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F A C E T S  
THE FAIRHOLME
OPEN ART PRIZE

C O N N E C T I N G  C O M M U N I T Y  T H R O U G H  A R T

Sponsorship
        Prospectus

Art: Nirvana - Amanda Mahony
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COVET - Aurora Elwell

8 MAY
OPENING NIGHT + 
PRIZE ANNOUNCEMENT

An elegant evening of art, connection, and 
celebration. 
$90pp

TICKETS: fairholme.qld.edu.au/facets

BARNYARD CHIC - Bethany Lawrence

9 MAY
ARTISTS IN CONVERSATION 
BREAKFAST

Start your morning with creativity and insight 
at the Artists in Conversation Breakfast.
$30pp

TICKETS: fairholme.qld.edu.au/facets

EXPECTATIONS #2 - Jayne Hodge

9 MAY
LIVE PORTRAIT COMPETITION

Watch our talented line-up of artists bring a 
portrait to life right before your eyes, each 
bringing their unique style and expertise.

Included in Exhibition entry fee 
($5pp, school students free)

E X H I B I T I O N  P R O G R A M
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DUDLEY STREET MORNING LIGHT - Edward Lucas

9 - 10 MAY
FAIRHOLME OPEN ART PRIZE
EXHIBITION

Exhibition open to the public:
Saturday 9 May - 10am to 4pm
Sunday 10 May - 10am to 2pm

TICKETS: At the door - $5pp, school 
students free

CLARA SCHEDULES A MEETING THAT COULD 
HAVE BEEN SCROLLS - Victoria Bethse

9 - 10 MAY
JUNIOR FACETS EXHIBITION

Exhibition open to the public:
Saturday 9 May - 10am to 4pm
Sunday 10 May - 10am to 2pm

Included in Exhibition entry

WELL...WE BETTER PUT THE KETTLE ON - Lisa West

9 - 10 MAY
FACETS CAFE

Our FACETS Cafe will be operating during 
the exhibition. Enjoy barista made coffee, 
baked goods and sweet treats while you 
peruse the amazing art.
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MAJOR SPONSOR 

INCLUSIONS:

•	 Logo featured on all event communication and promotional material (as appropriate) 
•	 Full-page advertisement in the 2026 Focus Magazine (10,000+ distribution)
•	 Business banners displayed prominently across duration of event
•	 12 months of recognition on the Fairholme Open Art Prize webpage
•	 Social media acknowledgements with tags/links across both College and FACETS platforms 

(19,000+ followers)
•	 Acknowledgements via College Communications Platform (3,000+ subscribers)
•	 Acknowledgement in the At Holme monthly newsletter (1,500+ readers)
•	 Verbal recognition by the event emcee at all Exhibition events
•	 10 tickets to Opening Night
•	 Early access to purchase artworks prior to Opening Night (excluding acquisitive works)

S P O N S O R S H I P  P A C K A G E S

EVENT SPONSOR - Opening Night + Prize Announcement

INCLUSIONS:

•	 Logo featured on all event communication and promotional material (as appropriate) 
•	 Half -page advertisement in the 2026 Focus Magazine (10,000+ distribution)
•	 Business banners displayed at Opening Night
•	 12 months of recognition on the Fairholme Open Art Prize webpage
•	 Social media acknowledgements with tags/links across both College and FACETS platforms 

(19,000+ followers) as appropriate 
•	 Acknowledgements via College Communications Platform (3,000+ subscribers)
•	 Acknowledgement in the At Holme monthly newsletter (1,500+ readers)
•	 Verbal recognition by the event emcee
•	 5 tickets to Opening Night

SOLD

To secure a sponsorship package contact:
Katie Craymer
katie.craymer@fairholme.qld.edu.au
07 4688 2341

SOLD
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EVENT SPONSOR - Artists in Conversation + Live Portrait Competition
$2,000 (ex. GST)

INCLUSIONS:

•	 Logo featured on all event communication and promotional material (as appropriate) 
•	 quarter -page advertisement in the 2026 Focus Magazine (10,000+ distribution)
•	 Business banners displayed at breakfast and during competition
•	 12 months of recognition on the Fairholme Open Art Prize webpage
•	 Social media acknowledgements with tags/links across both College and FACETS platforms 

(19,000+ followers) as appropriate 
•	 Acknowledgements via College Communications Platform (3,000+ subscribers) as appropriate
•	 Acknowledgement in the At Holme monthly newsletter (1,500+ readers)
•	 4 tickets to Artist in Converation Breakfast 

CAFÉ  SPONSOR
$1,500 (ex. GST)

INCLUSIONS:

•	 Logo featured on all event communication and promotional material including cafe signage (as 
appropriate) 

•	 12 months of recognition on the Fairholme Open Art Prize webpage
•	 Social media acknowledgements with tags/links across both College and FACETS platforms 

(19,000+ followers) as appropriate 
•	 Acknowledgements via College Communications Platform (3,000+ subscribers) as appropriate
•	 Acknowledgement in the At Holme monthly newsletter (1,500+ readers)

HANGERS’ PRIZE SPONSOR

INCLUSIONS:

•	 Logo featured on promotional material (as appropriate) 
•	 12 months of recognition on the Fairholme Open Art Prize webpage
•	 Social media acknowledgements with tags/links across both College and FACETS platforms 

(19,000+ followers) as appropriate 
•	 Acknowledgement in the At Holme monthly newsletter (1,500+ readers)

SOLD


