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Massillon Fun Fest has been a cherished part of our community's
Summer Celebration for more than 25 years. Each year, the
Massillon Museum, Massillon WestStark Chamber of Commerce,
Massillon Parks and Recreation, and a dedicated team of
volunteers come together to create a fun-filled, family-friendly
event that is completely FREE for our community to enjoy. This
year's Fun Fest will take place on Saturday, August 15, 2026, and
will once again feature exciting activities, entertainment, and
unforgettable experiences for children and families of all ages.

To continue offering this beloved community tradition at no cost to
attendees, we need your help! We are seeking sponsors to
support activities, entertainment, and performers through
donations of $250, $500, $1,000, or more. Every contribution,
regardless of size, plays an important role in making Fun Fest a
success, and all donations are sincerely appreciated.

Your sponsorship does more than help fund a day of laughter,
learning, and family fun—it demonstrates your commitment to our
community and helps create lasting memories for thousands of
local families. In return, your business or organization will receive
valuable recognition throughout the event and promotional
campaign. Sponsors will be acknowledged through event signage,
print materials, radio, social media, and other marketing efforts,
providing excellent visibility while showing your support for one of
Massillon's favorite summer traditions.
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April Business Connection

TOP: Eugene Lingenhoel, Legacy Project of Stark; Speaker: Renee Powell, Clearview Golf Course; Alexandra
Nicholis Coon, Massillon Museum; Mike Gallina, AultCare; Joel Dutton, Dutton Auctions; Dana Randazzo; Ed
Hopson; Laurie Nash, Main Street Bank; Molly Romig, Massillon WestStark Chamber of Commerce; Tiffany Kim,
The Commercial and Savings Bank; Morgan Sanders, United Way of Greater Stark County; Ryan Grosschmidt,
The Commercial and Savings Bank; Dana Randazzo

SECOND: Mike Gallina, AultCare; Chris Massouh, C. Massouh Printing; Brett Fogle; Kathy Shultz, Farmers
National Bank, Alexandra Nicholis Coon, Massillon Museum; Brandon Rohrer and Alexa Polinori, Massillon
Museum; Jason Green, Adams Signs and Graphics; Mary Beth Green, Mary E. Ulm, Attorney at Law; Sweet
Treat Sponsor, David Hersher, Hersher Consulting

THIRD: Cathy Viscounte, Cleveland Clinic Mercy Hospital; Kaleigh Kilcullen, Shanklin Heating & Air Conditioning
& Electric; Jessica Bair, Altercare Country Lawn; Heather Coontz, Stark State College; Jon Ley; Brad Custer,
Custer Products Limited; Chris Massouh, C. Massouh Printing; Mike Gallina, AultCare; Christine Taylor, Stark
Education Partnership; Casey LaMonica and Amy Brewer, Medical Mutual

THIRD: Sam Shaheen, Kee Innovations; Chris Massouh, C. Massouh Printing, David Somerville, Serra Auto
Park; Jake Schaiffino, Mastertech Auto Repair, Travis Walker; Wes Humble, Liberty HealthShare; Jeff Shultz;
Sean Hetrick, SBS Consulting Systems; Sarah Colucy, The Commercial and Savings Bank; Joel Dutton, Dutton
Auctions; Sam Shaheen, Kee Innovations; Carl Massouh, C. Massouh Printing

WEEKLY NETWORKING SCHEDULE

r NORTH CANTON CHAMBERS OF COMMERCE
CANTON, OH 44720
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JOINT NETWORKING WITH MASSILLON WESTSTARK 2 8
6081 DRESSLER RD., NW, NORTH
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CONMECT, COLLABORATE, AND GROW...... JOIN U5 FOR ONE OR ALL OF OUR WEEKLY NETWORKING SESSIONST
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WEDNESDAYS
BREAKFAST & NETWORKING ¢
@ 8:00 AM

CHLOE'S DINER
112 15T ST NE, MASSILLON, OH 44646

PO UEETIONS ABOUT JORING THE CHAMISEN COMTAC T MOLLY ROMIG: MAC

s, LUNCH & NETWORKING
ﬁy N @ NOON
&." WINKING LIZARD TAVERN
5710 FULTON DR. NW, CANTON, OH 44718

Little Sprouts Child Development Center

Offering 10% off Full-time Enrollment for all
active Massillon WestStark Chamber Members

