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THE GLOBO GROUP IS THE LARGEST MEDIA AND
COMMUNICATION CONGLOMERATE IN BRAZIL.
LEADERSHIP WITH CREDIBILITY ACROSS ALL PLATFORMS.

CRUPCSLOBO

 sGrR @

EDITORA '
&OBO SISTEMA GLOBO DE RADIO g I o b o

O GLOBO



OUR BRANDS

The largest publishing group in the

country

In print, radio, and digital.

Nearly a century of history in producing
premium content with credibility across
all platforms and depth

in the segments we operate.
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WE ARE WOMEN, MEN, MOTHERS, FATHERS, ENTREPRENEURS,
EXECUTIVES, BUSINESS OWNERS, AGRO, BUSINESS, TECHNOLOGY,
ECONOMY, POLITICS, DECORATION, CARS, INNOVATION, FINANCE,

BEAUTY, EMPOWERMENT, DIVERSITY, CONSUMPTION,
ENTERTAINMENT, INFORMATION, FASHION, CAREER, SERVICE,
SCIENCES, GEEKS, EVERYDAY LIFE, AND TRENDS.




FEATURED IN THE
NATION'S WIDEST-
REACHING
NEWSPAPER ON ITS
BUSIEST DAY.*!

O GLOBO

COMPREHENSIVE COVERAGE ACCESSIBLE TO ALL,
SHOWCASING YOUR BRAND PROMINENTLY

1IN 5 PEOPLE READ
GLOBO.*285% OF THE
DIGITAL AUDIENCE
COMES FROM OUTSIDE
RIO *3

O

GROWTH IN CIRCULATION 12%
GROWTH IN THE EXCLUSIVE
DIGITAL WALLET, EXPANDING
THE NATIONAL REACH OF O
GLOBO *4

A4

©

LEADER IN PRINT
CIRCULATION *5 AND LEADER
IN DIGITAL AUDIENCE AMONG
PREMIUM "¢ NEWSPAPERS
401,858 COPIES 24.5 M
UNIQUE USERS 133 M
PAGEVIEWS

Source: *! Kantar Ibope Media - TG BR 2023 R2 - People | (AF) Printed Newspapers: Sundays Editions: Recent Readers // *2 Kantar Ibope Media - TG BR 2023 R2 - People | Newspapers:
Read Print + Digital Edition (without overlapping) | *2 Google Analytics October/23 | *4IVC - Average Monday to Sunday - Circulation Digital Edition - Non-overlapping subscriptions - o GLOBO
September/2023 vs September/2022 | *° IVC - Average Monday to Sunday - Circulation Print Edition - September/2023 | *¢ Comscore September/2023




AUDIENCE

AUDIENCE PROFILE
NEWSPAPER READERS o
(Read printed + digital version) NEWSPAPER 26%
51% Men 25 to 34 years old
, -y 2.2 M of readers [ M) ° ¢

I~ Circulation: 401,858 14% up to 24 years old
g;aia;ﬁg;x:::zg:lﬁzs’ e | B S 67% AB 26% 35 to 44 years old
f"““‘“'“““““d s 2 " I WEBSITE R.EADE.R?’ 29% C 18% 45 to 54 years old

24.5 M unique visitors 16% 55+

133 M page views

Social media

o G Lo Bo SR 17.9 M followers ® @ \EBSITE 26%
53% Men 35 to 44 years old

41% AB 12% up to 24 years old
_ f X in 47°/° c 20% 25 to 34 years old
0= NEWSLETTER 56M  7.4M  3.0M 65K > 20% 45 to 54 years old
2.7 M shipments 22% 55+ years old
(October/2023 - Daily Morning News) u @ J
Y 328K 317K
Source: Kantar Ibope Media - TG BR 2023 R2 - People: Newspaper Readers: Recent readership data includes print and digital edition readership (without overlap) within the last 30 days, o GLOBO

complemented by digital profiles sourced from Clickstream - TG BR 2022 R2 - Personas, Comscore Multi-Platform data from September 2023, and IVC: Newspapers: September/2023
(print + digital - average Mon to Sun) // Analytics Social Networks May 2023 (data with overlap between networks)
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ONE OF THE STRONGEST
BRANDS IN CONTENT
PRODUCTION IN THE WORLD

For nearly a century, O GLOBO has been an integral part of its
readers' lives, its history intricately intertwined with that of the
country. As one of Brazil's most widely circulated newspapers, it
reaches an impressive circulation (401,858).

Innovating, transforming, surprising, and impacting, this
publication delivers relevant, safe, and quality information
" across printed, digital, and mobile platforms.

afran;qge bom; Fla
&E&‘éﬁﬁl’,ﬁgﬁ;ﬁ?ﬁ” : With significant penetration in classes A and B, coupled with a
highly qualified subscriber platform, this publication stands out

as one of the most effective media outlets in the country.

Source: IVC September/2023 - print + digital circulation O GLOBO
(average Monday to Sunday)




COM VACINA

INDEPENDENCE,
IMPARTIALITY, COURAGE

These three words encapsulate the essence of the
quest for true, verified information, delivered
firsthand to the reader.

There have been numerous crises that have shaped
the country and the world throughout this journey.
O GLOBO is always reinventing itself.

The technological advancements that are
transforming the way news is produced and
consumed propel the newspaper towards yet
another journey of reinvention.

O GLOBO




RELEVANT IN THE
PRESENT AND LOOKING
AHEAD

O GLOBO moves forward today through its agility in launching
products and digital platforms that resonate with
contemporaneity and meet the needs of its readers.

Because it keeps an eye on this new future we live in.
Because it considers this new reader, who recognizes and values
the importance of its role as a citizen.

During the 2022 elections, Brazil elected O GLOBO's coverage. It
generated over 580 million pageviews during the month of
October, a historic milestone in the national press.

Source: IVC WEB Oct/22

O GLOBO




JOURNALISM THAT SETS THE BRAZILIAN NEWS AGENDA

With a newsroom of over 350 professionals (in Brasilia, RJ, and SP) producing content 24 hours a day, 7 days a
week, O GLOBO sets the national journalism agenda with exclusive reports and unprecedented content.
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do aval para compra

17/05/2017 - Columnist Lauro Jardim
reports that Joesley Batista recorded a
conversation with Michel Temer and
publishes the transcript of the

dialogue. https://oglobo.globo.com/br
asil/dono-da-jbs-grava-temer-dando-
aval-para-compra-de-silencio-de-cunha-
21353935
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SISTEMA DE
TRANSPLANTES NO
BRASIL SOFRE COM
FALTA DE TRANSPORTE
AEREO

ORGAOS PERDIDOS
SEM TRANSPORTE

05/06/2016 - O GLOBO reveals that
while the Brazilian Air Force (FAB)
refused to transport organs, its planes
were used to transport ministers,
presidents of higher courts, and
presidents.
https://oglobo.globo.com/brasil/siste
ma-de-transplantes-no-brasil-sofre-
com-falta-de- transporte-aereo-
19444859

= 0GLOBO 0550 EZD
Espionagem dos EUA se
espalhou pela América Latina

09/07/2013 - O GLOBO reveals that the
spying activities of the American NSA
agency have spread to governments in
Latin America. It received the Esso
Award.
https://oglobo.globo.com/brasil/sistem
a-de-transplantes-no-brasil-sofre-com-
falta-de-transporte-aereo-19444859

BASTIDORES
DO PODER

m aumento de

20/06/2004 - O GLOBO exposes
the variation of up to 1,500% in
the assets of deputies in the
Legislative Assembly of the State
of Rio de Janeiro. The report "Men
of integrity in Alerj" received the
King of Spain Award.

