


Hi, I’m Heinrich Makarowski, a Creative and detail-oriented Graphic Designer, 
Illustrator and Production Artist with 10+ years of experience producing high-quality 
digital and print materials. Proven expertise in team leadership, brand consistency 
and high-volume production workfl ows across diverse industries including automotive 
and entertainment. Profi cient in Adobe Creative Cloud and Mac-based environments.

WHO AM I?





ADVERTISING CREATIVE 03

NISSAN / ANNUAL COLLEGE GRAD PROGRAM
Led the creative development and annual refresh of this multi-channel campaign over several years. Deliverables included Direct Mail, Program Guides, and Web Banners. 
Each year featured a new visual direction while maintaining brand consistency.
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NISSAN / MONTHLY CERTIFIED PRE-OWNED PROGRAM
Created and maintained this monthly campaign over several years, delivering fresh creative each cycle. Responsible for updating all assets—including Direct Mail, Emails, 
Program Guides, and a range of Web Banners in multiple sizes—to support ongoing marketing efforts.
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INFINITI / CUSTOM DIRECT MAIL PROGRAM
Managed the creation and ongoing maintenance of INFINITI’s custom direct mail program, including updating direct mail creative, web banners and program guides.
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INFINITI / CADENCE PROGRAM (22 EMAILS/87 MODULES)
Shown below is an example of an INFINITI Cadence Program email. I was responsible for preparing the design for production, making updates and adjustments to meet 
the development team’s specifi cations for how Adobe XD fi les are structured and released to both internal and third-party developers.
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INFINITI / QX80 LAUNCH – DIRECT MAIL DESIGN
Collaborated with an Art Director and third-party vendor to design a new size and format for the direct mail piece launching the All-New 2025 INFINITI QX80. 
Developed a production-ready template with bleeds, crops, and safety margins, managed layout refi nements, and delivered detailed specs to the vendor.
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Is a blend of 2 approaches, personal 
training and/or massage therapy toward 
a common goal, improving your life with a 
healthier well balanced body and mind.

ABOUT BECKY CONTACT TRAINING & THERAPY GALLERY BECKY’S BLOG

Whether you are 21 or 91 years old, I truly believe age is only a number. If a person is a size 2 or 42 this 
does not indicate their fi tness level. In the last 15 years of training, my programs have repeatedly proven 
to help individuals achieve an increase in energy levels, strength and overall well being. Wellness does not 
happen overnight, but is an ongoing process. Since every person’s body is different, whether working with 
a personal training or massage therapy client, the use of a body assessment helps me develop a session 
specifi c to your needs. In situations involving dysfunction of the body, as a Massage Therapist my objective 
is to fi nd the source of the discomfort not just address the symptoms. This approach has proven to be 
extremely effective, eliciting great results. When a client tells me they are pain free for the 1st time in 
years, I feel honored to have played a part in that healing process!

Listed above are some of the reasons why this technique is so unique! Offering both Personal Training and 

Massage Therapy in one facility by a Personal Trainer and Massage Therapist with 15 years of experience 

and success. Whichever approach you choose, you will always get a personalized session geared specifi cally 

to you. Experience the amazing feeling of your body in optimal health. You will never want to go back and 

why should you! Do not put off becoming a better you any longer.

Contact Me Now at: b.woltman@gmail.com or (708) 691-7274 for a FREE CONSULTATION.

PERSONAL TRAINING BENEFITS                               

Personal Training is more than just lifting weights. 

The following are not only reasons why to 
get a Personal Trainer, but all of the benefi ts that you 
can experiences:

MASSAGE BENEFITS                                                    

What exactly are the benefi ts of receiving massage

or bodywork treatments? Useful for all of the 
conditions listed below and more, massage can:

MY PHILOSOPHY:

ACTIVE TRAINING & THERAPY

BENEFITS OF PERSONAL TRAINING & MASSAGE THERAPY:

• Develop a routine unique to you.
•  Realistic goal setting, both short and long term.
•  Consistency, accountability  and support.
•  Motivation, challenging you to new heights.
•  Present a new, fresh perspective toward

fi tness, nutrition, and health.
•  Prevent injury through proper technique 

and form.
•  Increase body fat loss/weight loss.
• Body shaping and muscle toning.
•  Increasing cardiovascular health and fi tness.
•  Increasing energy, stamina, & endurance.
• Increasing sports performance.
•  Increasing muscular strength, endurance, 

and fl exibility.
• Improving coordination and balance.
• Enhancing immunity.
• Decrease Cholesterol.
• Preventing disease.
•  Reduce age related injuries and disease.
• Building Bone density.
• Release of endorphins.
• Reducing stress and anxiety.

•  Alleviate low-back pain and improve 
range of motion.

