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The Team

Mikki Allen
Operations Manager

17 Years of Chamber Experience

Matt Appenzeller
CEO / President

20 Years of Chamber Experience

Will Roberts
Relationship Manager

19 Years of Chamber Experience



The Leadership

Rick Pearce Lydia Hess

David DonaldsonMike ThroneWendy Rodgers

David PetersonSara Topp







Ron Chambers CITRMS
(Certified Identity Theft Risk Management Specialist)
Employee Benefits Specialist



IDENTITY THEFT 
AWARENESS & 
PROTECTION

Safeguarding Your Personal 
& Organizational Data

Ron Chambers

Senior Benefit Specialist

With LegalShield Business Solutions



The most COMMON REACTIONS 
expressed by victims are: 

⬧ frustration (80%)                ⬧ Anxiety (67%)

⬧ Feeling violated (66%)       ⬧ Fear (66%)

⬧ Feeling vulnerable (58%)   ⬧ Anger (56%)



Drivers 

License
Medical FinancialEmployment

SSA & IRS

Character & 

Criminal
Minor

Children

Common Types of Identity Theft

~15%              ~39 – 50%              ~4%                    66%                  ~46%                  61%



HHS / SecurityWeek Analysis 2024-2025

• 186 Million Records: The number of healthcare 

records compromised in the US in 2024 alone.

• 720 Breaches: The number of major healthcare 

data incidents reported to the federal government 

last year.

• High Value: Medical records are worth 10x - 50x 

more than credit card numbers on the Dark Web 

because they cannot be "cancelled" like a credit 

card.



• 61% Impact Rate: In a 2025 survey, 61% of respondents 

said a child or family member had been victimized (a 

massive jump from 23% in 2024).

• Why Children?: Kids have "clean" Social Security numbers 

with no credit history, allowing fraudsters to use them 

undetected for years until the child turns 17 or 18.

• 1 in 50: The estimated number of US children who are 

victims of identity fraud annually.

Javelin Strategy & Research / 2025 Consumer Surveys



Nurtured
(These identities are often nurtured for months or 
years to build high credit limits before "busting 
out" (maxing out all cards and vanishing)).

The "Frankenstein" Identity 
Problem



Breaches Are Stable, But
Victims Are Skyrocketing

• 1 Billion+: Over 1 billion 
victim notices were issued 
in a single year due to    
"mega-breaches"

(YOY)



• #1 Email: Remains the most common 

contact method for fraud.

• #2 Phone Calls: Second most common but 

often yields higher dollar losses per victim.

• Bank Transfers & Crypto: The two 

payment methods where consumers lost the 

most money in 2024 (surpassing wire 

transfers).



• 61% Score Drop: Percentage of victims 

who saw their credit score drop due to the 

theft.

• 23% into Debt: Victims who took on $500+ 

in debt specifically to resolve the fraud (legal 

fees, lost wages, subscriptions).

• Emotional Toll: 50% of victims reported 

feeling "vulnerable and nervous" about their 

financial future long after the event.



• Having TRUE Identity Theft Protection                                                                                  
(the average time a person spends restoring their identity is 200+ hours, even up to 1 year)

• Freeze, Don't just Monitor: Credit freezing is an effective stop against new account fraud.

• Passkeys > Passwords: Moving to biometric passkeys eliminates the risk of credential 

stuffing.

• MFA is Non-Negotiable: 4 out of 5 "mega-breaches" in 2024 could have been prevented 

with basic Multi-Factor Authentication.

Moving From Detection to Protection



I D E N T I T Y  T H E F T  P R O T E C T I O N ?

All Identity Theft Plans are NOT Created Equal!

PROTECTION IS KEY!

MONITORING 
PLANS

REIMBURSEMENT 
PLANS

RESOLUTION 
PLANS

RESTORATION 
PLANS



Monitoring & Alerts (Monitor everything that matters)

• Credit Score
• Credit Bureau 

Monitoring
• SSN
• Passport
• Driver’s License

• Email, Phone, DOB
• Medical ID
• Username/Password 

Combinations
• Dark Web
• Social Media

Financial Threshold Account Monitoring
Receive an alert on financial withdraws, balance transfers & large purchases

• Credit Cards
• Checking Account 
• Savings Accounts

• 401K
• Loans
• And more!

Privacy & Social Media Reputation Management

IDShield’s proprietary technology scans for potential reputation-damaging content on 
social media accounts 



Full-Service Identity Restoration

$3 Million Protection Policy!

21

Licensed Private Investigators will:
• Do whatever it takes.

• Work as long as it takes.

• Restore identity to its pre-theft status.

         

       

         

IDShield: Law Enforcement-Grade Restoration



Full-Service 
Restoration

Participant receives an 

alert and calls

Identity theft 

specialist confirms 

identity theft

A dedicated LPI is assigned for 

the duration of the case - 

creating a 1:1 relationship

Participant executes Limited power of 

attorney, then LPI disputes fraud issue 

and restores participant’s identity

Satisfaction surveys 

are sent after every 

interaction

The average time it takes IDShield to 
resolve 96% of identity theft issues is 

2 hours 

with the remaining cases taking an 
average of 24 days.