=061080 a tee @

Em 28 anos, cld Bolsonaro
nomeou 102 pessoas com lagos
familiares

nio trabalharam de fato nos

04/08/2019 - O GLOBO reveals an
unprecedented survey indicating that,
of the 286 advisors appointed by Jair,
Carlos, Flavio, and Eduardo since 1991,
35% had some sort of family
relationship.
https://oglobo.globo.com/politica/em-
28-anos-cla-bolsonaro-nomeou-102-
pessoas-com-lacos-familiares-23837445

O GLOBO




THE FOREMOST TEAM OF COLUMNISTS IN BRAZILIAN
JOURNALISM

It furnishes pertinent and credible information, meticulously comprehensive
and analyzed, empowering readers to formulate their own informed opinions.

OPINION: Merval Pereira, Fernando Gabeira, Flavia Oliveira, Vera Magalhaes, Elio Gaspari, Bernardo Mello Franco,
Malu Gaspar, Pedro Doria, Pablo Ortellado, Dorrit Harazim, Carlos Andreazza, Miguel de Almeida, Demétrio Magnoli;
Eduardo Affonso, Irapua Santana, Washington Olivetto, Edu Lyra, Roberto DaMatta, Carlos Alberto Sardenberg.
INFORMATION: Lauro Jardim, Ancelmo Gois, Bela Megale.

HEALTH: Margareth Dalcolmo, Roberto Lent, Natalia Pasternak, Ludhmila Hajjar, Roberto Kalil,

Daniel Becker, Marcio Atalla, Marianne Pinotti, Salmo Raskin, Ben-Hur Ferraz Neto, Priscilla Primi,

Carolina Chagas, Angelica Banhara, Isaias Rodrigues.

ECONOMY: Miriam Leitao, Rachel Maia, Fabio Giambiagi, Rogério Furquim Werneck, Carlos Gées, Ricardo Henriques,
Gustavo Franco.

WORLD: Guga Chakra; Marcelo Ninio.
SPORTS: Carlos Eduardo Mansur, Rodrigo Capelo, Martin Fernandez, Gustavo Poli, Marcelo Barreto.

SEGUNDO CADERNO: Patricia Kogut, Sensacionalista, Joaquim Ferreira dos Santos, Leo Aversa, Caca Diegues,
Martha Batalha, Ana Paula Lisboa, Cora Rénai, Nelson Motta, Ruth de Aquino, José Eduardo Agualusa.

REVISTA ELA: Luciana Froées.
RIO SHOW: Bruno Astuto; Luana Génot; Martha Medeiros.

THEMATIC COLUMNS AND BLOGS: Portugal Giro, Capital, Sonar, Pulso, Play, Collection, True Crime. O GLOBO
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ELEIGBES NA BOLIVIA

Vitoria de Evo, derrota de Bolsonaro

por Bernardo Mello Franco = 20/ 00:00

BERNARDO
MELLO
FRANCO

Q

e a politica e o poder
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THE READER’S

RELATIONSHIP WITH THE BRAND

GLOBO readers share a close affinity with our distinctive brand, cultivated through our newspaper,
digital platforms, and our expanding live marketing platform. This platform is increasingly prominent
in the Rio scene, showcased through events like Vinhos de Portugal, Educacao 360, and Rio
Gastronomia, the largest of its kind in Brazil. Evidence of this is reflected in the steady growth of our
circulation, expansion of our subscriber base, and increasing digital audience. With expanded
national coverage and a strong digital presence, it stands as one of the newspapers with the largest
audience beyond its home state headquarters:

85% of the site's audience™

38% of circulation "2

HIGHLY INTERESTED IN POLITICS, TECHNOLOGY, SCIENCE,
HEALTH, CULTURE, AND ECONOMY, AS WELL AS
ENGAGING WITH BLOGS AND COLUMNISTS.

Source: *1 Google Analytics October 2023 | *2 IVC September 2023 o GLOBO
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WHAT MAKES OUR COVERAGE
DIFFERENT?

O GLOBO is reliable, balanced, and thoughtful. While
many newspapers today rush to report the news as
quickly as possible to chase clicks, O GLOBO also values
speed but not at the expense of accuracy.

At O GLOBO, information is fact-checked, and different
perspectives and viewpoints are carefully considered
before being published. The focus is on providing
reliable and well-rounded coverage that takes into
account various angles of the story.

O GLOBO




PRODUCT EVOLUTIONS AND COMMERCIAL OPPORTUNITIES

E DITORIAL The initial phase of the transformation involved ramping up the production of nationally
relevant content, aligning with our strategy to attract and retain new subscribers. This
approach also aimed to cultivate an editorial environment conducive to advertisers across
various sectors.

o omE EDITORIAL CONTENT HIGHLIGHTS

M IMPACTO
R$ 20|

o aprova taxar ﬁmdrze
ivo. 5}

CABO DE GUERRA
Chi

SHOPPINGS SE , _
REINVENTAM '

Sacm as grandes lojas, entram , (S

Economy,
with a greater focus on companies
and businesses.

e ’ i e —— e
A0 DOF

AODOF DIFICULDADES EM CASA
NAcoNTRAu“f\ms na AME Apds reveses no Congre: arina v¢ obras que

az hom : -
r[mm('jrfu\\ om 45% mc ¢diand ameacam meio ambient

Health, Segundo Caderno, Play,

editorial creates a source of always with the best
Brazil, opportunities for key information for those in entertainment

advertising segments interested in culture.

covering themes from all regions

of the country O GLOBO




AN ENVIRONMENT FOR LUXURY, FINANCE, FASHION, AND MORE ADVERTISERS!

