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WHY SPONSOR

By sponsoring Lighthouse ArtCenter (LAC) programs, you
help fulfill our mission of Enriching Lives by Bringing the
Joy of Art and Art Education to All. Your support fuels our
exhibitions, events, fundraising initiatives, and School of
Art while demonstrating your commitment to the causes
that matter most to you. Whether you’re passionate about
arts education, community outreach, or supporting working
artists, you’ll find a sponsorship opportunity that reflects
your values and creates a lasting impact.

Sponsorships are essential to keeping our programs
accessible, inspiring creativity, and ensuring that art remains
available to everyone in our community. They also provide
a meaningful way to connect with Lighthouse ArtCenter’s
audience while showcasing your support for the arts.

Please note that 100% of your sponsorship is tax deductible,
with the exception of sponsorships that include dinner.
Gifts of $5,000 and above will be permanently recognized
on our gallery donor wall. Gifts of $500 and above will be
acknowledgedinour Annual Report and featured on our annual
donor recognition board. These recognition opportunities
apply to all sponsorships included in this booklet.

Thank you for considering a partnership with Lighthouse
ArtCenter. We are truly grateful for your support and for
the difference you make in helping art inspire, educate, and
connect our community.

To help us cover credit card processing costs, would you kindly
consider adding the 3.5% fee to your payment? If you’d prefer
to avoid this fee, payment by check or wire transfer is always
welcome. We’re truly grateful for your support!



LIGHTHOUSE ARTCENTER EVENTS

Lighthouse ArtCenter proudly hosts
three major events each season that
have become cornerstones of our
cultural community: D’Art for Art,
the Plein Air Festival,and our newest
addition, Art in Bloom. Each event
is distinct, but all share the goal of

bringing people together to uplift SCAN QR CODE
artists and celebrate creativity. TO GIVE NOW!




TIMELINE OF EVENTS

LUSH 4: A Contemporary Ceramics Biennial
Artists’ Reception: Oct. 8, 5-7pm

3-Wings Visiting Artist Workshop:
With Bradley Klem: China Painting on Ceramics

Giving Tuesday Campaign: All donations support outreach
programs, school of art, & exhibitions

Annual Faculty & Community Exhibition: New works by LAC’s
faculty & community artists.
Opening Reception “Take a Chance” Event: Dec. 3, 5-7pm

Community Holiday Sale: Shop Locally Handmade Gifts
by our Talented Faculty & Students

D’Art for Art: LAC’s signature ticketed fundraising event where
guests dine and “dart”to take home a piece of original art at
The Loxahatchee Club in Jupiter, FL

Central American Modernism & the Collection of
Mark & Kathryn Ford: An Exhibition of Central American Art
Opening Reception: Jan. 14, 5-7pm

3-Wings Visiting Artist Workshop:
With Hannah Faas: Handbuilt Vessels & Layered Glazed Surfaces

Visiting Artist Glass Workshop:
With lan Chadwick: Layer Transparency Pattern Making




TIMELINE OF EVENTS

Art in Bloom: An event that pairs imaginative floral

arrangements with their artistic inspiration.
Opening Reception: Feb. 18, 5-8pm

Visiting Artist Painting Workshop:
With Plein Air Artist Kari Ganoung Ruiz: From Sketch to
Finish with Confident Brushwork

14th Annual Plein Air Festival: Award-winning artists paint
outdoors, compete, and sell fresh art

14th Annual Plein Air Festival:
Small Works Sale: 8x8 pieces for purchase

14th Annual Plein Air Festival: Collectors’ Party & Sale

49th Annual Members Show & Sale:
Opening & Artists’ Reception: March 18, 5-7pm

World Art Day Campaign: All donations support outreach
programs, school of art, & exhibitions

Voluminous Exhibition: A multisensory exhibition
of contemporary fused glass art.
Opening Reception: April 22, 5-7pm




D'ART~ART

Join Lighthouse ArtCenter for the 20th Anniversary of D’ART for
ART, our signature fundraising event, and celebrate this milestone
with a dazzling evening inspired by the glamour and excitement
of the Roaring Twenties. Our Golden 20th celebration will feature
elegant Gatsby inspired décor, exceptional dining, and the thrill of
“darting” for original, one of a kind works of art created by talented
artists from around the world.

