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Google Ads
Best Practices

A practical guide for building stronger paid search
campaigns, improving lead quality, and making
smarter decisions with your advertising budget.

High
Intent

Essential
Tracking

Ongoing
Testing

Google Ads can be one of the fastest ways to reach people who are actively searching for your services. The
strongest campaigns are not built around simply getting clicks. They are built around clear goals, focused keywords,
strong landing pages, reliable tracking, and ongoing optimization. Use this guide as a practical reference for reviewing
your paid search strategy with IP Marketing Solutions.

Best Used For

Generating targeted traffic,
capturing high-intent searches,
testing offers, and supporting
seasonal campaigns.

Not a Shortcut

Google Ads works best when
paired with strong landing pages,
SEO, tracking, and clear follow-up
systems.

Main Goal

Turn qualified search intent into
measurable action such as calls,
forms, bookings, or purchases.
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A practical guide for building stronger paid search campaigns, improving 
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1. Start With a Clear Campaign Goal
Before spending money, decide what success should actually look like.

A Google Ads campaign should begin with a defined business objective. Some campaigns are designed to generate
phone calls, while others may focus on form submissions, quote requests, online purchases, appointment bookings, or
brand visibility. The clearer the goal, the easier it is to build the campaign, choose keywords, write ads, and measure
results.

Common campaign goals include:
■ More phone calls from local customers.
■ More quote or consultation requests.
■ More traffic to a specific service page.
■ More visibility for a new location or service.
■ More leads during a seasonal push or promotion.

IP Marketing Solutions Tip:
Do not judge a campaign by clicks alone. A campaign that produces fewer clicks but stronger leads is often more
valuable than one that generates a large amount of unqualified traffic.

2. Build Around High-Intent Keywords
Focus on searches that show someone is ready to act, not just browsing.

Keyword strategy is one of the most important parts of Google Ads. Broad, vague keywords can spend money quickly
without producing strong leads. High-intent keywords are more specific and usually show that someone is actively
looking for a solution.

Keyword Type Example Why It Matters

Service + Location website design in Jackson TN Targets users searching for a specific service in a specific
market.

Problem-Based need help managing Google Ads Captures users who already know they need support.

Action-Based request SEO analysis Reaches users who may be ready to take the next step.

Negative keywords are just as important. They help prevent your ads from showing for searches that are irrelevant,
low-value, or outside your service area.
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3. Keep Campaigns Organized
A clean account structure makes ads easier to manage, test, and improve.

Well-organized campaigns are easier to optimize. Instead of grouping every service into one campaign, separate
campaigns and ad groups by service, location, audience, or goal. This helps ensure the ad copy, keywords, and
landing pages all match the user intent.

Good Structure

Campaigns separated by service
or location, with focused ad
groups and matching landing
pages.

Weak Structure

One campaign with too many
unrelated keywords, generic ad
copy, and one homepage
destination.

Why It Matters

Better structure improves
relevance, reporting clarity,
testing, and budget control.

Quick campaign organization checklist:
■ Separate major service categories into focused campaigns.
■ Use ad groups that match specific keyword themes.
■ Send users to the most relevant landing page available.
■ Avoid mixing unrelated services in the same ad group.
■ Name campaigns clearly so reporting is easy to understand.

4. Write Ads That Match the Search
Strong ads are clear, specific, and connected to the user need.

Ad copy should quickly tell the searcher that they found the right business. The headline should connect to the
keyword, the description should explain the value, and the call-to-action should tell the user what to do next.

• Use service-specific language instead of generic marketing claims.

• Include local relevance when targeting a specific city or region.

• Highlight trust points such as experience, service quality, or fast response.

• Use clear calls-to-action like Request a Quote, Call Today, or Schedule a Consultation.

• Test multiple headline and description combinations over time.
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5. Match Ads to Strong Landing Pages
The page after the click is where most campaigns succeed or fail.

A Google Ad should not send every visitor to the homepage by default. If someone clicks an ad for SEO services, they
should land on a page about SEO. If they click an ad for website design, the landing page should immediately confirm
they are in the right place.

A strong landing page should include:
■ A headline that matches the ad topic.
■ A clear explanation of the service or offer.
■ Visible phone number, form, or next-step button.
■ Trust-building content such as examples, testimonials, FAQs, or proof points.
■ Fast load speed and mobile-friendly design.
■ Simple layout with limited distractions.

IP Marketing Solutions Tip:
If the ad is highly targeted but the landing page is vague, the campaign may still underperform. Paid traffic works best
when the message stays consistent from keyword to ad to page.

6. Track the Actions That Actually Matter
Clicks are useful, but conversions show whether the campaign is helping.

Conversion tracking helps determine which ads, keywords, and landing pages are creating meaningful results. Without
tracking, it is difficult to know whether your budget is generating value or simply buying traffic.

Track This Why It Helps

Phone calls Shows when users call directly from ads or landing pages.

Form submissions Measures quote requests, contact forms, and lead forms.

Booking actions Tracks scheduled appointments, consultations, or service requests.

Key page visits Helps identify interest in high-value pages or services.
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7. Review Budget, Bidding, and Geography
Control where your money goes and who sees your ads.

Budget control is one of the biggest advantages of Google Ads, but budget alone does not determine success.
Campaigns also need proper location targeting, bid strategy, search terms review, and ongoing optimization.

Best practices for smarter budget use:
■ Focus on the service areas where you can realistically serve customers.
■ Avoid targeting markets that are too broad unless the budget supports it.
■ Review search terms regularly to find wasted spend.
■ Use negative keywords to filter out irrelevant searches.
■ Adjust budget toward campaigns producing stronger lead quality.
■ Give campaigns enough time and data before making major changes.

Local Targeting

Use city, radius, or service-area
targeting to focus ad spend on
realistic markets.

Budget Pacing

Make sure daily budgets are high
enough to collect useful data
without overspending.

Search Terms

Review actual user searches to
find new keyword ideas and
negative keywords.

8. Optimize With Patience and Data
Good campaigns improve through testing, not guessing.

Google Ads campaigns need ongoing review. Early results can help identify what is working, but strong optimization
usually requires enough data to make confident decisions. Overreacting too quickly can interrupt learning and make
performance harder to measure.

• Test ad copy over time.

• Compare performance by keyword and location.

• Review cost per lead, not only cost per click.

• Improve landing pages when users click but do not convert.

• Look for trends across multiple weeks instead of one unusual day.
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Google Ads Best Practices Checklist
Use this quick checklist when reviewing your campaign setup or performance.

■ Campaign goals are clearly defined.
■ Keywords are focused on high-intent searches.
■ Negative keywords are reviewed and updated.
■ Campaigns and ad groups are organized by

service or theme.
■ Ad copy matches user intent and includes a clear

call-to-action.
■ Landing pages match the ad topic and load quickly.

■ Forms, calls, and other important actions are
tracked.

■ Location targeting matches realistic service areas.
■ Budget is reviewed based on lead quality and

business goals.
■ Reports are reviewed for trends, not just one-time

changes.
■ Campaigns are adjusted based on data, not

assumptions.

Final Takeaway
Google Ads can help businesses generate visibility and leads quickly, but the best results come from strategy,
consistency, and ongoing refinement. Campaigns should be connected to your website, local SEO, reporting, and
broader marketing goals. If you have questions about your ads, landing pages, or reports, the IP Marketing Solutions
team is here to help you understand what is happening and what can be improved next.

IP Marketing Solutions
Strategy. Clarity. Results.
ipmarketingsolutions.com