High frequency further enhances the brands
Our advertisers have access to various formats to communicate with a large audience in spaces that prioritize high

volume in short periods of time.

oberto Jefferson empurra
* TBpa irei i

—_—

. r» DENSE"
- . CONMBARE

(od | clo]V) k
A SUA VEZ DE ;
SER GOLDEN. Y

Planos a partir de
«105,73
(O 21 93477-1506
LOUIS VUITTON | ===
I = Q) 4020-1991
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EFEITO VERDE
Viver fora de areas arborizadas
aumenta exposicdo a poluentes

EDITORIAL: HEALTH

The Health section offers a distinct perspective on the topic,
setting itself apart from other Brazilian newspapers. It
provides room for fresh approaches and innovative insights
into health-related matters.

Our aim is to establish a leading platform for insightful
debates, constantly innovating to present news to our
readers through various formats such as lists, podcasts,
interviews, in-depth reports, debates, and events.

The Editorial Panel engages in discussions on novel
approaches to lifestyle and self-care.

featuring voices rarely seen on our pages: eminent doctors,
health professionals, and trailblazers in research and
innovation.

O GLOBO
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EDITORIAL: BRAZIL

To reinforce the strategy of a national newspaper, the
Pais editorial division has been restructured into two
distinct entities: Brazil and Politics.

In Brazil, we tell local stories with national relevance and
interest. Delivering news that transcends state boundaries
and dedicating a new platform to major issues, often
overlooked in current discourse.

The Editorial section emphasizes discussions on
significant national themes, including the environment,
education, innovative solutions in urban settings, and
diversity.

O GLOBO
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Il Barroso assume STF com recorde de agGes penais
e desafio de distensionar relagdo com Legislativo

EDITORIAL: POLITICS

The Politics section concentrates on reporting related to
the federal government, public administration, political
conflicts, party dynamics, and congressional affairs.

Covering political issues across all spheres, we also
incorporate perspectives from experts and authorities in
the field.

O GLOBO
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MERCADO AQUECIDD

CREDITO PARAEMPRESAS P

Fconomi,

Emissoes de titulos de divida retomam

patamar —crise da Americanas | ‘ y gE A Ll E D ITO R I AI_ : E CO N O M Y
s VTHeET

The Caderno program accentuates the business
world and the influential decision-makers
steering the Brazilian economy.

It delves deeper into market trends, startup
initiatives, and resonates across the newspaper's
pages with exclusive insights from columnists like
Lauro Jardim.

Creating opportunities for in-depth interviews
with CEOs, aiming to enrich the discourse with
their perspectives on macroeconomics.

O GLOBO




VISTAPEDRO NESCHLING

‘A SURDEZ

ARTISTAFALA
DAVOLTAAS

APARELHO
AUDITIVO PELA
EIRA

EZNA
MUDOU MINHA
1A

SEGUNDO CADERNO

The Segundo Caderno aligns with GLOBO's
modernization efforts, evolving into a more
vibrant, sophisticated, creative, and profound
platform. It now offers expanded content, larger
mirror size, and the elimination of fixed sections.

Pioneering trends, the section offers content
that reflects post-Covid culture:
comprehensive coverage that tracks shifts in
reader behavior, with increased focus on
books, streaming, music, and TV content.

O GLOBO




RIO SHOW

The iconic Rio Show magazine publishes its weekly
editions every Thursday,

consistently delivering the finest in gastronomy, cinema,
theater, exhibitions, shows, concerts, events, and activities
for children.

It unfolds within Rio de Janeiro and comes alive through
the pages of Rio Show.

EERASssswwmm— =
NO PAREO

Durante dois meses, Arena Jockey. ...
recebe medalhGes como Ney 1
Roberto Carlos e Maria Bethania =

O GLOBO




EDITORIALS

21 )

S o e —
0 ERROS DO INiCIO AO FIM TRUSS, ABREVE

respeita cardter

do jornalismo ; Braskem nio cumpriu exigéncia de fechar mina, Apos 44 dias no cargo e sob pressao até
; ; diz relatério de agéncia; areia usada foi irregular de aliados, premier britanica renunci

PROXIMOS PASSOS: PARTIDO ELEGERA SUCESSOR E ATE BORIS £ CANDIOATO

Opinion Brazil World Economics

Regular and guest Covering everything that's Incorporating the News, interviews, and

columnists provide most relevant in the country, international context analyses focusing on the

distinctive perspectives spanning from education to through reports and market, finances,

on pivotal events. the environment, from materials provided by investments, and the
T correspondents.

economic trajectory of the
urban violence. country.

O GLOBO




EDITORIALS

Q BRASILEIRAO

PALMEIRAS CONFIRMA TACA EM RODADA

COM BRIG OCTONANTE PAR»\ NAO CAIR.
VASCO ESCAPA, E SANTOS £ REBAIXADO

Sports

Coverage of soccer, the
Olympics, and all sports of
interest to Brazilian
readers.

COZINHA SEGURA

Sete regras de ouro para evitar
a contaminacdo dos alimentos

Health

Highlighting current and
pertinent societal issues,
with a focus on enhancing
both physical and
emotional well-being and
overall

quality of life.

ATAQUE CRIMINOSO
Em resposta a agdo policial, milicia queima
35 6nibus e espalha terror pela Zona Oeste

Providing an in-depth
exploration of the city of
Rio, encompassing its
cultural events, including
the iconic Carnival
celebration.

NAO FOI ‘DOMINGO NO PARQUE’

STF comega a julgar golpistas e Moraes defende
pena de 17 anos a réu; Nunes Marques di

Politics

Delivering unparalleled
coverage of the political
landscape and power

dynamics in Brazil..

O GLOBO




EDITORIALS

eotonoll 1

@ CLASSIFICADOS

ANUNCIE 2. )
2534-4333

Classifieds Section
Offers hub — real estate,
cars, services, jobs, etc.
With the credibility

and visibility of O Globo.

Auto Sport

Industry news, price list,
classifieds and services for those
who love cars or are interested in
purchasing one.

TENHO UM OUTRO LADO,
‘NADA ANGELICAL’

COMEMORANDO
50 ANOS C

i

00 PUBLICO

Segundo Caderno

A platform for contemplation
across diverse artistic realms,
featuring exclusive interviews
and critiques.

O GLOBO




EDITORIALS

"WEEKENDS
~ COMVOCE

Rio Gastronomia
comega hoje no
Jockey com aulas, 35
bares e restaurantes
e show da Blitz

Rio Show

A comprehensive programming
guide for those seeking to enjoy
Rio de Janeiro seven days a
week.

TODAS AS

hhhhhhhhh
NO CINEMA NO
TCATRO.NATVE
NAINTIMIDADE

Ela

Interviews, reports, fashion
and beauty, for tasty
reading on Sundays.

