brsness - Inman

15 Fasy R Flractiiva Raal Fstata Marbabng Imas | Wore St aam
YouTute
neade Segels of a8 Rea Estate Agent
Sahing More Real EStats with Empowerng Ques o
19 steps o Selng any house n 7 Jars or ess
9 Tips For Real Estarw Agents To Sel More Now - Real Edate Agent Tranng
Amason
EXPKSIVE 5a045 Gouwth In Real Eside Gendralo More Leads, 1ake Vire Litdngs. ad Build a So-Fgure Incorne
Succass with | shingt How 1o Find. Sacura and Sell Mcra | ishings
4 The Art Of VWhoiesalng Propartes How ¢ Buy and Sel Roal Catate wihout Cash or Credt
BuzzSume
How 0 sal mora raa atala with graat Isting desrmpnms
Hiow To Sell More lomes As A New Reoal Csiate Agent

How 10 Have More Reasic Pricing Expedators When Sellisg a Home - RealtyBeNews Real Eslate News


https://answerthepublic.com
https://buzzsumo.com
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Do a mix and match of the headlines - brainstorm/Frankenstein them to get
something that works - create 3 that you like best (remember you will need to get
the lead magnet written too).

Is the headline the three things?

A. Specific?

B. Single pain killer-solves the avatars problem?

C. Rapid consumption, not too long to consume and take value?

Avoid e-book, 30 day guide, anything that is a major time commitment, easy

impulse “yes” - Remember the Customer Value Journey - it’s like going away for
the weekend on a first date.

Headline score test - 65 headline score minimum using this website
- keep reworking the headlines until we get a
score of 65.

Ask the question that the lead magnet answers to Google. Take the articles and
save them for later. Think what a prospect avatar would ask in Google to receive
the lead magnet.

Setup a
document
like this to
compose your
content: ->

Write the copy using the resources you identified - don’t steel, rewrite,
paraphrase, use references where necessary. If you need help writing the copy
you can hire a copy writer on www.upwork.com

Build the design yourself easily with www.canva.com or get a designer from
www.upwork.com to help you.

Remember to use references if you have used content from anywhere else.

Design the graphic for the website as well as the lead magnet itself.


https://coschedule.com/headline-analyzer
https://coschedule.com/headline-analyzer
http://answers.yahoo.com
https://www.upwork.com
https://www.upwork.com
https://www.quora.com
https://www.reddit.com
https://stackexchange.com
https://www.canva.com

Now what?

If you are going to have a lead magnet you’ll need to think about the following:

1. Where is the traffic coming from?
2. What do you put the leads?
3. How do you follow up with them?

To find out more about this process check out our website or get in touch with our team to
see how we can help you.

www.firstimpressions.ie
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https://www.blamwebsites.com



