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About Us

The Arizona Pharmacy Association (AzPA) is 
the only organization in Arizona charged 
with supporting, advancing, educating, and 
protecting the profession of pharmacy in 
Arizona making us the voice of pharmacy in 
Arizona.

Our organization communicates regularly 
with more than 12,000 pharmacists licensed 
to practice in Arizona in addition to licensed 
student pharmacists and technicians.

Our Vision

A trusted and influential voice amongst 
Arizona pharmacy professionals, patients, 
legislators, and health care partners.

Our Mission

AzPA unifies, amplifies, and empowers the 
voice of pharmacy in Arizona enhancing 
their ability to provide high quality and 
accessible patient care through: 

• Influence and focused efforts around 
advocacy and education to expand 
pharmacy scope of practice, 

• Growth of innovative services, 

• Support of financial viability of pharmacy 
services.

We believe pharmacists working 
autonomously and collaboratively at the 
highest level of their educational capability, 
with their teams, improves the health care 
experience for patients and other health 
care professionals. 
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Partnering with the Arizona Pharmacy Association (AzPA) offers value-driven benefits 
that deliver a positive ROI.

Direct Access to More Than 12,000
Pharmacy Professionals
Engage with licensed pharmacists, technicians,
and students across Arizona.

Brand Visibility Across Multiple Channels
Your brand will be featured in newsletters, journals, 
websites, and at conferences.

Networking & Relationship Building
Gain direct access to decision-makers and influencers 
from multiple pharmacy practice types at our events.

Thought Leadership Opportunities
Present your innovations and solutions in
non-CE product theatres and exhibit halls.

Community Recognition
Be recognized as a supporter of pharmacy 
advancement and healthcare improvement.

Customizable Engagement
Choose from a variety of add-ons and sponsorship 
options to tailor your impact.

BENEFITS OF PARTNERING
WITH AzPA

*ACPE standards mandate that CE supporters are not involved in the planning process for CE;
therefore, there are no speaking or promotional opportunities available during any CE session.
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CORPORATE
PARTNERSHIP HIGHLIGHTS

*ACPE standards mandate that CE supporters are not involved in the planning process for CE;
therefore, there are no speaking or promotional opportunities available during any CE session.

Spring Clinical Conference

This 1-day conference provides 
approximately seven (7) hours of continuing 
education and networking opportunities for 
more than 150 pharmacy professionals. This 
event is organized in conjunction with the 
Health System Special Interest Group.

Annual Convention

This 4-day annual conference provides 
more than 10 hours of continuing education, 
recognition, and networking opportunities. 
You'll receive access to more than 300 
pharmacy professionals.

Senior Pharmacy
Leaders Forum

An exclusive, invitation-only gathering of 
principals—including chief pharmacy 
officers, pharmacy directors, and other top 
executives—dedicated to navigating what’s 
now and shaping what’s next.

Educational Grants*

The number one reason our attendees 
return to the event every year is because of 
the depth and focus of continuing education 
(CE) offered at our conferences. AzPA 
welcomes support through unrestricted 
educational grants.

General Advertising

Advertise with AzPA and receive maximum 
visibility for your company. Be sure to check 
out our new website and all that it offers in 
terms of visibility! Other opportunities include 
bi-weekly newsletters to  members and 
weekly Pharmacy Flash newsletters to all 
licensed by the Board of Pharmacy. 

Non-CE Product Theatre

Provides a great opportunity for your 
company to present information about your
product and services. The 20-30 minute 
presentation may be promotional and 
concentrate on a specific product.

Exhibiting opportunities are the best face-to-face chances for you to educate attendees about 
your products and services. This is your best opportunity to secure and grow business partners 
with pharmacy professionals. No CE Sessions will be offered during the exhibit hall and food will 
also be offered for our attendees and exhibitors.

Reverse Expo Experience and Exhibit Hall at Annual Convention
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ANNUAL CORPORATE
PARTNERSHIP PACKAGES

Step 1: Select your package

$30,000

Platinum

• Receive 5 free memberships
• One option from Group A1
• One option from Group A2
• One option from

Groups B2 and C

$20,000

Diamond

• Receive 2 free memberships
• One option from either Group 

A1 or Group A2
• Two options between

Groups B2 and C

$15,000

Gold

• One option from Group A2
• One option between Group B1 

and B2
• One option from Group C

$10,000

Silver

• One option from Group B1
• Two options from Group C

$7,500

Bronze

• One option from Group B2
• One option from Group C

$5,000

Pharmacy Partner

• Two memberships
• Exhibit booth at Annual 

Convention
• Exhibit table at

Spring Clinical

Step 2: Select your package options

GROUP A1
Non-CE Product Theatre Lunch at Annual Convention
CE Sponsor for a General Session or Workshop at Annual Convention*
Southwestern States Residency Conference Title Sponsor
WiFi Sponsor

