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Interdisciplinary exchange and mutual 
understanding between decision-
makers in the healthcare system on the 
one hand and planners on the other are 
fundamental to sustainable healthcare 
planning and should therefore be 
promoted.

a framework for 
interdisciplinary 
healthcare 
planning:

Enhance Visibility 
Expand Infl uence 
Accelerate Innovation
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let’s create an
impact together!

ENAH PARTNERSHIPS
As a non-profi t organisation ENAH 
relies on the support of partners and 
sponsors to carry out our mission. 
ENAH therefore seeks support from 
interested partners and companies 
in the healthcare and construction 
sectors as well as from private 
initiatives and individuals.

PARTNERS include private businesses, 
non-profi t organisations, public 
authorities, and other institutions 
whose interests and purposes are 
consistent with ENAH’s mission and 
goals.

• Join our annual academic network 
meeting (online or in person) and fi nd 
out about current research topics.
• Discounted fees for ENAH knowledge, 
our educational programme such as 
ENAH WEBINAR and the ENAH SUMMER 
SCHOOL.
• Discounted fees for the SYMPOSIUM 
HEALTH CARE OF THE FUTURE 
(biennially in Berlin and Venice).
• Show your contacts and business 
partners your engagement in 
architecture and urbanism for health.
• Set your topics in interdisciplinary 
workshops and provide input to our 
teaching programmes.
• Report on your activities and 
announce your events in our online 
news and newsletters to our entire 
network.

Become a partner and actively 
shape the European Network 
Architecture for Health (ENAH). 
Bring in your expertise, gain 
visibility and create new 
opportunities for innovation 
and potential research 
collaborations.
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• Drive the agenda: Introduce your 
strategic topics into interdisciplinary 
workshops, panel discussions, joint 
research projects, and help set future 
priorities.
• Shape the next generation: 
Contribute your expertise to our 
scholarship and teaching programmes 
and support emerging talent in the 
fi eld.
• Boost your visibility: Present your 
organisation with a company profi le on 
the ENAH website and increase your 
reach within an European network.
• Share your success: Publish updates 
on your activities and promote your 
events through our online news and 
newsletters, directly to the entire ENAH 
community.

Your benefi ts at a glance:



platinum

STRATEGIC INFLUENCE 
& THOUGHT LEADERSHIP
Shape the discourse and elevate your 
expertise
• Annual strategic exchange with 

ENAH leadership: your strategic 
priorities become part of ENAH’s 
annual thematic focus

• Direct integration of your priorities 
into ENAH’s annual themes, 
workshops, panels and position 
papers 

• One complimentary keynote by an 
ENAH Board Member (45 minutes)

PREMIUM STAGE 
& EXHIBITION VISIBILITY
Be seen by key industry leaders and 
decision-makers
HEALTH CARE OF THE FUTURE: 
• Main stage presence: confi rmed 

speaker slot (20 minutes) or topic 
placement

• Curated networking with C-level 
decision-makers, architects, partners 
and policymakers

• Four full-access tickets
• 6 m² branded exhibition space
• High-profi le visibility with prominent 

brand placement across event 
media, the programme, and the 
offi  cial website

COLLABORATION WITH 
EXPERTS & INNOVATION 
DRIVERS
Connect with interdisciplinary 
professionals and emerging experts
ENAH SUMMER SCHOOL:
• Exclusive access to the event in 

Berlin. 50% reduced fees for up 
to fi ve young professionals or a 
60-minute partner presentation

ENAH WEBINAR: 
• Partner-branded, jointly defi ned 

topic, incl. moderation and 
promotion; recording for future use 
by agreement

• Participation of three young 
professionals nominated by the 
partner

25.000€ 
/ year

Why PLATINUM?
Becoming a PLATINUM 
Partner means 
positioning your 
organisation at the heart 
of European innovation 
for health-promoting 
built environments, with 
premium visibility and 
direct infl uence on the 
agenda.
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Maximum Influence · Exclusive Access · Exceptional Visibility

COMMUNICATION 
& VISIBILITY BENEFITS
Boost your brand across ENAH’s rapidly 
growing ecosystem and highlight your 
expertise
Strategic positioning of your 
organisation as a leader in 
interdisciplinary health and design:
• Features of your organisation’s 

news, achievements and event 
announcements in ENAH’s online 
news and newsletters

• Instagram: Up to 3 co-branded posts 
per initiative (HEALTH CARE OF THE 
FUTURE, ENAH SUMMER SCHOOL, 
ENAH WEBINAR)

• LinkedIn: Up to 3 co-branded posts 
per initiative (HEALTH CARE OF THE 
FUTURE, ENAH SUMMER SCHOOL, 
ENAH WEBINAR)

We welcome and encourage the 
sharing of posts across your own 
channels.