More than an unforgettable evening, D’ART for ART supports
Lighthouse ArtCenter’s School of Art, exhibitions, outreach
programs, and scholarships. Join us as we celebrate twenty years of
creativity while helping us continue enriching lives by bringing the
joy of art and art education to all.

Reserve your sponsorship and be part of this unforgettable
anniversary celebration.




IMPORTANT DATES

Date: January 9, 2027
Time: 5:00 - 9:00pm
Location: The Loxahatchee Club
1350 Echo Dr, Jupiter, FL 33458

D’Art For Art Tickets:
Individual Ticket: $550 (Only 200 Available)
Table of 10: $5,500
Table of 12: $6,600

* Early Bird pricing listed above. Ticket prices increase after Nov. 25.
Fifty percent of your ticket purchase is tax-deductible.
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SPONSORSHIP OPPORTUNITIES

DART~ART

GATSBY SPONSOR * $20,000

Only one available ($16,700 tax deductible)

* Exclusive table for 12 attendees

* Premier presenting sponsor with name/logo on all event materials,
press, website, and social media

* Full-page ad in program (prime placement)

* Speaking opportunity during event

TYCOON SPONSOR - §15,000

Only two available ($12,250 tax deductible)

* Premier table for 10 attendees

« Name/logo in program, select signage, press releases, website,
and social media

* Half-page ad in program

MAGNATE SPONSOR * $10,500
Only five available ($8,850 tax deductible)

* 6 event tickets
* Name/logo in program, on select signage, and website

SOCIALITE SPONSOR* * §5,500
($4,400 tax deductible)

4 event tickets
» Name/logo in program, on select signage, and website

FLAPPER SPONSOR* - $3,000

($2,450 tax deductible)

* 2 event tickets
* Name/logo in program

*Unlimited Availability Sponsorship



SPONSORSHIP OPPORTUNITIES

Celebrate the 20th Anniversary of D’ART for ART by becoming
a sponsor of Lighthouse ArtCenter’s premier fundraising event.
Sponsorship includes valuable recognition and exclusive access
to an unforgettable evening of art, fine dining, entertainment,
and community. Most importantly, sponsorships help underwrite
the cost of the event, allowing more of the proceeds to directly
support Lighthouse ArtCenter’s School of Art, exhibitions, outreach
programs, and scholarships, creating a lasting impact throughout
our community.

Underwriting Opportunities:

DINNER, COCKTAIL & WINE - $§10,000

» Recognition with name/logo on printed menus, program, and signage

INVITATION & PRINTING * $5,000

* Recognition with name/logo on printed invitations, program, and signage

DECOR - $3,000

« Signage on centerpieces and entrance décor
» Name/logo in program

PHOTOGRAPHY * $2,500

« Recognition in post-event publications and online albums
» Name/logo in program

NEW* VIDEOGRAPHER * $1,500

* Name/logo in program

VALET - $1,000

» Name/logo in program

*Only One Available of Each



LIGHTHOUSE ARTCENTER

Lighthouse ArtCenter proudly presents its 14th Annual Plein Air
Festival, a premier juried event that brings some of the country’s
top plein air painters to Tequesta for a week of captivating outdoor
artistry. These talented artists will paint “en plein air” and compete
for over $15,000 in cash and prizes. The festival kicks off with the
Paint Out Competition at the Jupiter Inlet Lighthouse Museum.
Join us daily at the ArtCenter Gallery to view and purchase freshly
painted masterpieces created by these skilled artists.

Enjoy free plein air painting demonstrations at picturesque
locations around the area. Elevate your art collection at our
fabulous Collectors’ Party & Sale, where you can mingle with artists
and art enthusiasts while savoring Lighthouse ArtCenter’s signature
hors d’oeuvres. All artworks, including competition pieces, will be
available for purchase.

Conclude the week with our Small Works Sale and Live Painting
Event at the ArtCenter Gallery. Learn from the masters and explore
our Plein Air Workshops offered before and after the festival. Join
us for an unforgettable celebration of art and creativity!

