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About Us

‘;AEROSOL
‘RECYCLING
INITIATIVE

Can
H cpA Manufacturers
Institute

AEROSOL RECYCLING BY 2030

o Achieve at least an 85 percent
/o recycling access rate for all

aerosol cans.

Label at least 90 percent of all
°/ aerosols as recyclable with
o messaging on how to properly

recycle them.

Link here to the Aerosol Recycling Initiative
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https://www.thehcpa.org/aerosol-recycling-initiative/

What is HCPA?

7 Product Divisions:

Air Care, Antimicrobial, Cleaning, Floor
Care, Industrial & Automotive,
Pesticides, Aerosols

7 Councils:

Air Quality, Federal and State Government Affairs,
International Affairs, Regulatory Affairs, Scientific
Affairs, Sustainability & Product Stewardship
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Phase 1 Highlights

Establishing Foundation

Publishing documents Addressing
on the aerosol data gaps
recycling story

Comprehending Understanding
barriers to increased consumer
acceptance at MRFs awareness

The white paper with all the information from
Phase 1 the Initiative can be foundin link here.

Researched the environmental and economic
impact of improved aerosol recycling

Analyzed the state of current recycling related
labeling on aerosols

Conducted can testing to assess the amount
of residual content remaining in aerosols

Carried out consumer omnibus survey to
understand current awareness

Published White Paper
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http://thehcpa.org/wp-content/uploads/2024/05/Aerosol-White-Paper-FINAL-1.pdf

White Paper: Key Findings

Benefits of a 50% recycling rate:

$39M+ in material revenues

S$43M+ in direct wages paid

$8.5M+ landfill tipping fees saved

13k tons of aluminum recycled content
137k tons of steel recycled content

366,622 MTCO2e GHG reductions

GREENHOUSE GAS SAVINGS EQUIVALENCY

Reduces GHG emissions

—— equivalent to
[~ ~] the annual energy
use of nearly
48,000 A
per year

50%

aerosol can
recycling
rate

more than keeping

87,000 &

off the road for a year

v

SOURCE: EUNOMIA, EPA WARM MODEL

GREENHOUSE GAS SAVINGS EQUIVALENCY

&

Reduces GHG emissions
equivalent to

0.5 miles driven

=

recycled

aerosol Chargmg
can

— 13

SOURCE: EUNOMIA, EPA WARM MODEL

=
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- __________________________________________________________________________________
Phase 2 Highlights

| Collaborated with RTI Innovation

Progressing Toward Targets Advisors to produce and publish the
“MRF Playbook”

. : | Partnered with Circular Action

osor ||| 2 Alliance (CAA) and Portland Metro
=k government for consumer
educational messaging campaign

LABELING
GUIDE

v Conducted two rounds of residue

Formed Aerosol | Engaging MRFs, I testing from cans collected at Far

Recycling Initiative municipalities, and retailers )
Labeling Task Force to \'  tooffer aerosol recycling / West MRF in Portland

develop a guide with  \ access; advocating for
message options to \inclusion of aerosol cans ony Engaged other MRFs for partnership
meet the labeling goal statewide “recyclable” Iis}s v ..
\ - . towards explicit acceptance
-~

\——
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MRF Playbook

/ ) :
Yes We Can! A Practical Guide How It Was Developed

to Aerosol Recycling at MRFs * Interviews with 13 MRFs across 11 states
Developed by RTI International, the MRF * Diverse mix: public/private, rural/metro, accepting
Playbook is a research-based resource to and non-accepting facilities

help MRFs evaluate aerosol acceptance * Interviews with nine city and state officials

within their own systems.

What the Playbook is:

* A practical roadmap for navigating aerosol
acceptance, grounded in real-world case studies
and operational insights

* Atool to support informed conversations across
the recycling supply chain

Link here to the MRF Playbook.
Link here to Spray magazine article explaining the Playbook.
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https://www.thehcpa.org/wp-content/uploads/2026/02/HCPA-Aerosol-Recycling-MRF-Playbook-FINAL.pdf
https://www.spraytm.com/2026/03/01/inside-the-mrf-playbook/

- __________________________________________________________________________________
MRF Playbook: Personas

MRF Personas

How to use the MRF personas:

Personas

The following pages show three common types of MRF “personas”
when it comes to aerosol can recycling.