O GLOBO




SPECIAL EDITORIALS

ESPECTAL
o BOA CHANCE

GREAT PTACT. TO WORK

QO BOAVIAGEM

AS MELHORES EMPRESAS
PARA TRABALHAR NO RIO

e

Praias. pusseios de
¢ barco, esportes
& aguilicos agenda de
&;. eventos: edicio especial
de [Eriasde verio lray
atragbes para curtir o
Estadodo Rio nacstagao

Boa Viagem Featuring
itineraries and travel reports
on tourist attractions both in
Brazil and abroad.

Boa Chance
Tips, courses, classifieds

and employment or franchise
opportunities, all with a focus
on the job market.

O GLOBO




WEBSITES

=wes OGLOBO | Rio

ano tenha'sido morto no
principal linha de
30 ¢ latrocinio

Sk e famossglertade e e NY ¢ encomtra mat e el 0
"

Q Buscar

trigpicks das chanes

Cadfasainidh tem bairros alfigatlos mais de 48h
apés wk.pnmw estaojsem luz e
dgua .

e e T ey SR
- 3

focam 1S AK? bt o1 i st

e
‘Ele abracou todos da fanilia camo seks
udcspcdx..d!!m_mga!, s
2 apbs chirddls em Caxil
P

i At s e e e s

Chuvas no Rio: Ministro diz que
governo vai liberar ‘o que for necessario’

Rio Editors

O GLOBO | Brasil

= wens O GLOBO | Economia

Q i

Temporada de shows impulsiona setor de
servigos em novembro, diz IBGE

Governo Lulaarticula entrada
dé'Mantega no Conselho da Vale

Tarcisio defende que cone

Economy Editors

Applesuperaa amsungr Se10Mm.a 2 maior
faiean global de smartphones

30 com & Ibovespa

Com n

vejalquando abréminscricoes
para o Sisu

agies sobre o Sk s80 obtidas o Pore

Tarcisio defendgue concessio com a el e
SP nio seja rengvada: A cada chuva defxa o
paulistano namao’

s A B

e do adversirio, a decisio final
. diz Nunes sobre escolha

World Editors

= O GLOBO | Mundo

lospdta 3 casa sranca

Veja quatro ligoes ﬁrad!!
vitéria de TTU"]I') nﬁ*prc\'las dE
lIowa

N vl e i’ T s e o kg

Q Buscar

3 g st crnrende ploragen de Ve

e eecrt,efugindon de G tam cont o o

Zwew O GLOBO | Cultura

Q sucar

@
-

!«

—

Keanu Reeves lang¢a romance em
parceriacom escritor de ficgio
cientifica China Miéville

stituigoe:

u
edade i Palestina

Culture Editors

Vilio? Comportamento dé Nizam no BBB 24 é
alvo de Lrﬁicaqd} ternautas e pais de
Vanessa Lopes: ‘Manipulador’ e ‘articulador’

ik e hieridngtncihtradomortBro k]
sepresenta Vik Muni Luiz ;ﬁrbl“l eMaria
Nepomuceno

Colunistas

Loo Ave
Ol

Josquim Ferreira dos santos

solta 150 reféns defacgdes

ol vt A em b e desapucidod s 1 s

i sl ctrs cm o e e ds

Asa Hutchins governador de
Arkansas, desiste de candidatura
republicana i Presidéncia

Brazil Editors

Colunistas

Guga Chacra

=ww O GLOBO | Molitica

fironizam juiza que
€ casaco a preso
em audiéncia de custodia: 'S6
faltou pedir desculpas’
Lana LeithoMartis ol o o O

© humantzada’ Video vraizou ¢
rodes

Politics Editors

Q Buscar

LN

edescylpa com lk-lsun(m‘zor 4"

s a Lulyapés embate A0

‘Ato falho'e i o de

mmlm ifhizam embBatedom Valdemar
“os8Netb por elogios a ku

m entrapsta, Wier do FL chamo pe gt populars e
prosidonts crtkpu ocdaragies abouras!
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WEBSITES

O GLOBO | Saide

Q auscar

Lula sanciona lefqués
tabela do SUS.

dependor g2 d-poRiiliiado arcamentira, diz

6rebro afiado e feliz, | 4

. 0 . i | i
segundd nutricionista de B 4 Nio conisigapirt

Wabmin Brunet; por que conlemos mais

§ e5tressadns? - S———————

Quantos irmios vocé
mpactar na saiide
entenda

Health Editors

=i OGLOBO | RioShow Q duscar

=wew O GLOBO | Esportes Q Buscar

Quando comega o Campeonato

Carioca2024'e ondeassistir aos | & & /& S
- AbelFerreiti rénovii comio Palmeiras afs
jogos il 2025 “Thag

;s ot aro comfig o g o iovo il i
e

Viitva de Pelé diz que responsivel pelo
testamento tenta ‘enriquecer i custa da

Colunas e blogs
heranga; entenda %

® pelo

Marcsio Barreto

Sports Editors

éo

N
Portela celebra centendrio em
show com Teresa Cristina,
Fernanda Abreu, Simone e
mais

Confira duas opges de patinagio no gelo
no Rio de Jancira

wolto: quatro festivais de humor
nomes como Rodrigo Marques,
loisa Périssé

Cinema >

Boneauinho spisude

Rio Show

“wmww OGLOBO | Ea Q Buscar

Isabel Teixeira fala sobre Phangs dena e fesee Beyone elogs
descoberta de sindrome s
genética rara: 'Minha vida

mudou para melhor'

aelle Aradio reflete sobr

aos 16 anos: "Pensel que seria o fim

Revista Ela

O GLOBO




BLOGS AND COLUMNISTS

2.8 M unique visitors

Zwmew O GLOBO | Patricia Kogut Q Busc

-

'Berlim', na Netflix, é versao

=wmens O GLOBO | Lauro Jardim Q Buscer

s Lauro Jardim

%

5

fre \

NegM MBI & i mega shInipa WS
pessoas

Zwmew O GLOBO | Miriam Leitio Q Buscar

Q Miriam Leitao

-
A
Emissdo de multas na AmaZénia ¢ai 92,6% nos
< primeiros 15 dias do ano, comparado a 2023

S =

Miriam Leit3o

Enchentes a{etaram 2,2 milhoes
de pessoas em 2021¢2022 no \

infantilizada e melosa de 'A Casa
de Papel': Cotagio: duas estrelas
(ruim). Saiba por qué

Nova prisiodé Alexei Navaln
interesse em doclimentario na HBO Max.
Cotagab: 5 estrelas (6timo)

Quem escreve

Chefe da SAF do Cruzeiro vai
para a Americanas

- ? 4
Aldgenda de viagens de Méircio Macédo em
Sergipe ¢ 0 TCU

Lauro Jardim

Estado Rio, foram R$ 487
milhdes em danosa

infraestrutura e casas

e A

Para analistas, setfF d€'s€rvicos vive seu pior
momento. Préyisio éde erescimento.
moderado em 2024

Miriam Leitdo

Miriam Leitao

Providing a unique perspective that has
been tracking the latest news in Brazil and
around the world for 50 years.