310 Lincoln Way East, Massillon, OH 44646
&
2112 Lincoln Way West, Massillon, OH 44646

330-833-2325
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Krugliak, Wilkins, Griffiths & Dougherty Co., L.PAA.
Commitment to Clients and our Communities BEsTic

Massillon Office Attorneys

* Business Law * Labor/Employment Law
» 0il, Gas & Mineral Law * Family Law

» Workers' Compensation Law

» Estate Planning, Probate & Elder Law

s Litigation * Health Care Law

* Real Estate Law < Taxation Law

' KRUGLIAK
WILKINS
GRIFFITHS &
DOUGHERTY

attorneys at law | co, L.PA.

& \
First North Building Matthew R. Hull Madison Chapanar Robinson
50 North Ave. NE, Suite 101, Massillon - Corporate Business/Contracts/ Non-Profit - Wills/Trusts/ Powers of Attorey, Probate

330-880-4550 | legal@kwgd.com - Ohio Super Lawyers Rising Star - Best Lawyers: Ones to Watch in America
KWGD.com - Best Lawyers: Ones to Watch in America

Offices throughout Ohio: Canton | Alliance | Canfield | Hudson | Massillon | New Philadelphia | Sugarcreek

Need Healthcare Coverage
for Your Small Business?

CANTON REGIONAL CHAMBER

HEALTH FUND
Your local Chamber of Commerce has partnered with the Canton Regional

Administered : :
s % Chamber of Commerce and AultCare to offer small business coverage, designed

' . . & .
A‘AULTCARE to control the costs of healthcare benefits and provide addltllonal options.

This opportunity is available through your current Chamber membership and a $100 associate
330-363-1137 membership to Canton. You must have 2-50 eligible employees.

e Product Overview Benefit Plan Options

® Employee health benefit ® 16 plan options

E—] plan options - Traditional copay plans
- ® Vision coverage included Health plans/health savings
All AultCare health plan quote ® Groups are not subject to account (HSA) compatible

Prtliposali ind!-lde COD’?;["’ESiO". ACA community rating Dental coverage available
unless otherwise specified. upon request

Get in touch for local solutions!

8362/25
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Why the Best Startup Ideas Often Start with a 'No'

Sometimes, a "no solutions” just means "no one has figured it out yet.”

Before | started Roof Maxx with my brother Todd, complete roof
restoration solutions that went beyond fixing simple things like nail
pops and included the rejuvenation of existing shingles weren’t really
an option for homeowners. In fact, most contractors in the roofing
industry didn’t even offer tune-ups or repairs if they could sell a total
roof replacement instead.

I’'m not trying to paint roofing contractors as underhanded. The roofers
| work with every day, who make up Roof Maxx’s national network of
dealers, are some of the most conscientious and transparent
professionals I've ever met.

But before we came along, the industry had basically functioned the
same way for decades: Replacements were the highest-margin
service a contractor could sell, and since the industry was competitive,
there was a natural incentive to recomment them. It was actually
difficult to stay in business if you didn’t.

I've written elsewhere about how our restoration product provided a
cost-effective alternative for homeowners whose roofs didn’t yet need
to be replaced, but that’s actually only half the story. The other half is
that we gave an alternative to roofing professionals as well.

By enabling contractors to offer a restoration service that was both
time-efficient and affordable compared to replacement, they could
suddenly pass savings onto their customers without substantially
impacting their own margins.

It wasn’t an impossible solution. It just needed us to make it possible.

How to stop legitimate concerns from becoming limiting
beliefs

There were real risks to what Todd and | did with Roof Maxx, and to
dive straight in without doing our due diligence would have been
extremely foolish. If you aren’t identifying potential threats before
starting your business, you’re not doing it right.

But identifying a potential threat shouldn’t be enough to give you cold
feet. The next step is to investigate that threat so you can find out
wheather it’s real or imagined.

This is a step | see smart people skip all the time, and it can stop an
otherwise promising opportunity in its tracks. I've met aspiring
software developers who gave up on creating platforms because they
heard they might not be able for alternatives. In the early days of Roof
Maxx, | met more than one homeowner who decided to pay tens of
thousands of dollars for a new roof they didn’t actually need because
the concept of restoring their existing shingles for a fraction of the cost
flat-out felt too good to be true.

