SONGS OF LOVE PLEASE ?RINT CLEARLY QR TYPE

N G s Information that can’t be read will not be
included in the song. To email completed

@gv E so N 6 R E QU E ST form, simply scan and email to

FOUND ATl ON® request@songsoflove.org

You can also fill out our online form at

The Medicine of Music™ Social Media: songsoflove.org/socialmedia songsoflove.org/memoryrequest
Full Name of Song Recipient Preferred Name or Nickname Age
If it is not a memory issue like dementia, Gender [male [drFemale [pPronoun [ Prefer Not To Say
please indicate other health/emotional
challenge challenge here: CONTACT INFORMATION

Relationship to the Recipient:

“ Full Name of Contact (Person making song request) [ Spouse [ Daughter [ Son [ Grandchild
Ol Friend [ Caregiver L other

Mailing Address:

Phone Number:
Email Address:

MUSICAL PREFERENCES
Preferred Music Genre (Check all that apply)

Cpoo Wop DGospeI [CJRock ‘n Roll |:|Country [ Standard Ballads |:|Big Band DSwing |:|Pop Clroik Clother

Favorite Musical Era (Pick one or more) Favorite Songs or Artists
[Cd1930s [11940s [d1950s [d1960s [11970s [Clother

ADDITIONAL DETAILS
Hobbies and Activities: (What do they love to do?)

Significant Life Events: (Weddings, travels, achievements, etc.)

Beloved Family Members, Friends, Pets: (Names and relationships)

Favorite Places: (Cities, vacation spots, etc.)

Memories that bring them joy:

Anything else that speaks to their unique qualities:

PUBLICITY RELEASE: |, the undersigned, hereby grant to Songs of Love Foundation (Songs of Love) the right, license and privilege to use the
recipient’s name, likeness, photograph, voice and biography, as well as the “Song of Love” written for me in such manner as Songs of Love shall deem
appropriate, (including but not limited to fundraising, etc.) in order to promote, advertise and publicize Songs of Love and its charitable activities.

SIGN HERE—> X DATE
AUTHORIZED SIGNATURE PRINTED NAME (MONTH/DAY/YEAR)

NO PUBLICITY D Check this box if you do not want publicity. All requests will receive a “song of love” regardless of publicity choice.




