=

POWERFUL REACH
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WEBSITE
DEVELOPMENT

A professional website that turns
browsers into buyers is the
centerpiece of any online

marketing program.

Give A Great First Impression

OVERVIEW

We carefully design every aspect of your site to balance
beauty and conversion — all while keeping your specific

preferences in mind.

Our websites are designed “responsively,” giving all site
visitors a great user experience no matter the size of their

phone, tablet, or desktop screen.

BUILT TO FIT YOUR UNIQUE NEEDS

* Modern Design

@ * Professionally Crafted Content
« SEO-Friendly Site Development
@ * Prominent Phone Number

* Conversion Form

@ * Analytics & Reporting

e * plus much more!

all CALL TO SCHEDULE YOUR APPOINTMENT
FAIRFIELD « NORWALK « DANBURY  (203) 684-2761

orthodontics NEW HAVEN * MIDDLETOWN * OLD SAYBROOK

“Smiles for Life"

Teeth Straightening, Clear Teeth Braces for
the greater Norwalk area and Beyond!

red for in the
3 amoment to browse through
our site, it ides i ion about our practi y answer some of your questions.

CALL 2036942761

Or Van Vuurenis an orthodontic specialist, making sure
p od

- ORTHODONTICS -

your
understanding manner you deserve. - OTHER SERVICES -

lity Care and Safety




Launch E-Commerce Quickly and Easily

Drive Online Sales
PlantGro\ -
WEBSITE R antGro e

PLANT < PLATE

D EV E L O P M E N T EXpreSS E_Commerce empowers you to HOME OUR STORY v SHOP HOW TO USE PLANTGROW v STOCKISTS NEWS CONTACT US

Express E-Commerce sell your products online, with your existing a .F
website or a separate E-Commerce

microsite.

Store / Liquid

AllProducts — Natural Lawn Food

Our proven process and expert reiiser Liquid

We build your online store with a

i .. . WHoick] $8.99
team helps local businesses sophisticated look and feel and guide you ousue
) . Soil ’
|aunch the|r Online Store and Start through Settlng up your bank|ng merChant Conditioner o
- _ account, accepting online payments and Rose N
receiving orders in weeks rather . .
mailing shipments. -~ Instock
than months. . quid
Features InCIUde: Share this product with your friends PlaanrowNa(uraIL‘awnFood
Bulk Bags  Eshare WTweet @Pinit el g e e e
established lawns and will always achieve great results
Product catalog and page design SRS Rovi bt Sleiison bbbt s
This fertiliser is safe for all wildlife & children.
50 products at Iaunch ELa(ELGSrow Natural Lawn Food is available ina 1 or 10 Litre
Benefits
Self-serve online platform to make adjustments - T Sk o
(i.e. price, size, inventory) Wi g

« Made completely from plants
« 100% Natural

Payment types: PayPal, Stripe, Authorize.net .+ 100% Vegan

« 100% Organic

Sizes

Shipping options: flat rate or carrier calculated U
]




Express E-Commerce Launch Process —
3 Easy Steps

WEBSITE
DEVELOPMENT

n ONBOARDING a DEVELOPMENT e GO LIVE
DAYS 1-5 DAYS 6-10 DAYS 11-14

Express E-Commerce

Our proven process and expert
team helps local businesses
launch their online store and start
receiving orders in weeks rather

than months.

The process starts with a
30-minute call with your
dedicated Project Manager
(PM). We discuss the overall
process and product strategy.

We provide a Shipping &
Payment Guide, Example
Inventory File, and File
Sharing Location.

You then complete the
Inventory File and share
product images with the PM.

Next, you select your shipping
carrier, choose payment
options, and provide your
merchant account information
to the PM.

We import all of your provided
product data and shipping
details (carrier calculated or
flat rate) into our Express
E-Commerce system.

We implement your selected
credit card vendor

We thoroughly test all possible
product selections and
perform quality control
measures.

We provide a preview URL so
you can review the site
content in detail and provide
approval to go live.

When approval to go live is
received, we send you a
domain activation request.
Once the domain is activated,
the site is live.

We submit a test order on the
live site for your review.

The shopping cart is now open
for business and able to
accept orders.

We provide access to a
dashboard to track orders and
your overall campaign.



SEARCH
LANDSCAPE

53% of web traffic come from the

organic results and 15% come

from the paid ads.
Source: BrightEdge

B2B Combined Search Traffic Is
76% of Trackable Traffic.

Source: BrightEdge

The most successful programs
include the Synergy of SEM(PPC)
and SEO (organic).
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Need Kitchen Remodeling? - Let Us Design Your Dream Kitchen
www.uniquebuilderbuffalo.com/Kitchens
Get the Best. Call Now Free Quote.