Benefits

Step 1 - Identify your fit

Review each persona and decide which most closely matches your An Aerosol Rejector

MRF’s current stance and operations. Does your MRF currently accept MRF that does not currently accept aerosol cans for recycling
aerosol cans or not? If you accept empty aerosol cans, do you publicly

state acceptance?

o(ienr}ml Description oMam Concerns e Opportunities

Step 2 — Explore the concerns
A ) ) . . As a MRF operator, our primary focuses are safety, safety We currently do not accept aerosol cans, largely due to risk
Each persona lists main concerns. These link to more detail later in the operational efficiency, and profit, Currently, we do not Hows o we reduce the ik of aerosol cans_1fom pressurized or non-empty cans. But f we accept aerosol
playbook. These sections provide context, exa mples, and safety accept aerosol cans due to unresolved concerns around risk,  starting fires? cans, there may be some opportunities
: < e g * We know we will receive aerosol cans regardless of
considerations you can adapt to your facility. Which of these concerns While we do occasionally see aerosols on the ine, we remove ~ End Market Requirements acceptance status. Explictly accepting aerosol cans means

y ts for ae .
them and manage them through alternative disposal Are any end markets for aerasol cans profitable

do you share? Which are not relevant? et for MRFs? we can educate households on how to properly empty

both to our staff and equipment, as well as market demand.

aerosol cans, increasing safety and decreasing risk from

Challenges in Education pressurized cans.
Between the Bin and the Bale How do we educate households on proper
disposal?

Step 3 — Consider the opportunities

Even if your MRF does not currently accept aerosol cans, the
“Opportunities” sections show where value could be captured,
whether through new end markets, improved safety measures, or
operational changes.

* Steel and aluminum end markets want aerosol cans. If we
explicitly accept aerosol cans, we can sell them to steel
end markets for additional revenue.

Recommendations
and Roadmaps

Step 4 — Use as a discussion tool

Share the personas with your team to spark conversation about
potential next steps. This can help guide internal assessments,
investment decisions, or safety planning around aerosol can
acceptance.
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MRF Playbook: Benefits

Benefits to Accepting Aerosol Cans

While there are inherent risks to accepting empty aerosol cans, potential economic and future-proofing benefits may outweigh or even address
some of the risks.

Personas

Benefits

Increased Revenue @ Benefits ﬁ

Higher Diversion Rates ( .’_’o Safety — Fire and Explosions

Accepting
Reduced Residuals and Aerosol Cans

Non-Accepted Items Downstream Contamination
Alignment with Consumer
Expectations 'V | ack of Accessible End Market

Preparedness for EPR

Recommendations
and Roadmaps

Institute
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MRF Playbook: Risks

Risks to Accepting Aerosol Cans

Accepting empty aerosol cans comes with a range of both risks and benefits. Safety, contamination, and end-market risks pose
significant but not insurmountable challenges for MRFs considering accepting aerosol cans.

Personas

Benefits

Increased Revenue @ Benefits @

Higher Diversion Rates (. .’——0 Safety—Fire and Explosions

Accepting
Reduce Residuals and Aerosol Cans

Non-Accepted Items Downstream Contamination
Alignment with Consumer
Expectations ' | ack of Accessible End Market

Preparedness for EPR

Recommendations
and Roadmaps

Institute

Can HOUSEHOLD:. - N
Manufacture |77 COMMERCIAL Aerosol Recycling Initiative 10

w Products For Home. Work. Life.



MRF Playbook: Roadmaps

What steps can you take towards accepting empty aerosol cans?

Personas

An Aerosol Rejector
For MRFs that do not accept aerosol cans

Evaluate and Identify

How are aerosols currently handled if they are received? Where are they
sorted, and what is their end of life? In the existing process to sort aerosols,
where are there safety issues? What procedure changes could prevent aerosols
from causing accidents prior to this step?

Benefits

What end markets are willing to accept aerosol cans? Consider out-of-state.

AN
Pilot-Testing

Test new processes before advertising acceptance. For example, explore a
process to ensure aluminum aerosols are placed in MALUM bales. Track safety
incidents during this process. For assistance studying or tracking aerosol cans
received, contact the Aerosol Recycling Initiative.

Recommendations
and Roadmaps

Collaborate with municipalities on outreach that educates households on the
importance of emptying cans and where to dispose of non-empty aerosols.

A Cautious, Quiet Acceptor Roadmap

For MRFs that do not state aerosol acceptance

Work with municipalities on messaging
around aerosol acceptance. Any
communication of aerosol acceptance should
be done in parallel with educational outreach
that teaches households how to check if
aerosol cans are empty and where to dispose
of aerosol cans that still contain contents. For
assistance with messaging, contact the
Aerosol Recycling Initiative.

