
COOK UP A
SIZZLING
PROFILE
Essential tips to enhance your
profile and effectively engage
potential donors



What do you want people to feel when they view your profile?
What do you want the main call to action to be?

Do you have several photos, graphics, videos, or testimonials
available?

What do your donors need to know about your organization?

GATHER YOUR INGREDIENTS

Define Your Goals

Gather Your Assets

What is Your Giving Day Story?



About Us

What We Will Do with the Money

Testimonials

Event Goal

Donation Levels

Multimedia

Volunteer Opportunities

Matching Funds

TIME TO LOG IN!



This is your chance to introduce your
organization to potential donors!

Be concise - highlight your impact, history,
and goals in a few short paragraphs
Break it down - separate key points into
individual paragraphs such as who you are,
who you help, and why your work is
important
Engage emotionally - use language that
emotionally connects with readers to draw
them in

ABOUT US



WHAT WE WILL
DO WITH THE
MONEY

This section provides transparaency and
trust-building with donors!

Be specific - exactly how the donations
will be used
Highlight impact - what are the real
results of donations?
Use storytelling - share brief scenarios or
examples to engage donors



Highlight heartfelt stories that
showcase the impact of your
organization’s work

Include diverse voices

Testimonials from past donors, beneficiaries, or
volunteers build credibility and trust. These personal
stories provide social proof that your organization is
making a difference. 

TESTIMONIALS Include testimonials from various
stakeholders, such as donors,
recipients, and volunteers

Share details about the testimonial
giver, such as their role, duration of
involvement, and demographic
information

Personalize

Emotional Connection



A goal can inspire donors to contribute and help
them visualize their impact

Select a reasonable goal - one that is
achievable and reflects your organization’s
needs

If potential donors see that you are approaching
your goal, they may be inspired to give more

Highlight your progress - regularly update your
donors to encourage further donations

EVENT GOAL



MATCHING FUNDS



These provide specific examples of
what donors’ contributions can

achieve!

DONATION LEVELS

Be clear - explain what each donation level
supports in a way that relates to your donors.

Create tiers - develop multiple donation
levels with specific outcomes ($25 provides

books for one child for a year; $125
provides books for one child for 5 years)





Videos and images can make your profile
more engaging!

Tell stories - create a video that tells a
compelling story about your organization
and the people you help.
Use quality content - Upload high-quality
photos and videos that highlight your
impact
Consider perspective - speak directly to
your donors with a video - encourage them
to support you during GWYL

MULTIMEDIA



VOLUNTEER
OPPORTUNITIES

This can attract donors who want to contribute
their time and skills. This approach allows you to
build a community of committed individuals who

are passionate about your cause.

OPTIONAL FEATURE

Provide details - include information on how
interested individuals can sign up and how they
will be contacted
Highlight benefits - explain how volunteers make
a difference and what they will gain from the
experience



Ashley Weets
ashley@kearneyfoundation.org

308-237-3114

THANK YOU!


