
Visibility, Revenue, and Engagement

Transforming Oil & Lube



Why Trust Us
35+ years of expertise in the oil & lube industry

One-Stop Marketing Solution

Seamless integration with your POS system

Leading Tech: AI-Powered Marketing Platform



Overview of Services

Paid Social
Media Marketing

Google 
Paid Search

Email/Text 
Marketing

Premium 
Websites

Mailing
Program

Reputation 
Management

Search Engine 
Optimization

Oil & Lube
Insights



Industry Trends
The marketing landscape is changing at a rapid pace. 

AI is being integrated in search algorithms and platforms.

Digital advertising is expected to account for nearly 77% of 
total ad spending by 2025.

According to a McKinsey report from 2024, marketing 
saw the biggest increase in generative AI adoption from 
2023, with adoption more than doubling.



Premium, High-
Converting Websites

Google optimized for top 
search ranking

Booking integration to 
drive revenue

Abandoned cart reminders 
to capture every lead

ADA & cookie compliant for 
enhanced accessibility & legal 
protection



held at least one 
AI conversation 
in the past year

88%
of people

report a positive 
experience using 
AI bots

80%
of consumers

are completed 
successfully 
without a human

70%
AI conversations

AI – Chat Digital 
Assistant



AI – Chat Digital 
Assistant

I’m missing messages – quick response 

I feel I’m wasting marketing spend

I need to reduce operating expense – 
66% reduction

It is difficult to manage the growing 
# of communication channels



Reputation
Management

Ensure consistent, accurate 
online listings

Proactively manage and respond 
to reviews

AI-powered social media 
scheduler



Text & Email 
Customer 
Communication

Effortless Automation

POS Integrated

Highly Targeted

Proven Engagement - Over 90% open rates with 
FlexText and strong email performance.



*with paid ads only

*with paid ads only

*with paid ads only

Sms, email and mail offerings

Stay Connected 
Through Integrations 



Google Overview

Targeted Paid Search Campaigns

Landing Pages Designed to Convert

Maximize ROI with Optimized Keywords

Search…



Google 
AdWords



Data-Exchange

Google Campaigns 
– Intent & Display - 
OTU Flow



Target ideal customer profile

Increase conversions & reduce ad cost

Retarget high-intent visitors 
who didn’t convert 

Social Media 
Overview



Data-Exchange

Meta Campaigns – 
(Instagram & 
Facebook) 



A B C

Leverage Smart Traffic 
For Digital Optimization



SEO & AIO Overview
Boost your local search visibility

Content that drives traffic 
and converts

Ongoing SEO & AIO effort to 
maintain and improve rankings



Organic SEOLocal SEO



AI Optimization
62% of people now use tools like ChatGPT or 
Google Gemini for product and service searches

Gen Z (51%) and Millennials (45%) are leading the 
shift to AI-based search

58% have replaced traditional search engines with 
generative AI for recommendations



Automated Service Reminders 
for Existing Customers

Boost Conversions with 
Personalized Mailings

Targeted Outreach to 
New Residents

Mailing Program



Dashboard



Expert guidance

White Glove 
Customer Service

Above and beyond

Fast, responsive service



Timeline & Expectations
Every campaign is unique, but here’s a general overview 
of what to expect in the first few weeks:

Week 1: Kickoff

1. Contract is signed, billing begins

2. You’ll receive a “Next Steps” email 
from Sales

3. Your Project Coordinator is 
introduced

4. SEO Analyst will reach out to schedule 
an onboarding call (if SEO is included)

Week 2: Setup

1. You provide all required access and 
materials 

2. First drafts of your website and ad 
campaigns are shared for feedback

Week 3: Website & Google Ads Launch

Website and Google Ads campaigns go 
live (Meta launches later)



Timeline & Expectations
Every campaign is unique, but here’s a general overview 
of what to expect in the first few weeks:

Week 4: Optimization Begins

1. Google Ads enter the learning phase

2. Strategy team collects data and 
begins early optimizations

3. Note: Results should not be measured 
until 30+ days post-launch

Week 5: Meta Launch

1. Meta (Facebook/Instagram) 
campaigns go live

2. These campaigns retarget users who 
interacted with your Google 
campaigns

3. Your Account Manager is introduced

Week 6: Dashboard Review

Your Account Manager will reach out to 
schedule your first dashboard review call

1. Monthly email updates from your Account Manager

2. Optional monthly video calls for SEO performance reviews (if applicable)

3. Ongoing support for edits, optimizations, and reporting
Ongoing
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