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STEPS TO SUCCESS

2. BUILD: Build your website, build your pipeline, build your product list, build your referrals.

4. CREATE: create abusiness niche, create a plan, create your products, create your future.
6. TARGET: Target your income, target your goals, target your vision for your business.

8. REFINE: Refine your processes, refine your cook book, refine your marketing to help define your business model.



