GREATER
PURP{SE

Founding Member
MEDIA TOOLKIT

greaterpurpose.inc



CONTENTS

About Greater Purpose

How to Use This Toolkit

Talking About the Movement

Logo Use

Brand Trustmark

Use With Care

Naming & Capitalization

Greater Purpose Founding Member Media Toolkit

03 Social Posts 14
05 LinkedIn 16
o7 Instagram 17
09 Facebook 18
10 Newsletter Blurbs 19
11 Suggested Hashtags 20
12 Digital Assets 21
Contents



SECTION ONE

About
Greater Purpose

Greater Purpose Founding Member Media Toolkit Section1 About Greater Purpose p. 3



Greater Purpose Founding Member Media Toolkit

ABOUT

Greater Purpose is the movement shaping the next generation
of business in Canada.

We bring together purpose-driven leaders and organizations
from every sector to accelerate social and environmental
impact. Through shared insight, bold action, and collective
progress, our members are building a future where business is
a force for good.

As a founding member, you're helping shape this movement
from the ground up through presence, perspective, and
purpose.
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Greater Purpose Founding Member Media Toolkit

HOW TO USE

This toolkit is designed to help you proudly share
your involvement in Greater Purpose.

Inside you’ll find:
 Messaging guidance

« Sample social media posts
« Email/newsletter copy

« Recommended hashtags

« Downloadable visuals

Use these materials as-is or adapt them to your
brand’s voice. Every share helps grow the movement
and invite new voices into the community.

Section 2 How to Use This Tool Kit
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Greater Purpose Founding Member Media Toolkit

WHAT IS GREATER PURPOSE?

Greater Purpose is a national movement shaping the
next generation of business through purpose-led

leadership, collaboration, and action.

WHY DOES GREATER PURPOSE MATTER?

Because business must be a force for good — and
the challenges we face demand bold, values-driven

leadership.

WHAT DOES GREATER PURPOSE OFFER?

« A dynamic, inclusive membership community
e Events, tools, and visibility for members

» |Leadership development and peer connection
« Recognition to turn purpose into progress

WHAT DOES IT MEAN TO BE A GREATER
PURPOSE MEMBER?

Founding Members are trailblazers — values-driven
organizations that helped launch Greater Purpose
and define what purpose in action looks like. As early
champions of this movement, they continue to lead
by example, turning bold ambition into real impact
and setting the stage for others to follow

Section 2 How to Use This Tool Kit

Community
Purpose
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Opportunity
Leadership
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LOGO USE

We encourage our founding members to use the
Greater Purpose trustmark to highlight your role and
share your involvement. Below are simple guidelines
to help ensure the trustmark is used with clarity and
consistency.

BLACK TRUSTMARK PURPLE TRUSTMARK WHITE TRUSTMARK

Use on light backgrounds for a clean, Use to highlight brand identity on Use on dark or richly coloured
classic look. neutral tones. backgrounds for high contrast.

e Best for: documents, minimal » Best for: social graphics, « Best for: photos, banners, or high-

layouts, or grayscale formats. campaigns, or branded materials. impact visuals.
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USE WITH CARE

The trustmark is a shared symbol of values,
community, and credibility. To keep it strong and
recognizable, please follow these simple guidelines:

* Do not stretch, rotate, or distort the trustmark.

« Do not change colours or add effects.

« Avoid busy or low-contrast backgrounds.

* Never insert text or graphics inside the trustmark

area X

Do not stretch, rotate, or distort Do not change the colors or add Avoid placing it on busy or low-
effects contrast backgrounds

X

Never insert additional text or imagery Correct Usage of the trustmark logo
inside the logo space
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NAMING & CAPITALIZATION

When referring to Greater Purpose:

« Always use Greater Purpose with both words
capitalized.

« Avoid abbreviating as “GP.”

* Do not place the name in quotation marks.

« Refer to Greater Purpose as a proper name (e.g.,
“Greater Purpose is hosting...” not “the Greater

Purpose is hosting...”).

Section 5 Naming & Capitalization p. 13

Greater Purpose

BY A.N. AUTHOR

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

Loremipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip
ex eacommodo consequat. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. labore et dolore magna aliqua. Ut enim ad min-
im veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Lorem
ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et

GREATER
PURP<{;SE

Always write the name as
Greater Purpose — both
words capitalized.
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SOCIAL MEDIA POSTS
Sharing your involvement as a founding member helps
build momentum and bring new voices into the

Greater Purpose community.

The next few slides include sample social media
posts you can use or adapt to your own voice

and audience.

| GREATERPURPOSE |

Shaping the
next generation
of business <’




6.1 LinkedIn

OPTION 1

We’re proud to be a founding member of Greater Purpose —
the movement shaping the next generation of business.

It's a community where purpose meets action, and where
leaders collaborate to build a future grounded in impact and
integrity.

See how your business can get involved: greaterpurpose.inc

#GreaterPurpose #LeadWithPurpose #PurposeFirst

#PurposeDrivenLeadership

OPTION 2

We joined Greater Purpose because we believe business must

be a force for good — not someday, but right now.

This is a community where purpose-led leaders come together

to learn, grow, and lead with impact.