10



IMPORTANT DATES

Festival Dates: Feb. 28 - Mar. 6, 2027
Paint Out Competition: Feb. 28, 9am - Ipm

Located at the Jupiter Inlet Lighthouse Museum

Live Artist Demos: March1-4
Located throughout Martin and Palm Beach County

Small Works Sale Reception: March 3,4 - 6pm
Located at Gallery, Open to the Public

Awards & Collectors’ Party: March 5, 5 - 8pm
Located at Gallery, Open to the Public

Battle of the Brushes: March 6, 10am - 12pm
Located at Gallery, Open to the Public

1



SPONSORSHIP OPPORTUNITIES

LIGHTHOUSE ARTCENTER

MASTER PAINTER SPONSOR * $§20,000

Only one available (fully tax deductible)

* Presenting sponsor with name/logo on all festival materials, banners, signage
* Featured in press releases, ads, website (with link), and social media spotlight
* Full-page ad in program

* Speaking opportunity at Collectors’ Party Reception

» Additional ten tickets to Collectors’ Party Reception

PALETTE SPONSOR * $10,000

Only three available (fully tax deductible)

» Name/logo on select signage, banners, website, and social media
* Half-page ad in program
« Additional six tickets to the VIP Collectors’ Reception

EASEL SPONSOR* * §5,000
(fully tax deductible)

» Name/logo listed in program and website
* Quarter-page ad in program
* Additional four tickets to the VIP Collectors’ Reception

CANVAS SPONSOR* - $§2,500
(fully tax deductible)

» Name/logo on signage, in program and website

BRUSH SPONSOR* * $§1,000
(fully tax deductible)

» Name/logo listed in program and website

FESTIVAL FRIEND* - $500

(fully tax deductible)

» Name/logo listed in program and website

*Unlimited Availability Sponsorship
12



SPONSORSHIP OPPORTUNITIES

Support the 14th Annual Plein Air Festival and help bring this
premier celebration of outdoor artistry to life. Each sponsorship
level includes special recognition and exclusive access to our
events, where you’ll experience an unforgettable week of art, live
painting, and socializing with artists and art lovers.

Underwriting Opportunities:

GRAND PRIZE GOLD PRIZE
$10,000 $7,500
» Name/logo in program, website, certificate, *Name/logo in program, website, certificate,
and all digital & printed materials and all digital & printed materials
* Full-page ad in program, website and signage * Half-page ad in program, website and signage
« 6 extra tickets to the VIP Collectors’ Reception « 5 extra tickets to the VIP Collectors’ Reception

* Sponsor will award winner with sponsored prize *Sponsor will award winner with sponsored prize

SILVER PRIZE BRONZE PRIZE
$5,000 $2,500
» Name/logo in program, website, certificate, *Name/logo in program, website, certificate,
and all digital & printed materials and all digital & printed materials
* Quarter-page ad * Quarter-page ad
* 4 extra tickets to the VIP Collectors’ Reception * Sponsor will award winner with sponsored prize

* Sponsor will award winner with sponsored prize

COLLECTORS’ PARTY JUDGE SPONSOR

$2,000 $2,000
» Name/logo on all event signage & recognition in » Name/logo on all event signage & recognition in
program and website program and website

HONORABLE MENTION PAINT OUT AWARDS

$1,750 $1,500
»Name/logo in program, website, certificates, »Name/logo in program, website, certificates,
and all digital & printed materials and all digital & printed materials

* Sponsor will award winner with sponsored prize * Sponsor will award winner with sponsored prize

ARTIST BRUNCH ARTIST CHOICE

$1,000 $500

» Name/logo in program and website » Name/logo in program and website
* Sponsor will award winner with sponsored prize

Each sponsorship includes 2 exclusive tickets to the award ceremony, which is closed to
the public. If you may need additional tickets, please contact Maggie@LighthouseArts.org.

13



2026-2027 EXHIBITION SEASON

Your generous support of our exhibitions is essential in enhancing
the experience for every visitor and ensuring the highest quality
for each show. Funds donated to exhibitions help cover essential
costs, such as transporting artwork to the gallery and allowing
us to showcase exceptional pieces from both local and emerging
artists beyond our region.