M&M Contractors - Kitchen Remodeling in Buffalo
www.mmhomecontractors.com/kitchen-remodeling
We'll help design and remodel your dream kitchen.

Luxury Kitchen Remodeling - Transform your Kitchen with Leicht
www.leicht.com/KitchenRemodeling
Free Kitchen Design Consultation.

Bultals

M&M Contracrtors: 7 o o
5.0 kdd R (10 ontractor

WEBSITE DIRECTIONS

Nirck's Plumtiingi& SeV\{er Senvices ° PN
S 2 2 Ge Contact

WEBSITE DIRECTICNS

Premler Remodeling & Constructlf)n o o
40% %%k (10)- Home Improvement Store

5-8743 WEBSITE DIRECTIONS

i= More places

Construction & Remodeling - Buffalo, NY
www.constructionandremodeling.com

Construction & Remodeling ... www.buffalohardscape.com Buffalo, NY ...
Full service construction, renovation, and major home improvement company.

M&M Contractors - Kitthen Remodeling in Buffalo
www.mmhomecontractors.com/kitchen-remodeling

M&M Contractors will help you design and remodel your dream kitchen - visit us
for the latest cabinets, flooring, and appliances and to learn our latest specials.

NuvoBuilders.com: Buffalo Home Renovation
www.nuvobuilders.com

Located in Buffalo, NY for the last 15 years. Nuvo Builders is your full... we offer
Home Renovation, Home additions, all levels of remodeling services, and.

Divine Renovation - Buffalo's Award Winning Home...
www.divinerenovation.com

Specializing in home remodeling and repair in Buffalo, NY area... National
Remodeling council (NAR) and the New York Builders Association (CBA)

Buffalo Remodeling - Contractor Home Additions...

ww w.buffaloremodeling.com

Buffalo New York Remodeling specializes in Kitchens., Bathrooms, Additions.
Experienced Kitchen Remodelers. Call us now for quality services

Tools

Google


https://support.google.com/business/answer/7091?hl=en

Search Rankings Mean Business

S EARC H OVERVIEW +
Improving your organic rankings allows you to increase qualified 5 o o

E N G I N E traffic to your site and drive new customers to your business. The number of times per year

Google changes its algorithm.
O PTI M IZATI O N We get you ranking on search engines regardless of whether -

we’re building you a site from scratch or you've had a site for
Google ‘"‘"‘”“’“”“"““‘"“"‘“"”""” o yearS_ v/ Building Local Listing Citations

SEO Checklist: Tailored to Client

Techniques we deploy are chosen by examining your specific W B ceR R Teaiehn

profile — including target geography, competition, industry, and v/ Creating Strategic, Keyword-Rich Content
existing ranking status. B i iSozensii
SUCCESS TRACKED
Construction & Remodeling - Buffalo, New York AVERAGE RAN K AC ROSS SEARCH EN G IN ES
B 1ocal home remodeling contractor B remodeling ideas for kitchens kitchen remodeling tips
mnets——" [ kitchen remodeling on a budget B kitchen remodeling options 7] kitchen remodeling examples
RS, i _7’+ —
?c:ml?!uﬂalo's Award Winning Home... 10 M

Contractor, Home Additions ...
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Al SEARCH
OPTIMIZATION

Is your business ready for the impact

from Al?

A Deeper, More Conversational Search
Experience Is Here
Growth of ChatBots - driving evolution.

25%+ Google searches are done

through voice commands. Source:

Google

Radically Altered User Behaviors,
Rankings, & Web Traffic
Richer-content now available upfront.
Google Business Listings,
Al-Overviews, and Al-Mode all

contributing to zero-click searches.

Now Is the Time to Level Up Your Strategies

Custom Search Engine Optimization campaigns with Reputation
Management Pro give businesses the right tactics for today's search

Al-focused
Content
Development

Al-focused
Content
Structuring

GEO

(GENERATIVE ENGINE
OPTIMIZATION)

Listing
Enhancement &
Review Gen

Increased Al
Accessibility

Sample Tactics

*

* % %

Al-keyword research /
Answer-based optimization
Al-friendly Formatting
Advanced schema markup
Enhanced Google Business
Listings / Review solicitation



ORGANIC
RANKINGS

53% of web traffic comes from

the organic results.
Source: BrightEdge

88% of organic traffic comes

from the 1st page.
Source: SISTRIX

28.5% of search traffic comes

from the 1st organic result.
Source: SISTRIX

Q, Google CTR per ranking
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Your current organic rankings.

Contact us for an in depth analysis as to how your
website is currently ranking on the organic search
results on Google, Bing and Yahoo.