IDShield Licensed Private Investigator Certifications:

• Certified Identity Theft Risk Management Specialist

• Fair Credit Reporting Act Certified (FCRA)

• Certified Identity Theft Risk Management Specialist 

(CITRMS)

• Certified Credit Scoring specialist (CCSS)

• Certified Credit Report Reviewer (CCRR)



Trend Micro Maximum Security
Cloud-based AI technology offered by Trend Micro delivers highly effective and 
proactive protection against ever-evolving malware infections.

VPN Proxy One
Convenient protection anywhere you connect, including hotels, cafes, offices, and 
schools through encrypted communications provided by Trend Micro’s VPN Proxy One. 
Filters block malicious websites, online fraud, and internet scams. Full anonymity - no 
location or online activity tracking. Safeguards are provided when you connect to a 
risky Wi-Fi network.

Password Manager
Get multiple device protection and privacy for your digital life. 
• Helps block dangerous websites 
• Manages and encrypts passwords 
• Saves time 
• Identify and change weak passwords Gives you control 
• Creates unique, tough-to-hack passwords

Multiple device protection and privacy for your digital life. 



Ron Chambers   313-215-5304
ron@ronchambersls.com

Senior Benefit Specialist with LegalShield Business Solutions

“I am not a victim. No matter what I have been through, 
I'm still here. I have a history of victory.”                                           
                                                                                                   - Steve Maraboli

"Information without action doesn't protect your family, your business or your employees. 

The best time to plant atree was 20 years ago; the second-best time is today.



THE EVENT CALENDAR THAT WORKS FOR YOU.



Yodel’s Proprietary Technology – Event Automation

Facebook

Eventbrite

Ticketing Sites

Custom

Manual



…

Calendars

…

Websites

…

Social Media

Your Website
Cleansing 
Normalize
De-duplicate
Categorize
Tag
Group

How Yodel Works

Preference Settings
Categories
Organizations
Locations
Tags
More…

Plug-in Options:
Yodel Widget
API
Ical
RSS





Pricing Model – Offset Costs with Revenue Sharing Opportunity! 

One-Time Setup Fee

Subscription Fee

BRINGING COMMUNITY BACK

Community Size One-Time Set-Up Fee
Small (up to 15,000 pop.) $1,100

Medium (15,000-80,000 pop.) $1,300
Large (80,000-850k pop.) $1,600

Enterprise Pricing (>250k. pop/multiple websites) Contact us 

Community Size Annual Subscription Month-to-Month Option

Small (up to 15,000 pop.) $1,560 $170/mo.

Medium (15,000-80,000 pop.) $2,220 $215/mo.

Large (80,000-850k pop.) $3,480 $350/mo.

Enterprise Pricing (>850k pop./multiple 
websites)

Contact us Contact us



Jack Spiller
EVP. Client Success
AI Owl
614.735.9239 
jack@aiowl.org
www.aiowl.org

mailto:jack@aiowl.org
http://www.aiowl.org/








John P Webb 
Officer | Sales Rep | Merchant Payment Services
O: | M: 937-671-1606 | john.webb@usbank.com 

mailto:john.webb@usbank.com


SOCA Affinity Partnership

Program Toolkit

John Webb

Payment Solutions Market Manager

J A N U A R Y ,  2 0 2 5
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Partnering for success

• At U.S. Bank and Elavon, we aim to provide 
you with the marketing and promotional 
support you need to communicate the value 
of our partnership.

•We tailor our affinity partnership program to 
ensure we meet your business objectives – 
no one-size-fits-all approach.

•We work closely with you to provide the 
right marketing mix for your organization 
and members.



©2025 U.S. Bank | Confidential 3737

Dedicated support
• Dedicated team whose 

goal is to support the 
partnership and your 
organization.

• Responsibilities include:

− Monthly touch base 
meetings

− Business development 
initiatives

− Reporting

− Event support and 
attendance

− Industry insights and 
education
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Launching our partnership

Program launch

− Add Elavon logo, partner description and co-branded sales materials to your website

− Send email to your member base announcing partnership and benefits

Additional marketing opportunities (co-branded)

− Design payments banner ads for member engagement

− Provide thought leadership content/payments best practices

− Create advertisements for partner newsletter, various content

− Deliver solution-specific content based on partner interest

Disclosure, footer or source information goes here if needed for slide. Place in Roboto Condensed at 10 point.  
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Business Development and marketing resources

Member/client facing incentive campaigns and 
materials 

Marketing support

• Cobranded microsite

• Convention and trade show 
participation

• Digital content 

• Educational articles 

• E-mail blast campaigns

• Newsletters 

• Presentation at annual and regional 
meetings

• Publication/directory 

• Marketing collaterals

• Social media posts

• Testimonials 

• Welcome kit materials



©2025 U.S. Bank | Confidential 40

Thank you
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