But the best example | can think of comes from my first attempt to
bring a restoration product to market. | had already licensed a formula
from a company based in Canda, but we ended up unable to protect
the technology because of patenting issue.

| could have taken this “no” as a sign that it was impossible to make
such a product commercially viable, but that would have been giving
up before | had honestly examined the problem. Too many people quit
at the first sign of trouble, whether it's a negative industry rumor or
even a first attempt that doesn’t pan out.
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By: Mike Feazel,
Edited by Chelsea Brown

But that’s not the same thoroughly exhausting a possibility.

As it turned out, the Roof Maxx rejuvenation spray product was more
than commercially viable. You can read more about how we eventually
developed it and how we managed to do it without a massive R&D
budget.

You can challenge the status quo without alienating the
market

Resistance from an industry that you’ve set out to disrupt should teach
rather than discourage you. At worst, it will inform you about the
challenges your new idea is likely to face getting off the ground and
give you time to prepare. At best, it will alert you to blind spots that
exist among legacy players who are already in your space so you can
go after the money they’re leaving on the table.

But overcoming that initial opposition can still feel like a tooth-and-nalil
fight. You are going to hear people tell you that what you’ve imagined
can’'t be done. If you're like me, you are occasionally going to have
literal doors slammed in your face.

It is absolutely imperative that you do not let these experiences jade
you. It's important to fight when you're trying to make people
recognize the value in your idea, but it's even more important to stop
fighting once they’ve recognized it. You need to give your skeptics a
pathway to becoming advocates, or they’re just going to oppose you
forever.

Roof Maxx isn’t trying to stamp out the practice of roof replacement;
we’re providing a cost-efficient alternative for homeowners who don’t
need brand new shingles yet. This boosts the credibility of every
contractor in our network by incentivizing them to recommend the
most appropriate solutions for each rooftop they assess instead of
creating pressure to replace. The downstream impact is that trust in
roofers goes up across the board.

Let people tell you “no” so you can learn froom the experience. And
once you’ve used what you've learned to succeed anyway, forgive
them. You have more to gain by supporting each other than you have
to lose by holding an unnecessary grudge.




| WELCOME NEW MEMBERS
INI G Robert K Yund

MASSILLON Retired
WestStark FOR YOUR MEMBERSHIP RENEWAL Canton, OH 44708
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100% Chiropractic (1 yr)
Altercare of Navarre Center (23 yrs)
Anne-Marie’s Fine Jewelry & Gifts (12 yrs)

Beacon Charitable Pharmacy (4 yrs) Red Robin

Cee-B Glass, Inc (5 yrs) {350) 305-1080 ( N\
CommQuest Services, Inc. (11 yrs) No?tshzéf::;%;ﬁmzo ?edRobin
Consumers National Bank (7 yrs) P —

JRD Holdings LLC DBA Fizzlestix (1 yr)
Hammontree & Associates, Ltd. (31 yrs)
Hanover Healthcare Center (12 yrs)

Health Foundation of Greater Massillon (27 yrs)

Home Appliance Co., Inc. (26 yrs) i
Innis Maggiore Group (12 yrs) e A.C. Hillard Agency LLC

: s s ; (330) 844-7039
Liberty Screen If'rmtmg & Embroidery (2 yrs) AMERICAN FAMILY 2229 Whipple Ave NW
Major League Tire LLC (10 yrs) ® Canton, OH 44708
Margy Vogt Visions, LLC (25 yrs) www.amfam.com/agents/ohio/canton/anthony-hillard

Mathias Diversified (13 yrs)
Meadow Wind Health Care Center/Louisville Gardens (2 yrs)

Medicap Pharmacy (29 yrs) TO JOIN THE CHAMBER CONTACT MOLLY ROMIG

NAMI Stark County Inc. (1 yr) MROMIG@MASSILLONOHCHAMBER.COM
330-415-2158

PNC Bank (3 yrs)

R.Straus, LLC (14 yrs)

Stark State College Foundation (2 yrs)
Stewart’s Caring Place (2 yrs)

The Commercial and Savings Bank (3 yrs)

‘A Business Growth Forum

tStark Work ON Your Business Not I Your Business

Automation Decisions

“What Should You Automate and What Should You Never
Automate? Avoiding the ‘Tech for Tech’s Sake’ Trap”

-
Friday August 28, 2026
8:00a.m.-9:30am.