1-10 means that keyword ranks on the 15! page as
there are 10 organic results per page



PAID SEARCH
MARKETING

Google  wienen cemodeting butialo ny

odeling? - Let Us Design Your Dream Kitchen
buffalo. com/Kitchens

emode!
ipts by modern craftsman.

chen Remodeling - Transform your Kitchen with Leicht
ht com/KitchenRemodeling
r

Target the People Searching for Your
Services

OVERVIEW

Our approach incorporates key attributes of your business into every
part of your campaign — from key services and geographies to major
accolades and strengths — to achieve optimal performance.

PREMIERE
PARTNERSHIPS

Google
Partner

Hearst, our parent company, was the first “Google Premier Partner,”
and today 100% of our account managers are “Google Certified.”

I Delivered Spend
B Target Spend

Partner

We believe in providing you with maximum transparency. You'll not
only know how your campaign is performing, but also exactly what
percentage of your spend is going toward media versus management.



Leverage Video at a Value
Matched to Your Media Needs
MONTAGE

VI D E O YOU CHOOSE KEY FEATURES

Professionally edited video with music that can blend

client-provided and stock-selected images and Advanced transitions between frames

We provide advertisers with footage.
montage video options that are One :60, :30, or :15 video, without professional On-screen text to support messaging
: : : voice-over and scripting. Ideal for; Social Audio / Music
IERE SRR 1 Sne Media, High Impact Display, Website
based on the intent of their Enhancement, and more. Image perspective changes (if
ESSENTIAL VIDEO EXAMPLES a ropriate
end-use. Construction | Food | Education PPIop )

Ability for client-provided images / footage
and/or stock photos / video

One :60, :30, or :15 video, includes production Hosted online and formatted for broadcast
discovery call, voice-over and scripting, and across media solutions

talent on-demand. Ideal for; Pre-Roll Display,
OTT, CTV, and more.

PRO VIDEO EXAMPLES
Construction | Food | Travel



https://www.dropbox.com/scl/fi/zbphoyzipn59zh9un0vsh/ALURA-Window-Decor-Dec-2024-A.mp4?rlkey=sbpujn2bwpthtbd9w02z0dduc&e=2&st=3sf1tav4&dl=0
https://www.dropbox.com/scl/fi/4dq8hyy27yfuzwtkzl50n/Wang-Gang-Asian-Final.mp4?rlkey=cpm37rhb5zvhyncptlf27izoc&e=2&dl=0
https://www.dropbox.com/scl/fi/04gikt7b33ovc3ekmyjfg/In-Harmony-Music-April-2024-v1.mp4?rlkey=j544fgi7svya81pi10udu44cu&e=2&st=op6gk1if&dl=0
https://www.dropbox.com/scl/fi/xzor2u5uflo9yj586ibgk/Capital-Region-Construction-30s-v2.mp4?rlkey=5g3zaom1vz5fh26wnd04ab53s&e=2&dl=0
https://www.dropbox.com/scl/fi/9sgmhh1po5rkoam05ditv/Final-CT-Fish.mp4?rlkey=iv4xh2bp9dcr5ns5ccmyttjlc&e=2&dl=0
https://www.dropbox.com/scl/fi/j8h7ufqhlsx5ehu8ikl22/Wade-Tours-Final.mp4?rlkey=uq5nnekx28ghe7tawnbgdssgy&e=2&dl=0

CUSTOM
VIDEO

64%

of consumers are more
likely to make a purchase
after watching video.

Source: Hubspot

Custom Options

can accommodate casting
& crew requirements, aerial
/ drone footage, complex
2D/3D animations,
multi-shoot scheduling.

Compel Buyers With The Power of Video

OVERVIEW

Boost your marketing strategy with professionally recorded video content that builds
trust and differentiates your brand through one of the most influential content formats.

PRE-PRODUCTION

Initial planning identifies video style, location, and
core-messaging to spotlight your business and its
offerings, while keeping your specific preferences in
mind.

DEVELOPMENT
A videographer shoot and post-production
editing generates quality branded content
that ranges from testimonial interviews to
informational videos.

DISTRIBUTION

Your engaging video content is hosted
online and formatted for broadcast
across popular media channels like
YouTube, Facebook, and more.