GROUP A2
Non-CE Product Theatre Breakfast at Annual Convention
Non-CE Product Theatre Lunch at Spring Clinical Conference
Annual Awards Ceremony Premier Sponsor at the Annual Convention
CE Sponsor for a General Session or Workshop at Spring Clinical*
Banner Advertisement in newsletters to more than 12,000 licensed professionals
Reverse Expo Participant at Annual Convention
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GROUP B1
CE Sponsor for one Breakout Session at Annual Convention*
Track Sponsor at Annual Convention
Non-CE Product Theatre Breakfast at Spring Clinical Conference
Volunteer Leaders Title Sponsor at the Annual Convention
Pharmacy Day at the Capitol Sponsor
Exhibit Table at the Spring Clinical Conference
Banner Advertisement in newsletters to more than 12,000 licensed professionals
Title Sponsor of Spring Clinical 2026

GROUP B2
CE Sponsor for one Breakout Session at Spring Clinical Conference*
Single Exhibit Booth at Annual Convention
Banner Advertisement in Member Newsletter (6 per year)
4 Free Job postings on the AzPA Career Center
Name Sponsor of an Attendee Immersion Experience 
Reverse Exhibit Hall at Annual Convention

GROUP C
Single Exhibit Table at Spring Clinical Conference
Single Exhibit Booth at Annual Convention
Reverse Expo at Annual Convention
Attendee Wellness Kit (Logo on bag,
includes your company flyer)

ADD ONS
Break Sponsor for Spring Clinical ($750)
Name Badge/Lanyards for Annual Convention ($1,800)
Break Sponsor for Annual Convention ($3,500)
Pharmacist of the Year Award Sponsor ($1,250)
Technician of the Year Award Sponsor ($1,250)
Student of the Year Award Sponsor ($1,250)
Residency RPD/Preceptor of the Year Award ($1,250)
Reverse Exhibit Hall at Annual Convention ($3,000)
3ftx3ft Floor Cling ($750)
Name Sponsor of an Attendee Immersion Experience ($2,500)
Attendee Wellness Kit - Logo on bag, includes your company flyer ($2,500)

*CE Sponsor: AzPA welcomes support from like-minded organizations for education sessions and workshops through an
unrestricted educational grant. ACPE standards mandate that CE supporters are not involved in the planning process for CE;

therefore, there are no speaking or promotional opportunities available during any CE session.
** Award Sponsors will be marketed on screen and in remarks.

“I continue to go to 
AzPA’s Convention every year 

when I can to see friends, meet 
colleagues, and most of all provide 

information and learn from 
Pharmacists from retail, hospital, and 

long term care settings. The 
connections I’ve made are invaluable 
and truly appreciate the opportunity 

to partner with them to provide 
great patient care!”

Julie M. Jameson
Senior Therapeutic Area
Specialist | Neuro Psych  

Bristol Myers Squibb
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From capsules to curriculum, the reimagined and resilient, AzPA Annual Convention, 
schedule for June 4-7, will debut a new experience for every professional in 
pharmacy including pharmacists, technicians, educators, students, pharma, and 
more. This event is not to be missed!

This one-of-a-kind business event delivers 
cutting edge education (including 
continuing education credits), innovative 
solutions, and meaningful connections that 
advance the practice across all settings.

Attendees will deepen their clinical 
expertise, grow their leadership skills,
and explore emerging trends.

AzPA Leads with innovation

The Arizona Pharmacy Association (AzPA) 
is the leading voice of pharmacy in the 
state and second to none with the mission 
to support, advance, educate and protect 
the profession.

Marketed to more than 20,000 
pharmacy professionals from AZ
and neighboring states.

300+ licensed professionals.

Pharmacy Purchasing Influencer 
Program and dedicated face-time
with buyers.