Explore what Greater Purpose is all about: greaterpurpose.inc

#GreaterPurpose #LeadWithPurpose #PurposeFirst

#PurposeDrivenlLeadership

Section4 Social Posts

Home About Posts

Greater Purpose
416 followers

See a collection of active or
past ads by Greater Purpose.

View ad library

Jobs People

Greater Purpose
416 followers
imo .« @
# We're not building a platform. We're building a vibe.

Membership at Greater Purpose is going to feel less like logging in, and more like
showing up—to the right room, with the right people, doing the right work.
Curious? Good. Stay tuned.

Brad Offman Claire Elizabeth Williams (she/her) Khadija Cutcher, CAE,

ChPC Michelle Reid (she/her) Keith Ippel Kathryn Cooper Coro Strandberg Mary
Ellen Schaafsma Tessa Vanderkop Kristen Brown - G.Dipl. SRS Dani Law Jackie
Lee Sarah Saso, CSR-P Eric Saarvala, MBA, G. Dipl. SRS, CSR-P

#GreaterPurpose #SocialPurpose #BusinessForGood

Empowering




6.2 Instagram
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OPTION 1

We’re proud to be a founding member of @greaterpurposeca.
— a national movement for purpose-led leadership.

It's where bold ideas, real relationships, and future-focused
leadership come together.

Be part of what’s next: greaterpurpose.inc

#GreaterPurpose #LeadWithPurpose #PurposeFirst

#PurposeDrivenlLeadership

OPTION 2

Purpose. Progress. Community. That’s what we stand for —
and that’s why we joined @greaterpurposeca.

Join the movement to shape the next generation of business.

#GreaterPurpose #LeadWithPurpose #PurposeFirst

#PurposeDrivenLeadership

(§)
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('} greaterpurposeca %

Empowering '

Purpose-Driven
Partnerships
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generation
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726 likes

greaterpurposeca We're proud to be a founding
member of Greater Purpose—a new membership
community for
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Shaping the
next generation
of business




6.3 Facebook

OPTION 1

We're excited to announce that we are a founding
member of Greater Purpose — a national movement
uniting purpose-driven businesses across Canada.

Greater Purpose helps leaders grow their impact
through shared learning, public recognition, and a
powerful network of changemakers.

Learn how to join the movement: greaterpurpose.inc

#GreaterPurpose #LeadWithPurpose #PurposeFirst

#PurposeDrivenlLeadership

OPTION 2

Greater Purpose is more than a network — it’'s a
catalyst for change.

We're proud to be a founding member of this community
that helps purpose-led organizations connect, grow, and
lead the way forward.

#GreaterPurpose #LeadWithPurpose #PurposeFirst

#PurposeDrivenlLeadership

Section4 Social Posts

ﬂ Q Search °

greaterpurposeca
Monday at 11:00 AM &

We're excited to announce that we are a founding member of Greater
Purpose — a national movement uniting ...more

Learn how to join the movement: greaterpurpose.inc

#GreaterPurpose #LeadWithPurpose #NextGenBusiness
#PurposelnBusiness

Empowering
Purpose Driven
Partnerships

GREATER
PURPCSE

O c ;.; Brad and 291 others 55 comments

[@ Like C] Comment A> Share



6.3 Newsletter Blurb

OPTION 1

We’re proud to be a founding member of Greater
Purpose — a national movement for values-led leaders
and organizations shaping the next generation of
business in Canada.

Greater Purpose brings leaders together through
events, shared learning, and public recognition — all
focused on purpose, impact, and integrity.

OPTION 2

We're proud to be a founding member of Greater
Purpose — a national movement built for values-driven
leaders and organizations.

Greater Purpose is more than a membership —it’s a
catalyst for bold, purpose-first leadership. It offers
access to a growing network of members, curated
events, thought leadership, peer learning, and more.

It's a space where relationships come first, leadership
is redefined, and business drives lasting change. We'’re
honoured to be part of it.

Section 4 Social Posts p. 19

SUB-HEADING

Newsletter Heading

We're proud to be part of Greater Purpose — a national
movement for values-led leaders and organizations
shaping the next generation of business in Canada.

Greater Purpose brings leaders together through
events, shared learning, and public recognition — all
focused on purpose, impact, and integrity.

AN
7

Newsletter Blurb Example
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HASHTAGS

Use with posts on LinkedIn, Facebook, and Instagram # G I"‘e ate r’ P u P p O S e

#GreaterPurpose

" #l eadWithPurpose

#PurposeDrivenLeadership

#PurposeFirst

#PurposeDrivenlLeadership
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DIGITAL ASSETS

Use the provided graphics to share your
involvement across LinkedIn, Instagram,
Facebook, and Stories. Trustmarks and sample
visuals are available for download on your
Greater Purpose member dashboard.

@éb LINKEDIN

'\-D INSTAGRAM STORIES

Use this as text
to highlight something

- -

Empowering
Purpose-Driven
Partnerships

Shaping the
next generation

of business A

INSTAGRAM

7Y FACEBOOK

) 4

Shaping the
next generation

of business A

a88 %,

@ TRUSTMARKS

GREATER
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Examples of grahics using digital assets
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