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Module 1: Introduction to Storytelling
Unit 4: HOW TO TELL STORIES?

Timing: 105 minutes Learning objectives

/-ﬂ-.t_the end of this unit: \

- Participants will understand that
storytelling can include different
techniques;

- They will become familiar with
digital storytelling;

-  They will be projected into the type
of (digital) stories they will have to

\ create for the project.

Learning content

4 N

List all topics covered in the unit:

- Introduction to digital storytelling and its
benefits;

- What a storyboard is and how to make one.

. /

Inputs and learning activities

List all activities in the logical sequence they should
be followed*

Watching digital stories and
discussion on the benefits of
digital storytelling;
- What is storyboard and how can
\ you make one?
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*Each module should start with overview ppt giving the big picture of the content, so the first
learning activity will be the ppt itself.

Inputs

Digital storytelling is storytelling using multimedia tools and digital technology.

New digital technologies have not replaced the power of one person telling a story:
they have “simply” modified the modes and provided many new possibilities of
building narratives and telling stories.

Nowadays, on the Internet, users are also the co-creators of information they can
read and criticize, post and share. This opens different more fragmented forms of
storytelling that are open to collaboration.

We can define digital storytelling as an integrated application of multiple media and
software that utilizes the art of storytelling and techniques of digital tools with new
methods, contributing to helping learners become involved in the learning situation.
Digital storytelling is a branch of storytelling that uses digital media to tell a story: the
stories are expressed through art, oral history, creative writing, speaking,
photographs, music, news clippings, digital video, the Web, graphic design, sound
engineering, or animation. And this is precisely the advantage of digital storytelling:
the possibility of being able to build our own story through different media, which can
surely make it more captivating for our listeners. The use of multimedia in digital
storytelling encourages participants to communicate meaning on multiple levels, for
example sound, point, emotional content, tension and story arc. It allows them to take
fresh perspective on their story.

Learning activity A

Title
Watching digital storytelling
Type
Self-learning: link, literature reference, self-reflection.
Goal Participants discover and become familiar with digital storytelling and

its benefits.

Description | The facilitator presents three examples of digital storytelling:

Example (1): Postman David
www.youtube.com/watch2v=n0béeClp-mg/

Example (2): EVS Bruno
www.youtube.com/watchev=liUcLcualac&index=22&t=59s&list=PL-7v
OPrirbROtLe M7 pEtWAL75LYIHKSOLI/
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http://www.youtube.com/watch?v=n0b6eCIp-mg/
http://www.youtube.com/watch?v=liUcLcuaLac&index=22&t=59s&list=PL-%207voPrjrbROtLeM7pEtW4L75LYIHKsOLI/
http://www.youtube.com/watch?v=liUcLcuaLac&index=22&t=59s&list=PL-%207voPrjrbROtLeM7pEtW4L75LYIHKsOLI/

Additional
information
for trainers,
if used for
face to
face
session
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http://www.youtube.com/watch?v=kt1zmBK5pI4/
http://www.theworldcafe.com/key-concepts-resources/world-cafe-method/
http://www.theworldcafe.com/key-concepts-resources/world-cafe-method/
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The second narration style is the reporter. A person is introduced with
his or her name and asks questions or makes comments. When
choosing this option, it is important for the reporter to be prepared to
react to sudden

changes.

The third narration option is what is referred to as Stop motion-a
fechnique used in animation, allowing the creation of moving objects
from static objects. The process of stop motion involves using
photography, taking photos of the objects or characters of the scene
and moving the object between all the frames. When all the frames
are played rapidly in succession, the illusion of movement is created.
A lot of stop motion animations are done with puppets since they can
be moved and repositioned easily, but many different and various
fechniques can be used.

This technique is becoming a real frend in the advertising field. Many
brands use this mechanism in their advertisements. The animation
usually gives fresh and friendly identity to the producer.

Inputs

If technology has not replaced the power of one person telling a story, that means
that also digital storytelling always begins with a story: anybody with a computer and
a story to tell can create a short video that can be produced on the web, on a CD or a
DVD.

In order to develop a good video idea, it is most important to create a (good) story,
according to which you plan the video or photo footage. In a second step, the director
of the story might add some audio elements — music and sound effects — titles and
transitions.

For people who would like to begin making digital stories, it is advisable to follow the
following 8 steps:

Step 1: Start with an idea

Step 2: Research/ Explore/ Learn

Step 3: Write the script

When preparing a script, it is recommended to have the viewer in your mind — e. g. to
have a specialist explaining a certain matter might be very dull to watch, so it is better
to think of something more interesting or exciting to watch. In addition, considering
that each second of the video must have a picture might help.

Step 4: Storyboard / Plan

When you have completed the script, move to the storyboard. A storyboard is a
document used during a digital storytelling pre-production.

Actually, before shooting it's best to have an exact plan of what needs to be shot ,
when to do it and who to involve. The more accurately we plan, the less time we lose
throughout the process.
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Step 5: Gather and create images/ audio and video

Step 6: Put it all together / Build your digital story

Step 7: Share your story

Step 8: Receive feedback on the script

For digital story to be catchy and interesting for the viewer, it is recommended to
make it short (no more than two to three minutes), and the more creative it gets the
better possibility it has, to attract the attention of the viewer. Compared to a movie, a
digital story is like a postcard.

For more information, the facilitator can consult the PPP presentation "Telling digital

stories", which is an integral part of Unit 4. The presentation provides bibliographical
references and/or resources that can be consulted online.

Learning activity B

Title

Type

Goal

Description
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Additional
information
for trainers,
if used for
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face
session
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https://www.wikihow.com/Create-a-Storyboard
https://www.wikihow.com/Create-a-Storyboard
https://docs.wixstatic.com/ugd/1eda8b_37267445e22243808dc60e5b0734ab2b.pdf
https://docs.wixstatic.com/ugd/1eda8b_37267445e22243808dc60e5b0734ab2b.pdf

Co-funded by the action n. 2018-1-UK01-KA204-048000
- Erasmus+ Programme

of the European Union



