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communication.

Clearer Identity Stronger Trust Better Marketing
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HOW TO USE THIS CHECKLIST

Start With a Quick Brand Review

Brand consistency is not about making every piece of marketing look identical. It is about making sure
customers can recognize your business quickly, trust what they see, and move from one platform to
another without feeling like they entered a completely different brand experience.

Use this when reviewing your marketing

This checklist is helpful before launching a new website, updating social media graphics, preparing a print
campaign, creating ads, or evaluating whether your brand still feels current and professional.

Quick Brand Audit

Mark each area as Strong, Needs Work, or Unsure.

Brand Area Strong Needs Work Unsure

O
O

Logo and visual identity O
Website messaging
Social media appearance

Ads and printed materials

O 0O004d
O 0O004d
O 0O004d

Customer communication

What to look for first

[[] Can customers recognize your business across your website, social media, ads, and print pieces?
[C] Do your visuals feel like they belong to the same company?
[C] Does your message clearly explain who you help and what you do?

[] Are your calls-to-action consistent and easy to follow?
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VISUAL IDENTITY CHECKLIST

Brand Consistency Checklist

Make Your Brand Look Recognizable

Your visual identity includes the design elements people associate with your business. Consistent colors,
fonts, logos, spacing, image styles, and graphic treatments help create a more polished customer

experience.

CORE VISUALS

1 Use the same primary logo whenever
possible.

Avoid stretching, distorting, recoloring, or

rebuilding the logo manually.

Keep approved logo variations available for

[
O dark and light backgrounds.
1 Use a consistent color palette across

website pages, social graphics, ads, and

print pieces.

O

and accents feel intentional.

Keep icons and graphic elements in a
similar style.

O

IP Marketing tip

Limit font choices so headings, body text,

DESIGN QUALITY

O
O
O
O
O
O

Use photo styles that fit the tone of your
brand.

Avoid mixing low-quality images with
polished professional graphics.

Make sure buttons, forms, and
calls-to-action look consistent.

Use enough contrast so text is easy to
read.

Keep spacing, alignment, and margins
clean and professional.

Review designs on desktop and mobile
before publishing.

If your website, social media graphics, and printed materials feel like they were created by three different
companies, your brand may need a consistency review before launching a new campaign.
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MESSAGING CHECKLIST

Keep Your Message Clear Everywhere

Brand consistency is not only visual. The words you use matter too. Your website, ads, emails, social
media captions, brochures, and sales materials should describe your business in a way that feels aligned
and easy to understand.

01 Brand Promise 02 Tone of Voice 03 Calls-to-Action
Can someone quickly Does your writing Are customers clearly
understand what your sound helpful, told what to do next?
business helps people professional, and
do? consistent?

Messaging Review Checklist

Your homepage clearly explains who you serve and what you offer.

00

Service descriptions match what your team actually provides.

Your most important selling points are repeated consistently across platforms.
Your captions, website copy, and ads feel like they come from the same company.
Your calls-to-action are direct, realistic, and easy to understand.

You avoid outdated services, old offers, or claims that no longer apply.

Testimonials, project examples, and proof points support the message you want customers to believe.

Oooooon

Your team uses similar language when explaining your services to customers.
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PLATFORM CHECKLIST

Align Every Customer Touchpoint

Customers may find you through Google, social media, email, a print ad, a billboard, or a referral.
Consistency helps each interaction feel connected, which can improve trust and reduce confusion.

Website Social Media

Review headings, photos, buttons, service pages, Check profile images, cover graphics, post

forms, and contact details. templates, captions, and posting style.

Google Profile Email

Confirm business name, phone, hours, photos, Make sure signatures, newsletters, and follow-ups
services, and description are accurate. match your tone and branding.

Print Materials Advertising

Check brochures, flyers, banners, business cards, Ensure digital ads, billboards, radio scripts, and
and handouts for logo and message consistency. campaign landing pages support the same offer.

A simple rule

If a customer clicks from an ad to your website, follows you on social media, and receives an email from your
team, the experience should feel like one connected brand - not a set of unrelated pieces.
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MAINTENANCE PLAN

Build Consistency Into Your Routine

Brand consistency works best when it becomes part of your regular marketing rhythm. A simple review
schedule can help your business stay polished as services, team members, campaigns, and customer
needs change.

Monthly Quarterly Annually

Review social media Check service pages, Review brand positioning,
graphics, website forms, calls-to-action, offers, visual style, website content,
landing pages, and active directory listings, and photography, and marketing
campaigns. Google profile details. priorities.

Action Plan

Write down the first three brand consistency improvements your team should make.

Need help keeping your brand consistent?

IP Marketing Solutions helps businesses build stronger websites, social media graphics, print materials,
advertising campaigns, and creative content that work together as one clear brand experience.
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