Sponsorship funds also allow us to create custom elements that
bring each exhibit to life, including pedestals, plexiglass cases,
signage, display supports for sculptures, and modern framing for
works on paper. These contributions enable us to host special
events that engage the community, such as opening receptions,
artist talks, lectures, panel discussions, and collaborative projects.

By sponsoring an exhibition, you help sustain the mission of
Lighthouse ArtCenter and ensure the continuation of world-class
art experiences for our community.

14
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LUSH4

The fourth edition of Lighthouse ArtCenter’s biennial contemporary
ceramics exhibition, features innovative and compelling voices in
ceramics from across the United States. This juried exhibition brings
together 74 emerging and established artists whose work spans
functional, sculptural, and experimental approaches to clay, showcasing
the most cutting-edge practices in contemporary ceramics today.

With more than $4,000 in awards, LUSH 4 celebrates the diversity,
creativity, and innovation of artists working in the medium, offering a
dynamic look at the evolving possibilities of contemporary ceramics.

September 10 - November 14, 2026
Exhibition Dates

Thursday, October 8, 5-7pm
Artist Reception

LUSH4 Judge: Bradley Klem

16



SPONSORSHIP OPPORTUNITIES

PRESENTING EXHIBITION SPONSOR * $8,500
(Including Awards)

» Sponsor recognition with prominent name/logo placement across
all event materials, media, and online platforms

17



FACULTY &
COMMUNITY

EXHIBITION

This annual exhibition highlights the creative practices of the School
of Art’s faculty, representing a wide range of media, processes,
and pedagogical approaches. It offers visitors an opportunity to
engage with recent work by instructors across disciplines, and to
learn more about the breadth of courses offered during our busiest
session in January.

December 3 - 12, 2026
Exhibition Dates

Thursday, December 10, 5-7pm

Opening Reception & Take a Chance, Live Auction Event

Saturday, December 12, 10am-4pm

Community Holiday Sale

18



SPONSORSHIP OPPORTUNITIES

Coinciding with the Faculty Exhibition is the Community Exhibition,
where students, members, donors, and anyone in the community can
contribute to the exhibition of artworks created on complimentary 12
X 12 inch canvases picked up at Lighthouse ArtCenter. A selection of
outstanding artworks chosen by the curator are a part of an event
called 12 x 12: Take a Chance. Guests sign up for one of 12 numbered
slots on a painting they love. Once all 12 are filled, a 12-sided die is
rolled. Whoever holds the matching number wins the artwork.

PRESENTING EXHIBITION SPONSOR*

(Includes $1,000 support for Take a Chance Event)

O $5,000

*Sponsor recognition with prominent name/logo placement
across all event materials, media, and online platforms
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Modern & Contemporary
Art from the Museum
of Central American Art

This exhibition presents a curated selection from the extensive
collection of modern and contemporary Central American art
assembled by South Florida collectors Mark and Kathryn Ford.
Drawing from the holdings of the forthcoming Museum of Central
American Art (MoCAA), the only institution globally dedicated
exclusively to the art of Central America, the exhibition foregrounds
the richness, diversity, and innovation of artists working across
six nations. The works on view reflect the region’s complex
intersections of history, art, and politics, while also contributing
to global conversations around modernism, postcolonialism, and
cultural hybridity. This exhibition offers an essential contribution
to the expanding canon of art history, with a mission to elevate
awareness and appreciation for Central American art.

20



IMPORTANT DATES

January 14 - February 20, 2027
Exhibition Dates

Thursday, January 14, 5-7pm

Artists’ Reception

SPONSORSHIP OPPORTUNITIES

PRESENTING
EXHIBITION SPONSOR*

O $9,000

* Sponsor recognition with prominent name/logo placement
across all event materials, media, and online platforms

21
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Following the success of the first ever Art in Bloom event, Lighthouse
ArtCenter is proud to present the second annual Art in Bloom, a
celebration of the connection between art and nature. Premier South
Florida floral artists will once again be randomly assigned a work
from our featured exhibition and challenged to create a one of a kind
floral arrangement inspired by the artwork. For a limited time, the
gallery will feature remarkable works of art alongside stunning floral
interpretations that capture their beauty in fresh, unexpected ways.