Monitor the impact of aerosol can outreach.
Has the volume of aerosol cans increased?
What portion of the aerosol cans received are
empty?
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Consumer Education

&% HOW TO -
& 8 FECYCLEEMPTY ’iva
& AEROSOL CANS g

How To Recycle Empty Aerosol Cans

Press It

There should be no “hissing” sound
and nothing should come out.

Shake It

& HOW TO You should not feel
RECYCLE EMPTY liquid moving Inside.
AEROSOL CANS AV

Recycle It

Empty cans belong in your recycle bin.

1118 not empty, use 1 up or take it to your locsl
houtehcld hazardous waste facibty st

Metro Centrad Metro Seuth
nceonneniiondbni CISTNW BIst Ave | 2001 washinglon St
t 3 (
at home! Shake them to be sure there is Portland. OR 97210 °)'  Oregon City, OR §7045
inside and check that nothing... more l
L -O.n3
Gom4pm Mon-Sat Samdpm Cvery Day

Recychng questions? Ask Metro
@ RecycieOn AskMetro@oregonmetro gov @ Metro
TR

503.234.3000

Can HOUSEHOLD:
6 Manufacture ﬁCOMMERCIAL Aerosol Recycling Initiative 12

|nStItUte PRAQDUCTS ASSOCIATION

Inncrative Producis For Heme. Wark, Life.



RecycleOn Campaign

@ RecycleOn Who We Are  What Can | Recycle  RecycleOn Centers
OREGON

The Future of Aerosol Can Recycling Starts with You!

Press It. Shake It.
Recycle It!

Portland Metro, we're working to keep aerosol cans in
your curbside recycling bin.

Right now, recycling facilities in the Portland Metro area
are checking to see if people are emptying aerosol cans
before putting them in the bin. The results will help
decide how aerosol cans are recycled in your
community and across Oregon.

If a can isn't completely empty, it can still have pressure
inside. That can be dangerous for the people who sort
recycling. Emptying aerosol cans all the way before
recycling helps keep workers safe and makes sure
recycling programs can continue.

© O + ©

English ¥ e

Local Recycling Directory

Visit CAA’s RecycleOn site in link here

C:' YOW 10 RECTELE EMPTY ALRGROL GANS ‘

sTErY

Press It

Until the hissing
sound stops

Make sure there's
no hquid left inside

=y

—

Shake It ? m
Y -

Va

Recycle It :
Place cmpy!y cans in ¢
go,

the recycling bin

&S

HOUSEHOLD:.
Manufacture A COH MERCIJ&L

15 For Home. Work., Life.

Aerosol Recycling Initiative

13


https://recycleon.org/oregon/aerosols/

R
Measuring Campaign Success

Residue testing was first conducted
in 2025 to establish a baseline and
again a year later following the
consumer education campaign

))) Samples sourced from Far West
MREF in July 2025 and again in

July 2026

2 totes with a total of 2,385 R }\

aerosol containfers collected in | g ug{%ﬁ TN
2025, 3 totes with 3,552 ! Wiiviary P AN

samples collected in 2026 w4 TREg 7%

))) Sorting & testing completed at
Recycle Aerosol, LLC

X

o QUSEHOLD:. —
netiute VA COMMEREIAL Aerosol Recycling Initiative 14
Institute e

Products For Home. Work. Lile.



R
Residue Testing Results

3,552 samples collected from Far West — a 49%
increase vs. the same period last year
o Total mass also increased by 49%
= Steel massincreased 44%
= Aluminum mass increased 81%

48.7% increase in recyclable material

4/ NEARLY
50% o Total mass of recyclable material
RECYCLABLE | increased to 721 pounds compared
MATERIAL

to 458 pounds last year
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-
Total Residue Content

Residue content overall

decreased to 6.1%

o On average, each container
contained less than 6 grams
of residue

Residue content for aluminum
decreased to 2.8% from 17.1%

Residue content for steel W
decreased to 6.7% from 9.7% 2026:.6.7% 2026: 2.8%
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Portlanders Love Whip Cream

Food products, particularly whipped cream,
were more prevalent, but overall product mix
generally aligns with known consumer
recycling practices and past testing

The steel, aluminum, and plastic container mix
aligned with expectations
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What’s Next?

MRF Assessments and residue tests
in Sarasota Florida through Kessler
Consulting, Inc.

Publishing Aerosol Product Design
for Recycling Guide

Phase 3 in 2027: Engagement and
collaborations with more MRFs,
communities, and end markets

Gan HOUSEHOLD: . el L.
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Questions & Discussion

Sami Ki
Household and Commercial Products Association
ski@theHCPA.org
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