ADDITIONAL CUSTOMISED 

BENEFITS
Further services and exclusive options 
can be tailored to your strategic goals.

Details regarding ENAH’s media 
presence, communication activities and 
audience reach are provided on p. 10.



gold

STRATEGIC INFLUENCE 
& THOUGHT LEADERSHIP
Shape the agenda, contribute to 
impact
• Annual strategic exchange with 

ENAH leadership: your strategic 
priorities become part of ENAH’s 
yearly thematic focus

• Direct integration of your priorities 
into ENAH’s annual themes, 
workshops, panels and position 
papers

PREMIUM STAGE 
& EXHIBITION VISIBILITY
Be seen by key industry leaders and 
decision-makers
HEALTH CARE OF THE FUTURE: 
• Curated networking with C-level 

decision-makers, architects, 
partners, and policymakers

• Two full-access tickets
• High-profi le visibility with prominent 

brand placement across event 
media, the programme, and the 
offi  cial website

COLLABORATION WITH 
EXPERTS & INNOVATION 
DRIVERS
Connect with interdisciplinary 
professionals and emerging experts
ENAH SUMMER SCHOOL: 
• Access to the event in Berlin; 50% 

reduced fees for up to three young 
professionals or a 30-minute partner 
presentation

ENAH WEBINAR: 
• Participation of three young 

professionals nominated by 
the partner in an ENAH-hosted 
WEBINAR; topics are selected and 
updated regularly by ENAH

15.000€ 
/ year

Empower Visibility · Expand Influence · Accelerate Innovation
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Why GOLD?
Position your organisation 
at the centre of the 
European movement for 
healthier, people-centred 
environments. GOLD 
Partners play a decisive 
role in shaping ENAH 
activities while gaining 
strong exposure to 
leading stakeholders and 
emerging professionals.
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COMMUNICATION 
& VISIBILITY BENEFITS
Boost your brand across ENAH’s rapidly 
growing ecosystem and highlight your 
expertise
Strategic positioning of your 
organisation as a leader in 
interdisciplinary health and design:
• Features of your organisation’s 

news, achievements and event 
announcements in ENAH’s online 
news and newsletters

• Instagram: Up to 3 co-branded posts 
per initiative (HEALTH CARE OF THE 
FUTURE, ENAH SUMMER SCHOOL, 
ENAH WEBINAR)

• LinkedIn: Up to 3 co-branded posts 
per initiative (HEALTH CARE OF THE 
FUTURE, ENAH SUMMER SCHOOL, 
ENAH WEBINAR)

We welcome and encourage the 
sharing of posts across your own 
channels.

ADDITIONAL CUSTOMISED 
BENEFITS
Further services and exclusive options 
can be tailored to your strategic goals.

Details regarding ENAH’s media 
presence, communication activities and 
audience reach are provided on p. 10.



event

SYMPOSIUM HEALTH CARE 
OF THE FUTURE

OPTION 1:
PARTNERSHIP WITH 
EXHIBITION BOOTH
Fee: €7,000 (net, excl. VAT)
• Presentation of your products and 

innovations at an exhibition booth
• Limited exhibition positions are 

available depending on fl oorplans
• Allocation will be based on 

exhibitors’ preferences, following 
the principles of the SYMPOSIUM 
HEALTH CARE OF THE FUTURE

OPTION 2:
LOGO PARTNERSHIP
Fee: €5,000 (net, excl. VAT)
• No exhibition booth, otherwise, the 

same conditions as Option 1

OPTION 3:
VIP EVENT PARTNERSHIP
Fee: upon agreement
• Opportunity to present your 

company through a short 
presentation during the evening 
event

OPTION 4:
PRESS & PUBLICATION 
PARTNERSHIP
Fee: upon agreement
• Exhibition and display of 

publications (books, magazines, and 
press materials)

