Master the Art of Online
Reputation Management
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GOAL OF TODAY

Learn one new thing
that you can

apply to your
team or business




The keyto mastering your online
reputation 1s to make sure youte
visible to the audiences you want

to mamtain relationships with
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STRANGERS

These are the guests
that love you; they just
don't know it... yet
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SEARCHING
ONLINE




How Social Media
Can Help Strangers
Find You







How Social Media Can Help Strangers Find You

wsi. (D -~= INCORPORATE KEYWORDS IN
¢ GRS i - SOCIAL MEDIA VIDEOS

You may like C Refresh

* Add popular awareness level words
* trending sounds . .

i (i.,e. Things To Do In...) that people
* Jack Antonoff Outing Taylor Swit search for in your social media

* June 1 Trending Audio Ideas

videos:

* IRS $3,000 Refund Schedule For June 2...
# Trending

« wayne's world

* conspiracies sounds O .:‘e Xt in t h C Vld cO

* creator insights -

o The caption of the video

QW|ER|TYUIDP

o The closed captions
o Video alt text

ASDFGHJKL
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How Social Media Can Help Strangers Find You

SOCIAL LISTENING SOFTWARE TIPS

Topic Summary
View key performance metrics for this reporting peried to help prioritize what to analyze next.

Total Volume Total Engagements

563,566 10,497,057

Potential Impressions Unigue Authors

2.08B 262,169

» Use filters within the platform to ensure the only results
that populate relate to your attraction

 Social listening software can range from $49 to $249 a
month, depending on the platform’s features
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How Your Website
Can Help Strangers
Find You
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How Your Website Can Help Strangers Find You
BLOGGING TIPS

Georgia Aquanium’s .
2025 Event Base your target keywords, or the
Ca words people are searching online, on

¢ Back o Resurc Carte your attractions' offerings.

* i.e., If you're a museum, instead of

Georgia Aquarium’s 2025 Event InCOrpOratlng ‘ThlngS tO dO, related
Calendar: A Year of :
Unforgettable Experiences search terms across your website,

Georgia Aquarium marks two decades of wonder .
with an exciting 2025 event calendar featuring I n CO rp O rate m u S e u m - re I ate d
immersive wellness experiences, show-stopping

themed parties, and family-friendly seasonal q u estio n S a n d Sea rCh te rm S acrOSS

activations - there's something for everyone!

Smart visitors are already snagging their

. o your website.

georgiaaquarium.ong - Fiivane

Georgia Aquarium ‘Blog & News’
landing page.
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How Online Listings
Can Help Strangers
Find You




How Online Listings Can Help
Strangers Find You

CLAIMING OWNERSHIP OF YOUR ONLINE LISTING TIPS

« Check how your listings appear across the following

popular websites or platforms. Do you have access to all
of these listings?

* If not, here are your next steps to claim ownership:
o Google Business Profile:

= Visit google.com/maps to find or add your
business.

o Bing Places for Business:

® Visit bingplaces.com to claim or import from
Google.

REACH



How Online Listings Can Help
Strangers Find You

CLAIMING OWNERSHIP OF YOUR ONLINE LISTING TIPS CONT.

o Facebook Page:
m Visit facebook.com/business/tools/facebook -pages
to find or add your business
o TripAdvisor Owners Center:
m Visit tripadvisor.com/owners to add or claim your
business
o Apple Maps Connect:
" Visit businessconnect.apple.com to add or claim
your business
o Yelp for Business Owners:
m Visit business.yelp.com to add orclaim your
business

REACH



How Online Listings Can Help
Strangers Find You

Q, orlando museum of art X &

NAME, ADDRESS, AND PHONE (NAP)
Al Images Maps News Short.videos Video C ON SI STEN CY TIP S

Orlando Museum of Art

4.6 %% & & (2.3K) - $3
Museum in Orlando, Florida - Closed

* Create a spreadsheet of every online
listing for your attraction
o There are NAP management tools
like (Yext and Moz) that can help
it flag any listings that dont align

$13 - 4.9 4 (95)
Free cancellation

CALL DIRECTIONS WEBSITE SHARE

ﬁ Offers tours - Live performances - On-site parking

© Scavengerhunt.com

2416 N Mills Ave, Orlando, FL

32803 * If you have more than one phone

Closed - Opens 10 AM Tue

number (i.e. A toll free number), list

(407) 896-4231

your local number in listings
Orlando Museum of Art

Google Business Profile listing.
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How Online Listings Can Help
Strangers Find You

(o] UPDATE LISTINGS WITH

Shark and Wildlife Viewing Adventure in Key

West NEW PHOTOS TIPS

5.0 @900 0® (1.731 reviews)

@ Recommen ded by 99% of travelers @
& Write a review

 Trytoadd 4 -5newphotos to
your online listings at least once
a month

* Include photos of not just your
Groribn Dot (Bbemy: Spfoe Sode experiences but also any

About

buildings guests may need to

See wild sharks, dolphins, stingrays and other marine life in action on this Key

West boat tour that lets you get up close while staying dry. Slip on provided

polarized sunglasses for prime viewing of these amazing crec .. Read more V 1 S lt °
[ ]

o o :
Shark and Wildlie Viewing 1.e., Waiting or loading arecas,

Adventure Tripaavisor listing. d1nin g halls oY 1ft sho pS, € tc.
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FAMILIARS

They've heard people
talk about you, but
haven't decided to visit.
Let's change that!

