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DRIVES US

Stop Guessing. Start Measuring.

Take Back Control
of Your Marketing.

How All Contractor Marketing’s Transparent Reporting
& True Conversions Can Drive Measurable HVAC Growth

Marketing today can feel noisy.

With artificial intelligence tools and offshore white-label services
flooding the market, virtually anyone can position themselves as
an HVAC marketing specialist. Unfortunately, many companies
overpromise results, underdeliver on performance, and bind clients
to restrictive long-term contracts.

ICP Preferred Vendor All Contractor Marketing® has seen this ‘

trend firsthand. Many of their clients who come to them for help ALLCONTRACTOR
share difficult experiences with prior providers—often involving marketin g®
limited transparency, lack of access to data, or even agencies

retaining control over critical digital assets.

All Contractor Marketing’s philosophy is straightforward: marketing partnerships should be built on
accountability and measurable performance.

Start with the Right Principles

According to All Contractor Marketing, HVAC dealers can protect themselves by following a few key
guidelines:

e Avoid long-term contracts that limit flexibility

e Maintain ownership and administrative control of all digital assets
(including your domain, website, Google Business Profile, social accounts, and analytics)

e Demand full transparency through ROI reporting dashboards
And perhaps most importantly, realize that:
e Atrue conversion is not a click or a page view.

e Atrue conversion is a qualified inbound phone call (60 seconds or more) or a submitted
repair/replacement quote request.

Those are measurable, revenue-generating actions.
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A Marketing System Designed Around ROI
All Contractor Marketing structures its core services specifically to eliminate common risks and maximize
measurable return on investment. Their approach includes:
Real-Time Reporting Dashboards
You have complete visibility into campaign performance, budget allocation, and qualified lead generation.
The focus remains on revenue-producing actions—not vanity metrics.
Full Digital Asset Ownership
They let you retain administrative access to:
o Website and domain
e Google Local Services Ads accounts
e Google Business Profile
e Call tracking numbers

e Analytics platforms

This protects the long-term equity of your brand and ensures
independence from outside agencies.

Fully Integrated Strategy
Their system combines:
¢ High-converting website design
e Search engine optimization (SEO)
o Artificial intelligence optimization (Al)
e Google Ads & Local Services Ads

e Social media advertising ’
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e Advanced call tracking } '

Each channel works together to drive qualified traffic,
convert visitors into leads, and lower cost per acquisition.

What You Can Experience

One of the most meaningful outcomes that clients report isn’t just improved lead flow—it’s clarity.
With transparent performance metrics, you can gain a clear understanding of:

¢ Whatis driving results
e Cost per lead

¢ Return on ad spend

e Seasonality trends

e Service mix impact

Instead of relying on vague reports, you are equipped with real data that allows for smarter budgeting and
operational decisions.

Marketing becomes a structured growth engine rather than a series of disconnected tactics.
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Designed for Businesses at Every Stage

All Contractor Marketing supports companies at multiple
stages of growth.

For those that are larger and growth-oriented, optimized
digital infrastructure allows campaigns to scale and generate
substantial return on ad spend.

For small-to-mid-sized businesses, the impact can be
transformational. They work alongside clients to implement
structured three- to five-year growth plans aligned with hiring,
fleet expansion, service mix, and revenue goals.

In both cases, the focus remains the same: measurable ROI,
disciplined budgeting, and predictable growth.

The bottom line is that marketing shouldn’t feel uncertain or
out of your control. With the right structure, full transparency,
and measurable performance metrics, it becomes a tool you
can manage—not a mystery you have to trust blindly. And
when you know what'’s working, you can grow with confidence.

Ready to Learn More?

If you’re evaluating your current marketing investment—or simply want greater
transparency and measurable performance in 2026—it may be time to explore
your options.

Visit the All Contractor Marketing / ICP website: PREFERRED
https://www.allcontractormarketing.com/icp VENDDR

Schedule a Meeting: Contact Ann Matheis v
Call: (404) 419-6884

Visit: https://www.allcontractormarketing.com/
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