High energy exhibit hall

Captivating product theatres

Personalized and exclusive sponsorships

Why our Annual Convention

A sample of companies represented by past attendees
• Alaga
• Alkermes
• Arensia Exploratory 

Medicine
• Arizona Department of 

Health Services
• Aspen Rx Health
• AstraZeneca
• Banner Boswell Medical 

Center
• Banner Health
• Banner Payson Medical 

Center
• Banner Specialty Pharmacy
• BrightSprings Health 

Solutions
• Cancer Treatment Centers 

of America
• Centene

• Centerwell Pharmacy
• Chandler Regional Medical 

Center
• Chino Valley Pharmacy
• Chiricahua Community 

Health Centers, Inc.
• Cigna
• Civic Center Pharmacy
• Costco
• CoverMyMeds
• Covetrus Compounding
• Creighton University
• CVS Caremark
• Defense Health Agency
• Desert Life Pharmacy
• El Rio Health
• Eli Lilly
• EverNorth
• Express-Scripts

• Foothills Professional 
Pharmacy

• Fort Defiance Indian Hospital
• Fry’s Pharmacy
• Genoa Healthcare
• GSK Vaccines
• HonorHealth
• Humana
• Indian Health Service
• Johnson and Johnson
• KPC Promise Hospital
• Mayo Clinic Hospital
• Merck & Co. Inc.
• Midwestern University 

College of Pharmacy
• Mountain Vista Medical 

Center
• Northern Arizona VA Health 

Care System

• Novartis
• Optum Specialty Pharmacy
• Pfizer
• Phoenix Children’s Hospital
• Prescott Compounding 

Pharmacy
• Safeway
• Strive Compounding 

Pharmacy
• Sun Life Health
• TEVA
• The University of Arizona
• Theravance Biopharma
• USPHS - Defense Health 

Agency
• Walgreens Pharmacy
• Walmart
• Yuma Regional Medical 

Center

ANNUAL CONVENTION
2026 (AC26) OVERVIEW
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One 30-minute presentation

Advertisements on the digital app

2 convention registrations

Company logo and link showcased on 
the official convention webpage

2 sponsored posts in the official 
convention App

ANNUAL CONVENTION
NON-CE PRODUCT THEATRES

This is your time to shine! Showcase new products or services to educate and 
inform an engaged audience of pharmacy professionals. Demonstrate, 
describe, and seek feedback on new additions to your product line or promote 
new offerings in an intimate and engaged setting.

Investment Levels

$12,500

Product Theatre Breakfast
(30-minutes presentation)

$18,500

Product Theatre Lunch
(30-minutes presentation)

Includes: comp booth, basic A.V. package (screen, microphone, podium, LCD projector), and 
food and beverage. All other expenses are the responsibility of the supporting company.

Estimated attendance is provided as guidance; actual attendance is not guaranteed.

Non-CE Product Theatres are considered promotional activities and must be conducted in 
accordance with all applicable FDA regulations and other established standards and codes. 
Continuing education credit may not be offered for Product Theatres.

AzPA will be responsible for all aspects associated with the planning, promotion, and 
management of the Product Theatre.

The Product Theatre time slot will be reserved with the AzPA. Payment for the costs associated 
with the Product Theatre will be paid by the sponsor or the sponsor’s designated third-party 
directly to AzPA. AzPA will work directly with the venue on the food and beverage menu.

•

•

•

•

•
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AC26: ADDITIONAL BRAND-BUILDING
OPPORTUNITIES

RxCellence Awards Celebration 
Premier Sponsor

This exclusive sponsorship provides you with 
maximum brand exposure. Includes 
co-branded elegant invitations, an official 
table for you and 8 guests, branded signage, 
opportunity to provided a branded gift to all 
attendees, recognition from the stage, official 
logo showcased on all convention materials.

Opening Night Reception (exclusive sponsorship)

Outgoing/Incoming Board of Directors’ Dinner (exclusive sponsorship)

Industry Influencers’ Reception (multiple sponsorships)

30-Minute Networking Break Sponsor (multiple sponsorships)

Branded Conference Relaxation Room for attendees

Reverse Exhibit Hall at Annual Convention

Name Sponsor of an Attendee Immersion Experience

Attendee Wellness Kit (Logo on bag, includes your company flyer)

Official Name Badge & Lanyard Sponsor (exclusive sponsorship)

RxCellence Table of 8

Pharmacist of the Year Award Sponsor (exclusive sponsorship)

Technician of the Year Award Sponsor (exclusive sponsorship)

Residency RPD/Preceptor of the Year Award Sponsor (exclusive sponsorship)

Student of the Year Sponsor (exclusive sponsorship)