REACH



How Social Media
Can Help Familiars
Choose You




How Social Media Can Help
Familiars Choose You

SOCIAL MEDIA AUTOMATION TIPS

Your automations

Q, Search by name or goal

Status Name Goal Channel

Leads Create activity ®

Instant reply Greet people

Frequently asked questions Share information

Away message Greet people

Hours Share information

Location Share information

Avallable automations for your Instagram or Facebook page via Meta Business Suite.

» Connect with your reservations team to compile a list of
frequently asked questions and create automated
responses that can be triggered when people ask

REACH






How Social Media Can Help
Familiars Choose You

WORKING WITH DESTINATION
MARKETING ORGANIZATIONS (DMO) TIPS

FIND YOUR DMO!

* Reach out to your county or city's DMO
and Visit Florida to see what
partnership opportunities are available
within your budget

* Explore opportunities with them to be:
o Featured on their social channels
o Added to their website
o Included in their newsletters

o Listed in out-of-state marketing

materials REAC|=|



How Your Website
Can Help Familiars
Choose You




How Your Website Can Help
Familiars Choose You

CREATING LEAD MAGNET TIPS

WE'VE WELCOMED TWO
NEW OTTERS TO OUR | |
WILD FAMILY! * Be super clear and direct with

what you're offering in exchange

We've recently welcomed a delightful due
of otters to our Gator Park and while we

ool G e for their informati
b pasves i ahoed i eamend or their information.
your help! Submit your vote for which pair

of names you think we should call our new
otterly cute family members and be a part

of their story. The winning names will be
announced in two weeks and the lucky

participants who helped us select the L FO r exa m p I e y if yo u Wa nt to g et

winning names will receive a special prize
plus be able to celebrate the joy of

leaving a lasting mark on our otter family. Someone’s first name and email
for them to receive marketing
emails, what can you offer from

your attraction as a “fair trade” in
A recent lead magnet we created the eXCh an g e?

for Wild Florida was a naming
contest for their new ofters.

REACH]



ow Your Website Can Help
amifiars Choose You

Rt AMPLIFY YOUR SUPER FANS' REVIEWS

EVENTS
By adding customer reviews to your
website you:

o Help show Familiars on your

EXPLORE

website the amount of fun past

DRINK & DINE

visitors had during the

Savor the@harm and enjoy the delightful
food at Old Town

£ experiences they are considering

o And, can positively impact your
rankings on Google or Bing

Here is an example of how you can because thell’ rCvicws may

//sz‘yourp?sz‘ Cusz‘omer's.rewews fo conta il’l certa iIl Searc h terms
help convince future visitors.
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How Your Website Can Help
Familiars Choose You

CREATE FIRST -TIME GUEST
A EDUCATION PAGES

R * Education pages like a Know Before
You Go or FAQ page:

o Keep visitors on your website

+ What are the hours of operation at
Dezerland Park?

Do I need to malke a reservation to
+
come to Dezerland?

longer by having all the info

+ Is there an admission charge?

R E—— theyte looking for on one site

How do I get to Dezerland Park

" Orlando?

+ Are dogs allowed inside?

o Help attract other familiars who

Does everyone need to signa

+ 7
waiver?

might be browsing the web

4 Who can sign for a minoron a
A gy ;e

through the keywords on these

Here is a screen recording of
how Dezerland’s FAQ answers education pagecs
questions + ranks for certain

keywords.

REACH



How Online Listings
Can Help Familiars
Choose You




{C} Add update | ( © Addoffer ) [ [%] Add event |

WiLA Wild Florida Airboats & Gator Park
< Febb,2025

CRE AL

& Florida Residents! & When you book your next Drive-thru Safari Park adventure through the
month of February, you can add an Albino Gator Training Encounter, Capybara Encounter, or African
Crested Porcupine Encounter for HALF-OFF! "

Learn more




How Your Online Listings Can Help
FFamifiars Choose You

RESPONDING TO REVIEWS TIPS

- Respondto every negative review
you may receive.
o In your response,be polite, offer

solutions and provide offline
contact details to discuss the

situation more.

* When responding to positive reviews,
thank the customer and highlight

other activities you think they would

Google Business Profile listing for en jo y durin g t heir next visit.
Kennedy Space Center Visitor Complex.
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How Your Online Listings Can Help
Familiars Choose You

USE CUSTOMER REVIEWS TO
ANSWER FUTURE GUESTS’ QUESTIONS

* |f you get a bad review...
o Can there be messaging added to your website to set
better expectations?
o Can you create social content or write a blog that
maybe provides more transparency and avoids any
future frustrations?