——

VIDEO EXAMPLES
Construction | Furniture | Automotive



https://www.dropbox.com/scl/fi/7deaa55y1ezt5uxfjax1u/Rozell-Homes-15s-v4.mp4?rlkey=bwkx5d9dciyioeltfrd1su76r&e=2&dl=0
https://cdn1.hootint.com/vid/418/4142/710483_18000k_1920x1080.mp4
https://www.dropbox.com/scl/fi/zz14e5wd5zc5ttivg82kn/Magnussens-30s-What-makes-us-special.mp4?rlkey=co927cjitpnm063rrgfj318wt&e=2&dl=0

) Sy Providing Video Options Ideal For You

VIDEG I I T

Format Montage Montage incl. script On-site shoot
O PTI O N S Timeline 8 days 15 days Varies
Each product tier delivers On-Screen Graphics v 4 7
features to match an intended Music v v v
use within your marketin
Y 2 Shot Listing / Outline v v v
campaigns.
Stock Images & Footage v v v
Voiceover Only if provided V V
Script Writing v v
On Camera Talent v v
On-Location Shoot v
Motion Graphics v




CONNECTED
TV (OTT/CTV)

716%

of U.S. households have
OTT services compared
to 62% with traditional
pay TV

Source: Parks Associates Survey

Combine the Impact of TV with the
Precision of Digital

Capitalize on the growing trend of
streaming television with a highly
targeted ad campaign across devices
in the home.

Roku 11:08 am

My Feed

‘ CBS
R'B'% s CI\QE\!VS

amazon
~—"\ideo

Movie Store

KEY BENEFITS

Access premium,
professionally produced
content on name brand
networks.

Engage hard to reach
audiences like Millennials
and cord-cutters.

Leverage sophisticated
audience targeting to reach
the right people who matter
for your business.

Streaming Channels

TV Store
News

- NETFLIX
Search

DIRECTV

Max @ NOW

.. The ultimate
< gift &
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SOCIAL ADS

Social campaigns are developed
around your core objectives,
measured and continually
optimized. Our approach adapts
and can launch at the speed of

your promotional needs.

The percentage of Facebook

users that see organic posts by

pages they follow.
Source: Social@Ogilvy

Engage Your Target Audience On

the Largest Social Networks

OVERVIEW

We deliver optimal results for your social ad campaign
through a rigorous process that matches the best possible
creative with the audience that is most likely to respond.

Your campaign is tailored to the preferences and goals you
set; like website traffic, leads, a larger social following, and
more.

TEST ELEMENT
CYCLE 1 Audience

Three demographic + geographic segments.

CYCLE 2 Media

Three images or videos in various ad formats.

CYCLE 3 Copy

Three versions of compelling content.

CYCLE 4 Callto Action

Three buttons for method to contact.

© Instagrom v
®) s

facebook

&I Springer Home Remodelin:
an p I;.,g.,,; @ .

Thinking of remodeling your kitchen, but don’t know where
to start? Call us for a FREE design consultation and together

o ! linute Swedish
oy s
#4_ " hassage... more

%

F

(@)
A

WWW.SPRINGERHOME.COM

Free Kitchen Design Quote Learn More

Design your custom kitchen!

QO 160 32 Comments 9Shares v
oY Like (D Comment &> Share

” James Smith
Yesterday at 9:46PM + @

B B 8 & &5 =




Discover and Engage Your Ideal Audience

Our optimization process tests three audiences using select locations, demographics, and

SOCIAL ADS interests.

. Additional targeting capabilities can expand your audience and re-engage existing contacts:
Audience

Custom — Reaches your connections on and off social media using email lists, CRM, website visitors, and
Pinpoint your ideal customers more.

and increase your visibility to Lookalike — We'll connect similar customers to yours by identifying and matching their key attributes.

reach new ones utilizing multiple

target|ng approaCheS that put Location: 10 mi. radius of Stamford, CT
(excludes New York) ‘
your ads in front of audiences Interest: rttime uyer,trter hrme AND A\ F ‘“ ' i ; i
Age: 30-44 =
that matter most to your : 1.
business.
TEST ELEMENT
CYCLE 1 Audience
Three demographic + geographic segments
cycLE2 Media

Three images or videos in various ad formats
Location: 20 mi. radius of Stamford, CT
(excludes New York)

cycLEs Copy

Three versions of compelling content

Interest: House Hunting, Trulia, Zillow,
HGTV, Fixer Upper, AND MUST INCLUDE
home improvement

Age: 44+

Location: 15 mi. radius of Stamford, CT
(excludes New York)

CYCLE 4 Call to Action

Three buttons for method of contact

Interest: home improvement, renovation
Age: 30+




b2, Take the Guesswork Out of Your Social

Creative

SOC IAL ADS We create purposeful social media ad themes tailored to your business goals, like website traffic,
impressions, lead capturing, video views, building a following and more.

Optimal

Your optimal ad configuration is developed through a meticulous multivariate testing process, which

PerfOrmanCG we use to identify the ad elements (i.e. media, ad copy) driving the highest level of interactions.
Testing ads identifies what / i \ ASSET GALLERY
. . Medi
variables are performing best by =
fCICEbOOk Q ° friends-enjay—spa-da)cj;g ' relaxation-massage.jpg ‘woman-with-flowe
objective. The outcome — better 5) Aysiasoa
reSuItS and eﬁiCient uSe Of your t;iklgilﬁ\rgt'é(;\l)sjll%‘;zlﬁ:;V:(Z‘JCZE:;Z‘;!Y reat em

social ad budget.