Kogut Laura Jardim

Delivering extensive coverage of television and The most knowledgeable journalist in the
streaming, featuring exclusive information, reviews, country delivers exclusive news regarding
and the renowned "Note 10" and "Note 0" the inner workings of power.

segments.

O GLOBO

Source: Comscore; Key Measures; Multi-Platform; September/2023; Total Unique Visitors/Viewers; [SG] O GLOBO - Columnists and Blogs




BLOGS AND COLUMNISTS

2.8 M unique visitors

e O GLOBO | Flivia Oliveira Q Buscar

Zwew O GLOBO | Ancelmo Gois Q Buscar

=wens O GLOBO | Vera Magalhies 0 a0 L

Ve .
{_‘) - era Magalhes ¢ ncelmo.com Flavia Oliveira
- o U ‘ e —

. . p .ot : " ot
a’ A o «Serasa
i A - A s * experian
" S F i 4 Conteiidos gratuitos para
Estadodld Rio ¢ Gondénado a indenizar familid % Impuisiones sus smprees.
de joverfmorto durdnté agio policial ] CCONHECA
anos, folatingindo durante a3o na Favela ¢

Ding, 0 PT e a divergéncia sobre J{
as policias Prefeitura do Rio economizou .t 3
139 toneladasde el com
39 i /L1 Passageiro processa o BRT do Rio ap6s sei
digitalizagao de servicos esfaqueado durante assalto em onib

sxaram a acontecer Oeposhta alega tor perdido corr

m 273,110 servigos prestados 3
m beago direito

Para reduzir pena, Daniel Silveira conclui

Ancelmo.com Flavia Oliveira

The blog of t.he renowned journalist Offering commentary on contemporary
Ancelmo Gois. socio-economic topics.

Vera Magalhaes
The main facts of politics, the Judiciary and the
economy.

O GLOBO

Source: Comscore; Key Measures; Multi-Platform; September/2023; Total Unique Visitors/Viewers; [SG] O GLOBO - Columnists
and Blogs




BLOGS AND COLUMNISTS

2.8 MM unique visitors

Zumew O GLOBO | Capital Q Buscar Zwmew O GLOBO | Sensacionalista Q Buscar Zmew O GLOBO | Portugal Giro Q Buscar

@ = Sensacionalista Q Portugal Giro

Petrobras retoma Ab i . il Abono e pedido dexésidéncia pot.empresas: as
estd entediado depois de umano sem O a ortugal
escindalo de corrupgio :

bricar
colchio ¢ revogada e deve inibir importagoes

sensaconalista

: ] : A Criador do podcast “Eu falando

o (o f? sobre mim mesmo durante 4 Ordem dos Adyt
hein i i RE | + L by » E

Shein ja fatura mais de R$ 10 Miami: o prédio de 1951 que vai virar pfbjéto horas” reclama de nao ter Chmvapep D Castro de surprefh porae Portugal perde PITeS TRTIoH o 08 Portigal corla consumo de

bilhdes por ano no Brasil, diz de RS 1,5bi em aposta de José Isaac Percs ouvintes estava em Orlando e 14 nio choveu veto a brasileiros igua
BTG — mas a Temu vem af 2 do empresirio caroca pagou Us$ 64 milhGesfior e .

LOREAL
Capital

Capital Sensacionalista Portugal Giro

Delivering exclusive information, analysis, The renowned group offers humorous and Providing news and insights on opportunities

and behind-the-scenes insights from the creative analysis of the news. in Portugal, drawn from the research and

business world. experiences of a journalist residing in Lisbon.
Source: Comscore; Key Measures; Multi-Platform; September/2023; Total Unique Visitors/Viewers; [SG] O GLOBO - Columnists O GLOBO

and Blogs




WHY INVEST
IN PRINT

O GLOBO




WHY INVEST

THE VALUE OF ATTENTION

Print advertising is more
likely to be noticed than
digital and receives
longer attention from
people. A single exposure
in print media has at
least 5 times more
chances of being noticed
than the best-performing
digital advertisement.’

%Y

ADDED | CREDIBILITY
Advertising in print
channels continues to be
the most trusted among
consumers. When making
purchasing decisions,
consumers rely on
newspapers and
magazines more than any
other advertising channel,
according to
MarketingSherpa
research.?

%

GREATER ' MEMORIZATION

People remember print ads

more than digital ads. The

internet can have dozens of
ads and options competing

for attention. In magazines
and newspapers, readers
generally have fewer

distractions. Neuroscientists

have found that people are

70% more likely to remember
your brand after seeingitin a
print ad than in a digital ad.?

Source 1: http://www.lumen-research.com/news/a-currency-of-attention. Based on 283,357 print exposures and 77,343 viewable impressions in digital.

Source 2: https://cmasolutions.com/blog/advantages-of-combining-print-and-digital-advertising/ https://outreachmediagroup.com/print-advertising/

e

BRAND CONNECTION AND ASSOCIATION
Viewing print ads involves more

emotional processing, which is

important for memory and brand

associations. They are more likely to

make a lasting impression, with

higher rates of understandingand,

consequently, lead to more sales.

O GLOBO




WHY INVEST

7
BETTER ENGAGEMENT

Readers engage with
physical content in a
different way. Print ads
align with the rest of
the content, rather
than being an
interruption. They
become part of the
reader's experience,
making them more
engaged and receptive.’

Source 1: https://cmasolutions.com/blog/advantages-of-combining-print-and-digital-advertising/ //https://outreachmediagroup.com/print-

advertising/

MarketingSherpa Research 2016 https://www.forbes.com/sites/rogerdooley/2015/09/16/paper-vs-digital/#66f99e8933c3

Source 2: www.newsworks.org.uk/resources/the-battle-for-attention

Source 3: TouchPoints 2019

=

PRINT ADS LAST LONGER

Print ads last as long as the
content they are displayed in
remains valid. The American
Marketing Association states,
"Print ads are worth it in the
end because of the longer
lifespan of print and the
greater potential for
reverberations beyond the
initial reader."’

&

CONSUMPTION ' TIME

60% of regular newspaper readers are
not consuming any other media while
they are reading.?

Readers spend a significant amount
of time on different news
platforms.?

Newspaper - 1 hour 11 minutes
Tablet - 55 minutes
Smartphone - 56 minutes
Desktop - 55 minutes

O GLOBO




WHY INVEST

@

GREATER BRAND
AWARENESS

By including both types of
advertising in your
marketing campaign, you
expand your channels
and differentiate the
ways to reach specific
audiences, leading to
greater brand awareness.’