8:00 a.m. - 8:15 a.m. - Registration & Networking|
8:15 a.m. - 9:15 a.m. - Panel Discussion
9:15 a.m. - 9:30 a.m. - Networking

© Automation

- -

August 24, 2026
11:45 AM - 1:00 PM We're brining you the best of both worlds. Can’t make it? Don’t miss it.
Join the Business Growth Forum live for networking and discussion, or catch the conversatior]
Massillon Museum later through our recorded podcast.
121 Lincoln Way = Attend Live

+ Network with fellow business professionals
« Ask quesfions and jein the discussion
+» Gain insights in real fime

\ | R < Butkd sl éonneckins 9 5686 Dressler Rd NW
' h Lk Lk North Canton, OH 44720
B a N o Parking Behind the Building

» Learn on your schedule

www.massillonohchamber.com { s + Access valuable business advice anylime
(330) 833-3146 J . « Share episodes with your feam

« Never miss a forum topic

Special Speaker:
Members $18 Jeremy Lile '||D ¢

Non-Members $20 CEO and President

Heart to Heart Leadership . O
-
IMPP(GI
CONSTRUCTION & RESTORATION / C
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B usiness Briefs

-Learn more about Spring Hill Historic Home during the
Archaeology Day Public Dig! Saturday, August 8" from 10:00 am to
3:00 pm.

~Kee Innovations presents Al 2026: The Power of Profitable Al.
Join them on August 13™ and earn your level 1 Al Certification. The
program runs from 10 am to 6pm with a BAH starting at 4pm.

~Come out for Fun Fest for kids of all ages. Join the Massillon
Museum on Saturday, August 15" between 10:00 am to 2:00
pm.

~Kickoff Rally with MassMu & Massillon Tiger Football Boosters
is scheduled for Wednesday, August 18" from 6:00 pm to 8:00
pm. Join in the fun and get some Tiger-Striped Ice Cream!

~Join the Massillon Public Library to Discover Your Library:
Unlocking the Power of Database. Wednesday, August 19" starting
at 5:30 pm.

-Join Ernie’s Bicycle Shop for a night bike ride. Start from the Lake
Ave Trailhead, we’ll head out on the Sippo Valley or Towpath Trails to
enjoy the evening and see these familiar paths in a whole new light.
Saturday August 22" from 8:15 pm to 10:15 pm.

-Join the Massillon Museum for the first Brown Bag Lunch on
August 25" starting at 12:10 pm. Speaker will be Stephanie Bohnak
from the National First Ladies Library and Museum. Her topic is
“First Ladies on the Lincoln Highway” which cmplements the
exhibition, Driving Forces: The Lincoln Highway Journey.

~Hammontree and Morris Knowles announce strategic rebrand to

aClsE ST RC L PRI EDIIE MU TR AU RITRCL I 4065 Fulton Dr NW, Canton 330.498.4400 putmanproperties.com

civil engineering, surveying, and design expertise.

~Black McCuskey is pleased to announce that Attorney Derek M.
Firth has joined the firm. He is an Associate with Black McCuskey
whose practice focuses on estate planning, probate and trust
administration, business and corporate law, and real estate matters.

A /AN N

MASSILLON

olar NORTHCANTON

BUSINESS
AFTER HOURS

SPONSORED BY: 5 Kee
I:r'! npv_ut:ions

THURSDAY, AUGUST 13TH
4:00 P.M. - 6:00 P.M.

