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GENZ & THE RELIGIOUS LANDSCAPE

Big age gaps in shares of Americans who identify as
Christian, pray regularly

% of U.S. adulls who say they do the following, by birth cohort

Ages 18-24 (born in 2000-06)
46%
Identify as Christian °
80%

Ages 74+ (born in 1949 or earlier)

cape Study of U.S. adults conducted July 17, 2 Aarch 4, 2024.

PEW RESEARCH CENTER

In the U.S., young adults are far less traditionally religious than older adults

% of U.S. adults who say they do the following, by birth cohort

Identify as
religiously
unaffiliated

B 13%
. 17

Attend religious Believe in God
services at with absolute
least monthly certainty

1940s or earlier T4+ 58% 64%

Identify

AGE TODAY as Christian

BIRTH COHORT Pray daily

1950s 64-74
1960s 54-64
1970s 44-54
1980s 34-44
1990s 24-34

2000-06 18-24

Note: The survey
birth from th V ' C ote 3 or 2

you born?’

). The “Religiously unaffiliated” cat consists of people who

d about their religion. The estimates about belief in God come
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U.S. TEENS' MOTIVATION TO

CONTINUE LEARNING ABOUT JESUS ~ °2™M@

Throughout the rest of your life, how motivated are you to continue learning more
about Jesus Christ?

® Very motivated @ Somewhat motivated @ Somewhat unmotivated Not at all motivated
® | am not sure

All teens

Committed Christian teens

Nominal Christian teens

All other teens

n=1,015 U.S. teens ages 13 to 17, July 21-August 24, 2021; n=24,870 teens ages 13 to 17, © 2023 |
July 21-August 24, 2021. | Source: Barna Group Barna.com




U.S. TEEN'S TOP TRUSTED SOURCES
FOR LEARNING ABOUT JESUS

Barna

If you wanted to learn more about Jesus, who or what would you consider a

trustworthy source?

® Committed Christian teens Nominal Christian teens @ All other teens
95%
1%

49%

The Bible A Christian A church Family A pastor,
leader priest or
minister

n=2,025 U.S. teens and young adults, July 21-August 24, 2021. | Source: Barna Group

Myself

© 2023 | Barna.com




THE GENDER GAPISREAL
More Young Women Ildentify as Having "No Faith"

% of Gen Z (Ages 13-24) that identify as “atheist,” “agnostic” or “no faith”

All Gen Z Male Gen Z Ages Female Gen Z Male Gen Z Ages Female Gen Z
13-17 Ages 13-17 18-24 Ages 18-24

n=2,000 U.S. teens and young adults ages 13 — 24, 2023

Source: Barna Group * Created with Datawrapper




DISENGAGED AND DISCONNECTED

Supported by Father Supported by Mother

gy, A

23% 36% JMN\

FEEL SUPPORTED FEEL SUPPORTED sharp drop

Parents Understand Valued by Older Adults
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32% PARENTS e 33% P

BELIEVE PARENTS UNDERSAND FEEL VALUED BY OLDER ADULTS

;

Generation Gap

40%

OF GEN Z WOMEN AGREE:
"OLDER PEOPLE DON'T
UNDERRSTAND OUR
OUR PRESSURE




RELA TIONSHIP RELA TIONSHIP
' RELA TIONSHIP

“If we want to see changei in Gen Z trajector/es .
relationships are the place to start. Faithis a skill that - -
N must be modeled first and strong supportive '

l  rela t/onshlps can bridge the gap between doubtand

. : ~ Dbelief” .

~Damel Copeland Bama Group
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