Nsite Al Search Accelerator Simple Overview
Audit. Amplify. Optimize. Measure.

The Nsite Al Search Accelerator is a complete search visibility system designed to help businesses
understand how they are currently appearing in traditional and Al-powered search, expand their digital
footprint, strengthen their authority, and improve their opportunities to be found, cited, and
recommended.

Rather than treating SEO, Al search, content distribution, AEO, and GEO as separate strategies, Nsite
brings them together into one coordinated system.

1. DISCOVER

Free Al Search Visibility Snapshot
What It Is

The Free Al Search Visibility Snapshot is the entry point into the Nsite Al Search Accelerator.

It provides a high-level look at how visible a business currently is within Al-powered search and helps
identify whether Al platforms are finding and recommending the business — or its competitors.

What It Helps ldentify
The Snapshot can reveal:

e Whether the business has meaningful Al search visibility

e Whether competitors are appearing more frequently

e Potentialvisibility gaps

e Earlyindicators of how Al platforms understand the business
e Whether a deeper Al Search Visibility Audit is warranted

Why a Client Needs It
Most businesses have no idea how they appear in Al-powered search.

They may rank well in Google and still be largely invisible when prospective customers ask ChatGPT,
Gemini, Perplexity, Claude, or other Al platforms for recommendations.

The Snapshot gives the business an initial baseline without requiring a large commitment.
Primary Goal

Create awareness.

The Snapshot answers:

“Is Al finding my business at all?”



2. AUDIT

Nsite Al Search Visibility Audit
What It s

The Nsite Al Search Visibility Audit is a comprehensive diagnostic analysis of a company’s visibility
across Al-powered search environments.

It goes beyond traditional SEO rankings and examines how frequently and effectively the business
appears when potential customers use conversational and Al-assisted search.

What Is Included
Depending on the audit scope, analysis may include:

e Al search visibility

e Brand mentions

e Competitive visibility

e Share of voice

e Buyer-intent questions

e Al citations and references

e Sentiment

e Competitive positioning

e Contentgaps

e Visibility across stages of the buying journey
e Opportunities forimprovement
e Prioritized recommendations

Platforms analyzed may include:

e ChatGPT
e Google Al
e Gemini

e Perplexity
e Claude

e Other emerging Al search environments
Why a Client Needs It
You cannot improve what you have not measured.

Traditional SEO reports do not necessarily tell a company whether Al is citing, mentioning, understanding,
or recommending the business.

The Audit establishes a measurable baseline and shows Nsite where the greatest opportunities exist
before implementing the broader strategy.



Primary Goal
Diagnose.
The Audit answers:

“Where are we visible, where are we missing, and why?”

3. AMPLIFY

Nsite Multicasting
What It Is

Nsite Multicasting is the amplification component of the Nsite Al Search Accelerator.

Multicasting expands a company’s digital footprint by distributing professionally created content across
multiple online channels and content formats.

The objective is to create more opportunities for search engines and Al systems to encounter,
understand, associate, and validate information about the business.

What It Does

Multicasting helps build a broader ecosystem of searchable and discoverable content around the
business.

Depending on the campaign, this can include distribution across multiple digital publishing channels
and content formats.

The strategy helps create:

e Greater brand exposure

e More searchable content

e More brand mentions

e Broader digital footprint

e Additional authority signals

e Greater topic association

e More opportunities for discovery

e More potential sources that search engines and Al systems can encounter

Why a Client Needs It
Al-powered search does not rely exclusively on a company’s website.
Al systems can draw information from a wide range of sources across the web.

A company that has only a website but very little presence elsewhere may provide fewer external signals
for search and Al systems to discover and evaluate.

Multicasting helps expand that presence.



How It Supports AEO and GEO
Multicasting is not itself the entirety of AEO or GEO.

Instead, itis an amplification strategy that supports both by increasing the amount and distribution of
relevant information available about the company.

It complements the optimization work performed during the next phase.
Primary Goal

Expand the footprint.

Multicasting answers:

“How do we give search engines and Al more high-quality signals and content to discover?”