Akron-Ganton Regional Foodbank

1365 Cherry Ave NE Ganton, OH 44714

Power up your network at our next Business After Hours, proudly sponsored by
Kee Innovations! Unplug from the office and connect with fellow Chambaer
members for an evening of innovative conversations, fresh ideas, and valuable
business connections. Whether you're locking to expand your network or
recharge your professional relationships, this is the perfect opportunity. We'll
see you there!

g

Flegi';l_tar Onlina:
@ massillononchamper.com

MASSILLON WESTSTARK CHAMBER OF COMMERCE - THE BUSINESS CONNECTION - 6

OFFICE =
MEDICAL =
INDUSTRIAL =
INVESTMENTS =
MANAGEMENT =
DEVELOPMENT =
1031 EXCHANGES =

Timothy J. Putman Wick Hartung
330.495.0600 330.495.0601 SITE ACQUISITION =

Saylor Putman James Bednar Spencer Hartung
330.495.8292 330417.9034 330.936.0276

MASSILLON Massillon WestStark Chamber of Commerce

Tha First Marth Building

WestStar g LY

J & Massillon, Ohia 446958
CHAMEER OF COMMERCE Phane: 330.833-3144

www.massillonohchamber.com

Annual Massillon Fun Fest Sponsorship Opportunity

Massillon Fun Fest has been part of our community’s Summer Celebration for over 25
years. The Massillon Museum, Massillon WestStark Chamber of Commerce, and
Massillon Parks and Recreation alongside a group of dedicated volunteers work together
to provide this fun-filled, free event to our community on Saturday, August 15, 2026.

We need your help! We are looking for donations to sponsor an activity or performer.
These can be in the amounts of $250, $500, $1000, or more. All donations are welcomed
and appreciated. This sponsorship not only helps to provide this fun, free event for our
community, it allows you to promote your company or organization. Signage will be
displayed at the event, and you will be recognized in print, radio, television and social
media used in promotion.

Sponsor the Event via Funding at one of the following levels:
o Gold: $1000
o Silver: $500
o Bronze: $250
o Other Amount of your Choice
Proceeds will be used for inflatables, performances, and entertainment.

Sponsorships are tax deductible and receipts will be sent acknowledging your
contributions. Please kindly submit contributions no later than July 24, 2026, in
order to ensure your business or organization is represented in all printed
material.

For more information or details please contact the Massillon WestStark Chamber
of Commerce at info@massillonohchamber.com or Massillon Museum at
ancoon@massillonmuseum.org.




N\

Al

S WestStark
WHISLER | gsN

Finish your year strong with some

PLUMBING ~ MECHANICAL - PROCESS

Joint BAH - Canal Boat Ride

I nVQSting in Cctober 1st, 500 PM - 7:00 PM
- I our Commun.ny.oo First North Fusion

November Sth, 5:00 PM - 7.00 PM

Ambassador, Ruby Mathys of CDP;
Debbie Busby, Massillon WestStark . .
Chamber of Commerce; Board g Joint Christmas Party
Member & Ambassador, Kathy Décemberdith 500 M -000 Pl
Shultz of Farmers National Bank;
and Kelly Presson, Sirak Financial
enjoying the summer and helping
out at the Italian American Festival
of Stark County.

Massillon WestStark A
A 2027 Membership - ,\U .

MASSILLON

WestStark

CHAMBER OF COMMERCE

: ,. 3 Essential
Reach top businesses and key decision-makers across our [ ¢

region! The Massillon WestStark Chamber Membership

Directory is distributed to more than 700 members and

public via mail and personal distribution, offering your
business prime visibility. Having a digital format also,

expands your reach and highlights the Chamber’s latest ﬁ -

programs and initiatives.

: @MyAquaAmerica
Reserve your space NOW! Mark desired size below: Member rates only.

2.5"x 4.25" - Vi pg 5.5"x8.5" - Full Page AquaAmerica.com

&

f /MyAquaAmerica

2.8 0.0.0.0.0.0.0.0.0.5.1

00000

caing all who s,

AN

MASSILLON

WestStark

CHAMBER OF COMMERCE

Please provide digital artwork via email in color.

Accepted Formats:

High resolution PDF, JPEG, or PNG

Scale not to size

Art Deadline:
The deadline is Monday, November 16, 2026

WE WANT

1, the undersigned, ogree to place an advertisement in the Massillon WestStark Chamber of Commerce Membership Directory
as described in the terms listed. By authorizing this advertisement, [ understand that | am responsible for providing the
advertisement in the proper format by the deadline listed ond will be lioble for payment.

