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1. Client Snapshot

Business Name: Granite and Trend Transformations (RockSolid Granit)
Location: Miami, Florida with National Franchise Network

Industry: Home Improvement (Kitchen & Bath Surfaces)

Years in Business: 20+

Team Size: Corporate & 30+ Franchise Groups

2. The Challenge

Before CyberFunnels, Granite and Trend Transformations was struggling with:

O Consistently generating a high volume of quality leads.

© Maintaining a sustainable cost per lead across their extensive
franchise network.

© Optimizing existing digital campaigns for improved lead
volume and quality.




3. The Solution
CyberFunnels delivered a full business growth system, including:

@ Integrated Marketing: We designed and launched highly targeted digital
campaigns, continuously optimizing ad creatives, headlines, and calls-to-action
through A/B testing. We meticulously crafted and iterated on qualifying
questions within lead forms to pre-qualify leads, ensuring only those with
genuine intent were passed through to sales. This involved ongoing
performance analysis and a collaborative feedback loop with both the
corporate marketing team and individual franchise groups.
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($5 Amount Spent Viewability Interaction & Conversion
Spend Impressions Link Clicks Post Reactions Post Comments * Lead Actions Cost per Lead Act.
$95,561 6,456,495 126,923 6,652 586 4,348 $22
PoP ¢ 477.7% PoP ¢ 523.5% PoP ¢ 446.5% PoP ¢ 439.9% PoP ¢ 504.1% PoP ¢ 362.6% PoP t24.9%
CPM Cost per Link Click CTR Video Plays Post Shares * Conv. Rate
$15 $0.75 1.97% 68,837 1,846 3.43%
PoP i -7.3% PoP +57% PoP §-12.3% PoP ¢ 4,605.2% PoP +237.5% PoP $-15.4%

Notes:
* Lead Actions include Website Lead, Messaging Conversations Started and Custom Form Fills actions
** Conversion Rate is calculated as Website Leads divided by Link Click
- PoP means the % difference versus the previous period
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4. The Results

Within six months, Granite and Trend Transformations saw:

Generated 4,000: high-quality leads, providing a significant boost to
0 their sales pipeline.
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é Maintained a cost per lead less than half of the initial campaign target,
demonstrating unparalleled efficiency and delivering substantial ROI.

Improved Lead Quality through ongoing changes to creative,

qualifying questions, and a strong collaborative feedback loop with

corporate and franchise teams, leading to higher conversion rates for

S. Client Takeaway

Granite and Trend Transformations went from inconsistent lead generation to a
robust, cost-efficient, and high-quality lead pipeline—thanks to the strategic,
data-driven, and collaborative approach delivered by CyberFunnels' integrated
marketing efforts.
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Ready to write your
own success story?

Book a 15-minute consultation
with a CyberFunnels strategist
and discover what's possible for
your business.

| Book a free & |

consultation:




