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-
ence public opinion and behavior through digital 
platforms, the handling of personal data in the 
public sphere requires reassessment. This study 

focus on information privacy. It outlines strate-
gies and guidelines for organizations to balance 

to maintain consumers’ privacy and public trust.

Devices such as smartphones, surveillance cam-
eras, tablets, and drones have become integral 
to daily life. They collect extensive personal 

-

technologies, AI systems rely heavily on data 
and can collect, analyze, and infer personal in-

-
-

lecting large amounts of data indiscriminately, 
-

ments and organizations over the public sphere. 
These practices create ethical challenges related 
to transparency, accountability, and individual 
rights, underscoring the urgent need to address 
privacy concerns in the context of AI and mass 
data collection. When individuals feel their pri-

-
-

utation. Strategic communication professionals 
must address privacy concerns not only to build 
public trust but also to safeguard organizational 

credibility and success. Therefore, this study ex-

can safeguard personal data amid the increasing 
use of AI systems.

Privacy, particularly regarding personal data, 
remains one of the most persistent issues asso-

understand preferences and create individual-
ized communication strategies, many individ-

-

include the potential for data misuse in social 
engineering or shaping individual attitudes and 
behaviors. With the rise of AI systems, organi-

are expressed, problems of general concern are 
discussed, and collective solutions are devel-

-

private spheres as the public sphere increasing-
ly intrudes into private spaces. Through digital 
platforms, organizations use AI technologies to 

-

This reliance on AI systems has introduced chal-
lenges to the public sphere, particularly through 

-



logical devices. While these systems transform 
-

tions and publics, they also create ethical chal-
lenges and intensify the need for privacy pro-

private spheres become less distinct.

-
-

-
-

access personal information and monitor its 
use, applying mechanisms such as geographic 

The adoption of digital tools does not inherently 

individuals are navigating a transitional period, 

relationship underscores the need to reassess 

communication practices and the public sphere. 
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-
ing public relations professionals’ attitudes and 

attributes of AI technology, internal organiza-
tional communication, and individual character-

and utilize AI technologies.

perceived AI innovation attributes—such as its 
relative advantage, compatibility, ease of use, 

-
-

on themselves, particularly in terms of its dis-

-

adopt AI and their commitment to AI-related 

focus on the impact of dialogic internal com-
munication and charismatic leadership commu-

including individual characteristics and existing 
employee-organization relationships. 

-
-

try reports and trade organizations have begun 
-

starting to catch up, providing a deeper under-
-

-

monitoring, enhance data analysis, and improve 
-
-



ethical challenges regarding algorithmic bias-
-

gy-related changes has emphasized that the suc-
cess of technological adoption often hinges on 

and support systems throughout the transition 

Despite the value of descriptive and explor-
atory research, there is a gap in understanding 

relations professionals’ attitudes and behavioral 

studies have predominantly focused on the tech-

agency of individual practitioners and the orga-
nizational strategies employed to communicate 

-
place, survey-based research is needed to gen-

-

the public relations industry, to collect survey 

-
sionals, ensuring diverse representation in terms 
of age, gender, ethnicity, organizational type, 
size, and managerial roles. The survey includes 
questions on professionals’ perceptions of the 

-

also measure perception of various AI attributes. 
-

munication to capture mutuality and openness, 

and charismatic leadership communication to 

care related to AI adoption. 

the perceived relative advantage of AI, its ease 
-

-

-
-

and commitment to AI-related organizational 
change.

This research could provide critical insights for 
public relations professionals and organizations 

-

support systems during technological transi-
tions. The study may help mitigate potential 
employee resistance, address concerns about 

collaborative approaches to implementing AI 
technologies in professional environments.











































































a level that cannot be ignored by people in the 
st

changed both the speed and form of brand com-

munication. Today’s consumers have many op-

technology. In order to connect their target au-

-
ligence helps create personalised messages to 

-
-

-

cognizant of this trend increasingly integrate AI, 
digital technologies, and art into their product- 
and service-related communication strategies. 

of data into installations that use multiple sens-

their target audiences emotional experiences. 
-

tellectual phenomenon can be transferred to the 
brand’s reputation and visibility. This study aim 

-

-

intelligence-based.

-

among contemporary collaborations by digital 

With the help of these partnerships the discus-

brand communication at the intersection of Arti-



it a dynamic and ever-evolving phenomenon. 
It’s not easy to consistently hold the attention of 
today’s customers. There are plenty of options, 

Therefore brands are not only capturing the at-

-

-

processes and provide personalised experiences. 

-
ticipate credit fraud before it happens, or deploy 

clothing and styling service that uses AI to de-
termine the best clothing styles for each custom-

-
sonalised products and services.

-

provide customer service before and after sales, 
-

these bots can solve more complex problems 

gain an advantage in customer service, but also 
have the opportunity to reduce costs by elimi-
nating the need for human labour.

