
Brazil's 
leading 
women's 
magazine...

... And the only 
weekly one!





Although ELA was born in Rio de Janeiro, it is a citizen of the world.

Look

at

ela

ull of glamor since its creation in 1964, ELA was the first women's 
section in a Brazilian newspaper. Almost 60 years later, the 
magazine leads the women's publishing market throughout South 
America and is also the only weekly focused on beauty, fashion and 
lifestyle.

In 59 years of existence, ELA has evolved along with its readers. Thus, it changed from 

being just a section in the physical newspaper, O GLOBO, to becoming the women's 

publication/magazine with the greatest circulation in the São Paulo market. It also has a 

website focused on fashion, beauty and well-being and is a platform for events and 

discussions aiming to reflect the aspirations of contemporary women.

F



ELA anticipates trends in fashion, beauty and decoration;

ELA values well-being, gastronomy and tourism;

ELA highlights significant interviews and profiles of personalities;

ELA discusses the diversity, concerns and challenges of contemporary women;

ELA translates Rio de Janeiro's informality and elegance to the whole country.

Who 
ela
is



ELA translates Brazilian diversity 
and provokes discussions between 
different generations and 
divergent groups





CIRCULATION
(PRINTED + DIGITAL)

415,816

COPIES

TOTAL READERS
1 MILLION

AUDIENCE

FROM THE 
WEBSITE

5.7 MM

UNIQUE VISITORS*

8.0 MM

PAGE VIEWS**

Sources: Kantar Ibope Media – TG BR 2024 R1 - People: Magazine Readers: Read in print in the last 6 months // IVC Newspapers: June/2024 (print + digital -
O Globo newspaper Sunday average) // Comscore Multi-Platform June/2024 - * Total Digital Population -** Desktop and Mobile // Social Media Analytics 
December/2024 (data with overlap between media)

ELA is as big as Brazil
and daring like the Brazilians

SOCIAL 
MEDIA

793%

FOLLOWERS



Audience
62% Women

59% AB
29% C

24% 25 to 34 years old

20% up to 24 years old

23% 35 to 44 years old

16% 45 to 54 years old

17% 55+ years old

53% 35 to 44 years

01% up to 24 years old

15% 25 to 34 years old

21% 45 to 54 years old

10% 55+ years old

51% Men

57% AB

33% C

MAGAZINE

WEBSITE

Sources: Magazine Profile -> Kantar Ibope Media - TG BR 2024 R1 - People: Magazine Readers: Read in print in the 
last 6 months // Profile Site -> Kantar Ibope Media - Clickstream MP TG BR 2023 R2 - Personas.



The bigger 
the better

Sources: ¹IVC - Circulation Print + digital issue: Ela magazine: O Globo newspaper Sunday Average June/2024; Marie Claire, Glamour and 
Vogue: May/2024 | ² Editor - Print + digital circulation | ³ Editor - Print issue circulation. The publishers do not provide subscription data for Elle and 
Claudia magazines.

ELA1

MARIE CLAIRE1

CLAUDIA2

VOGUE1

ELLE3

GLAMOUR1

BRAZIL COPIES

34,120

36,000

19,602

15,000

4,585

BRAZILIAN SUBSCRIBERS1

ELA

MARIE CLAIRE

VOGUE

GLAMOUR

29,106

13,104

1,949

SP SUBSCRIBERS1

ELA

MARIE CLAIRE

VOGUE

GLAMOUR

69,777

10,107

6,167

1,250

398,445415,816
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Moda



Beleza



Giro



Front 

covers



Cover article



Editorial



International
advertisers





More than a magazine,
a platform for discussions



ela inspires

A special summit 

to celebrate the 

60th anniversary 

of ELA Magazine 

and the power of 

women.



rio gastronomia 

with ela

During Rio 

Gastronomia, ela 

magazine's partner 

brand may offer a 

masterclass mediated 

by Marina Caruso, 

editor-in-chief of ela 

magazine, together 

with guest chefs from 

the brand.



ela verões

A party to 

celebrate the 

start of 

summer, the 

most carioca 

season of the 

year for all its 

energy and 

vibrancy, and 

ELA's birthday.



elas por ela
Bi-monthly 

talks on the 

transformation, 

personalization 

and uniqueness 

of fashion, 

beauty and 

brands.
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