TET ELEMENT
CYCLE1 Audience

Three demographic + geographic segments

Headline: The Gift of Relaxation Headline: Gift Giving Made Easy

Body: Looking for the perfect gift
for a friend or family? Treat them
to arelaxing day with a gift card to

. Alysia Spa!
CYCLE2 Media raiioes
Three images or videos in various ad formats Link Description: Gift cards Link Description: Purchase a Gift
available online Card Today
CYCLE 3 Copy l.lames Smith
Three versions of compelling content b UL IO -
B O 8 & L = Calls to Action (CTA buttons)

cYCcLE 4 Call to Action Q
Three buttons for method of contact \ s /




Creative Ad Formats for Every Business Need

Choose between single image, video, carousel, or slideshow to achieve your promotional goals.
SOCIAL ADS ,
// « e o \ / " = | / " = \ / ) = \

Creative |

| | facebook Qe || © Instagrnam v facebook Qe facebook Qe
; @ The Floradale Inn & Suites | | /‘) Alysia Spa &&): Gamello Builders \7\) CDIumbiaifamily Dental
= w i Sponsored ~AE ) S v
Facebook and Instagram offer a ] ik et et \ } [ s S i ST S
multitude of different ad types to | | £\
1 ‘ <
promote your business. Once we I

learn what your advertising

objectives are, we’ll build ad

WWW.GAMELLOBUILDERS.COM www WWW.COLUMBIAFAMILYDENTAL.COM
Your Own Backyard Escape Learn More Your. Accepting New Patients! Book Now
Get a free quote today! Get 3 Call to book an appointment.
creative that aligns with your ©aQav a ©0% o agpsess y9sss: ©0% o 37 Commants. 115baren v
. 259 Likes
oY Like (D comment 2> Share Alysia Spa Spa is offering a $250 gift card to one lucky oY Like () Comment 2> Share o Like @ comment 2> Share

winner. Sign up for our Members Program to ... more

n e ed S . LJames Smith lJames Smith b James Smith
1 "M@ Yesterday at M- @ (esterday at 9:46PM - @

B ® & & A =

e 8 ®@8 8 ® & = B &8 8 ® & =

Whididsy Wlidy Wby Whig
| Singleimage il Video Ml Carousel Ml  Siideshow |

©

Adding a relevant image Video ads can help reach Showcase up to 10 images Combine multiple

of your product or more people, engage your or videos, headlines and images or videos, text,
service can directly audience, promote views, links, or calls to action and sound to tell a
impact the success of or drive conversions. within a single ad. captivating story to your

your ad. audience.




Campaign Ad Objectives Tailored To Your

Business Goals
SOCIAL ADS

Obijectives

Facebook and Instagram offer a

variety of ad objectives to

Q Reach Ads
<>

promote your business.

Drives traffic to a site by Generates awareness, Raises awareness of a

targeting the audience most showing your ad to as much Facebook page to grow a
Once we learn what your likely to click your ad. of your audience segmentas  following among your
advertising goals are, we’'ll build possible. audience.

the right ad objectives that align o0 e o2
i i i Conversion
T —— .. Video Views Y  Lead Generation
Promotes streamed content Delivers inquiries direct to Directs product-driven ads to
online, capturing you for follow-up, a focused your e-commerce or social
engagements that include end-of-sales funnel tactic. network shop.

views and shares.




Maximize Your Social Ad Campaign Performance
through Automated Email Follow Up

SOCIALADS
Lead Nurturing

Turn more social leads into

OVERVIEW

We deliver a sequence of professionally designed emails to consumers that inquire from your Social Ads
campaign. Several emails are sent over a preset or customized timeline with messaging that drives action and

new clients.
customers through a full-service

- Y < Inbox v < Inbox (% < Inbox v
au to m ate d ema i | p rog ram th at v ° From: Crosby Commons at Wesley Viliage ~ 2/1/21 From: Crosby Commons at Wesley Village ~ 2/2/21 From: Crosby Commons at Wesley Viliage ~ 2/10/21
R E"ﬂ"k Vou‘for your interest in Crosby See if our 80-day trial is a good fit! Last chance l:‘: schedle your 60-day trial
f ONRTONG Vol Vilge ommons! stay program!
dellvers targeted Offers and C:ROSB\YAll \\t'<|('\g?\ill;|up (jROSB\' n[v Wesley 22 Village (]ROSBvY‘i' “‘\'I“\%‘\i“”m‘
COMMONS - % L COMMONS T © COMMONS ‘| "% i
60-Day Trial Stay Program!