• Visibility for publishers, media 
partners, and press representatives

• Placement in a designated 
publication and press area during 
the SYMPOSIUM

• Inclusion as a Press and Publication 
Partner in selected event materials

As an event partner, 
you will specifi cally 
support the organisation 
of events of ENAH. 
Its established format 
HEALTH CARE OF THE 
FUTURE takes place 
biennially in Berlin and 
Venice.
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Conditions
Media Presence
Display of the partner’s logo (e.g. 
fl yers, programme, posters), a short 
description, and website address;
up to two posts on LinkedIn and 
Instagram.

Staff  participation
Two employees of your company 
will participate in the SYMPOSIUM, 
including the evening event.

Guest registrations
Invite two business partners or clients 
to attend the SYMPOSIUM, including 
the evening event.

Promotional Materials
Distribution of brochures, magazines, 
books, or other printed materials is 
possible by prior arrangement.

ADDITIONAL OPTIONS
Partnerships for additional events 
(e.g. ENAH SUMMER SCHOOL, ENAH 
WEBINAR) are possible.

Details regarding ENAH’s media 
presence, communication activities and 
audience reach are provided on p. 10.

varying € 
/ ENAH event

Empower Visibility · Expand Influence · Accelerate Innovation



academic

ACADEMIC PARTNERSHIP
Engage with ENAH’s academic network 
and contribute to the advancement 
of interdisciplinary research, 
education, and discourse in healthcare 
architecture and healthy cities. 
The Academic Partnership off ers 
access to exchange, collaboration, 
and visibility within an international 
community of researchers, educators, 
and institutions.

BE PART OF THE ENAH ACADEMIC 
NETWORK
To apply, please submit this form or 
contact ENAH directly at:

mail@enah.eu

academic partnership
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donations

DONATION & SCHOLARSHIPS
Make a donation and help us to promote 
spatial quality in healthcare settings 
and healthy cities. Alternatively, make 
a specifi c donation that will be used 
for scholarships for the students of our 
ENAH SUMMER SCHOOL. Donations are 
tax-deductible.

MAKE A DONATION!
If you wish to support the work of the 
European Network Architecture 
for Health please send your donation to:

Stadtsparkasse München

IBAN DE97 7015 0000 1004 8625 51

BIC SSKMDEMMXXX

On request, we will issue a donation 
receipt. Please contact ENAH directly at:

mail@enah.eu
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funding partnership



overview

ENAH CORPORATE PARTNERSHIPS
PLATINUM PARTNER
• Highest-level strategic position within ENAH’s european innovation agenda

• Direct access to leadership and infl uence on themes, programmes and outputs

• Maximum visibility across all ENAH platforms and initiatives

• Exclusive keynote opportunity (ENAH Board Member)

• Deepest level of institutional integration within the network

GOLD PARTNER
• Strong strategic role within ENAH’s European network

• Participation in selected exchange formats and programme development

• High visibility across ENAH channels and events

• Engagement with key stakeholders, professionals, and emerging experts

• Contribution to ENAH activities 

EVENT PARTNER
• Visibility at the HEALTH CARE OF THE FUTURE SYMPOSIUM

• On-site presence with exhibition, branding, or speaking opportunities

• Direct access to a targeted audience of decision-makers and experts

• Networking-focused, event-specifi c engagement

• Clearly defi ned, time-limited participation formats
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PLATINUM GOLD EVENT

STRATEGIC INFLUENCE & THOUGHT LEADERSHIP

Complimentary keynote by an ENAH Board Member ●

Annual strategic exchange with ENAH leadership ● ●

Integration of priorities into annual themes ● ●

Refl ection in workshops, panels, and position papers ● ●

PREMIUM STAGE & EXHIBITION VISIBILITY

HEALTH CARE FOR THE FUTURE:

