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LAWYERS AS MARKETERS!?!
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*Example of questionable lawyer billboard advertisement was removed 
at the request of the attorney who promoted her practice with sexually 

provocative divorce images and language that actually encouraged 
people to obtain a divorce.
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Lawyer Marketing Mistakes

 Wasting money on ineffective ads

 Failing to address prospect’s needs
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 Failing to address prospect s needs

 Missing referral opportunities

 Ignoring sources of client’s dissatisfaction

 Failing to nurture & educate our clients

 Incorrectly branding our services/harming 
t tireputation

 Failing to properly cross-sell or up-sell our 
professional services to clients
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Twitter’s Solutions to Marketing Mistakes

 PROBLEM:                                             SOLUTION:

 Wasting money on ineffective ads:      FREE
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Wasting money on ineffective ads:      FREE

 Failing to address a prospect’s needs: INFO & LINKS

 Missing referral opportunities:            EASY TO RESPOND

 Ignoring prospects' dissatisfaction: EASY TO ADDRESS

 Failure to nurture/educate: EASY TO ANS Q’S

 Incorrectly branding your services:    CUSTOMIZABLEIncorrectly branding your services:    CUSTOMIZABLE

 Failing to properly cross-sell or up-sell your professional 
services to clients                                     WONDER TOOL
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What is Twitter?
5
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Twitter Stats*
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*Comscore
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Twitter Stats
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 In a fall 2009 study by Pew Internet and American 
Life Project, researchers concluded that nearly 1 in Life Project, researchers concluded that nearly 1 in 
5 internet users use Twitter.
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http://www.pewinternet.org/Reports/2009/17-Twitter-and-Status-Updating-Fall-2009.aspx?r=1#

SURVEY OF 1500 LAWYERS

 70% of lawyers are members of an online social network
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70% of lawyers are members of an online social network

 More than 50% think online networks have the potential to 
change the business and practice of law

 65% expressed interest in joining an online professional 
k d i d ifi ll f h i f inetwork designed specifically for their profession 
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Another Twitter Study…

 In October ‘09, Experian Hitwise released figures from their recent 
study on U.S. visits to social networking sites.
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Another Twitter Study…

 Twitter Visits September ‘09 = 1.84% of visits to 155 social networking 
sites monitored
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sites monitored

 This percentage rate is            from the August ‘09 rate of 1.95%.  

But, study ≠ individuals who utilize 

mobile devices or 

other applications to access Twitter

 Twitter = percentage gain in visits over the past year 

= 1170%            visits since September ‘08
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Why should I sign up?

 Will Twitter help me enhance the success of my law 
practice?
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practice?

 Will Twitter degrade the esteemed reputation of the 
practice of law?

 Well…….. THAT THINKING IS ANTIQUATED!

 The practice of law HAS CHANGED! The practice of law HAS CHANGED!

 If you want new clients, you & your firm must have a 
PRESENCE ON THE INTERNET!
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Other reasons to sign up for Twitter

 Now is the time to get in the game—it’s still early
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 You have time to pick a great user name
 Social networking sites RANK your website HIGH on the 

Internet
 Getting ranked high for FREE IS KEY
 View Twitter as a publishing tool—not just a self-

promotion tool &
 Accept that Social Media outlets are the wave of the  Accept that Social Media outlets are the wave of the 

future-

DON’T GET LEFT BEHIND!!!
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But….

TWITTER FOLLOWERS:
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 Want Tweeters who are real people, With real ideas, Interests 
& Friends

 Do not like self-centered self-promoters 

 Are interested  IN YOU &

 PARTICULARLY  interested in what you can do for them!
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Another great reason….

