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Why Social Media?

Social media makes you a part of the conversation. 

Think of it as an enormous cocktail party. Mix and 

mingle and meet people you'd never encounter in 

your daily life. Begin conversations that will build 

your audience and lead to invaluable connections.

No other medium provides the degree of 

connection possible with social media.

Social media helps you introduce your most 

important commodity—YOU. It can’t be repeated 

too much: You’re not selling a book; you’re selling 

YOURSELF. This is the key that keeps readers 

coming back time after time.



THE 80/20 FORMULA

The "secret sauce" that makes a social media campaign great is tailoring your 

content to be approximately 80 percent with others about mutual interests, and 20 

percent talking about yourself. No one at the virtual cocktail party wants to hang 

out with someone who is just there to push a product or talk about themselves the 

entire time.

However, if you make friends, share your expertise, and boost others, you can be 

the most popular author at the party. Then when you have news or promotions to 

share, your new friends will be inclined to help you spread the word.



Facebook

Facebook is your community-building platform. Share content 

from your other platforms onto Facebook. Use it to entice readers 

to join your private Facebook group where you can host 

giveaways, conduct private readings, share upcoming news about 

your book and offer exclusive content.



A Facebook Likes campaign is an advertisement campaign aimed at 

increasing the amount of ‘likes’ for your Facebook page. The campaign 

can be specifically targeted to different groups that would enjoy your 

content. These groups can be selected based on:

 location,

 age,

 gender,

 mutual interests,

 relationship status,

 purchase behaviors,

 education level, and more.



Facebook Likes Campaigns can even narrowly target a user’s 

behavioral habits, including whether they prefer using a mobile 

device over a computer. These specific targets can help select the 

person most interested in liking your content. 

This type of campaign is important for starting your page 

following, it helps build the right audience. This includes users 

who are most likely to interact with your page content, 

including click-throughs and book purchases. 



Generic Facebook ad campaigns function differently 

than a likes campaigns because they have a call-to-action 

outside of Facebook. These advertisements lead targeted 

users to become potential readers and book buyers.

Generic ad campaigns function similarly to a likes 

campaign, including:

• How users are targeted

• Demographics and behaviors

• Targeting readers interested in your book

*Pro tip: Be sure your retail site pages have enough 

reviews before starting an ad campaign.



Instagram Instagram is the hub for pop culture. To 

win on Instagram, create compelling 

colorful organic content and add a 

boosting strategy for more interaction.

The best way to grow on Instagram is 

through Instagram reels. If you are on 

TikTok, repurpose that content, which 

helps provide plenty of content for 

Instagram reels.

*Pro tip: Be careful about the music you 

use going from one platform to another.



Instagram Campaigns

Instagram functions differently than Facebook despite being 

owned by the same company.Instagram has a slightly 

younger demographic, and it needs to be used differently. 

On Instagram, the image or graphic of the post is the main 

attraction, rather than the text or caption.

Instagram can promote your book to new audiences. This can 

be through searchable hashtags and keywords, or through an 

“explore page” where content is targeted to users based on 

their previous engagement with similar posts.



Instagram relies on searchable hashtags and 

keywords, though it also includes a boost option to 

target users who would be interested in your page 

and content.

Instagram uses the same targeting tools as 

Facebook, which can pinpoint the perfect person 

to follow your account, or to engage with a call-to-

action from the main Instagram page, including 

clicking a link to buy your book.



#Twitter

Twitter the place to start conversations and engage with 

high-profile accounts.Since it's an open-source platform 

and publicly visible,every comment and reply acts as its 

own post. Commenting on trending topics with relevant 

themes from your book is an ideal way of using Twitter.



Twitter

Twitter functions similarly to other social platforms, with some 

specific differences, including:

• Text is limited to 280 characters

• Photos and video are not the main feature

• It allows clickable links

• Twitter Spaces audio gatherings

• The ability to curate who to follow and who follows you

• Your visibility relies on followers

• Promotional campaigns are available

Twitter has a global audience that ranges in age, with a target 

audience between 25 and 50. It's possible to curate your Twitter 

experience by choosing who to engage with based on their 

professions, interests and values.



Twitter followers can be gained by using trackable hashtags and 

keywords, as well as promotional campaigns. These campaigns 

include a “follower” campaign, which functions similar to a 

Facebook “like” campaign and has the goal of building a public 

profile and targeting users.



TikTok

TikTok is on its way to becoming the major player in the social media world. In 2021, it 

surpassed Google in total traffic. As the platform matures it will become more common for 

adults 30+ to start using the platform daily.



TikTok

TikTok is a short-form video-sharing social media app that 

allows users to create and share videos of up to 10-minutes on 

any topic. Content discovery is central to the app and the For You 

Page delivers a bottomless stream of videos curated for you by 

the TikTok algorithm, although you can follow your favorite 

creators. Hashtags allow you to discover new content of your 

choice based on TikTok’s algorithm.

Unique features of TikTok include:

• An extensive library of filters and music

• The ability to create and edit videos within the app

• Stiches and Duets, which allow you to sample another creator’s 

video and add to it.



TikTok is one of the largest social platforms and is 

constantly growing with a majority audience of Gen Z 

aged between 18-25, and a secondary audience of 

Millennials. By understanding TikTok’s audience, it is 

easy to promote and boost videos within the app that 

specifically target these demographics.



BOOK GIVEAWAYS

Giveaways are a great way to promote your book and excite 

and engage new readers.

Giveaways can be created in multiple ways and promoted on 

many platforms, including:

• Partnering with products or vendors

• Offering a single book to promote exclusivity

• Offering dozens of books to reach as many readers as 

possible

• Requiring readers to “like” your Facebook page, follow 

your account on Twitter or Instagram, or share your book 

advertisement.



HASHTAGS

A hashtag is a word or phrase preceded by the # symbol that can 

contain letters and numbers but no additional symbols. On social 

media, hashtags indicate that a piece of content relates to a 

specific topic or category. Hashtags help potential new readers 

discover you through platform search engines.

Including hashtags in posts means taking part in an 

ongoing conversation, or you can start your own conversation. This 

can lead to greater engagement through likes, shares, comments, 

and new followers.

A few popular hashtags include:

#TBT (throwback Thursday), #PhotoOfTheDay, #TravelTuesday, 

#instagood, #MondayMotivation, #FridayFeeling



@TAGS

A tag is a social media handle designated by the @ symbol. 

A tagged post calls the attention of a user by including their 

social media handle in the copy. 

Tagging is a useful way to grab the attention of a specific 

user with a post. Tags differ from hashtags as they are only 

used to alert the individual or brand that is being tagged.



INFLUENCERS

Influencers are individuals who have built a 

reputation for their knowledge and expertise on a 

specific topic on social media. They regularly post 

on their social media channels and inspire 

followings of enthusiastic, engaged people who 

pay close attention to their content. 

Influencers can create trends and encourage their 

followers to buy products they promote, attend 

events they recommend, inspire charitable giving 

and in extreme cases, promote social movements. 

They can be a tremendous asset for you and your 

book.
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