•  Assist with shorter, easier labor for expectant 
mothers and shorten maternity hospital stays.

• Ease medication dependence.
•  Enhance immunity by stimulating lymph fl ow

—the body’s natural defense system.
•  Exercise and stretch weak, tight, 

or atrophied muscles.
•  Help athletes of any level prepare for, 

and recover from, strenuous workouts.
•  Improve the condition of the body’s largest 

organ—the skin.
• Increase joint fl exibility.
• Lessen depression and anxiety.
•  Promote tissue regeneration, reducing scar tissue 

and stretch marks.
•  Pump oxygen and nutrients into tissues and vital 

organs, improving circulation.
•  Reduce post-surgery adhesions and swelling.
• Reduce spasms and cramping.
•  Relax and soften injured, tired, and 

overused muscles.
•  Release endorphins—amino acids that work 

as the body’s natural painkiller.
• Relieve migraine pain.

© 2016 Active Training & Therapy.
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activetrainingandtherapy.com
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ACTIVE TRAINING & THERAPY / BRAND REFRESH
Developed a refreshed brand identity for a personal trainer, incorporating a simplifi ed color palette and the addition of a brand slogan while retaining the original logo. 
Below are examples of the updated logo with slogan, along with applications across both digital, print and merchandise materials.



October 25, 2012

Ms. Karen Smith, CFO
Dynamic Solutions Inc.
2005 40th Street
North Bergen, NJ 07045

Dear Ms. Smith:

Regarding your telephone inquiry yesterday, enclosed is a copy of EvoAir’s Annual Report for the 
2011-2012 operating year. As I mentioned, the fi nancial results in terms of earnings per share need 
to be qualifi ed as per the notes included on pages 28 and 29. As explained there, we had a number 
of extraordinary transactions last year, which caused the earnings picture to appear understated in 
comparison with what we expect for this year. In fact, it is our fi rm expectation that this year’s per 
share earnings fi gures will be twice that of last year.

With respect to the numerous questions you had regarding our operations, would you please have a 
look at the summary of operations on pages 31 to 33. There is plenty of specifi c detail there that will 
likely answer most of your questions. If you still have questions after reviewing that information,
please feel free to give me a call at (312) 544-2000 ext. 105. If I can’t answer your questions I will put 
you in touch with those who will be able to.

Thank you for your interest in EvoAir. If I don’t hear from you in the meantime,
I look forward to getting your feedback at the November CFO Society meeting.

Sincerely,

Herman Reddfi eld
Chief Financial Offi  cer

Enclosure

P: (312) 544-2000 ext 105          M: (312) 544-2175          E: hreddfi eld@evoair.com

HERMAN REDDFIELD, CFO
100 North Riverside Plaza

Chicago, IL 60678

www.evoair.com
Ms. Karen Smith, CFO

Dynamic Solutions Inc.

2005 40th Street

North Bergen, NJ 07045

. Karen Sm

namic Solu

2005 40th 

th Bergen,

100 North Riverside Plaza
Chicago, IL 60678
P: (312) 544-2000
www.evoair.com

HERMAN REDDFIELD, CFO

100 North Riverside Plaza

Chicago, IL 60678

P: (312) 544-2000 ext 105

M: (312) 544-2175

E: hreddfi eld@evoair.com

Spirit of Chicago

CDG
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EVOAIR / LUXUARY AIRLINE
Created a full brand identity for EvoAir, including stationery, boarding passes, luggage tags, and a promotional poster. Shown below are applications of the brand, 
including how it would appear in an airport terminal.



D E S S E R T S
L E C H E  F L A N   6

A  P h i l i p i n o  t a k e  o n  S p a n i s h  f l a n  d e 

l e c h e ,  w h i c h  c o n s i s t s  o f  e g g s  a n d  m i l k 

w i t h  a  s o f t  c a r a m e l  t o p p i n g .

M O O N C A K E   6

A  C h i n e s e  c a k e  f i l l e d  w i t h  l o t u s  s e e d 

a n d  s w e e t  o r  w i t h  t r a d i t i o n a l  s w e e t 

r e d  b e a n  f i l l i n g .

M O C H I  C A K E S   7

A  J a p a n e s e  d e s s e r t  w i t h  a  t w i s t ,  c h o s e 

f r o m  f l a v o r s  l i k e :  O r e o ,  C h o c o l a t e 

&  P e a n u t  B u t t e r ,  S t r a w b e r r y ,  o r 

T r a d i t i o n a l :  S w e e t  R e d  B e a n  o r  M a t c h a .

M A T C H A  I C E  C R E A M   

5

V a n i l l a  i c e  c r e a m  b l e n d e d  w i t h  g r e e n 

t e a  a n d  t o p p e d  w i t h  r a s p b e r r i e s .