Beginning Thursday, February 18, 2027, sponsors and special guests
will enjoy an exclusive VIP Preview, offering an early look at these
captivating creations before the exhibition opens to the public.

You can be part of this extraordinary event by sponsoring a floral
arrangement or becoming an event sponsor.

Thursday, February 18, 2027

Art in Bloom VIP Preview & Opening Celebration
(Ticketed Event)

February 19 - February 20, 2027

Floral Arrangements on Display in the Gallery
(Open to the public)




SPONSORSHIP OPPORTUNITIES

Support the second annual Art in Bloom and help bring this
stunning fusion of art and nature to life. Each sponsorship level
includes special recognition and exclusive access to the VIP
Preview and Opening Celebration on February 18.

PEDESTAL ARRANGEMENTS - §750

(Limited to 15 Sponsors)

» Name/logo recognition displayed with floral arrangement in the gallery
» Name/Logo recognized on the website & marketing materials

* 6 tickets to the Opening Night Celebration

« Invitation to an exclusive pre-event cocktail hour

PEONY SPONSOR * $500

» Name/Logo recognized on the website & marketing materials
« 5 tickets to the Opening Night Celebration
* Invitation to an exclusive pre-event cocktail hour

HYDRANGEA SPONSOR - $300

» Name/Logo recognized on the website & marketing materials
« 4 tickets to the Opening Night Celebration

ROSE SPONSOR * $250

» Name/Logo recognized on the website & marketing materials
« 2 tickets to the Opening Night Celebration

TULIP SPONSOR * $100

* Recognition in marketing materials
* 1 ticket to the Opening Night Celebration

*All sponsorship levels include exclusive access to
the opening night celebration February 18, along
with special recognition for your contribution.

23
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MEMBERS’ SHOW & SALE

More than 400 artists and students from Lighthouse ArtCenter
showcase their latest work in this exciting end-of-season celebration.
The Annual Member Show & Sale features a wide range of mediums,
offers members the chance to sell their art, and honors outstanding
artists with awards. It’s a vibrant display of local talent and creativity.

24



IMPORTANT DATES

March 18 - April 10, 2027
Exhibition Dates

Thursday, March 18, 5-7pm

Artists’ Reception

SPONSORSHIP OPPORTUNITIES

PRESENTING

EXHIBITION SPONSOR*

O $8,000

* Sponsor recognition with prominent name/logo placement
across all event materials, media, and online platforms

25



Voluminous

Voluminous reconsiders glass as a presence that shapes the entire
space it inhabits. Featuring works from the Lighthouse ArtCenter
Glass Studio, directed by Carolyn Austin, the exhibition explores
volume as a dynamic interplay of form and emptiness, solidity and
translucence. In Voluminous, the gallery becomes an extension
of these volumes with the physicality of the glass enhanced and
expanded with lighting and sound, creating a space where tangible
forms and immaterial light coexist, inviting viewers to engage both
with the material presence of glass and the atmospheres it generates.

Conceived as both an exhibition of glass objects and an immersive
light and sound installation, the artworks in Voluminous extend
beyond their physical bounds. Through the interplay of transparency,
opacity, and refraction, Voluminous challenges how we see, and how
space itself can be perceived, shaped, and transformed.
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IMPORTANT DATES

April 22 - August 7, 2027
Exhibition Dates

Thursday, April 22, 5-7pm

Opening Reception

SPONSORSHIP OPPORTUNITIES

PRESENTING

EXHIBITION SPONSOR*

O $2500

* Sponsor recognition with prominent name/logo placement
across all event materials, media, and online platforms
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FUNDRAISING EFFORTS

Supporting fundraising efforts at Lighthouse ArtCenter is
essential to securing the future of this cultural community
cornerstone. By sponsoring a match, purchasing naming
rights, or leaving a legacy gift, you are not only affirming the
importance of the arts in our community but also inspiring
others to make a meaningful contribution. Show your
passion for philanthropy and improving our community by
becoming an integral part of our mission. Your support will
leave a lasting mark on the ArtCenter and inspire others to
follow suit, ensuring a strong, vibrant future for the arts.

