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Training course: Digital Skills to Create Local History
Module 4: Visit to Local Media
Unit 2: The power of our voices

	Activity A
	Having a voice

	Setting
	Classroom

	Rationale
	In previous modules we have learnt the importance of communication and the impact of mass media. Leaners have also already acquired information about setting and developing stories and how to approach and communicate with local community members thanks to the lectures, discussions, visit to the radio station and talk with the journalist developed in previous lesson; and now, in order to reinforce that knowledge, we will be implementing some active learning activities.

	Learning outcomes
	· To learn specifically about TV and radio as a communication tool and its characteristics.
· To learn about types of shows, 
· To learn about communication styles 
· To learn about professional profiles
· To develop a show

	Training method applied
	· Learning by doing
· Active listening 

	Resources 
	http://www.bbc.co.uk/worldservice/arts/features/howtowrite/radio.shtml
https://www.schoolradio.com/resources
https://www.schoolradio.com/resources/2
https://www.lessonplanet.com/lesson-plans/radio
http://mediasmarts.ca/lessonplan/news-journalism-radio-news-lesson

	Equipment
	Paper and pens
Flipchart or board
Computer
Headphones

	Timing/Duration
	Min :  90 min.

	
	Max : 110 min.

	Number of participants
	5 to 20

	Comments & Tips
	Trainer: Students will create different radio programmes. The facilitator should move between the groups and help learners develop their segments. If they are stuck, you can find an online radio programme and have them listen (with headphones in order to not bother the rest of the groups) to some shows in order to help them decide or develop their segments. 
When the different groups are presenting their segments, ask the other groups to close their eyes so that they can really put themselves on the role of radio listeners.


	Summary of the activity
	This activity will give participants the opportunity to improve their communication skills and to learn by experiencing.  It will be a practical workshop in which all participants will acquire the necessary competencies and skills to develop their own programmes (interview show, music show, news show…).   






Module 4: Visit to Local Media
Unit 2: The power of our voices
Activity A - Description

Notes for trainers:

The activity will involve creating radio shows, interviews and different segments. 

Divide the group on two or three groups depending on the number of learners, so that each group is made up of 3 to 5 participants.

Ask each group to create a segment for a radio show or assign a show to each group (for example, one group can create a “morning show”, another can create and “interview segment”, other groups can create a “sport talk show”…). Make sure each group create a different type of programme and make sure each person is assigned a role. 

Everyone in the group must participate in the development of the show. Also, remind learners they should decide on the type of communication they want to use as well as sound effects, adverts, music or other props. They can use the computer or mobile phone to find sounds and music.

Afterwards, ask each group to present their segments to the rest of the groups. All members of the groups should participate. 

After each segment, ask students to reflect on the questions stated in the handout and discuss it.


Module 4: Visit to Local Media
Unit 2: The power of our voices
Activity A - Handout

Having a voice
After listening to the shows, please answer the following questions:

· Which type of radio show is it?



· Which type of communication did they use?





· Which roles did you identify?
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· Which techniques did they use?








· Who was their main target group?
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