Branded exhibition booth (6 m²) ● ● only event option 1

Main stage presence: speaker slot or topic placement ●

Full-access tickets ● 4 ● 2 ●

Guest registration ●

Partner placement (programme, offi  cial website...) ● ● ●

COLLABORATION WITH EXPERTS & INNOVATION DRIVERS

ENAH SUMMER SCHOOL:

50% Reduced fees for young professionals or.... ● up to 5 ● up to 3

...a partner presentation ● 60 min ● 30 min

ENAH WEBINAR:

Partner-branded, jointly defi ned topic ●

Participation for three young professionals ● ●

Partner placement (programme, offi  cial website...) ● ●

COMMUNICATION & VISIBILITY BENEFITS

Features in ENAH news and newsletters ● ● ●

Co-branded posts per initiative (ENAH SYMPOSIUM, ENAH 
SUMMER SCHOOL, ENAH WEBINAR) on Instagram, LinkedIn

● up to 3 ● up to 3 ● up to 3
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media

COMMUNICATION & MEDIA REACH
ENAH uses a curated multi-channel communication strategy to connect 

interdisciplinary experts, institutions, researchers, decision-makers, and industry 

leaders across Europe. Through our newsletters, website, LinkedIn, and Instagram 

channels, we share research, events, partner activities, and innovations in the 

fi elds of healthcare architecture, urbanism, and healthy cities.

Our communication formats provide targeted visibility for partners and 

contributors within an international professional network spanning academia, 

healthcare, architecture, planning, and policy. Since 2006, ENAH’s SYMPOSIUM 

HEALTH CARE OF THE FUTURE Berlin has brought together international 

stakeholders, experts, and decision-makers, reinforcing the network’s growing 

European visibility and interdisciplinary reach.

OPTIONAL VISIBILITY OPPORTUNITIES FOR PARTNERS
• Co-featured posts in ENAH newsletters and online news

• Co-branded LinkedIn and Instagram communications

• Visibility for your company and logo across ENAH events, programmes, and 

media channels

• Access to ENAH’s European network of architects, planners, healthcare 

leaders, researchers, institutions, and industry partners

ENAH HEALTH CARE OF THE FUTURE
Participants per event:

Berlin: approximately 250 participants

Venice: approximately 120 participants

Participants include C-level decision-makers, architects, partners, and 

policymakers.

ENAH SUMMER SCHOOL
20–25 international participants from a range of disciplines, including 
architecture, urban planning, public health, life sciences, sociology, and 
economics.

ENAH WEBINARS
20–50 international participants from various disciplines, predominantly from the 
planning and service delivery sectors of healthcare.

ENAH NEWSLETTER
4,000 subscribers (1,500 English-language; 2,500 German-language); 

a minimum of four newsletters per year.

CEO ENAH PROFILE LINKEDIN
600–1,100 impressions per post; one additional ENAH channel is currently under 

development.

ENAH INSTAGRAM
9,000+ monthly impressions; 350 followers.

With continued strategic engagement across social media channels, further 

growth in these fi gures can be anticipated.



guidelines
PARTNERSHIP GUIDELINES & GENERAL TERMS AND CONDITIONS 

1. PARTNERSHIP CONTRIBUTION, PURPOSE & DUE DATE
1.1 Partnership fee
The Partner shall pay an annual partnership fee corresponding to the 
selected partnership category. All fees are net of applicable taxes 
unless otherwise stated.

1.2 Purpose
The partnership contribution is intended in particular to support 
ENAH’s activities in the areas of education, research, public outreach, 
events, and interdisciplinary exchange. Additional project-related 
purposes may be agreed by mutual consent.

1.3 Due date & payment details
The partnership fee is due within ninety (90) days of receipt of a duly 
issued invoice and shall be paid by bank transfer to the following 
account:

 Stadtsparkasse München
 IBAN: DE97 7015 0000 1004 8625 51
 BIC: SSKMDEMMXXX

2. SCOPE OF PARTNERSHIP SERVICES
2.1 General scope
The scope of services is determined by the respective ENAH 
partnership off er. ENAH shall provide, in particular, the services 
defi ned for the selected partnership level.

2.2 Core services
Depending on the partnership category, services may include 
participation in events, thematic integration into ENAH programmes, 
visibility within ENAH communication channels, access to formats for 
knowledge exchange, and opportunities for collaboration.