Company Contact Email

Contact Ruby Mathys to be a
Pledge Leader at Business

Signature & Date Phone Connection Live Luncheon!
Ruby Mathys - ruby @cdataprint.com

* ok ok Kk ok ok ok ok ok ok ok kK
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Board of Directors

Eugene Lingenhoel, Chair

Saylor Putman, Treasurer

Kathy Shultz, Past Chair

Dan Murphy, Vice Chair-BEAC
Richard Regula, Vice Chair-Legislative

Alex Williamson Garret Kloots Dylan Loader

Cory Foote Mike Malinowski James Busch
Michelle Hartman Sean Smith Denny Earl

Cathy Viscounte Nicholas Mossides Mary Beth Ulm-Green
Matt Hull Bryan Woit

Debbie Busby, President, Massillon WestStark Chamber
John Picard, President, Massillon Development Foundation
Phillip Elum, President, Massillon Main Street, Inc.

Foster Rose Il, President, Massillon Area Greenways, Inc.

SANTANGELO CATERING

Delicious Servings in the Massillon, Canton,
Akron and Dover areas for over 50 years!

OUR REPUTATION
IS ON YOUR PLATE!

Breakfasts - Luncheons
Dinners - Weddings
Civic Events - BBQ’s

Fund Raisers & More!

330-456-1556

www.santangelos.net

We ane a prefenned catenen te cuven 20 venues - Make us youns tes!

PERRY TWP. RETAIL/OFFICE SPACE
3641 & 3643 menln Way E, Massillon

3641: 670 SF office wfprivate office, central air, gas heat,

conference | break room and 2 restrooms.
670 SF - $780.55 [ month + utilities

3643: 1,215 SF end cap retailfoffice - 2 entry doors from
parking lot. Large open concept area or bullpen with two
(2) restrooms. 1,216 SF - $1,416.64 [ month + utilities

Ample parking. Excellent visibility on Lincoln Way E.
Great signage available on building & shared Pylon Sign.
Owners may participate in tenant improvements for
credited tenant & right terms. Perry Twp. has no
personal or income taxes.
Saylor Putman 330.495.8292
Spencer Hartung 330.936.0276

4065 Fulton Dr NW
Canton, OH 44718
330.498.4400
putmanproperties.com

PUTMAN
ERTIES

PROP

The First North Building
50 North Avenue, N.E., Suite 100
Massillon, Oh 44646

P 330.833.3146

F 330.833.8944

massillonohchamber.com
info@ massillonohchamber.com

MASSILLON

WestStark

CHAMBER OF COMMERCE

MISSION STATEMENT PRSRT STD
*To develop, enhance, and represent business | U.S. POSTAGE
*To promote economic growth PAID
*To improve quality of life for our community CANTON OH

PERMIT #1005
CHANGE SERVICE REQUESTED

Equipment Loan Special

New & Pre-owned Equipment Eligible
100% Financing Available
Terms Up To 84 months

Rates as low as 5.75% APR

Finance with a local lender serving
Northeast Ohio since 1965.

#4225 CONSUMERS
Wen S

*Annual Percentage Rate

www.Consumers.Bank - Member FDIC - Equal Housing Lender




	THE
	Business Connection VOLUME 55 | ISSUE  8 |  AUGUST | 2026
	pril Business Connection Live
	TOP: Eugene Lingenhoel, Legacy Project of Stark; Speaker: Renee Powell, Clearview Golf Course; Alexandra Nicholis Coon, Massillon Museum; Mike Gallina, AultCare; Joel Dutton, Dutton Auctions; Dana Randazzo; Ed Hopson; Laurie Nash, Main Street Bank; Molly Romig, Massillon WestStark Chamber of Commerce; Tiffany Kim, The Commercial and Savings Bank; Morgan Sanders, United Way of Greater Stark County; Ryan Grosschmidt, The Commercial and Savings Bank; Dana Randazzo SECOND: Mike Gallina, AultCare; Chris Massouh, C. Massouh Printing; Brett Fogle; Kathy Shultz, Farmers National Bank, Alexandra Nicholis Coon, Massillon Museum; Brandon Rohrer and Alexa Polinori, Massillon Museum; Jason Green, Adams Signs and Graphics; Mary Beth Green, Mary E. Ulm, Attorney at Law; Sweet Treat Sponsor, David Hersher, Hersher Consulting THIRD: Cathy Viscounte, Cleveland Clinic Mercy Hospital; Kaleigh Kilcullen, Shanklin Heating & Air Conditioning & Electric; Jessica Bair, Altercare Country Lawn; Heather Coontz, Stark State College; Jon Ley; Brad Custer, Custer Products Limited; Chris Massouh, C. Massouh Printing; Mike Gallina, AultCare; Christine Taylor, Stark Education Partnership; Casey LaMonica and Amy Brewer, Medical Mutual  THIRD: Sam Shaheen, Kee Innovations; Chris Massouh, C. Massouh Printing, David Somerville, Serra Auto Park; Jake Schaiffino, Mastertech Auto Repair, Travis Walker; Wes Humble, Liberty HealthShare; Jeff Shultz; Sean Hetrick, SBS Consulting Systems; Sarah Colucy, The Commercial and Savings Bank; Joel Dutton, Dutton Auctions; Sam Shaheen, Kee Innovations; Carl Massouh, C. Massouh Printing

