


The largest women's 

magazine in circulation in 

Brazil...

... And the only weekly 

one!



Although ELA was born in Rio de Janeiro,

she is a citizen of the world.

Look at ELA

Full of charm since its creation in 1964, ELA was the first

section aimed at female audiences in a Brazilian newspaper.
Over 60 years later, the magazine leads the publishing market
for women in all South America, as well as being the only weekly 
publication focused in beauty, fashion, and lifestyle.

ELA evolved alongside its readers. Thus, it ceased to be merely a 

section in the print newspaper, O GLOBO, and became the women’s 
publication/magazine with the greatest market penetration of São 
Paulo. Moreover, it also has a website focused on fashion, beauty, and 
wellness, which is a platform for events and debates that aim to reflect

the aspirations of contemporary women.



ELA anticipates fashion, beauty, and decor trends;

ELA values wellness, gastronomy, and tourism;

ELA highlights significant interviews and celebrity 

profiles;

ELA discusses diversity, concerns, and challenges 

of contemporary women;

ELA translates Rio de Janeiro’s casualness and 

elegance for the rest of the country.

Who is ELA



translates the Brazilian 

diversity and fosters debates between 

different generations and divergent 

groups.





Sources: ¹IVC January/2026 (print + digital – Sunday average O Globo newspaper) // IBOPE– TG BR 2025 R3 - People: Magazine Readers: 
Read the print in the last 6 months // Comscore Multi-Platform Dec-Feb/2026 - * Total Digital Population -** Desktop and Mobile // 
Analytics Social Media February/2026 (data with overlap between the social media)

ELA is Brazil-sized in reach and 

Brazilian-bold in spirit

CIRCULATION
(PRINT + DIGITAL)

432288

COPIES¹

TOTAL READERS²

920 Mil

WEBSITE 
AUDIENCE3

6.4 MM

UNIQUE VISITORS*

4.4 MM

PAGE VIEWS**

SOCIAL MEDIA4

877K 

FOLLOWERS

301K

501K

66K



Audience
63% Women

61% AB
33% C

29% 

45 to 54 years

08% up to 24 years

26% 25 to 34 years

24% 35 to 44 years

13% 55+ years

40%

55+ years

01% up to 24 years

07% 25 to 34 years

30% 35 to 44 years

22% 45 to 54 years

75% Women

47% AB

38% C

MAGAZINE

WEBSITE

Sources: Magazine Profile -> Ibope – Brazil  TGI – TG BR 2025 R3 - People: Magazine Readers: Read the print in the 
last 6 months // Website Profile -> Ibope – Clickstream MP TG BR 2024 R1– Personas.



The bigger, the better

Sources: ¹IVC – Circulation Print edition + digital: Ela Magazine: Sunday average O Globo Newspaper January/2026; Marie Claire: 
November/2025, Vogue: December/2025 and Glamour: September/2025 | ² Editor – Circulation print + digital | ³ Editor – Press run 
print edition. The editors do not provide subscription data of Elle and Claudia magazines.
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COPIES - BRAZIL

36000
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MARIE CLAIRE

VOGUE
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ELA

MARIE CLAIRE
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Front



Fashion



Beauty



Giro (Tour) Session, what is best 
in gastronomy, decoration, travel, 
and lifestyle.

Giro



Covers



Cover articles



Editorial



International 

advertisers





More than a magazine,

a platform for debates



Ela Inspires

An afternoon of conversation, in 
which we celebrate female power
with inspiring names. 



Rio Gastronomia 

with ELA

During Rio Gastronomia, 

the ELA magazine's partner 

brand may offer a show-class 

mediated by Marina Caruso, 

editor-in-chief of ELA 

magazine, alongside 

chefs invited by the brand.



ELA Summers

A party to celebrate the start 

of summer and the most 

quintessentially Rio de 

Janeiro season for 

all its energy.



Women for ELA
Conversations that address 

the transformation, 

customization, and 

singularity of fashion, 

beauty, and brands.




