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OUR COMMUNICATION
IS ONLY EFFECTIVE IF

OUR AUDIENCE FINDS IT
EFFECTIVE



THE COMMUNICATION SITUATION
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AUDIENCE ANALYSIS



WHAT DO WE KNOW ABOUT GEN Z?



GEN Z & THE RELIGIOUS LANDSCAPE







THE GENDER GAP IS REAL 



DISENGAGED AND DISCONNECTED



RELATIONSHIP RELATIONSHIP
RELATIONSHIP

“If we want to see change in Gen Z trajectories,
relationships are the place to start.  Faith is a skill that

must be modeled first and strong supportive
relationships can bridge the gap between doubt and

belief.”
~Daniel Copeland, Barna Group



TO SPEAK GEN Z IS TO SPEAK ...



TO SPEAK GEN Z IS TO CREATE...



Questions? 