"

BROADER AUDIENCE
REACH

Expanding advertising
efforts offers a broader
audience reach. Instead of a
purely digital world, a
multichannel approach
benefits from the unique
advantages of print and the
convenience and
accessibility of digital.

AMPLIFIED CALLS

TO ACTION

Print ads can boost
digital efforts by
promoting
websites, social
media URLs, QR
codes, and
hashtags in their
designs.’

Source 1: https://cmasolutions.com/blog/advantages-of-combining-print-and-digital-advertising/ // https://outreachmediagroup.com/print-

advertising/

MarketingSherpa research 2016 https://www.forbes.com/sites/rogerdooley/2015/09/16/paper-vs-digital /#66f99e8933c3

Source 2: The Halo Effect study - Accenture - 2018 // Source 3: The Halo Effect study - Accenture - 2018

\\\\

7
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MULTIPLATFORM

Delivering a
multiplatform message
increases brand recall,
message depth, and
campaign ROI. The
world's largest
advertisers use more
than 6 media
platforms!?

O GLOBO




WHY INVEST IN PRINT + DIGITAL

HALO EFFECT

A study on advertising return on investment conducted by
Accenture identified the HALO EFFECT: multiplatform
campaigns generate incremental ROl in the long term, for a
period of up to 2 years after airing, and increase the ROI of
digital actions.?

Source 3: The Halo Effect study - Accenture - 2018 o GLOBO




CAMPAIGNS THAT

37% more chances

to generate market share growth

58% more chances

to generate profit

50% more chances

to attract new customers to brands

3x more chances

to generate increased customer loyalty

IPA Databank UK case studies 2012-2018 o GLOBO




O GLOBO’S READER

98% regard staying

well-informed as highly important

90% concur that it is worthwhile to invest more in quality
products

88% always look for offers and discounts

81% tend to become loyal to a brand they like

Each subscription is shared by 10 readers.”

S l | O GLOBO

Source: KANTAR IBOPE MEDIA - TGI - TG BR 2023 R2 - People / Readers Newspaper: Read in print in the last 30 days + PDF digital edition (without overlapping) / *Ibope survey carried out especially for O Globo with
interviewees (Internet users + 16 years old, classes A, B and C)




1in 5 people read
O GLOBO

Printed Readers + Digital Version

9,769,264
2,101,387

MEIO JORNAL O GLOBO

O GLOBO

Source: Kantar Ibope Media - TGI - TG BR 2023 R2 - People / Newspaper Readers: Read printed newspaper U30d or digital pdf version




O GLOBO: THE LARGEST NEWSPAPER IN THE
COUNTRY

NEWSPAPER READERS
(print + website)

9,2 18.6

MILLIONS MILLIONS

13.9

MILLIONS

= O GLOBO FOLHA DE SP O ESTADO DE SP

Source Kantar Ibope Media — TGI — Clickstream MP TG BR 2022 R2 - Personas | Newspaper Readers: o GI-OBO
Read in print last 30 days + PC & Mobile Visitor/Viewer (L4W) (no overlap)




LEADING IN READING HABITS AMONG
THE MAIN NEWSPAPERS IN THE COUNTRY

Jornais - Habitos de leitura
BRASIL

LE COM MAIS
COSTUMA LER FREQUENCIA PREFERE

O GLOBO 41

Folha de S. Paulo

Estadao

Valor

Source: Ibope research conducted exclusively for O GLOBO with respondents (Internet users +16 years old, classes A, B, and C) o GI-OBO




LEADING IN READING HABITS AMONG
THE MAIN NEWSPAPERS IN THE COUNTRY

Jornais - Habitos de leitura
RIO DE JANEIRO - CAPITAL

LE COM MAIS
COSTUMA LER  FREQUENCIA PREFERE

O GLOBO

Folha de S. Paulo

Estadao

Valor

Source: Ibope research conducted exclusively for O GLOBO with respondents (Internet users +16 years old, classes A, B, and C) o GI-OBO




ATTRIBUTES THAT ARE MOST APPRECIATED

O GLOBO FOLHA ESTADAO

Diverse and varied news coverage

Support and promotion of diversity in journalistic content

Breaking news and exclusive stories
Actions that combat fake news
High-quality interviews and debates
Modern format with podcasts, videos, etc.
Excellent columnists

Detailed and extensive news coverage

Objective and concise news reporting

Actions that strengthen democracy

O GLOBO

Source: Ibope research conducted exclusively for O GLOBO with respondents (Internet users +16 years old, classes A, B, and C)




WHAT THE READER EXPECTS FROM THE NEWSPAPER

When choosing a newspaper to read, whether in print or online,
readers consider the following characteristics to be important:

Total

Actions that combat fake news
Stimulating actions that strengthen democracy

Encouraging actions that benefit the collective

Supporting and promoting diversity (gender, race, sexuality, religion, etc.) in journalistic content

Maintaining a moderate ideological stance
Diverse and varied news coverage
Providing good interviews and debates
Having excellent columnists

Seeking to build consensus of ideas

Breaking news and exclusive stories

Source: Research conducted for O GLOBO by Ibope, with respondents (Internet users +16 years old, classes A, B, and C) o GI-OBO




THE TOP 10 STATES

3%
WITH THE HIGHEST o
Unique Users
Séao Paulo 11,527,210
Rio de Janeiro 6,136,424
Minas Gerais 4,183,022 3%
Parana 2,625,093 GOIAs
Rio Grande do Sul 2,283,308 10%
Bahia 1,919,315 3% MINAS GERAIS
Santa Catarina 1,596,449 FEDERAL ;
Ceara 1,348,777 3 andhng : '
,348, e

Goias 1,316,414 eve ry 6% ‘ 15%

L o RIO DE JANEIRO
Federal District 1,103,676 10 use rS PARANA 28%
Other States 7,033,808 SAO PAULO

) 17%
Total 41,073,496 T h ey a re - OSR/:NDE 4% D OTHER STATES "
f r om S é 9) vk SANTA CATARINA
Paulo O GLOBO

Source: Google Analytics October/2023




O GLOBO: AN EXCELLENT BUSINESS OPPORTUNITY FOR
VARIOUS INDUSTRY, COMMERCIAL, AND SERVICE SECTORS

E}: FOOD/DRINKS/RESTAURANTS PERSONAL HYGIENE
Leader in readers in reading interest of the Leader in readership interest
@ section/subject Recipes / Cooking / Gastronomy / in the Beauty/Aesthetics section/subject.
Drinks

25% consume wine

78% of readers

64% like to try new food used some

products makeup product

1.783 1.490 727 80% are willing to pay more 1791 1487 748
for good quality food
O GLOBO FOLHA DE SP ESTADAO O GLOBO FOLHADESP ESTADAO
READERS (000) READERS (000)
Recipes / Cooking / Gastronomy / Drinks Beauty / Aesthetics
O GLOBO