3x3 ft Floor Cling

$7,500

$6,000

$6,000

$3,500

$3,500

$3,000

$2,500

$2,500

$2,000

$1,500

$1,000

$1,000

$1,000

$1,000

$599

“As a pharmaceutical 
representative, I participate in 

the AzPA Convention because they 
provide an invaluable opportunity to 

engage directly with pharmacists and 
healthcare professionals who are at the 

forefront of patient care. Supporting  
AzPA is important because it strengthens 

our shared commitment to advancing 
pharmacy practice, promoting patient 

safety, and ensuring access
to high-quality healthcare

across the state.”
Jo Anne Bodnar-CMP Pharma

Senior Regional Sales
Manager-West Region
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AC26: REVERSE EXHIBIT BOOTH

Exclusive one-on-one meetings

Approximately 10 total meetings

Each meeting is 6-minutes in length

Position yourself at a table or meet at
your Exhibit Booth

Request specific meetings at 
registration and AzPA will do the rest. 
(final schedule includes name and 
practice sites; no email addresses)

Think speed dating. Meet with up-to 10 key pharmacy leaders over a two-hour 
period. Showcase your products or services and gain valuable market research. 
The Reverse Exhibit is a unique and interactive opportunity, closed to general 
attendees and exclusive to

Reverse Exhibit Booth Rates

$3,000

Reverse Exhibit Hall
(6 minutes one on one with a Pharmacy Leader)

$4,500

Purchase a table at the RxCellence Awards Celebration and be seated with your 
meeting roster for +$1,500. You’ll be recognized from the stage and table signage.

Reverse Exhibit Hall &
Single Exhibit Booth Bundle
(6 minutes one on one with a Pharmacy Leader)

Add on
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AC26: EXHIBIT BOOTH

The exhibit hall is a place where attendees network, exchange ideas, and learn 
about your products and services. This is the premier opportunity to secure and 
grow new and existing business partnerships with pharmacy professionals. No 
CE sessions will be offered during the exhibit hall hours, so conference attendees 
have time to focus, connect, and visit your booth. Food and beverage will be 
offered in the Exhibit Hall so that attendees can maximize their time with you.

Exhibit Booth Rates

*Save $200 if you reserve and pay for your booth by February 28.

$1,895   $1,695

Single 8x8 Booth

2 complimentary Convention 
registrations

1 table, 2 chairs, draping and basic 
signage

Company logo showcased in the digital 
convention program and app

Inclusion in Exhibit Hall Gamification 
App

Add on Include hor d'oeuvres at your booth for $1,000

EarlyBird $1,695 (reserve by February 28, 2026). Regular Rate: $1,895.

Move-in

Exhibit Hours

Move Out

Friday, June 5

Friday, June 5

Saturday, June 6

Saturday, June 6

2:00 p.m. - 5:00 p.m.

5:15 p.m. - 7:00 p.m.

12:15 p.m. - 2:00 p.m.

2:00 p.m. - 5:00 p.m.

Exhibit Hall Schedule
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AC26: PAST EXHIBITORS
AND SPONSORS

• Abbott Diabetes Care
• AbbVie
• Alexion
• Allergan
• Amarin
• AmerisourceBergen
• Amgen
• Arizona State University
• Astellas
• AstraZeneca
• Avella Pharmacy | BriovaRX
• BestRx
• Beutlich Pharmaceuticals
• Biohaven Pharmaceuticals
• Boehringer Ingelheim
• Boesen & Snow, LLC
• Bristol Myers Squibb
• BTG International Inc.
• Calmoseptine, Inc.
• Cardinal Health
• Celgene
• CenterX
• Clarion Brands
• CMP Pharma
• Coherus Biosciences
• Country Financial
• Creighton University School of 

Pharmacy
• Dexcom
• Doctor Multimedia
• Dynavax
• EMD Serono

EQUASHIELD® Compounding 
Technologies

• Fagron Sterile Services
• Fleming & Monroe
• Florajen Probiotics
• Fresenius Kabi
• Grifols
• GSK
• Helmer Scientific
• Humana Pharmacy
• Ideal Protein
• Infinipharm, LLC
• Integrity Pharmacy Consultants
• Janssen
• JCB Labs
• La Jolla Pharmaceuticals
• Liberty Software
• Lilly, USA LLC
• Limited Income NET Program 

(LINET)
• Mallinckrodt Pharmaceuticals
• McKesson
• Melinta Therapeutics
• Merck
• Micro Merchant Systems
• Midwestern University College of 

Pharmacy
• Neomed
• Northern Arizona Healthcare
• Novo Nordisk
• Octapharma, USA
• Pacira Biosciences
• Partnership for Safe Medicines