MATCHING GIFT OPPORTUNITIES

Matching Gifts: Our matches have proven to double giving
and create excitement within our community, encouraging
others to contribute and helping us meet our fundraising
goals more quickly.

WORLD ART DAY

O $10,000 O $10,000
O $15,000 O $15,000
O $20,000 O $20,000

*Sponsor recognition with prominent name/logo placement
across all event materials, media, and online platforms

28



OTHER WAYS TO GIVE

¢ Unrestricted Gifts: These gifts provide flexibility,
allowing us to direct funds where they are most needed
to support programs, outreach, and growth initiatives.

¢ Planned Gifts: Leave a lasting legacy through our
Legacy Giving Program to ensure the future of the
ArtCenter for generations to come.

¢ In-Kind Donations: Contribute supplies or tools that will
directly enhance our programs and classes.

SCAN QR CODE
TO GIVE NOW!

For more information about these giving opportunities,
contact Maggie, the Director of Donor Relations, at

Maggie@LighthouseArts.org

Your generosity is key to helping us continue our mission
and make a lasting impact on the community.

29



SCHOOL OF ART

Lighthouse ArtCenter’s School of Art inspires creativity through
classes and workshops for all ages and skill levels. From painting,
drawing, ceramics, jewelry, glass, textiles, sculpture, and mixed
media, students discover new skills, build confidence, and
experience the joy of creating.

Your support helps provide exceptional instruction, maintain our
studios, purchase essential supplies, and expand access to art
education throughout our community.

Every gift helps bring the joy of art and art education to
more people in our community. For more information, visit
LighthouseArts.org or call 561 746 3101.

To designate your gift to a specific medium or program,
please contact Maggie at Maggie@lighthousearts.org.
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SCHOOL OF ART GIFTS

Gifts of any amount are deeply appreciated and may be
directed to the School of Art or to a specific program,
including:

e Painting e Jewelry
e Drawing e Glass
e Ceramics e Textiles

SUPPORT OUR NEW SODA KILN

Lighthouse ArtCenter is currently raising $45,000 for a new
Soda Kiln for our Ceramics Studio. This exciting addition
will allow students and artists to explore atmospheric firing
techniques that produce one of a kind ceramic finishes
while expanding opportunities for learning and artistic
growth for years to come.




LIGHTHOUSE ARTCENTER STAFF

Jeni Licata, Executive Director
Serin Leas, Program & Education Director
Maggie Kramer, Director of Donor Relations
Anthony Record, Curator
Chad Steve, Director of Ceramics & Sculpture
Carolyn Austin, Glass Studio Manager
Jordan Weber, Design & Marketing Lead
Dylan Allen, Data & Finance Manager
Michael Faria, Gallery Administrator
Ava St. John, 3D Studio Assistant
Juan Hernandez, ArtCenter Assistant
Ron Shaw, Ceramic Studio Manager
Sheila McDonald-Bell, Events Manager
Laura Zele, Marketing Consultant

Penny Robb, Concierge
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BOARD OF DIRECTORS

Jane O’Neill, President
Mary Rumy, Vice President
Patricia DeAloia*, Secretary-Treasurer
Glenda Hoops
Elaine McCombs
Ken Meierling
Colette Meyer, Esq.*
Matthew Mintzis
Anne Palumbo, Ph.D.
Martie Sachs
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Roseanne Williams
Fred Putney, President Emeritus
*PAST PRESIDENT
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CONTACT INFORMATION

LIGHTHOUSE ARTCENTER GALLERY
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Gallery & 2D Studio
373 Tequesta Drive, Tequesta, FL 33469

Studio 385
385 Tequesta Drive, Tequesta, FL 33469

smEe ]

3D Studio
395 Seabrook Road, Tequesta, FL 33469

LIGHTHOUSE E E LighthouseArts.org

(561) 746-3101

A RTC E NT E R Instagram & Facebook:

1
GALLERY & SCHOOL OF ART a==] @LighthouseArtCenter