2 ?

reminders to consumers who |
inquire on sites like Facebook |

and Instagram. s

Enter your answer.

Neme

Enter your answer

A Community Representative will be in touch with
youin 1 - 2 business days

Sidoiusiion
Step 1: Consumer fills out Step 2: Intro email is Step 3: Special offer is Step 4: Additional reminder
form from your social immediately triggered sent within weeks emails are delivered to

campaign following intro nurture




DISPLAY
ADVERTISING

Extended Audience
Network

We enable advertisers to reach

potential customers through a

premium network of sites that

reach your ideal audience using
a variety of sophisticated

targeting techniques.

Reach Your Ildeal Local Audience Online

OVERVIEW

By leveraging our knowledge of your ideal customer, we can expand your reach by also
targeting your audience when they visit thousands of other sites across the web.

Our targeting technology looks at people’s location and interests (based on sites they visit)
and uses this data to show your ads to your ideal customers.

SEARCH
% RE-TARGETING

Targeting based on
keywords consumers
searched for on network
websites.

@ GEO TARGETING — .

®
Zip Code and Mile- ® e
Radius Targeting.
[]
®
' : ' .
' .

@
@
o¥% o ° @
' ' i ' '
8@ CONTEXTUAL S— ' . @ SITE
RE-TARGETING

Consumers who have
visited your website.

*@® TARGETING

Targeting based on the
category and/or keywords
on network sites.



2 s\ Audience Interests

Shopping
Portals &
Search
Engines Shopping

DISPLAY

Reference
ADVERTISING tharts . Spor 2
Silline Merchants &  Sporting Q
Communities Department  Goods %
" Stores - —
Extended Audience Fishing 3
<
N etWO rk Arts &
Entertainment
. Books & Outdoors
We enable advertisers to reach Literature
Weather ’
potential customers through a
premium network of sites that
reach your ideal audience using
a variety of sophisticated Top Websites © INDUSTRY .1 AUDIENCEINTERESTS 428 DEMOGRAPHIC
targeting techniques.
O .l target.com © .l sears.com © 4l walmart.com
cafepress.com sportsmansguide.com fifa.com
ol ol ol
.l fieldandstream.com .1l outdoorlife.com 4l basspro.com
4l lake-link.com . cnncom P ask.com
I flicker.com s weather.com s imdb.com
. goodreads.com S seniorhouseingnet.com L] bdoutdoors.com

{3 amazon.com Lo I overstock.com
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CELEBRATING 10 YEARS

= WINVIAN FARM S lS

BURGERS, SHAKES, & FRIES

A TASTY TRIFECTA
Find us ons

CREATIVE
INNOVATION
Leverage rich features, allowing B .UBHU;-@QE—J Huge

CLEARANCE :cecton

customers to engage with CENTER pre-owned
e vehicles
products such as: S\ with
financing

. aslow as

Interactive Map 1.9% AR

@ Social Sharing

. Orlental & Area Rug |
+ InPlant Cleaning ¢
Pay for Highest Priced Rug
get 2nd Rug Cleaned Free

PREPAYMENT REQUIRED EXPIRES 3/18M17 £
- Brmg ‘tonr Bugs In or llse P-ck Ilp & Delmry Semoe 3

@ Sweepstakes
HTMLS5 Video

Promotion OUR ADS LOOK AMAZING

Coupon ACROSS ALL PLATFORMS

Which key
- do you need?

e
RealLiving
Wi
D'
ul

203.787.7800




REPUTATION
MANAGEMENT

71%

of consumers surveyed
changed their perception
of a company after seeing
a response to a review

Source: Bazaarvoice Conversation
Index 6

You’re Only As Good As Your

(Online) Reputation

OVERVIEW

We maximize your online reputation by building
your local online listings across top directories
and review websites.

Our monitoring feature notifies you when a new

review is posted, allowing for a timely response.

Our reputation experts craft professional
responses to review with you before posting.

FOURSQUARE

> bing

©@ tripadvisor
superpages.com

Go gle ™ houzz y9|p’:¢

Bt @

Find Kichen Renovation Contractor Near New Haven, CT

Home AboutMe Write aReview Find Friends Messages Talk Events

M&M Home Contractors o can
nnn %y 106 reviews | . Details

$$ - Kitchen, Renovation, Contractor 7 Edit

Glades Rd

Y Write a Review @ AddPhoto [ Share = [ Bookmark

Map data 2016 Goage
@ 1010 Main Street 2 Edit
New Haven, CT

06513
© Get Directions
€ (203) 684-2761
(2 mmhomecontractors.com

22 See all 52 photos
Chris C. * * 9/3/2016
ChisC: . Qo00n
#¢ O friends % 1 check-in
€3 113 reviews We hired M&M Home Contracting for a complete kitchen remodel.
n We were really impressed with the creative solutions Brian devised
to address these. Brian and his crew showed up on time every day
and cleaned up at the end of each day. Definitely the best home
Foeal Chris C. i i
} cwee. improvement experience we have ever had.
. W ovai &1 Was this review ...?