SOURCE: KANTAR IBOPE MEDIA - TGl - Clickstream MP TG BR 2023 R1 - Personas >> Print and Digital Clickstream Readers (without overlap)




TECHNOLOGY / ELECTRONICS / HOUSEHOLD APPLIANCES ECOLOGICALLY RESPONSIBLE PRODUCTS/SERVICES
E‘ Very high affinity with the Technology section/subject: 185 Very high affinity with the Environment/Sustainability/Ecology

section/subject: 194

* 88% always prioritize seeking the best prices when
purchasing electronic equipment

95% consider operating ethically as an
important aspect for a company

e 81% always seek as much information as possible

) O . . o
about electronic equipment before making a 88% emphasize that companies should assist

consumers in taking responsibility for the

purchase
0 environment
* 68% strive to stay updated with * 83% would be willing to pay more for a product that
technological advancements is environmentally friendly
TRAVELS * 82% always prefer companies that are committed to

Very high affinity with the Tourism/Travel section/subject: 189 combating social inequalities, that support social and
cultural projects

* 68% agree that a true vacation always involves
a journey

e 38% intend to travel in the next 12 months

O GLOBO

SOURCE: KANTAR IBOPE MEDIA - TGI - TG BR 2023 R1 - People / Readers Print and Digital Clickstream (without overlap)




FINANCIAL SERVICES SCHOOLS, COURSES, UNIVERSITIES - . '
Very high affinity with the Finance/Business/Economy Very high affinity with the Academic Studies section/subject: 150

section/subject: 192

° (o) o . . . .
And services: CBD: 150; Investment Funds/Shares: 150; 97% Itis important to continue learning new things
Private Pension: 145 throughout life

. o . . .
. 83% T R P @ e @ S 97% Itis very important to be well informed

money more carefully than they did before
 73% Someday they would like to start their own business

» 77% are well informed before
investing in a financial investment

CARS

Very high affinity with the Automotive section/subject:
A INSURANCE 179
High Affinity for the Insurance segment: 125 of them, life
* 51% own acar

insurance; 139, home insurance and 141, car insurance

O GLOBO

SOURCE: KANTAR IBOPE MEDIA - TGI - TG BR 2023 R1 - People / Readers Print and Digital Clickstream (without overlap)




SPECIAL FORMATS

O GLOBO




O GLOBO CAST

A series of podcasts with the latest news about
everything happening in Brazil and around the
world featuring the country's top columnists.

* Podcast "Ao Ponto"
e Specials

HUAWEI

Sera que Trump tira a China do 5G no Lauro e Gabeira: A 'goleada’ do crime no
Brasil com US$ 1 bilhdo? sistema juridico e politico

O GLOBO

bt |+ 44 1 i

0 GLOBO

J VOCE GANHOU
O 2 MESES GRATIS




PODCAST | AOPONTO &

Ao Ponto
O GLOBO))

ENGAGING AND IMPACTFUL PROGRAMMING

A daily podcast that covers the main topics in Brazil and the world,
helping the listener understand the challenges of the economy and
the intricacies of politics, as well as technological innovations and
cultural movements.

CASUAL AND SOPHISTICATED TONE
Two hosts + guests connected to the topic. TIMINGS:
Mornings from Monday to Friday, for 20 to 30 minutes.

Check it out: glo.bo/2v3Aqbm

PODCAST | SPECIALS
Limited series with "hot" topics. Preference for long-tail subjects.
Examples include:
"Interrupting Our Programming," "Cultural Wars," "Gunslingers,"
among others...
Produced with interviews, music tracks, and sound effects.

o




AUDIENCES o e e
() @

-4
Total Downloads Unique
listeners
1.737.929 194,563
(Triton + YouTube Oct/22) (Triton + YouTube Oct/22)

Average Downloads / Views (Month)
144.827
(period: Oct/22)

35-44 years old (32.8%) 30% Female

* c i {r
45-59 years old (22.6%) e @) 1
+60 years old (10.8%)
Ao Ponto

* Source: Spotify
O GLOBO))

Audience
Up to -27 years old (10.3%) o0
(/' 28-34 years old (23.5%) " 70% Male




0OGLOBO

90, 20 0 OUTUBRO DE 2029

0000

0GLOBO
16.10.2020

O MELHOR DA

SEMANA

Os impactos e desdobramentos do flagra de RS 30 mil na

de senador

NEWSLETTERS

Free newsletters with the top news
from O GLOBO:

Morning Daily: Directly to your email:
news, analysis, and exclusive
information in the morning.

Best of the Week: The most intriguing
articles published during the week,
compiled in an email on Fridays.

Rio Show: Films, concerts, plays,
exhibitions, children's attractions: the
best of the city.

Sonar: Diving into social media to
analyze trends, identify key figures, and
shed light on the dirty political game
on the internet.

O GLOBO



NEWSLETTERS

Free newsletters with the top news from O GLOBO:

Capital: A selection of content from the column edited by
journalists Mariana Barbosa and Rennan Setti, sent every Tuesday.

Sensacionalista: The most impactful articles published throughout
the week, sent every Wednesday.

Rio News: Newsletter dedicated to reports about Rio de Janeiro,
sent every Tuesday.

Exclusive newsletters for subscribers:

Afternoon Daily: Directly to your email: news, analysis, and
exclusive information in the afternoon.

O GLOBO Club: Information about benefits and promotions.

Fumus Boni luris: Exclusive reports and articles about the legal

debate, curated by lawyer and professor Gustavo Binenbojm.
GLOBO




Average Newsletter

Daily News (morning)
Daily News (afternoon)

News Melhora da Semana

TOTAL:

Average: (period: Dez/2023)

NEWSLETTERS |

Periodicity Sent

= active subscribers in the base

143.375

110.785

92.780

346.940

Delivered

2.849.143
2.229.105

460.834

5.539.082

Opening remarks

1.083.454
874.276

258.951

2.216.681

Exchange rate

Opening

O GLOBO
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O GLOBO rédio((Globo

In the summer, Rio is more Rio, people are happier.

The event combines beach activities, live shows, DJs, sports,
entertainment, opportunities for activation and visibility, as well
as the stunning sunset and iconic scenery of Ipanema Beach.
Summer Rio 2024 offers everything that Rio residents and
tourists need to enjoy the best of the city while responsibly
resuming tourism.

O GLOBO




THE BIGGEST PORTUGUESE
WINE EVENT OUTSIDE
PORTUGAL

The event brings exclusive experiences in Rio de Janeiro and Sao
Paulo.

Visitors have the opportunity to taste Portuguese wines in an
informal setting, with direct access to dozens of producers.