	"Support your neighbors — shop local and build a stronger community."
	hy the Best Startup Ideas Often Start with a ‘No’
	By: Mike Feazel,  Edited by Chelsea Brown
	Sometimes, a “no solutions” just means “no one has figured it out yet.”
	But that’s not the same thoroughly exhausting a possibility.
	As it turned out, the Roof Maxx rejuvenation spray product was more than commercially viable. You can read more about how we eventually developed it and how we managed to do it without a massive R&D budget.
	You can challenge the status quo without alienating the market Resistance from an industry that you’ve set out to disrupt should teach rather than discourage you. At worst, it will inform you about the challenges your new idea is likely to face getting off the ground and give you time to prepare. At best, it will alert you to blind spots that exist among legacy players who are already in your space so you can go after the money they’re leaving on the table.
	But overcoming that initial opposition can still feel like a tooth-and-nail fight. You are going to hear people tell you that what you’ve imagined can’t be done. If you’re like me, you are occasionally going to have literal doors slammed in your face.
	It is absolutely imperative that you do not let these experiences jade you. It’s important to fight when you’re trying to make people recognize the value in your idea, but it’s even more important to stop fighting once they’ve recognized it. You need to give your skeptics a pathway to becoming advocates, or they’re just going to oppose you forever.
	Roof Maxx isn’t trying to stamp out the practice of roof replacement; we’re providing a cost-efficient alternative for homeowners who don’t need brand new shingles yet. This boosts the credibility of every contractor in our network by incentivizing them to recommend the most appropriate solutions for each rooftop they assess instead of creating pressure to replace. The downstream impact is that trust in roofers goes up across the board.
	Let people tell you “no” so you can learn froom the experience. And once you’ve used what you’ve learned to succeed anyway, forgive them. You have more to gain by supporting each other than you have to lose by holding an unnecessary grudge.
	Before I started Roof Maxx with my brother Todd, complete roof restoration solutions that went beyond fixing simple things like nail pops and included the rejuvenation of existing shingles weren’t really an option for homeowners. In fact, most contractors in the roofing industry didn’t even offer tune-ups or repairs if they could sell a total roof replacement instead.
	I’m not trying to paint roofing contractors as underhanded. The roofers I work with every day, who make up Roof Maxx’s national network of dealers, are some of the most conscientious and transparent professionals I’ve ever met.
	But before we came along, the industry had basically functioned the same way for decades: Replacements were the highest-margin service a contractor could sell, and since the industry was competitive, there was a natural incentive to recomment them. It was actually difficult to stay in business if you didn’t.
	I’ve written elsewhere about how our restoration product provided a cost-effective alternative for homeowners whose roofs didn’t yet need to be replaced, but that’s actually only half the story. The other half is that we gave an alternative to roofing professionals as well.
	By enabling contractors to offer a restoration service that was both time-efficient and affordable compared to replacement, they could suddenly pass savings onto their customers without substantially impacting their own margins.
	It wasn’t an impossible solution. It just needed us to make it possible.
	How to stop legitimate concerns from becoming limiting beliefs There were real risks to what Todd and I did with Roof Maxx, and to dive straight in without doing our due diligence would have been extremely foolish. If you aren’t identifying potential threats before starting your business, you’re not doing it right.
	But identifying a potential threat shouldn’t be enough to give you cold feet. The next step is to investigate that threat so you can find out wheather it’s real or imagined.
	This is a step I see smart people skip all the time, and it can stop an otherwise promising opportunity in its tracks. I’ve met aspiring software developers who gave up on creating platforms because they heard they might not be able for alternatives. In the early days of Roof Maxx, I met more than one homeowner who decided to pay tens of thousands of dollars for a new roof they didn’t actually need because the concept of restoring their existing shingles for a fraction of the cost flat-out felt too good to be true.
