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VISION To help students & youth 
gain greater understanding of the 
world through the experience of 
travel.

MISSION SYTA is the premier 
association of businesses 
dedicated to providing life 
enhancing travel experiences to 
students and young people. We 
instill confidence in our travelers 
by establishing quality and safety 
standards for travel providers, and 
we empower our members 
through advocacy, education, 
training, and networking 
opportunities. 
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SYTA’s
FIVE
BRANDS 

SYTA’S mission is to help students 
and youth gain greater 
understanding of the world through 
the experience of travel. 

The SYTA YOUTH FOUNDATION is the 
philanthropic organization that provides 
young people access to travel experiences 
that spark curiosity, cultural awareness, 
and care for the world.

TEACH & TRAV EL provides knowledge, resources 
and networking to help educators plan student 
travel safely, efficiently and professionally while 
promoting the benefit of using SYTA members 
companies.

THE CENTER FOR STUDENT 
TRAVEL SAFETY creates a culture of 
safety to instill confidence in our 
travelers.

SYTA STUDENT TRAVEL RESEARCH 
strives to be the global source of data that 
drives and informs the student travel 
industry.



ASSOCIATE/
SUPPLIER 
MEMBER TYPES

Attractions and 
Entertainment
Hotels and Lodging
CVB/DMO
Receptive Operators
Transportation

Museums
Restaurants
Retail   
Theater
Insurance 
Other



ECONOMIC IMPACT
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USA Country Profile 

In 2023, nearly one million students traveled in-

country, surpassing 2019 levels by 35%. 

Trip durations shortened, group sizes grew, and 

Orlando, Washington, D.C., and New York 

remained top destinations. 

Out-of-country travel from the U.S. tripled, with 

147,500 students traveling abroad. While in-country 

growth is expected to slow in 2024, international 

student travel is projected to rise 43%.

Source: SYTA-StudentTravelBusinessBarometer2023.pdf

https://syta.org/wp-content/uploads/2024/06/SYTA-StudentTravelBusinessBarometer2023.pdf
https://syta.org/wp-content/uploads/2024/06/SYTA-StudentTravelBusinessBarometer2023.pdf
https://syta.org/wp-content/uploads/2024/06/SYTA-StudentTravelBusinessBarometer2023.pdf


Education
Music

Sports and
Leisure

Graduation

Language
Spring
Break

Backpack/
Adventure

80% 75% 50% 37% 30% 28% 7%

TYPES OF TRAVELERS 
SERVED BY SYTA MEMBERS



Lifecycle of Student Trips



IMPACT OF TRAVEL ON STUDENTS



ANNUAL SPONSORSHIP OPPORTUNITIES for 

high-profile visibility

ADVERTISE AND DIRECT MARKETING through 

SYTA member communication channels

PARTNER with other SYTA members 

VOLUNTEERING OPPORTUNITIES 

For more information, please contact Deb Borgwardt 

at dborgwardt@syta.org

Network with leading travel 
professionals at SYTA’S Annual 
Conference!

LEVERAGING the SYTA 
ANNUAL CONFERENCE 

to
GROW YOUR BUSINESS



www.syta.org
www.teachtravel.org
www.sytayouthfoundation.org
www.bonardeducation.com
 

Thank you!

http://www.syta.org/
http://www.teachtravel.org/
http://www.sytayouthfoundation.org/
http://www.bonardeducation.com/
http://www.bonardeducation.com/
http://www.bonardeducation.com/


CONNECTING GROUPS TO 
ATTRACTIONS, DRIVING IMPACT

PARTNERSHIPS IN ACTION



STATE OF THE 
DESTINATION











VISIT TAMPA BAY 
TEAMS IN MOTION



DESTINATION MARKETING ORGANIZATION
Collaborating to Promote Our Destination and Drive Economic Development

FACILITIES & 
VENUES

SPORTING & 
COMMUNITY 

EVENTS
LODGING TRANSPORTATION 

INDUSTRY

CHAMBERS & 
ECONOMIC 

DEVELOPMENT 
CORPORATION

RESTAURANTS 
& BARS

ATTRACTIONS
LOCAL 

GOVERNMENT
TOURISM 
INDUSTRY 
PARTNERS

COMMUNITY 
RELATIONS

STAKEHOLDER 
RELATIONS



WHAT WE BRING TO ATTRACTIONS
YOUR PARTNERSHIP WITH VTB IS AN INVESTMENT IN VISITORS

PAID MEDIA PLACEMENT
Your brand featured in VTB’s national and international 
campaigns across digital, social, broadcast, and OOH

CONVENTION & GROUP BUSINESS
Meeting planners and convention delegates are guided to 
local attractions as part of Tampa Bay’s destination 
experience

CO-OP CAMPAIGN OPPORTUNITIES
Extend your reach by joining VTB’s co-op media buys and 
trade show activations at a fraction of the cost

ATTRACTION PASS PROGRAM
The Bandwango-powered Tampa Bay Attraction Pass 
drives direct ticket revenue to participating partners

TRADE SHOW REPRESENTATION
VTB represents Tampa Bay attractions at AZA, IPW, 
PCMA, and key sales events to buyers you can’t access 
alone

RESEARCH & VISITOR DATA
Access to VTB’s visitor intelligence, economic impact data, 
and market research to inform your own planning



BEYOND BORDERS
INTERNATIONAL VISITORS AND MEETINGS MEAN MORE FOR YOUR BOTTOM LINE

INTERNATIONAL LEISURE

• VTB actively markets Tampa Bay in the UK, 
Germany, Brazil, Mexico, and Colombia

• International visitors stay longer, spend more, 
and actively seek out cultural experiences and 
attractions

• New air service to Germany, Holland, and 
Munich opened direct pipeline to high-value 
European travelers

• VTB participates in IPW and international trade 
shows to keep Tampa Bay top of mind with global 
travel buyers

MEETINGS & CONVENTIONS

• Tampa Bay is named Best Convention Center in 
the Southeast — conventions fill the city and 
send thousands of delegates to local attractions

• VTB packages attractions into delegate 
experience guides and itineraries distributed to 
every convention group

• Business travelers and meeting attendees extend 
stays and bring family — that multiplier effect 
goes straight to attractions



ATTRACTIONS IN MARKETING CREATIVE



The picture can't be displayed.

International & 
Domestic FAMs

Pancake the Dog 
Influencer 



AZA 2025 ANNUAL 
CONFERENCE

2024 FL GOVERNOR’S 
CONFERENCE



Tradeshow 
Partnerships









Coming Up Next! 

Florida Attractions 2026 Annual Conference

Power Lunch  
Grand Ballroom – 11:45 am

• Arrival of the Gavel and FAA Annual Meeting
• Florida Attractions Scholarship Foundation Presentations
• Florida Attractions Leadership Academy – Inaugural Cohort
• Visit Florida Update – Bryan Griffin (CEO Visit Florida)

Presented by
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