Job Search
Wh th  ’  l ki  t  hi   b  hi d

14

 Whether you’re looking to hire or be hired…

 Direct interaction with recruiters
 Begin dialog with potential employer/employees

 Demonstrates the job seeker’s ability to stay current with 
h ltechnology
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Job Feeds

 lawlegaljobs
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EDUCATORS EMBRACING TWITTER

 Australia’s Griffith University recently added a 
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 Australia s Griffith University recently added a 
mandatory course on Twitter for all journalism 
students to learn the art of getting your point across 
succinctly

 Made to StickMade to Stick
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So…

 Unselfishly share valuable articles to assist other lawyers and 
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litigants

 Build relationships with other colleagues 

 Seek the advice of experts in other areas such as forensic CPA’s, 
psychologists, psychiatrists, court reporters, detectives and the like

 And promote others when they deserve a shout-out
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Now, let’s get started!
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The Sign-Up Page
19
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Settings
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Customize Your Background
21
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Social Media Expert

Adriana Linares
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Adriana Linares
LawTech Partners

407. 583.6811
alinares@lawtechpartners.com

www.lawtechpartners.comp
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What is a Tweet?
23
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Twitter Search Applications
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Twellow Search
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TweetDeck
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TwInbox (formerly Outtwit)
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Local Tweeps
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Chicklits
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Chicklits
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Twitter Terminology

 “Your Timeline”
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 Your Timeline
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Twitter Terminology

 “Follow”
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 “Re-Tweet”
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Twitter Terminology

 “Direct Message” (add “d @ name”)
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 “Reply Tweet” (just add “@ name”)
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TWITTER DANGERS

 Security…

 Lawsuits
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 Lawsuits…

 Potential issues of bias…
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Ethical Issues

 Rules of Professional Conduct
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 Rules of Professional Conduct

 My disclaimer:
“Melissa F. Brown, Esq. is licensed to practice  law in the 

State of South Carolina. Our principal office is located in 

Charleston, SC. The information provided on this webpage 

is offered for informational purposes only; it is notis offered for informational purposes only; it is not

offered as and does not constitute legal advice, 

and your visit does not create an attorney-client 

relationship with our firm.” 
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Twitter Etiquette: Do’s
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 Have a Plan

 Add value & contribute to others

 Respond when people engage you in 
conversation

 Give original authors credit when re-tweeting
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Twitter Etiquette: DON’TS

DO NOT
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 Waste People’s time

 Try and sell something or solicit business

 Use Twitter simply for self-promotion

 Spend so much time tweeting that people start 
wondering if you actually work

 Don’t talk negatively abt a judge or opp counsel!
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Treasure Trove for Attorneys

Twitter provides great fodder for your court case 
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Twitter provides great fodder for your court case 

similar to Facebook.  Always check and see if your 

client, the opposing party, witnesses, or even the 

opposing counsel are on Twitter.

You never know what you will find!
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Helpful Twitter Applications

 Twitter Grader
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Helpful Twitter Applications

 Twitter Friends
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Helpful Twitter Applications

 Friend or 
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 Friend or 

Follow
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FRIEND OR FOLLOW SINCE 12/21/09
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FOLLOWERS WHO DROPPED YOU ARE 
NAMED!
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NEED TO HAVE MFB UPDATE

© 2009 Melissa F. Brown 
www.scdivorcelaw.com                                                                                 
www.twitter.com/ComplexDivorce     

BUT REMEMBER….

 Quality vs. Quantity!
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 While it might be great to have the disc jockey in 
I di  f ll i   d  f ll i  hi  l  h  India following you and you following him, unless he 
adds value to your Twitter experience, his tweets 
may just clutter your timeline and cause you to 
overlook important tweets! 
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SUMMARY

Twitter & other social media are:

 Wave of the future DON’T GET LEFT BEHIND!
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 Wave of the future----DON T GET LEFT BEHIND!

 Increase your search engine ranking FOR FREE.

 Easy to sign up for & takes little time to post.

 Twitter is about connecting with others.

 Refining your Followers.

 And providing valuable information to enhance 
YOUR CREDIBILITY!

© 2009 Melissa F. Brown 
www.scdivorcelaw.com                                                                                 
www.twitter.com/ComplexDivorce     

Start Tweeting!

F l f  t  f ll   t
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Feel free to follow me at:
www.twitter.com/ComplexDivorce 

and I will happily return the favor!

GOOD LUCK & HAVE FUN!

Melissa F. Brown
Fellow, American Academy of Matrimonial Lawyers

Melissa F. Brown, LLC
145 King Street, Suite 405

Charleston, SC 29401
melissa@melissa-brown.com

843.722.8900 (office)
843.722.8922 (fax)

(website & twitter link below)
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