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Video Marketing Guide

This guide covers the following topics:

Video Marketing Goals
Topic Selection

Types of Medical Videos
Video Production Stages

Video Distribution Channels
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Video Marketing works because it is often the easiest medium to help 
achieve your objectives. Most people would rather watch than read.

Videos can communicate both 
simple and complex messages. 

Correctly executed, they can:
● attract more visitors
● introduce you to prospects
● improve visitor engagement
● lower decision barriers
● improve your conversion

Video Marketing Objectives
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Videos are versatile assets that are accessible everywhere and anytime. 
Some general topics include:

● explaining a process
● showcasing your service
● answering a common question
● moving patients to the next step
● showing before and afters
● overviewing what to expect
● demonstrating a feature or benefit
● highlighting past achievements
● educating your patients

Video Marketing Topics



Types of Videos for Doctors

1   |   GIF Video

2   |   Photo Montage

3   |   Slideshow to Video

4   |   Webinar Capture Video

5   |   Explainer Video

6   |   Animated Video

7   |   Interview or Testimonials

Quantum Digital



1  |  GIF Video
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GIFs are easily consumed moving images. They can be very engaging. 

GIFs can be a simple moving icon 
or a video loop using sequential 
images.

GIFs can educate, celebrate, elaborate 
or call a patient to action

GIF’s can be used on your website, 
In your emails and be placed on many 
online channels, but not all.



2  |  Photo Montage
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If a picture is worth a thousand words, a montage is worth even more.
Montages can show a process, or
link a series of related items.
They can be static or act as
changing matrix of images
A montage can be used for both
engagement and information.

They can be formatted and used 
for any website or channel.



3  |  Slideshow to Video
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Converting a slideshow into a video is one approach to creating a video.
The slideshow can be enhanced or 
edited by adding elements including:
● music and/or voice
● labels and/or links
● various transitions
● moving text

Often aggressive editing with more 
focus is required, but also re-purposing 
with your end in mind is required.



4  |   Webinar Capture Video
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Capturing a webinar or online presentation for later re-presentation is easy.
Nowadays, most video conferences 
include a record mechanism. 
Most live presentations require serious
editing for use online. 

Represented webinars can:
● be shorter in duration
● use improved voice over scripting
● offer more focused messaging 
● work online autonomously



5  |  Explainer Video
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Explainer videos are short online videos used to promote your practice's 
services or answer questions.
They can incorporate all the elements 
of the other video types and more.
Explainers are ideally focused on one 
topic and run for less than 90 secs.

They must engage a viewer from the
very start and link your targets needs 
with your service or outcomes.



6  |  Animated Video
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Sometimes an animation or cartoon video can be an effective way of 
simplifying a problem or process.
Like other videos they should be:
● Limited to one topic
● Limited in duration

What animations are not limited in 
achieving is ‘the impossible’. 

They can show see through bodies 
with x ray vision or perform impossible
stunts and more.



7  |  Interview or Testimonial Video
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While patient testimonials are only allowed for a limited number of 
specialties, they can be 
depersonalised and form 
part of a case study presentation.

Testimonials are very powerful
devices for conversion.

Production costs for interviews 
or other onsite videos are high.

Many of the same benefits can 
be achieved more cost effectively.
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Video Production Stages

1 - Outcomes & Audience
Define topic, targets, outcome and type 

2 - Storyboard and Script
Create graphic outline and script

3 - Record Voiceover
Produce audio and any other sound FX

4 - Produce Video
Collate all visual elements and transitions

5 - Post Produce Edits
Perform final edits prior to distribution
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Video Distribution Channels

Channel Formats

Website or Blog Website, email

YouTube any

Facebook any

Twitter any

Google+ any

Vimeo any

LinkedIn any

http://www.quantumdigital.com.au/
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Let’s talk about what your requirements are 

and your next step.

Video Production

QUESTIONS?
Call 

1300 880 230 

MEETING
Book

By clicking icon 

https://live.vcita.com/site/yourpracticeonline