2.3 Additional services
ENAH may off er additional services or formats. Thematic focus, 
scheduling and implementation are defi ned annually and aligned with 
ENAH’s strategic priorities and available resources.

3. PROGRAMME DESIGN & ADAPTATION
ENAH reserves the right to adapt formats, measures, or schedules 
during the partnership term. If individual measures or the partnership 
off er change during the term, the parties shall endeavour to agree 
on equivalent alternatives by mutual consent. Fixed formats, titles, 
speakers, or dates cannot be guaranteed in advance.

4. RIGHTS OF USE, NAMING, LOGOS & EXCLUSIVITY
4.1 Rights of ENAH
ENAH does not acquire any rights to the Partner’s company name, 
trademarks, logos or intellectual property beyond what is necessary 
for the provision of partnership services.

4.2 Rights of the Partner
The Partner is entitled to reference the partnership relationship in its 
own communications, provided such references are factually accurate.

4.3 Use of ENAH name & logo
Any use of ENAH’s name, logo or platforms requires prior coordination 
and approval by ENAH.

4.4 No infl uence
The partnership does not confer any entitlement to editorial, strategic 
or organisational infl uence over ENAH’s content, research agenda, or 
activities.

5. LIABILITY
Liability of ENAH and the Partner is excluded, subject to mandatory 
statutory provisions. Liability shall apply only in cases of intent or gross 
negligence.

6. TERM, TERMINATION & FORCE MAJEURE
6.1 Term
This Agreement enters into force upon mutual confi rmation and is 
concluded for a fi xed term of twelve (12) months. Automatic renewal 
does not apply.

6.2 Ordinary termination
Ordinary termination during the partnership term is excluded.

6.3 Extraordinary termination
The right to extraordinary termination for good cause remains 
unaff ected. Good cause exists in particular in cases of material breach 
of contractual obligations or unforeseeable circumstances rendering 
performance impossible.

6.4 Refund
If the Partner is not responsible for termination, a proportional refund 
may be granted, taking into account services already rendered.

6.5 Force majeure
In cases of force majeure or unforeseeable circumstances beyond 
reasonable control, both parties are released from their obligations for 
the duration of the impediment.

7. CONFIDENTIALITY, CONDUCT & COMPLIANCE
7.1 Confi dentiality
All contractual contents and confi dential information shall be treated 
as confi dential during the partnership term and for a period of 
three (3) years thereafter. Statutory disclosure obligations remain 
unaff ected.

7.2 Fair conduct
The parties commit to mutual respect and shall refrain from negative 
public statements about the other party, including after termination.

7.3 Compliance
The parties shall act in accordance with applicable laws and 
regulations.

7.4 No preferential treatment
This Agreement does not imply any expectation of preferential 
treatment in procurement or other organisational decisions.

8. WRITTEN FORM & SEVERABILITY
Amendments and supplements require written form. Should individual 
provisions be or become invalid, the validity of the remaining 
provisions shall remain unaff ected. Invalid provisions shall be replaced 
by provisions that most closely refl ect the economic intent of the 
original provision.

9. APPLICABLE LAW & JURISDICTION
German law applies, excluding the UN Convention on Contracts for the 
International Sale of Goods. The place of jurisdiction is Munich, insofar 
as legally permissible.
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application form

YOUR COMPANY

WE APPLY FOR

INVOICING INFORMATION

PAYMENT

  Stadtsparkasse München

  IBAN DE97 7015 0000 1004 8625 51

  BIC SSKMDEMMXXX

SIGNATURE

With my signature, I certify that I have understood and agreed 
upon the Partnership Guidelines and the General Terms and Conditions.

Please submit the signed form to: mail@enah.eu

Company

Contact Person

Address

Postcode City Country

Phone

Place, Date

E-Mail

Name

Signature

CompanyCompany

AddressAddress

Contact Person

Postcode CityCity CountryCountry

Phone

Place, Date

E-Mail

Name

SignatureSignature

GOLD Partnership

PLATINUM Partnership

Bank Transfer
We will make the payment via
bank transfer after receiving the invoice.
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shape the 
future of 

healthcare 
architecture.
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