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The largest women's
magazine In circulation In
Brazil...

... And the only weekly
one!




Look at ELA

Full of charm since its creation in 1964, ELA was the first

section aimed at female audiences in a Brazilian newspaper.

Over 60 years later, the magazine leads the publishing market
for women in all South America, as well as being the only weekly
publication focused in beauty, fashion, and lifestyle.

Although ELA was born in Rio de Janeiro,
she Is a citizen of the world.

EL A evolved alongside its readers. Thus, it ceased to be merely a
section in the print newspaper, O GLOBO, and became the women'’s
publication/magazine with the greatest market penetration of Sao
Paulo. Moreover, it also has a website focused on fashion, beauty, and
wellness, which is a platform for events and debates that aim to reflect
the aspirations of contemporary women.




Who 1s ELA

ELA anticipates fashion, beauty, and decor trends;
ELA values wellness, gastronomy, and tourism;

ELA highlights significant interviews and celebrity
profiles;

E LA discusses diversity, concerns, and challenges
of contemporary women;

ELA translates Rio de Janeiro’s casualness and
elegance for the rest of the country.




0‘40 translates the Brazilian

diversity and fosters debates between
different generations and divergent
groups.







ELA IS Brazil-sized Iin reach and
Brazilian-bold In spirit

WEBSITE

AUDIENCE? SOCIAL MEDIA%

877K
FOLLOWERS

CIRCULATION
(PRINT + DIGITAL)

432288
COPIES?
TOTAL READERS?
920 Mil

6.4 MM
UNIQUE VISITORS*

Sources: 1IVC January/2026 (print + digital - Sunday average O Globo newspaper) // IBOPE- TG BR 2025 R3 - People: Magazine Readers:
Read the print in the last 6 months // Comscore Multi-Platform Dec-Feb/2026 - * Total Digital Population -** Desktop and Mobile //
Analytics Social Media February/2026 (data with overlap between the social media)




AUdIeﬂCe @@ MAGAZINE

63% Women 29%
45 to 54 years

2;27 éB 08% up to 24 years
° 26% 25 to 34 years
249%0 35 to 44 years
139%0 55+ years
WEBSITE
75% Women 40%
55+ years
47%0 AB 019% up to 24 years
389% C 07% 25 to 34 years

309% 35 to 44 years
229%0 45 to 54 years

Sources: Magazine Profile -> Ibope - Brazil TGI — TG BR 2025 R3 - People: Magazine Readers: Read the print in the
last 6 months // Website Profile -> Ibope - Clickstream MP TG BR 2024 R1- Personas.




The bigger, the better

COPIES - BRAZIL

ELA!?

CLAUDIA?
MARIE CLAIRE!
VOGUE!

ELLE3

GLAMOUR!

__FEPPER

SUBSCRIBERS - BRAZIL!

ELA
MARIE CLAIRE

VOGUE

GLAMOUR

___ RCEETE

B 14388

| s304

| 756

Sources: 1IVC - Circulation Print edition + digital: Ela Magazine: Sunday average O Globo Newspaper January/2026; Marie Claire:

November/2025, Vogue: December/2025 and Glamour: September/2025 | 2 Editor — Circulation print + digital | 3 Editor — Press run

print edition. The editors do not provide subscription data of Elle and Claudia magazines.
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PRESTES

OGLOBO - 5DEOUTUBRO DE 2025
OGLOBO - 8DE JUNHO DE 2025
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By Livl phot NANA ALA SOB E GRA | A0S 41

