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LISTING PERFORMANCE
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Search Results Page Views 32,867,522

Month over Month -16.62%
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App: YTD traffic from Native Apps that are downloaded (iOS and Android)
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Listing Detail Page Views 707,974

Month over Month -15.58%
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If you have any questions, please contact your Industry Relations representative or email:
industryrelations@move.com
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Total Listing Leads 1,681

Month over Month 2.00%
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App: YTD traffic from Native Apps that are downloaded (iOS and Android)
Web: YTD traffic from all browsers (desktop, tablet and phone)

Median Active Listings 3,668

Month over Month -1.48%
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If you have any questions, please contact your Industry Relations representative or email:
industryrelations@move.com
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Median Days of Active Listings on realtor.com 92

Month over Month -3.98%
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Median Days of Active Listings is for all US Residential (Single Family Homes, Townhomes, Condos) excluding land and for rent.

Total Profile Views 5,621

Month over Month 10%
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If you have any questions, please contact your Industry Relations representative or email:
industryrelations@move.com
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FAR Leads 158

Month over Month -25%
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Total Profile Inquiries from Find a Realtor® claimed profiles.
Member Profile Completeness
68%

22%
10%
UNCLAIMED [ INACTIVE BASIC PROFILE COMPLETE PROFILE
PROFILE

Mot receiving
consumer
inquiries

To schedule a complimentary training webinar on profiles for your members, email industryrelations@move.com

If you have any questions, please contact your Industry Relations representative or email:
industryrelations@move.com

Move, Inc. Confidential Information. Do not copy, disseminate, or distribute without express written permission of Move, Inc. Page 4




June 2025

realtor.com

MONTHLY TRAFFIC REPORT

FOR Lake and Sumter

MLS Cross Market Demand Report

Interested to know where your buyers are coming from? Check out Realtor.com's MLS Demand Report, created by our economics
team, so you can better understand where consumer demand originates for your active MLS listings across realtor.com.

Realtor.com's MLS Demand Report will answer the following questions:

What are the top Metro's within my state driving the greatest consumer demand for my listings on realtor.com?

What are the top Metro's from other states?

Which Counties, both in-state and out-of-state, are driving the greatest demand?

Check out your MLS Demand Report below to truly understand where your buyers are coming from!

Top Viewing Counties from other States

VIEWER_COUNTY

New York County, NY | NNNNEEEE 'c.17%
Fulton County, GA [ 6.85%
Cook County, IL - 5.86%
Loudoun County, VA - 5.06%
Dallas County, TX [J] 1.59%
Marion County, IN l 1.31%
Maricopa County, AZ I 1.20%
Los Angeles County, CA I 1.04%
Hennepin County, MN I 0.83%
Suffolk County, NY [ 0.75%

0.00% 10.00% 20.00%
% of Total VIEW_COUNT

Top Viewing Counties within State

VIEWER_COUNTY

Orange County, FL _ 18.72%
Lake County, FL || NNEGGE 775
Miami-Dade County, FL || N NN 1590
Marion County, FL - 5.46%
Sumter County, FL [JJJJJj 4.66%
Seminole County, FL - 3.75%
Volusia County, FL [JJJj 3.15%
Polk County, FL [JJJj 3.05%
Osceola County, FL . 3.05%

Hillsborough County, FL [JJJj 2.85%
0% 10% 20%

Top Viewing Metros from other States

METRO

New York-Newark-Jersey Cit.. _ 19.66%
Atlanta-Sandy Springs-Alph.. | 8.86%
Chicago-Naperville-Elgin, IL-.. [ 7.95%
Washington-Arlington-Alexa.. - 6.82%

Dallas-Fort Worth-Arlington,.. . 2.60%
Indianapolis-Carmel-Anders.. . 1.82%

Minneapolis-St. Paul-Bloomi.. l 1.64%
Detroit-Warren-Dearborn, Ml I 1.52%
Philadelphia-Camden-Wilmi.. I 1.46%

Los Angeles-Long Beach-A.. I 1.34%

0.00% 10.00% 20.00%
% of Total VIEW_COUNT

Top Viewing Metros within State

METRO

Orlando-Kissimmee-Sanford.. _ 43.49%
Miami-Fort Lauderdale-Pom.. _ 20.13%
Tampa-St. Petersburg-Clear.. [JJJ] 7.22%
Ocala, FL [JJJ] 5.48%
The Villages, FL [l 4.68%
Deltona-Daytona Beach-Orm.. l 3.54%
Lakeland-Winter Haven, FL I 3.06%
Jacksonville, FL I 1.98%
Palm Bay-Melbourne-Titusvi.. || 1.66%
Homosassa Springs, FL I 1.58%
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If you have any questions, please contact your Industry Relations representative or email:
industryrelations@move.com
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