Recommended Reviews for M

32 Your trust is our top concer, so businessas!

0 113 reviews We hif @ usetul @ Funny @ Cool

We wi
to address these. Brian and his crew showed up on time every day :;“ :fg m = ;fx :: . "“'r
and clédned up at the end of each day. Definitely the best home Wed 900 am - 5:00 pm o
improvement experience we have ever had. Thu  9:00am-5:00 pm
Was thisg™ == - .
Y Jef F. (| 7/18/2016
New Haven, CT S
' &4 3friends 1 used this company more than five years ago and was satisfied
Jeff F. o | | ~ [ 148 reviews enough to hire them again for a kitchen remodel. | have changed
New Haven, CT 1 used my mind based on their work this time. The work crew repeatedy
j #3 Strend ool showed up late, didn't complete the job on time and left a mess
€3 148 reviews
my mind atthe end of the day.
showedd Was this review ...?
atthe en
Was thig @ Useful 1| @ Funny | | @ Cool
%) ust
Comment from Mike M. of M&M Home Contractors
] Business Owner
£ ! 10/26/2016 + | am deeply sorry to hear about your
10/26 experience with our company. This is highly unchar...
ex Read more
Read.

4 Anderson Glass Company,
Inc
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Showcase Your Testimonials on
Top Search Engines

ADDITIONAL PRO SERVICES 7%‘33

REPUTATION

We help you build confidence with potential clients —

M AN AG E M E N T researching your services online before making SER WHAT OUR CRSRER

Pro Level
(webpage-SEO /
review solicitation)

their final buying decision.

Bast pizra crust and sweiome sauce. really grest
Saladh. subs arw loaded and everything Is fresh.

almont abwrys faet dellvery and for special
EIONA pou Can s i advance and tel

Our web team creates a professionally designed L e
testimonial web page on your new website or on
your existing website with a consistent design

Our search engine strategists perform ongoing

optimization tactics to your testimonial web page to
. . . SEE WHAT OUR CUSTDMERS
get it ranking for common keywords like: HAVETO SAY ABOUT US!

(Your Company Name) Reviews

8 7 O/ (Your Company Name) (Industry) Reviews

(Your Company Name) (Industry) (Service Area) Reviews

of consumers are now reading _ o
online reviews for local Gain valuable insights each month through

businesses. coaching on the latest online review policies,
Source: BrightLocal trends, and proven best practices. Solicit reviews
via email & SMS for top directories like Google
Business Profile and facebook. CRM integration
ready.




Grow Reviews, Promote your Service Quality
and Keep Getting Better!

REPUTATION
MANAG E M E N T ADDITIONAL CUSTOM SERVICES

Custom Level

: Generate Reviews Promote Success Collect Client Feedback

(social / customer surveys / _ _ _

review solicitation) Gain valuable insights each Our reputation strategists We craft and deliver quarterly
month through coaching on distribute your positive surveys to a list of clients you
the latest online review reviews across top social provide. Survey responses offer
policies, trends, and proven platforms including; facebook,  helpful feedback to improve your
best practices. Twitter, and Instagram. services and generate positive

Promotional posts will also comments on your

Solicit reviews via email & appear on your Google search-optimized testimonial web
SMS for top directories like Business Profile. page

Google Business Profile and

4 in 5 facebook. “

_ CRM integration ready.
(84%) of people trust online

reviews as much as they trust a
referral from a friend.

Source: Inc. / best4businesses m pro—
Google g Google




REPUTATION
MANAGEMENT

Each product tier delivers critical
features that ensures your overall
marketing campaign is achieving
the highest conversion rate
possible; by turning researching

consumers into new customers.

GOOGLE Ranking Factors for Al Overviews:

Al Models

Core Systems - helpful content, pagerank, and REVIEWS
Databases — Google Shopping Graph, Knowledge Graph
Topic

Search Intent

Multimedia — images, videos, etc.

Structured Data — FAQ, Product, or LocalBusiness markup

Elevate Your Online Reputation With a
Comprehensive Plan

Essential
(monitor / response)

Monitoring Listings

Monitoring Reviews

Monitoring Mentions

Google Business Profile Claiming
Management of Listings
Responses to Reviews
Testimonial Page Creation

SEO Services for Testimonial Page

Review Strategy & Solicitation

Review & Testimonial Social Distribution

Quarterly Email Surveys

SN

Pro
(webpage-SEO /
soliciting)

SNSNSNSNSCNKSKXS

Custom

(social / survey /
soliciting)

LN N N N N U U U R N N



EMAIL
MARKETING

64%

of U.S. internet users have

printed a coupon from an email.