A
BREVES | os MORAES ANOS E EM CIMA DOS
PALCOS

Semana que vem, Roberta g4 faz 42 anos. Também
pegeorgooem que a primeira filha, Lina, pode
ps£&ibro também é 0 MES de langamento de seu
digtbasa”, projeto que comegou N0 inicio do ano € que
5"88%’5 nos Gltimos meses inclusive ja com o barrigdo,
FAstival Rock the Mountain, em outubro, €M
TtaigaVfhtora estd com 39 semanas ©, apesar de ter ovulos &
congelados desde os seus 34 anos, & gravidez aconteceu
naturalmente. “Sei 0 que preciso fazer para engravidar,
mas, confesso, foi uma surpresa. Aos 41 anos, achel
e dificilimo. E esta sendo uma gestagao tranquila,
ndo tive enjoos, estou muito alegre. O Pedro (Seiler,
produtor. cultural com quem s€ casou durante @
W g@ﬁ"“@tio o suporte € conforto emociona], sinto que
estou com & pessoa certa para €8S€ momento. A nossa
filha vem pard somar”, comenta-
Roberta conta qué sentiu @ pressao pard
deg&&@ﬁ@?’éa chegada dos 30, “Vivemos numa
¢oliRiuFte machista. Fui questionada sobre isso desde 08
%Z\os. Jame coloquei em situagdes abusivas, que
B@Staria de ter vivido, por conta dessa pressao
iﬂhﬁ?& que precisa set mie, estar casada”, lembra-
SR terrorizadas pela contagem de ovulos. Eu
80 %Frlﬁlrocesso ruim e caro, mas recomendo, pard
g“%'& pagar, porque dauma tranquilidade. Meu
RIS era ser uma pessoa frustrada em algum momento
B@Lcjar e nd0 poder mais
e“Ré\SM&’nameve a rotina nO estadio e NO palco durante
boa parte dos {iltimos nove MEses = incluindo uMa
{HBfhacional com Hamilton d& Holanda pela Europa, em
maio. “Vem sendo um periodo que despertou muita
Com 39 : {orftividade. Fiz questdo de estar 1o palco, quero
s . (lifiha filha tenha €52 \magem de mim’”, diz,
‘;";]i‘(‘;gf #98imas nos olhos. “Carregat Uma muther € “‘A ROBE!
tranquila 2 Bﬁ\h‘ﬂte ¢ especial. Fiquei mais intolerante com 05 0S AMB /
machistas. Olha tudo o que @ gente faz gerando E EU
B{X‘Shqa. Somos muito maravilhosas. Sei que ndo &
i“}%\’ uma menina. Mas posso garantir pard a minha @Q&ﬁRE
= &Héaela serd ouvida desde pequena’s promete. & PecAPAGOL
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GIro

Giro (Tour) Session, what is best

in gastronomy, decorati
and lifestyle. ' tion, travel,
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BiE&S(LGaNma curadoria de design, @

Bavhaea sgqrartem artes. A partir de quarta-
deiara aBeobom s em aproximar artistas €

cligotan osdiigonkara a estreia, a loja fisica, que
fispymRtinhaires de galeria com a mostra de
Inpancodbcifadeavio”, com curadoria de
Gselide heteseomo Ding Musa e Carol
a Calishioontaneositd73 trabalhos de 191 artistas.
Boobam.com.br
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Cinto Usado
Como Amarra,
Neriagg v cdo

R —

Jaqueta

Ellus, chemise
Neriage, chapéu,
colar, meias e
Sapatos acervo
do stylist. Ng Ppag.
ao lado: Chapéu
€ piercing acervo
do stylist, blazer
Raphael Steffens,
Vestido Uniglo

€ broche Prada

A ESSENCIA
DO

HMERNO

NESTA TEMPORADA
DE ALFAITARIA
OVERSIZED
ACESSORIOS cooL
COORDENADOS
COM 0 PRETO

E OBRANCO

Fotos ADRIANO
PAULO
MARTINEZ




International
advertisers

PRADA
PARADOXE

THENEW REFILLABLE FRAGRANCE







More than a magazine,
a platform for debates




ELAINSPIRA, ELES INSPIRAM: (0]
0S COLUNIS'I" AS

pROCESSO CRIATIVO
MAIOR REVISTA FEMININA pO PAIS

DA MAIOF

fa ELA

INSPIRA

Ela Inspires

An aft
er
which WQOCOT of conversation. in
wWith inspi -C ebrate female ’
nspiring names power



Ri10 Gastronomia
with ELA

During Rio Gastronomia,

the ELA magazine's partner
brand may offer a show-class
mediated by Marina Caruso,
editor-in-chief of ELA
magazine, alongside

chefs invited by the brand.




ELA Summers

A party to celebrate the start
of summer and the most
quintessentially Rio de
Janeiro season for
all its energy.




Women for ELA

Conversations that address
the transformation,
customization, and
singularity of fashion,
beauty, and brands.
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