• PBA Health
• Pfizer
• PhRMA
• PioneerRx
• Pharmacists Mutual Insurance
• Company
• PharMEDium Services, LLC
• Portola Pharmaceuticals
• Pharmacy Technician
• Certification Board
• Rare Disease Therapeutics, Inc.
• Real Value Rx
• RedSail Technologies
• Red Lodge Label
• RX Relief
• RxPlus Pharmacies
• Salix
• Sanofi
• Shionogi, Inc.
• SinfoniaRX
• SK Life Science Inc.
• Takeda Pharmaceuticals
• Tetraphase Pharmaceuticals
• Teva Pharmaceuticals
• Theravance Biopharma
• U.S. Air Force
• University of Arizona College of 

Pharmacy
• USA Grifols
• Walgreens
• Wells Pharma
• Xellia Pharmaceuticals
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AzPA 2026 Corporate Sign-Up
Please complete the form below and return to us via email: cindyesq@azpharmacy.org

Primary Contact:

Exhibitor Name(s):

Phone: Fax: Email:

Company Name:

Corporate Headquarters Address:

City:

Phone: Fax: Email:

State: ZIP:

Indicate level below:

Billing Address:

Email BILL.com payment link to:

Signature: Date:

City: State: ZIP:

Payment Information *Invoice to be sent through BILL.com

Pay by check to be mailed to AzPA (1845 East Southern Avenue; Tempe, AZ 85282)

Pay by credit card. Pay by ACH I will register and pay through NEON

*By signing below, I acknowledge that I am authorized to enter into this application and agreement on behalf of the 
corporation named above. I further acknowledge that I have read the benefits, terms and conditions provided below, and 
agre to comply with them and to ensure compliance by corporate partner and its employees and agents.

Platinum: $30,000
Bronze: $7,500 Exhibitor Sponsorship: $5,000

Diamond: $20,000 Gold: $15,000 Silver: $10,000

Name Sponsor of an Attendee Immersion 
Experience: $2,500
Attendee Wellness Kit: $2,500
Official Name Badge & Lanyard Sponsor: $2,000
RxCellence Table of 8: $1,500
Pharmacist of the Year Award Sponsor: $1,000
Technician of the Year Award Sponsor: $1,000
Residency RPD/Preceptor of the Year Award 
Sponsor: $1,000
Student of the Year Sponsor: $1,000
3x3 ft Floor Cling: $599

RxCellence Awards Celebration: $20,000
Product Theatre Lunch: $18,500
Product Theatre Breakfast: $11,500
Opening Night Reception: $7,500
Board of Directors’ Dinner Industry Influencers’ 
Reception: $6,000
Student Track Sponsor: $4,000
30-Minute Networking Break Sponsor: $3,500
Branded Conference Relaxation Room for 
attendees: $3,500
Reverse Exhibit Hall at Annual Convention: $3,000



S ave the Dates
and Gather
with our
C ommunity

A s k  how  y ou c an s pons or, exhibit  or donate to
s upport thes e im portant ef f orts  by  c alling 
4 8 0 - 4 6 3 - 5 3 3 7!

Join the Arizona Pharmacy Association for a
series of impactful conferences and advocacy
events designed to elevate your knowledge,
introduce the profession to the public, as well as
legislators, and offer valuable time to network
with your peers. Secure your spot today and stay
informed on the latest trends in pharmacy
practice!

1845  E . S outhern Ave., Tempe, AZ
4 80 - 83 8- 3 3 85w w w .azpharmacy.org

admin@ azpharmacy.orgArizona Pharmacy
Association

Upcoming Events

February 28 - Spring Clinical Conference
June 4 - Southwestern States Residency Conference
June 5 to 7 - Annual Convention

Education &  Networking

March 18 - Pharmacy Day at the Capitol
March 28 - Phoenix Heart Walk

Advocacy &  C ommunity S ervicce

Save the Dates
and Gather
with our
Community

Ask how you can sponsor, exhibit or donate to
support these important efforts by calling 
480-463-5337!

Join the Arizona Pharmacy Association for a
series of impactful conferences and advocacy
events designed to elevate your knowledge,
introduce the profession to the public, as well as
legislators, and offer valuable time to network
with your peers. Secure your spot today and stay
informed on the latest trends in pharmacy
practice!

1845 E. Southern Ave., Tempe, AZ
480-838-3385www.azpharmacy.org

admin@azpharmacy.orgArizona Pharmacy
Association

Upcoming Events
February 28 - Spring Clinical Conference
June 4 - Southwestern States Residency Conference
June 5 to 7 - Annual Convention

Education & Networking

March 18 - Pharmacy Day at the Capitol
March 28 - Phoenix Heart Walk

Advocacy & Community Servicce


