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 2025 Walk To Make Cystic Fibrosis History: Step Toward 
Toolkit Guide

	Walk Toolkit Document 
	Purpose

	Backgrounder
	This backgrounder provides background information about the Walk, as well as information about the shift to an in-person and virtual format. It can be used to brief donors, media, or to prep spokespeople. 


	Key messages (Summarized)
	Key messages are basic talking points about the Walk and should be used in your marketing materials and media interviews. These are internal only and are not to be sent to media.


	Media Advisory
	You can send a media advisory via email to your local assignment desks to invite media to attend your Walk Day event. 

	Media lists
	These lists include media contacts for each region/ walk site. Send your media pitch (using the template) to the contacts on this list. Do not share your media list externally. Please send media emails individually (do not send to multiple media contacts in the same email)

	Media pitch
	A media pitch is the story idea that you send to a journalist, with a goal of having them write about the event. When you email a reporter your pitch, the news release should also be in your initial email below the pitch. 


	
	

	Proclamation
	Customize this document and send it to your local municipality for consideration of a mayoral proclamation. It’s a way for your municipality to formally recognize Cystic Fibrosis Awareness Month and to acknowledge the significance of a moment or event. 


	
	

	News Release 
	There are details in the template to be filled out and customized for your location (i.e. city, province). The news release should be copy + pasted in your email below the media pitch to provide more detail than the pitch above. This provides media with information about the Walk, about cystic fibrosis, and Cystic Fibrosis Canada. 

	PSA Script
	Radio stations occasionally run free public service announcements (PSAs) that are relevant to the local community, or are affiliated with a charitable cause. The PSA script can be used to record or provide radio stations with a PSA to help promote the Walk locally. 

	Social Media
	Please refer to the social media toolkit for suggested posts and engagement tips.
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