4. OPTIMIZE

Nsite Al Search Optimization
SEO + AEO + GEO
What It Is

Nsite Al Search Optimization strengthens the company’s owned digital assets and overall search
presence for both traditional search engines and modern Al-powered search.

This phase integrates:

SEO — Search Engine Optimization
AEO — Answer Engine Optimization
GEO — Generative Engine Optimization

Rather than treating them as separate add-ons, they work together as one modern search strategy.
Traditional SEO

SEO improves the company’s ability to rank and perform within traditional search engines such as
Google and Bing.

It can include:

e Technical SEO

e On-page optimization

e Keyword strategy

e Content optimization

e Website authority

e Search visibility

e Local SEO where applicable



Answer Engine Optimization — AEO

AEO improves the ability of search and Al platforms to understand the company’s information and
potentially use it when answering user questions.

It caninclude:

e Answer-focused content

e Al-readable content structure

e Semantic optimization

e Entity optimization

e Structured data and schema

e Content aligned with real customer questions
e C(Clearservice and company information

Generative Engine Optimization — GEO

GEO focuses on improving how effectively generative Al systems can discover, understand, interpret,
and potentially reference the business.

It caninclude:

e Entity and semantic optimization

e (Generative search content strategy
e Al citation readiness

e Recommendation readiness

e Authority signals

e Brandsignals

e Al crawler accessibility

e Content gap research

e Structured data

e Relevant supporting content

Al Platforms

Optimization is designed to strengthen visibility opportunities across environments such as:

e ChatGPT

e Google Search
e Google Al

e Gemini

e Perplexity

e C(Claude

e Other Al-assisted search experiences
Why a Client Needs It

Multicasting increases the amount of information available about the company.



Optimization makes sure the company’s core digital presence is strong, understandable, authoritative,
technically accessible, and aligned with the questions customers are asking.

In simple terms:
Multicasting gets the message out.

Al Search Optimization makes the message stronger, clearer, and easier for search engines and Al
to understand and use.

Primary Goal
Strengthen authority and relevance.
Optimization answers:

“Now that Al can find us, how do we make what it finds as strong, clear, trustworthy, and useful as
possible?”

5. MEASURE

Ongoing Al Search Visibility Monitoring
What It Is

Al search visibility is not static.

Search platforms, Al models, competitors, content sources, and buyer behavior continually change.

Ongoing measurement allows Nsite and the client to track how visibility changes after amplification and
optimization work begins.

What Can Be Measured
Depending on the monitoring program, Nsite can track:

e Alvisibility changes

e Competitive share of voice

e Brand mentions

e (Citation trends

e Recommendation visibility

e Buyer-question performance

e Competitor movement

e New content opportunities

e Search visibility improvements
e Emerging visibility gaps

Why a Client Needs It

A single audit tells us where the company is today.



Ongoing measurement tells us whether the strategy is working.
It also allows the strategy to evolve as Al search changes.
Primary Goal

Improve continuously.

Measurement answers:

“Are we becoming more visible, and what should we do next?”

The Nsite Al Search Accelerator Cycle
AUDIT

Understand where the business stands.

v

AMPLIFY

Expand the company’s digital footprint.

v

OPTIMIZE
Strengthen SEO, AEO, GEO, authority, and discoverability.

v

MEASURE

Track improvement and uncover the next opportunities.

v

REPEAT

Use the new data to continually refine the strategy.

Why the Complete System Matters

Each component serves a different purpose.
The Audit without implementation identifies the problem but does not solve it.

Multicasting without an Audit increases visibility but may not focus on the company’s most important
gaps.



Optimization without amplification can strengthen the website while leaving the company’s broader
digital footprint limited.

Amplification without optimization can distribute content while leaving weaknesses in the company’s
core website, authority, entity clarity, or technical foundation.

The Nsite Al Search Accelerator combines all of these strategies into one coordinated system.
Audit.

Find the gaps.

Amplify.

Expand the footprint.

Optimize.

Strengthen the signals.

Measure.

Track what is changing.

The ultimate objective:

Help the business become easier to find, understand, trust, cite, and recommend wherever
customers search.
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