Additionally, participants can engage in various parallel
activities, including tastings, pairings, and courses led by
critics from newspapers such as O GLOBO, Valor
Econdémico, and Publico from Portugal.

O GLOBO




SP
GASTRO
NOMIA

WHETHER IN RJ OR SP,
GASTRONOMY BRINGS US TOGETHER

In celebration of the culinary delights offered by Sao Paulo, SP
Gastronomia returns in 2024 following a successful inaugural
edition. Organized by O GLOBO and Radio CBN, the event will
once again showcase the finest cuisine from Brazil and around
the world, all gathered in one place for the enjoyment of Sao
Paulo residents.

In its inaugural edition, the event featured the participation of
renowned restaurants in Sao Paulo and attracted over 25
thousand attendees over the course of four days, solidifying its
status as one of the largest gastronomic festivals held in the
capital.

CBN OGLOBO




1

BIGGEST FOOD EVENT IN
BRAZIL

The 13th edition of the largest event of its kind in the country
set a new attendance record in 2023. Over two weekends, 90
thousand people gathered at the Jockey Club Brasileiro.

An outdoor event catering to food enthusiasts and those
seeking entertainment, featuring classes conducted by
renowned chefs.

All complemented by performances and the unmissable Rio
atmosphere.

O GLOBO




Since its inaugural edition in 1972, The Aquarius Project has been
bringing music to the masses. It has united a diverse range of
musical genres, dispelling the myth that people don't enjoy
classical music and captivating audiences.

The Aquarius project returned to Sao Paulo in 2023 with an edition
at Ibirapuera that featured the Orquestra Experimental de
Repertério and singers Fafa de Belém and Isis Testa.

And the Rio de Janeiro edition was equally remarkable. A unique show
featuring the Brazilian Symphony Orchestra paying homage to samba
at Praca da Apoteose, with special guest singer Belo.




THE MOST SIGNIFICANT REGIONAL
EVENT IN THE COUNTRY

Our proposal for 2023 maintains a focus on education
throughout the year, fostering discussions and debates
while sharing important content, good news, successful
initiatives, and opening new avenues of knowledge for
students, teachers, administrators, and all those advocating
for modern education and quality.

Hybrid events featuring two sessions lasting 1 hour and 30
minutes each, totaling 4 hours of engagement. We will
implement a model for submitting questions, enabling
active participation from the audience across all the content
covered.

O GLOBO




90 camarore
Quem O GLOBO

Camarote Quem e O Globo brings fresh updates and vibrant
energy to the biggest party on the planet. Over the course
of four days of celebration, we will welcome approximately
a thousand guests per day with Sapucai's most premium
service. Our guests will be greeted at an exclusive meeting
point for customizing abadas and receiving accreditation.

In addition to Carnival festivities, the box will also showcase
exclusive shows and attractions for our guests. And all of
these events will receive extensive coverage on the Quem,
O Globo, and Radio Globo brand platforms.

Quem OGLOBO




OUR ONLINE AND
OFFLINE FORMATS
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DIFFERENTIATED
FORMATS

1

GLOBO

CIDADE DO ROCK 2019 ":w: G paeda e dg Rock.

eficios
o
COVER PAGE
Page 1 Page 4 COVER PAGE
Format: 29'.7cm X 45cm Format: . 29.7 X 52cm Mandatory use:
Note: We will feature the newspaper Place the word st e o in e
brand's masthead, the current date, and "ADVERTISING” atop the artwork
the phrase "ADVERTISING COVER." centralized ad, within the 29.7
(published by Editora Globo). o E) (B e

Pages 2 and 3
Two basic pages: 29.7cm x 52cm
or a double-page spread: 61.4cm x

52cm O GLOBO




DIFFERENTIATED
FORMATS

O GLOBO

Loose-leaf

cover page
(loose page)

Page 1

Format: : 29.7cm x 45¢cm
Note: We will feature the
newspaper brand's
masthead, the current date,
and the phrase
"ADVERTISING COVER."
Page 2

Basic pages: 29.7cm x 52cm

O GLOBO

False cover page
(connected to the
main binder)

Page 1

Format: 29.7cm x 45cm
Note: We will feature the
newspaper brand's
masthead, the current date,
and the phrase
"ADVERTISING COVER."
Page 2

Basic pages: 29.7cmx

52cm

Belly band

Format: Horizontal
(the newspaper's
brand must be fully
visible)

O GLOBO




DIFFERENTIATED
FORMATS

| O IRASIL NAS flUAS

s aumentar impo'sgos
snsar novos beneficios

Basic tab

Open format: 6 col. x 53 cm.
4/1 color printing.

Front (color) and back (pb).

(21) 3512-8006

amn o

Extended tab

Open format: 9 col. x 53 cm.
4/1 color printing.
Front (color) and back (pb).

DBRASIL NAS BUAS

» aumentar impostos
sar novos beneficios

Kelungas  cqpncoeite ¢ Nailinl

Nalal

www.kalunga.com

O GLOBO




DIFFERENTIATED
FORMATS

Ads editing station
Open format: 6 col. x 53 cm.
4/1 color printing.

Front (color) and back (pb).

Qa2 iil
aumentar inpostos
| pmmm o ovos enaficios Bookmark
e — TP Open format: 9 col. x 53 cm.
4/1 color printing.
V0 Jo Front (color) and back
cusp IR o

O GLOBO




DIFFERENTIATED
FORMATS

Pages 2+ 3
Two basic pages:
29.7cm x 52cm
Or A double page:
61.4cm x 52cm

Multipage

O GLOBO




ONLINE FORMATS

OGLOBO. ... REE e —

Super leaderbord - 970 x 90

oSO ARTE

Ex-diretor da
Petrobras deixa
prisdo no Parana

dosabrigados nas Fiipinas e

Ao Bt i e
Isentos do IR devem declarar T
para receber resiituicio

Super Banner - 728 x 90

3 Mensalidades de escolas do Rio

terio aumento de até 11,5% em
2084

= = Half Page
S 300 x 600

Ativista brasibeira presa na
Russia é transferica para Sdo
Petersburgo

Billboard - 970 x 250

0GX ficara sem “
dinheiro em caixa ja 3 B Retangulo
no final de dezembro § 300 x 250

= - tudo e

Jon Stewart estreia como
diretor no drama
‘Rosewater’

Retangulo
300 x 250

HOROSCOPO

R AQ TOPO

v A 24 L2053

0 GLOBO

para presidir Petrobras

PF indicia André Vargas,
| Pedro Corréa, Aline Corréae

Luiz Argdlo e mals 26 pessoas

0 GLOBO ganha dois prémios da Associagdo dos

Magistrados do Brasil

EEFEn
Fullbanner - 320 x 50

Governo). No entanto, os int
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