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haven't evolved Until now.

much since they were

first created. This is your

Sure, you might see a  opportunity to turn a
few with lights, a QR static sign into a

code, maybe a photo lead-generating,
of the agent, orjusta  brand-building,

phone number. But client-converting
the truth is—no one machine.

has truly reimagined

the for sale sign as

part of a strategic
customer journey.
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Think of your for sale sign
not just as a marker—but
as the starting point of a
journey for potential
buyers and neighbors.

CREATE A CUSTOMER
EXPERIENCEAROUND
YOURSIGN
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e AddaQRCode
that linksto a
dynamic
landing page



FIND YOUR IDEAL LOCATION

EXPLORE IDAHO
COMMUNITIES

Discover Boise, whare breathtaling landscapes. rich cutture, and modern
conveniences come tegether. Experience a lively arts scene, deleciable dining
options, ond beautiful cutdoor spoaces that cater 1o every kfestyle, Use our
interoctive mop to explore neighborhoods, schools, and omenities that fit your
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e OFFERA FREEGUIDEOR
INSTANT DOWNLOADTO
CAPTURELEAD
INFORMATION

FREE RELOCATION GUIDE

e RELOCATING TO THE
7o THE Gew sTaTe GREATER IDAHO
: AREA

about living in Idahe and the Treasure Valley.

24
Access The Relocation Guide
Welcom ur website! Textme %
here an SWET YOUF QUesTIons

e Let the page do the follow-up—capture interest
even from those just driving by

Build Curiosity and Convert Attention

Most people who pass a for sale sign won't stop to call the number,
but they will scan a QR code. Especially if they’re curious about the
home or know someone who might be interested.

By offering value beyond the home itself—like a neighborhood
guide, a buyer resource, or a short welcome video—you establish
yourself as an expert and build trust before a conversation even

starts.



WANT TOSEE
THISIN ACTION?

WHICH IS BETTER?

This is your chance to innovate where most agents overlook.


https://www.youtube.com/watch?v=S4xw9iE1njM&ab_channel=LiftoffAgent-RealEstateAgentMarketing
https://www.youtube.com/watch?v=S4xw9iE1njM&ab_channel=LiftoffAgent-RealEstateAgentMarketing
https://www.youtube.com/watch?v=S4xw9iE1njM&ab_channel=LiftoffAgent-RealEstateAgentMarketing

Smart Tips for
Scaling the For
Sale Sign
Journey

Now, you might be thinking:
“This all sounds great, but I don’t want to buy a brand-new open
house or for sale sigh with a custom QR code for every single

property.”
Good news—you don’t have to.

Cost-Effective Ways to
Customize Each Listing

Instead of buying new signs every time, you have two smart options:

) Custom Stickers — Print a small, branded sticker
with a unique QR code for each listing. Just peel
and stick.

» Magnetic Stickers — A reusable and more affordable
option. Easily swap them out for each new listing.



GOLDEN BEACH
AVENTURA
BRIGHTLINE STATION
INNY ISLE BEACH
BALHARBOUR
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MIAMI

NORTH MIAMI

9 MIAMI PEAS
INTL AIRPORT JIAMI £ ENTRAL
BRIGHTLINE STATION
MIAMI

CORAL GABLES

w.jalexandergroup.col slaventura

MIAMI-DADE COUNTY

MIAMI-DADE AREA

Click The Interactive Map To Tour Cities

MMiami Metro i5 a vibrant and diverse region, known for its cultural
richness. tropical climate, and status as a global financial hub. It's a
place where luxury meets ¢ pday living, offering something for

yone, from high-end shopping and dining to more affordable
SubUrDan communities

GET AHEAD WITH PRE-
LAUNCH CONTENT



REAL ESTATE

Keep Your
Lead Tools |
Evergreen K&
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Your digital assets don't g
have to change with every E f.;h
listing: '

e Buyer's Guide -

OLCA MORENO Keep it generic
and helpful
My mission is to provide real, tangible value to everyone who clicks ® Inta ke Form -

the button below. Try me!

Ask timeless
questions like:

1.When are you looking to buy?
(3, 6, or 12 months?)

2.Are you already pre-
approved?

3.Do you have a marketing
budget or price range in
mind?

Also, offer a search function on your website so
visitors can browse other properties—even if the one
that brought them there has already sold.



:Let ertoff Agent Do the
Heavy Lifting

View Our Work
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THAT CONCLUDES OUR
GUIDE - NOW IT’S TIME
TO TAKE ACTION

We hope you found massive value in this guide—and even
more importantly, we hope you're inspired to take massive
action starting today.

You have two paths forward:

> DIYRoute

Build your own website, create your own guides, design
your intake forms, and implement every strategy step by
step on your own. If you're on a tight budget or love hands-
on learning, this is totally possible with dedication and
consistency.

P Partner with Liftoff Agent

Or—you can let us help you fast-track your success.
Schedule a strategy call at LiftoffAgent.com and well build
everything out for you:

e Your website

Your digital guides

Intake forms

Video strategy

Automated lead capture
And much more


https://www.liftoffagent.com/
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LOGIN { Setup a Chat - Meet Us!

Start Building Online Authority Today.

Real estate agents and teams: StartUp, RampUp or ScaleUp your business to
build your brand and establish local authority through the use of website, lead
pages, social media and YouTube channel. Let's grow to the next level together!

Setup a Chat - Meet Us! View Websites

We Target Your Audience Better

“What's My Home Worth” and “Search for Homes” just don’t cut it anymore.

Database of New Homes Builds

Out-of-State Relocation m—)

Moving To Bigger House
Downsizing / Retirement

a Buyer

Seamlessly Sell & Buy Guide
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industry. it vt #1 Florida Relocatian Content L Founders of Channel Junkies |
Jeb Smith Beth Schadler - Living in Dallas Texas
Orange County Real Estate Living in Asheville ﬂ ¥V Passive Prospecting
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High Value Content

Guides, Maps, FAQs, Downloads. All
done for you.
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Need Help?

+(510) 662-6323

S

@ sales@liftoffagent.com

www.liftoffagent.com

Done-For-You Solution

We take on all aspects of marketing to
your target audience.

Branding

Social Media Posting
Listing Marketing 2
Website

Landing Pages
Database Systems
Video Editing

Shorts Editing

Video Scripting
Video Distributions
Content Creation
Lead Flow

CRM Connections
Paid Advertising
SEO Strategy

Video, Video, Video!
We Edit , We Script , We SEO , We Distribute & We Market.


tel:510-662-6323
mailto:sales@liftoffagent.com
http://www.liftoffagent.com/
https://calendly.com/normankinsey/referral-strategy-meeting?back=1&month=2025-06

