Your Marketing
Essentials Checklist

Use this checklist to ensure your business has the foundation it needs to get noticed and get
results. When you can check mark all three, your marketing is equipped to grow your business.
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Is the problem clear?

Most marketing fails because it
doesn't state a clear problem.

If your customers don't recognize
the struggle you solve, they won't
listen to your solution.

Is the solution simple?

Once the problem is clear, your
solution needs to be easy to
understand. Avoid using "insider"
language or complicated
descriptions of your process.

Is the invitation to act clear?

Potential customers shouldn't have
to hunt for a way to work with you.
A "clear invitation" is a direct Call
to Action (CTA) that tells them
exactly what to do next.
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GOAL: Identify the one specific
thing that makes your customer’s
life difficult.

= CHECK: Can a stranger look at your

website and know within 5 seconds
exactly what problem
you fix?

GOAL: State exactly what you do in
plain English.

- CHECK: If you describe your

business to a middle-schooler,
would they understand how you
help people?

GOAL: Use direct words like “Book
a Consultation,” “Buy Now,” or “Reg-
ister Here.”

CHECK: Is your “Buy” or “Contact”
button the most obvious thing on
your page?
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