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Social Media Advertising

The certified social media experts at
Thryv | Berry Network will get the
trust and credibility of your local
SERVPRO® brand in the minds of
consumers before disaster strikes ...

so they know to call you first!

What You Get

e Professional, brand-compliant advertising
on Facebook and Instagram to reach the
broadest audience of homeowners and
convert them to leads.

e Leads from advertising your commercial

services on LinkedIn, the largest B2B network.

e Ateam of Meta and LinkedIn certified
professionals that know the platforms and
targeting options inside and out in order to
help you meet your business objectives.

e Content and creative experts trained on
SERVPRO brand requirements and
messaging.

Did You Know?

The top three social media platform
priorities by marketers in 2026 are
Instagram, Facebook and LinkedIn.

- Emplify “State of Social Media Marketing 2026"

SERVPRO of Anytown e X
Sponsored - @

Make sure your business is prepared for a
disaster with our Emergency Ready Plan App.
Get a FREE commercial assessment, call us
today.

DIAL +1 (770) 400-9968
Call for a FREE Business {, Call Now
Readiness Assessment
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Want to learn more? Visit DominatingYourlLocalSearch.com
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Social Media Advertising (Continued)

OUR APPROACH We use two simultaneous campaigns (On Meta and/or LinkedIn) to help you
stay in front of consumers and business professionals when things are good

to make sure your brand is the established, trustworthy expert that comes to
mind when disaster does strike.

1. Brand awareness ads, highlighting your local brand.

2. Timely, business-specific ads, focusing on b2b topics, hiring/recruiting, or
weather/emergencies based on pending or recent weather events.

SCENARIO 1. You're running a “why SERVPRO” campaign ALL the time, and then a hurricane

restoration campaign the three days before, three days during, and week after a
hurricane comes through an area.

BRAND AWARENESS AD: Why SERVPRO BUSINESS SPECIFIC AD: Hurricane

£\ SERVPRO of Anytown o 52 - SERVPRoeof Anytown
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SERVPRO of Anytown is here to help 24/7 in the f f
You never know when storm and water damage of Anytown is here to help 24/7 in the face of any
can strike, that’s why we’re always ready. Call us
24/7 for a quick response to any disaster.

disaster. Our expert teams are activated for Hurricane Beatrice
response and are ready to restore and damage left in the wake of
the storm.
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Your Trusted Hurricane Season Partner Call Now
SERVPROANYTOWN.COM I,
24/7 Storm & Water Learn More Faster to Any Size Disaster
Restoration in Anytown
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SCENARIO 2.

BRAND AWARENESS AD: Why SERVPRO

SERVPRO of Anytown i M
1.257 followers

Promoted

SERVPRO of Anytown has advanced equipment and
highly trained technicians to perform expert service
“Like it never even happened.”

SERVPROANYTOWN.COM

Social Media Advertising (Continued)

You're running a “why SERVPRO"” campaign ALL the time, and then a hiring
campaign the three weeks before hurricane season starts in Anytown

BUSINESS SPECIFIC AD: Recruitment

% SERVPRO of Anytown

Sponsored - @

SERVPRO of Anytown is hiring! Find out how you can
make an impact in your community —click Apply Now.

‘ Clean up and Restoration L
earn More
. Services SERVPROANYTOWN.COM
‘ Now Hiring | SERVPRO of Anytown CIE
SCENARIO 3. You're running a “why SERVPRO” campaign ALL the time, and then a

winter storm response campaign just as a storm hits.

BRAND AWARENESS AD: Why SERVPRO

SERVPRO of Anytown

B 13 followers
Promoted

Experiencing a fire in your commercial space is devastating, but we're here

to help 24/7. If you have fire damage at your business, give us a call right

away.

Commercial Fire Restoration

servprodariennewcanaan.com

(Learn more

BUSINESS SPECIFIC AD: Winter Storm

SERVPRO of Anytown
Sponsored - @

If winter storm Uri wreaked havoc on your property, contact
us immediately. We have the expert staff ready to help.

24/7 Water Restoration in Anytown Call Now




Social Media Advertising (Continued)
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PRICING AND DETAILS FOR SERVPRO® FRANCHISES

SOCIAL MEDIA AD PACKAGES

Small Market Medium Market Large Market
Market Population Tiers Up to 125K Up to 625K Upto 1.25M
Meta Dual Campaign Monthly Budget $500 $900 $1,800
LinkedIn Monthly Budget $520 $1,040 $1,500

Note: Custom social program options available for Facebook and/or LinkedIn

HOW TO GET STARTED

Our ad buyers will work with you to put together an optimal collection of targets appropriate for
each platform once they understand your audience, such as:

Location: ZIP codes, Communities, DMA

Interests: Homeowner, Water Damage Restoration, Fire Restoration, Commercial Cleaning

Job Titles: Property Manager, Hotel General Manager, Insurance Consultant, Police & Fire Departments
Business Size: Small Business, Large Business

To Get Started Today, Contact Your Thryv | Berry Network Representative

Tonya Greenberg Laura Haston Wade Pederson Jason Petersen Mike Tompkins
tonya.greenberg@thryv.com laura.haston@thryv.com wade.pederson@thryv.com jason.petersen@thryv.com  michael.tompkins@thryv.com
1-615-427-0603 1-865-567-7210 1-913-800-0565 1-801-631-1467 1-816-678-2061
AL, CT, GA, IL, MA, NE, NJ, NY, Rl AR, KY, MD, MI, MS, OH,  AZ, CO, DE, ID, LA, MT, NH, NV,  IA, IN, MO, N. CA, OK, PA, UT,  FL, HI, KS, ME, MN, NC, ND,

SC, SD, TN, WA OR, TX, VA, VT Wi NM, S. CA, WV, WY

Facebook, Instagram, Meta and LinkedIn are registered in the U.S. and other countries and are the property of their respective owners, and no affiliation and or endorsement is implied.
Terms and conditions apply. © Copyright 2025 Thryv, Inc. 11-25-25