-

arts to cinema, and from music to literature. Al-

considered to be a recent phenomenon, it is ac-
-

-

and producing results based on that information. 

-

as humans. 

Today, many artists and collectors are creating 

technology becoming increasingly sophisticat-

and their accessibility compared to the begin-
-

-
sion are frequently preferred for art production 

criticism and debate around issues such as intel-
lectual property, artistic representation and dis-

-
inent criticisms of AI art concerns the ambiguity 

-



-
ed as one of the most important centres of the 

-

became the second most expensive piece at the 

-
ures of the Pop Art movement. Although many 
people are sceptical about AI art, the fact that 

art has undeniably arrived.

-

-
ects that are both aesthetically and strategically 
compelling. Such collaborations enable brands 
to transcend traditional advertising, establishing 

-
ences and gaining prestige. Artists gain greater 

-
scend mere economic partnerships and evolve 
into cultural interactions.

The art elements presented alongside the mar-
-

-
-

lect of art is being used by numerous brands to 
amplify their strategic narratives in the current 

-

this strategy.  Art is not only a cultural detail but 

-

of its most notable features. A notable example 
-
-
-

signs by contemporary artists, presenting them 

-

by it use of cutting-edge technology and inno-
vative techniques to create stunnig visual ef-

-

an important place in Anadol’s artistic career. 

data visualisation, but later began using it ex-
tensively for spatial installations and public art 

art and design studio brings together architects, 
artists, data scientists and researchers to create 



-
lation that continuously transformed and rein-
terpreted modern art through machine learning, 

-
-

tablishing Anadol as a pioneer in merging art, 
technology and data to create immersive cultur-
al experiences.

visuals created using AI on the Walt Disney 

-

transformed into a visual and auditory installa-

-

-
nently.

-

created an AI-based installation titled Serpenti 

-
-

-
-

-

into machine algorithms to create this attractive 
three-dimensional data sculpture. It also used 



Serpenti shape became part of the AI’s training.

Anadol’s studio trained deep learning algo-

and soundscapes have been added to the data to 
create a multi-sensory experience. 

-
tion of art, fashion and luxury brands generated 

-

-



Inner Portrait

AI strongly in-

incorporating art

AI and art global brands 
-

collaborations strong media impact—
especially on social media—thereby increasing 
brand visibility

AI-cre-

recall, attitude change, and purchase intention

Bulgari ve 
-
-

-

-
gari.com/en-int/stories/serpenti-metamorpho-

-

-
-

ception and evaluation of consumer products. 

 

-

-
nologies. 

-
 

. . 
-
-



-

Art. -

-
telligence-portrait-painting-sells-at-chris-

-

-
 

-
ators contesting AI integration on social me-
dia platforms. -
lia. Advance online publication. https://doi.
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agenda. , , 
-

 











































































































Name Kannada Script Roman Script Image

Philo

hmm: (0.3) 
?tharaksini 
durodha: 

>mahila< 
bage:

the challenge for 
-

cerning women

Image 1.1
Mitch °anta: hakku:° 

(0.2)

women power is 

put that women 
power is the na-

Mitch

(0.4) mahila (.) 
hss >saman-
adhige munadi-
yo::< (.) mun (.) 
mun muna::di-
yo:na: ell:arigu: 
>°antarastriy 
mahila dinage° 
subhasa::galu:

let us move 
forward for the 

Women happy 

womens day to 
everybody 

Image 1.2

Mitch

mahila ?saman-
adhige (.),ellaru: 
munnadi:yo-
na:(0.1) ya-
kan[dre] >ellar-

khagala rajya:-
galla: °arthikdal-
li° samajalli

Women power is 

of women let us 
all move forward 
because everyone 
wants equality for 

economy present 
society

Philo °[ahh vdu ik] ahh yes equality



Mitch

mun::nadi (.) 
[baro eleksan] 
dalli (.) stri ondu 

avru (.) [sama]
nadhi kotu ye-

khotbeku::

in the coming 

women power 

power should give 
equality

Philo
uhh oh ok 
indira: gandhi: 
photo irrbekha:

uhh oh ok indira 
gandhis photo can 
be keept

Image 1.3
Mitch

haa: ?bekhu:: 
yakan:,dre ra-
jekrayadalli indira 
gand[hi]-

haa should be there 
because in the na-



Prompts Image

Paul receives a WhatsApp mes-
sage asking him to create social 
media content

Image 2.1

-
ward and begins to type on a key-
board placed in front of him. Paul 

YouTube, occasionally smiling

Image 2.2

placed in front of him

-

need three more similar images

Paul seems distracted as he con-

into ChatGPT

I need three more similar images 
Petrol Increase

Paul, unhappy with the posts 

his phone

Image 1.3










