Source: Shop.org 2014

Targeted Offers That
Drive New Customers

OVERVIEW

Our offer-driven email program features
everything you need to proactively reach out
to local consumers in your area and compel
them to make a purchase.

WE DESIGN
attractive HTML emails
featuring an offer you provide.

YOU CHOOSE
how many emails to send and
who to target.

WE DELIVER

your email to local
consumers who can redeem
your offer.

Google
TESTED

SUBJECT Gmail ~
LINES

nnnnnn

+“ a [ ] u | ¥ - 10f254 >

Sent Mail
Drafts
Spam
Trash

Starred
Important
Chats

Al Mail

PRODUCT
PHOTOS

* $500 Off Kitchen Remodeling

M&M Home Contractors 4:32 PM (2 hours ago)

M&M Home Contractors (832) 982-0195

SPECIAL
OFFER

CALLTO
ACTION

Kitchen Remodeling, Vanity Tops, Backsplash Designs

With so many styles and stains to choose from, you can create the look you want
affordably, whether it is classic and sophisticated or fun and contemporary. The M&M
collection includes much more than vanities. A complete and well coordinated look for
your new kitchen is our goal. From matching medicine, linen and wall storage cabinets,
to storage and vanity tops, we offer elgant choices.

SECONDARY
SERVICE
OFFER

CLICK HERE TO LEARN MORE!

Experts in Home Renovation

Our kitchen remodeling portfolio will show you a variety of projects we have complet-
ed. Our contractors have worked in every type of kitchen from small townhouses to
large mansions. Whether you need a simple refresh or a full top-to-bottom remocel-
ing, no job s too big or small for M&M Contractors!

1

SOCIAL
PROFILE
ICONS

: FREE Consultation if you call today! :

all must be piaced within -

You BY S YOU CAN TRUST
INFO@MMHOMECAONTRACTORS COM

i »




EMAIL

MARKETING
Retargeting

Retargeting your email promotion
to an initial target group or
consumers with similar
demographics can improve the
overall ad frequency and
effectiveness to your ideal

audience.

Retarget A Matching Audience To Your
Email Campaign

OVERVIEW

Compliment your custom email marketing with display and / or facebook retargeting
campaigns. We help extend the frequency or reach from your ideal email audience to
get the most from your program.

Criminal Defense | Traffic Tickets | DWI

BP Condlin Zealous representation is affordable. _coro
Payment p able.

DISPLAY RETARGETING

We serve your display ads to
recipients who opened your email
promotions.*

BP Condlin Attorney at Law @
Sponsored &

Zealous representation is affordable.

FACEBOOK RETARGETING

We serve your facebook ads to
recipients with matching email
addresses in the social platform.”

BP Condlin
(ATTORNEY AT LAW

CRIMINAL DEFENSE

TRAFFIC TICKETS

BPCONDLINATTORNEYATLAW.COM
BP Condlin Attorney at Law.
The sooner you call, the quicker we can help.

* Remaining impressions are delivered to a
similar target segment.

Contact Us Today

oY Like (J comment @ Share

BP Condlin

Zealous
representation
is affordable.

- Criminal Defense
- Traffic Tickets
- DWI

GO TO WEBSITE

*Payment plans

available.



REPORTING
DASHBOARD

All programs have full
nsparency with our online

reporting dashboard that is

available from any device 24/7.

¥ Quick Pows =

Bl My Apgs =

83 Suggested Agps ~

My Meda

MEM Home Contractor

Performance Overview

Listings

500 -

Overviewm

Search Engine Optimization

Top Negative

D Air Tools

MEM Mome Contractons
e
Google Yaboo Bing «
118 +12 +14
AVERAGE RANK ACROSS SEARCH ENGINES
W nren werodelng B batvecom vanies Bathe 0o Seogre
Wttt comtna v |

Active Domain

TOTAL CALLS - BY TIME OF DAY

CALLS BY LOCATION
KEYWORD POSITION

SCaller Seate & Nomber of Calls

oo o0 e &
1 Crywnnts om Poge 8 10

Search Engine Marketing
'M&M Home Contractor

sRlBl
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21 $4.194 165.000 3153
I Octivered Spens W Tarpet Spend
PERFORMANCE DETAIL
Total Spend impressions

Tracking Details

Performance Meter ©
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Total
ar (3 Avg. Position




O\ DIGITAL SENSE

) With NO Contracts we MARKETING
/ must prove ourselves. 336-298-1435

www.digitalsensemarketing.com