B O K U  P I E   7

T h i s  p i e  i s  f i l l e d  w i t h  c o c o n u t  a n d 

s w e e t c r e a m  a n d  g a r n i s h e d  w i t h  m i n t .

T U R R O N E S  S A G I N G   

6

D e e p  f r i e d  b a n a n a  s p r i n g  r o l l  w i t h 

c a r m e l  a n d  s e a s a m e  s e e d ,  s e r v e d  w i t h 

v a n i l l a  i c e  c r e a m .

D A N G O   7

S m a l l  d u m p l i n g  v e r s i o n s  o f  m o c h i 

o n  a  b a m b o o  s k e w e r  i n  y o u r  c h o s e 

o f  f l a v o r s :  O r e o ,  C h o c o l a t e  &  P e a n u t 

B u t t e r ,  S t r a w b e r r y ,  o r  T r a d i t i o n a l : 

S w e e t  R e d  B e a n ,  o r  M a t c h a .

C A K E  R O L L S    6

P h i l i p i n o  s t y l e  s p o n g e  c a k e  f i l l e d 

w i t h  y o u r  c h o s e  o f  f l a v o r s :  M o c h a , 

C h o c o l a t e ,  V a n i l l a ,  a n d  L e m o n .

PAN-ASIAN CUIS INE

PAN-ASIAN CUIS INE
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BAMBOO / PAN-ASIAN RESTAURANT
Developed a full brand identity for Bamboo a Pan-Asian restaurant which features the logo, menus, drinkware, coasters, condiment bottles and to-go collateral. 
Created using Adobe Illustrator and InDesign.



I t ’s  i n 
ou r  b lood
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LOGO DESIGN / PERSONAL CLIENTS
A selection of custom logos designed for a variety of clients, including a real estate agent, screen printing shop, motivational speaker, group outing, publishing house, 
event coordinator and a high school department sign.





INITIATE@ EPSILON / MAY THE 4TH EVENT
Served as Lead Designer and Event Coordinator for the Initiat@ Epsilon May the 4th celebration. Created custom Star Wars–inspired fan art for use in promotional posters and 
giveaway items, including collectible posters and postcards for Epsilon Associates to take home as mementos.

EVENT CREATIVE 14



EPSILON / NADA BOOTH DESIGN 2017-2018
Assisted in designing the Epsilon NADA booth, used across multiple years with only minor updates. Shown below are technical illustrations, the double wall wrap, and a photo 
of the fully assembled 2018 booth.

EVENT CREATIVE 15



ODDITY SISTERS / FALLOUT-INSPIRED STICKER COLLECTION
Commissioned to design a series of illustrated stickers capturing the retro-futuristic aesthetic of the Fallout universe for the GCX 2025 Exhibition. Below are a selection sticker 
designs, along with photos of the display at the client’s booth and featured on a Fallout cosplayer’s social media.
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EPSILON AUTOMOTIVE STUDIO TEAM / SOCIAL EVENT CARDS & POSTERS
Displayed are a selection of social event cards and posters designed to celebrate birthdays, promotions, and team member transitions within the Automotive Studio Team. 
Each piece highlights individual interests and hobbies, including themes like Roller Derby, Batman, and Star Wars.

EVENT CREATIVE 
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TYRABONES / FALLOUT 76 CHARACTER MASHUP
Illustrated a unique mashup of a Twitch streamer’s Fallout 76 in-game character, blending real-world features for a distinctive and recognizable design. Created with potential 
use in branded merchandise and stream content.

Poster CreativeDetail Close-Up T-Shirt Creative

ILLUSTRATION CREATIVE 
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AUTOMOTIVE ART / VINTAGE AMERICANA AUTOMOTIVE ROADTRIP POSTERS
Created for an internal studio team contest, this illustration was themed around a 1950s Americana road trip and classic car. Designed in a blue monochromatic palette to evoke 
a nostalgic feel, the entire piece was illustrated using Adobe Illustrator.

ILLUSTRATION CREATIVE 



22

TWITCH / CHARACTER CONCEPT
A custom-designed robotic cat PNGTuber created for Twitch streaming, built in Adobe Illustrator. Showcased designs include the profi le pictures, standard base model, and 
a Fallout-themed variant, with additional clothed, seasonal and game-inspired versions in development to keep the character relevant to current trends and monthly themes.

Profi le Pictures Emote Concepts Game Based Varient

ILLUSTRATION CREATIVE 
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HDI / CHARACTER ILLUSTRATION
An assortment of hand-drawn character illustrations. The fi rst features a humanoid, knightly cat equipped with a sword and shield. The second is inspired by 1970s space suit 
designs, reimagined and retrofi tted for a unique alien character.

ILLUSTRATION CREATIVE 