* If you get a great review...
o How can we replicate and celebrate these wins on your
attractions website and social media channels?

REACH



SUPER FANS

These are the people who
are delighted o)
anything you do.

Amplify  their voices!

REACH



How Social Media
Can Help Super Fans
Rave About You







How Social Media Can Help Super Fans
Rave About You

SO\ Tt = K SR :
"!‘“'“‘:: AN L IR AR

AMPLIFY THEIR CONTENT ON
YOUR SOCIAL CHANNELS

* By resharing your Super Fan’s content
on your social channels, you:

o Showcase your brand3’ personality
and relationship with fans
o Highlight the different features or

activities of your attraction that

Q27 O3 V3 N

vizcaya_museum A mother is someone who cares for
you, guides you, and cheers you on — and holds a place

no one else ever could. g u e S t S 10 V e

To all the maternal figures out there, we're wishing you
and yours a very happy Mother’s Day! &/

o Showcase potential future event,
@kamyphotographie g
| group, field trip or wedding
A fan sharing a photo from -
her shoot at Vizcaya opportunities at your venue
Museum and Gardens.
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How Social Media Can Help Super Fans
Rave About You

NEED SOMETHING FROM YOUR

.. SUPER FANS? JUST ASK!
BESY

R aNRY * Think about it this way: are you
afraid to ask your friend for help?

It's the best time of the year, Orlando! The final round of our
annual Best of Orlando® Readers' Choice Poll is now open.
From June 2 through July 14, vote for the best people, places

il * |f there's a local contest that your
The Best of Orlando® Readers' Choice poll asks for your fans can VOte in to help increase

insights in almost 350 categories: Nightlife, Shopping, Local

mammeieenall  2wareness of your business,  just ask!

ballot — if you can't get through the whole thing in one sitting,
no worries. Your votes will be saved and you can log back in to
continue.

* If youte putting on a new event at
Best of Orlando is an annual

people’s choice competition where y our attract iO n, aSk your fO"OWGr'S to

people vote on Orlando’s best he lp sprea d the word!
attractions, restaurants and more.

REACH



How Your Website
Can Help Super Fans
Rave About You




How Your Website Can Help Super Fans

Rave About You

"’m;quF’I mdtt’itf. SHOW OFF YOUR
SUPER FANS REVIEWS

MARTINEZ , ,

» Sharing your followers’ content on
V' your website is a great way to:

cuf.ﬁumun ‘ o Reward your past visitors by
EXPLORERS! @ sharing their content

Don't believe them? See our fan photos
yourself!

o Build and strengthen your online

community
We have a section on Wild . ;
@)
Florida’s website that highlights GIV C fu ture fa L oL ld ¢a O f w h at
some of the many visitors who they can experience

explore their wild side.

REACH



ow Your Website Can Help Super Fans
ave About You

CREATE EXCLUSIVE ONLINE CONTENT
FOR YOUR SUPER FANS

» Create a dedicated page for your Super Fans with content
or info they'd love to see:
o 1.e. Future events or opportunities just for them to enjoy

* Is there a fan favorite animal or employee at your
attraction? Feature those animmals or people with a special
message just for your Super Fans

* Create online games through website widgets that test
their knowledge of your attraction

REACH



How Online Listings
Can Help Super Fans
Rave about you




How Online Listings Can Help Super Fans
Rave About You

MAKE RAVING ABOUT YOU EASY

* Include links to your review sites in post -experience emails

or SMS texts:
o The easier you make 1t for them to leave a review, the

more likely they are to do so.

* If possible, include an evergreen offer that encourages
them to experience something different when they return

* Or,1f you have an event in the future, include a Save the
Date’mnvite
o That way,theyte already thinking about their next visit!

REACH



How Online Listings Can Help Super Fans
Rave About You

MAKE RAVING ABOUT YOU EASY CONT.

* Place QR codes for your preferred review sites around high =
traffic areas like gift shops, dining halls or exits

« Encourage Super Fans to include their photos from their
visit so Strangers and Familiars can get an idea of the real

fun they can have when they visit
o This 1s also a great opportunity to ask them for
permission to use their content on your social channels

or in future marketing materials.

REACH



How To Apply What You've Learned

* |dentify the strategies that will have the biggest impact
on your business and start with those

* Only use the tips and tactics mentioned today that make

sense for you, yourteam and attraction

* Technology, algorithms and social media trends are
constantly changing,so what we talked about today may
change

o Sign up for platform-specific emails or newsletters so
you can follow when and what these updates are

REACH
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" QUESTIONS?

EMAIL ME AT
MEGAN@ITSJUSTREACH.COM

REACH]






	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48

