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Training course: Digital Skills to Create Local History
Module 4: Visit to Local Media
Unit 1: A world of media

	Activity A
	Introduction to mass media

	Setting
	Classroom

	Rationale
	Communication is fluid and constantly-changing and new technologies have a lot to do with them, influencing communication constantly. 
For this reason, it is necessary to focus on the development of communication abilities, which will offer learners the opportunity to increase their employability and enhance their active citizenship and engagement in political and civil society. 
A key part of communication is the media, which is present worldwide and uses all formats and platforms available. In today’s world, media becomes as essential as our daily needs and plays an outstanding role in informing citizens, shaping opinions, protecting public interest against malpractice and creating public awareness.


	Learning outcomes
	· Enhanced knowledge about media and characteristics.
· Improved awareness of the power of local media and its impact on society. 
· Improvement of self-esteem and confidence.


	Training method applied

	· Presentation 
· Active listening
· Activity & Discussion

	Resources 
	PPT1 & activity handout

Definition of “media”: http://www.businessdictionary.com/definition/media.html
Information on mass media:
https://en.wikipedia.org/wiki/Mass_media  
Target audience:
http://www.audiencedialogue.net/pmlr2-3.html

	Equipment
	Paper and pens. 
Flipchart or board 
Computer and projector
Handouts

	Timing/Duration
	Min : 30 min.

	
	[bookmark: _GoBack]Max : 40 min.

	Number of participants
	5 to 20


	Comments & Tips
	Trainer: To facilitate and to promote an active participation of the whole group, you can encourage participants to talk about their likes and dislikes regarding media and the different programmes. However, it is very important to always respect the boundaries of the participants and do not press them. 
Trainers should minimise conflicts so that participants adopt a receptive and amenable attitude. It is important to create a safe atmosphere and avoid heavy critics, remarks, or jokes directed to other participants.

	Summary of the activity
	During this activity, learners will benefit from the opportunity of learning about mass media and reflect on the power of mass communication as a social and cultural tool. 






Module 4: Visit to Local Media
Unit 1: A world of media
Activity A 


Introduction to mass media
Media communication tools have profoundly changed our lives and how we interact with one another and the world around us. Reflex on the following issues:


1. What is the most unconventional channel to disseminate information? State the most unusual example of a media environment or message you have encountered. 






2. Reflect on which type of media do you use daily, when and how.

–


–


– 
 







3. Please list three strengths and three limitations of the following main media:
	RADIO

	Strengths

	1
	


	2
	


	3
	


	Limitations

	1
	



	2
	


	3
	



	
TELEVISION

	Strengths

	1
	


	2
	



	3
	



	Limitations

	1
	



	2
	



	3
	



	
PRINT MEDIA: Newspapers

	Strengths

	1
	



	2
	



	3
	



	Limitations

	1
	



	2
	



	3
	







4. Target audiences.  Please match the target audiences with each medium.

People of all ages and sex



People located in specific places of residence
RADIO



Children


Illiterate people


NEWSPAPERS
TV
People with certain hobbies 

People from specific political views
People with a specific ideology 

People with certain jobs











People depending on their education level





Other:
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