	But the best example I can think of comes from my first attempt to bring a restoration product to market. I had already licensed a formula from a company based in Canda, but we ended up unable to protect the technology because of patenting issue.
	I could have taken this “no” as a sign that it was impossible to make such a product commercially viable, but that would have been giving up before I had honestly examined the problem. Too many people quit at the first sign of trouble, whether it’s a negative industry rumor or even a first attempt that doesn’t pan out.
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	usiness Briefs
	-Learn more about Spring Hill Historic Home during the Archaeology Day Public Dig! Saturday, August 8th from 10:00 am to 3:00 pm.
	~Kee Innovations presents AI 2026: The Power of Profitable AI. Join them on August 13th and earn your level 1 AI Certification. The program runs from 10 am to 6pm with a BAH starting at 4pm.
	~Come out for Fun Fest for kids of all ages. Join the Massillon Museum on Saturday, August 15th between 10:00 am to 2:00 pm.
	~Kickoff Rally with MassMu & Massillon Tiger Football Boosters is scheduled for Wednesday, August 18th from 6:00 pm to 8:00 pm. Join in the fun and get some Tiger-Striped Ice Cream!
	~Join the Massillon Public Library to Discover Your Library: Unlocking the Power of Database. Wednesday, August 19th starting at 5:30 pm.
	-Join Ernie’s Bicycle Shop for a night bike ride. Start from the Lake Ave Trailhead, we’ll head out on the Sippo Valley or Towpath Trails to enjoy the evening and see these familiar paths in a whole new light.  Saturday August 22nd from 8:15 pm to 10:15 pm.
	-Join the Massillon Museum for the first Brown Bag Lunch on August 25th starting at 12:10 pm. Speaker will be Stephanie Bohnak from the National First Ladies Library and Museum.  Her topic is “First Ladies on the Lincoln Highway” which cmplements the exhibition, Driving Forces: The Lincoln Highway Journey.
	~Hammontree and Morris Knowles announce strategic rebrand to Point Design Group. A new name built on nearly a century of trusted civil engineering, surveying, and design expertise.
	~Black McCuskey is pleased to announce that Attorney Derek M. Firth has joined the firm. He is an Associate with Black McCuskey whose practice focuses on estate planning, probate and trust administration, business and corporate law, and real estate matters.
	Annual Massillon Fun Fest Sponsorship Opportunity
	Massillon Fun Fest has been part of our community’s Summer Celebration for over 25 years. The Massillon Museum, Massillon WestStark Chamber of Commerce, and Massillon Parks and Recreation alongside a group of dedicated volunteers work together to provide this fun-filled, free event to our community on Saturday, August 15, 2026.
	We need your help! We are looking for donations to sponsor an activity or performer. These can be in the amounts of $250, $500, $1000, or more. All donations are welcomed and appreciated. This sponsorship not only helps to provide this fun, free event for our community, it allows you to promote your company or organization. Signage will be displayed at the event, and you will be recognized in print, radio, television and social media used in promotion.
	Sponsor the Event via Funding at one of the following levels: o Gold: $1000 o Silver: $500 o Bronze: $250 o Other Amount of your Choice Proceeds will be used for inflatables, performances, and entertainment.
	Sponsorships are tax deductible and receipts will be sent acknowledging your contributions. Please kindly submit contributions no later than July 24, 2026, in order to ensure your business or organization is represented in all printed material. For more information or details please contact the Massillon WestStark Chamber of Commerce at info@massillonohchamber.com or Massillon Museum at ancoon@massillonmuseum.org.



	Investing in  Our Community...
	Ambassador, Ruby Mathys of CDP; Debbie Busby, Massillon WestStark Chamber of Commerce; Board Member & Ambassador, Kathy Shultz of Farmers National Bank; and Kelly Presson, Sirak Financial enjoying the summer and helping out at the Italian American Festival of Stark County.
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