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Green Tangerine is grateful for the grant from Inverclyde Windfarm Community Fund to support some of the activities



Aim of the campaign

• Through collaboration with local community groups to provide 
information, events and workshops to help residents of Inverclyde 
enjoy a greener, more sustainable Christmas. 

• The workshops, open to everyone, will promote ideas and help 
people learn new skills to reuse, repurpose and upcycle materials 
rather than buying new, for example Christmas decorations. 

• Publish a series of social media posts on different topics that will have 
hints and tips to reduce waste, upcycle items for decorations etc. 



Objectives of the campaign

• Reduce waste, encourage use of local shops, benefit charities, the 
community and good causes 

• Increase the profile of Green Tangerine and attract more volunteers 
to participate in our activities 

• Partner with other local community groups in the Inverclyde Climate 
Action Network

• Raise money for Green Tangerine to help with running costs



Farmers market

Green Tangerine was happy to 
share the stall with the Olive 
Tree selling Fair trade gifts 
from Palestine.



Inverclyde Shed Craft Group
Over Mondays in November 
the craft group invited others 
to join them to make wreaths 
and decorations



RIG Arts Origami Decorations Workshop



RIG Arts Gift bags Workshop



Parklea Branching Out
The Tenement Kitchen provided an 
interesting talk about the history of 
Christmas and food in Scotland. This 
included a demonstration of making  
gingerbread from a recipe book written in 
1929 by Florence Marian McNeill from 
Orkney.



Parklea Branching Out – Willow Weaving



Inverclyde Libraries and RIG Arts upcycling 
materials into decorations



Inverclyde Food Network

Inverclyde Food Network 
made chutney from excess 
green tomatoes, this was 
available at Parklea Branching 
Out Christmas Fair 



Movie and Cocktail Night at the Picture Hoose
in Gourock



Finlaystone Country Estate promoted the 
campaign on their website



Website and Social media campaign –
November and December

These are examples of 
the Green Tangerine’s 
elf providing hints and 
tips for a greener more 
sustainable Christmas.

These were published 
on the website, 
Facebook and 
Instagram



Data: Website 

At least 100 people attended the 
workshops to learn new skills and 
find out about how to have a 
greener more sustainable 
Christmas.

All the reports were very positive 
and people left delighted with the 
items they had made.

Significant increase in people 
viewing Green Tangerine’s website 
compared to July 2025

Data: Participants



Data: Facebook – November and December

Increase in views 
of 674% and 
interactions of 
640% is excellent



Data: Instagram – views in the last 90 days



Thank you to all our partners!


