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HOW TO TARGET, SOURCE AND CREATE PATIENT 
CASE STUDIES THAT WORK



Case studies for medical websites have big benefits, some are:

● New visitor engagement,
● Answering questions in a story format,
● Resonating with patients viewpoint,
● Delivering a slice of life,
● Demonstrating the patient journey, and
● Increasing trust by offering transparency.

Whether a visitor is at the awareness, consideration, or decision stage, 
good case studies help.
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Why Do You Need Case Studies?
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A Decision Journey: Trust Can Have Many Drivers?
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Bridge the Trust Gap?

Case studies help you earn trust by making a connection and humanising 
your message. Typically they should address questions like:

● Will the service work for me?
● Is this solution right for me?
● Is the cost justified?
● How long will it take to get a result?
● Should I trust this doctor?

By positioning these questions in patient stories you can address 
uncertainty in a familiar and easy format.
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Types of Case Studies

Type Detail Format

Before and Afters Image Comparisons Text & Images

The Interview Facts & Emotions Text & Images

The Success Story Metric Driven Outcomes Text & Images

The Patient Journey A Patient Journey Text & Images

Image Galleries Happy Outcomes Text & Images

Testimonials “In a patient's own words” Text & Images, or Videos

Social Proof Posts, Reviews, Commentary Text & Images, or Videos

Demonstration Talks, Presentations, Videos Text & Images, or Videos



Target Happy Patients
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Choosing candidates to ask for a case study is often seen as difficult. 
Select patients to ask that offer the following:

Represent your ‘ideal patient’
Offer great outcomes and stories

Are aligned to clear benefits
Are happy to represent your service

Are socially aware and not shy
Can be identified early 

Have experienced great value
Will celebrate their journey

After you have your list of target patients,  it is time to frame 
your questions 



Often the process of collecting case studies can be made easier by simply 
framing appropriate questions to solicit enthusiastic answers.

Try speaking to your patient’s eyes. Their story needs to be simple and 
easily understood. Emphasis on new, visual, benefits and even surprise.

Sending questions in advance can help, but your interview should be kept 
conversational to encourage openness and authentic answers.

Highlight anything you hear that would make a good theme, sound-bite or 
headline. The voice should be authentic.

Frame your questions to flow like a story, maybe use simple 
chronology like: before, middle and end.

How to Collect a Patient’s Story?
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Open Case Study Questions

Quantum Digital

Before Questions
How did you feel before? 
How your life affected?

How did the it affect others? 
What frustrated you about ...?

What drove you to take action? 
Why did you choose us?

These questions should frame the problem, motivations and path.

During Questions
What worried you most?

Were you concerns handled? 
How easy was it to get started?

Did you feel discomfort?
How quickly did you see results?

Were you comfortable?

Here are a few Before and During questions that may start a story:



Open Case Study Questions
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After Questions
Your results by numbers? 

How has it changed your life?
What are some examples?

What can you do now? 
How do you feel?

These are just some ideas. Your service may need more specific 
questions.

Recommend Questions
Why would your recommend this? 

Why recommend us?
What benefits stand out most?

Would you do it again?
How could we improve things?

Here are some After and Recommendation questions:



Collate and Present Your Stories?
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Once you have chosen your happy patients, defined your questions, 
recorded your patients commentary and collected their data and images, 

you have the elements from which to create your case studies.

Presenting Your Case Study
An effective case study needs should present using this structure:

● Headline - that is compelling and benefits rich
● Sub Headline - drives more engagement and guides the reader
● Body - Problem, challenge faced, solution, process, results
● Images - supporting the journey and benefits
● Quotes - that celebrate the outcome and a Call to Action



Case Study Interview Example
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Case Study Posts Example
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Case Study Reviews Example
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Case Study Videos
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When considering your service, many patients look to third party 
references to help on their decision journey.

Getting a real life opinion from someone is always more helpful, because it 
has a unbiased feel and can be rooted in a common experience.

Case Study Summary

QUESTIONS?
Call 

1300 880 230 

MEETING
Book

By clicking icon 


