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WHY STORYTELLING
MATTERS

Sharing your voice can help:

Raise awareness

Inspire others

Create real change

It’s not just about posting — it’s about connecting
people to the Baltic Sea, to climate topics, and
to each other through emotions, stories, and
meaning.

CCB COURSE - OCB 20251 8  -  2 3  A U G U S T  2 0 2 5



CCB COURSE - OCB 20251 8  -  2 3  A U G U S T  2 0 2 5

RAISE AWARENESS
Stories turn invisible issues visible

The campaign combined citizen
science (coastal litter monitoring)

with public outreach and visual
storytelling. Its annual data and

expeditions along the Latvian
coast helped inform national

policy on marine waste and
coastal planning. It became a
backbone for environmental

legislation and earned
international recognition 

Example: "My Sea" campaign in Latvia
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INSPIRE OTHERS
Authentic youth-led posts can spark action

Lilly Platt, a young
environmentalist from the
Netherlands, went viral by
sharing daily photos of plastic
she collected from parks and
rivers. Her posts have inspired
thousands to join local
cleanups and think critically
about their waste habits

Example: Lilly Platt, “Plastic Pickup”
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CREATE REAL CHANGE
Youth content can reach decision-makers and
communities

In 2024, activists and scientists
planned a 5,500‑km march

around the Baltic Sea. They
documented their journey via
social media reels and posts,

spurring public awareness and
drawing attention from local

municipalities. Their storytelling
helped spark new stakeholders’

engagement and support for
marine restoration 

Example: Baltic “Save the Baltic” Expedition



TWO WAYS TO JOIN THE MEDIA WORK
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TEAM MEDIA PROJECT

DAILY CAMP STORIES
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We invite each team to select 1–2 people to be
their “media voices” during the camp.

 These people will:
Post stories or updates about the day
Share behind-the-scenes moments
Tag the official CCB account and use our
hashtag 

We will repost your stories on the official page —
so the world sees how you work, learn, and have
fun together.

DAILY CAMP
STORIES
(optional but encouraged)



TEAM MEDIA
PROJECT
(mandatory)

Each team will create 1 powerful piece of
content — a reel or post — to present on August
22.

You’ll do this through guided evening sessions:
Daily 45-minute Media Workshops 
Work on: idea, format, visuals, message,
structure, and script
Share your ideas to get feedback and improve

🧭 Between workshops, reach out to experts. 
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CHOOSING YOUR
TOPIC 
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We’ll offer 10 different Baltic Sea themes.

Each team will:

 ✅ Pick 1 topic that feels most important, inspiring,
or meaningful to you
 ✅ Make it the focus of your main content project

💡 Tip: Think about what moves you emotionally or
sparks your curiosity — that’s often the strongest
story.
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EVERYTHING YOU
NEED TO SUCCEED 

Define your goal 
Pick the right format
Plan your story structure 
Create a storyboard to visualize
your idea
Gather content and test it before
publishing

Team Content Compass



EVERYTHING YOU
NEED TO SUCCEED 
SMM Toolbox
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Reels checklist 
Simple post template 
Free apps for video, design, and
captions
Basic tech tips
A list of eco hashtags
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THIS IS JUST
THE BEGINNING! 
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What Awaits You After the Camp: A 6-Month
Journey 

Monthly Zoom Meetups 
Content Lab 
One Baltic Youth Team 

Please note:

You can continue with the same group and
project you start during the camp.
Or you can adjust, expand, or even change your
focus after reflecting on the week’s experiences.



SOCIAL MEDIA
EXAMPLES
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Carousel Post

@save.the.baltic.sea

https://www.instagram.com/p/C3ODYRTudcP/?igsh=MTJ3cG05MnIyd3c2bQ%3D%3D


SOCIAL MEDIA
EXAMPLES
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Carousel Post

@climate.change.communication

https://www.instagram.com/p/C3ODYRTudcP/?igsh=MTJ3cG05MnIyd3c2bQ%3D%3D
https://www.instagram.com/p/DJejD_RIJ4m/?img_index=4


SOCIAL MEDIA
EXAMPLES
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Carousel Post

@seashepherd

https://www.instagram.com/p/C3ODYRTudcP/?igsh=MTJ3cG05MnIyd3c2bQ%3D%3D
https://www.instagram.com/p/DM2Ts4ct3Il/?igsh=MWk4NnJleWNrbW1ueQ%3D%3D&img_index=4


SOCIAL MEDIA
EXAMPLES

CCB COURSE - OCB 20251 8  -  2 3  A U G U S T  2 0 2 5

Reel

@
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https://www.instagram.com/reel/Ct9YkYdIUpf/?igsh=ejVnYzlheHY2N2Rv


SOCIAL MEDIA
EXAMPLES
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Reel
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https://vm.tiktok.com/ZMAdYBPCU/
https://vm.tiktok.com/ZMAdYBPCU/


THANK YOU
MILA KAVALIOVA

mila.kavaliova@gmail.com
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